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Chicago  D(tily  ISetvs  Studies  Bi^  Question 


CAN  WE  MEET  RUSSIA’S  CHALLENGE? 


A  fov\  week;*  ajjo  s|Milnik  became  the  surprise 
symbol  of  impre«licte<l  progress  behiml  the  Iron 
(airtain.  The  world  wondered  liow  Russia  had 
progressed  so  far  so  fast. 

In  a  special  four-page  News  Report  Nov,  16  the 
Chicago  Daily  News  made  a  comprehensive  analysis 
of  the  comparative  strengths  and  weaknesses  of 
the  C.S.S.R.  and  U.S.A. 

As  part  of  the  Saturday  Daily  News  Triple 
Streak  the  report  drew  enthusiastic  comment  from 
Daily  News  rea«lers  and  community  leaders. 

The  leaders  said : 

Mayor  of  Chicago:  **  .  .  .  oiilslanding  ,  .  . 
truly  a  splendid  puhlir  serviee." 

IJniversily  pres.:  “  .  .  .  excellent  summary*' 

Labor  federation  pres.:  “  .  .  .  brilliant  docu¬ 
ment'' 

Industrialist:  “  .  .  .  terrific  section," 

School  supt.:  “  .  .  .  very  tcell  uritten  and  a 
startling  story." 

Foreign  relations  executive:  *'  .  .  .  outstand¬ 
ing  and  challenging'' 

Tlie  readers  said: 

‘‘  .  .  .  excellent  and  timely,”  “('.ongratulations, 

‘’  .  .  .  highest  kudos,”  ”...  provocative,”  "■  .  .  . 
wonderful,”  .  brilliant  ami  illuminating.” 

^  ithin  two  «lays  there  were  requests  for  more 
than  25,000  reprints  of  the  si'ction.  Schools  asked 
for  copies  for  classroom  use.  A  .service  club  2(M) 
miles  away  made  the  report  the  basis  for  a  com¬ 
munity  forum. 

In  a  siihurhan  citi  of  50,000  the  school  hoard 
met  in  special  .session  to  reappraise  its  curriculum 
in  the  light  of  revelations  in  the  report  of  Russian 
education. 

As  the  C.hicago  Daily  News  last  spring  led  a 
nationwide  protest  against  the  federal  budget, 
again  it  is  the  first  newspaper  to  render  this  kind 
of  public  seriice  on  a  timely  topic. 
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The  Independent  ISetvspaper 


Protecting  the  Public  Interest 


Typical  Reelroom  equipped  with 
SCOTT  Reels,  Tensions  &  Pasters 


Peak  production  of  today’s  newspapers,  regardless 

of  the  number  of  press  units  involved,  depends 

on  an  uninterrupted  supply  of  paper, 

fed  smoothly  into  the  webs  at  running  speed  of 

the  presses.  That's  where  SCOTT  reels,  tensions  and 

pasters  demonstrate  their  efficiency! 


Simplicity  of  design,  ease  of  adjustment  and 
minimum  maintenance  have  put  them  in  the  “preferred' 
class  because  of  their  dependability. 

SCOTT  reelroom  equipment,  for  any  size  press 
installation,  will  meet  today’s  requirements  in 
every  way. 


SEND  FOR  LITERATURE 


WALTER  SCOTT  &  CO 


DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant;  Plainfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 
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Second  in  a  Series  of  Three 


Background  Memos  on  the 
Imported  Wool  Fabrics  Tariff 


Hardship  Arises  from  the  fact  that  the  duty 
on  imported  woollens  can,  under  the  discre¬ 
tionary  power  of  the  President,  nearly  double 
(from  25 Sr  ad  valorem  duty  to  45 S^)  when 
imports  reach  a  level  of  more  than  5%  of  U.  S. 
production.  This  makes  it  look  as  though 
American  woollens  needed  drastic  protection 
from  the  imported  cloths. 


Trade  Custom  Is  Dislocated.  Many 
American  clothing  manufacturers  insist  that 
fabrics  be  patterned  and  loomed  for  their 
exclusive  use.  These  “confined”  patterns  are 
necessarily  made  in  relatively  short  runs. 


Overlooked  Are  Synthetics... and  the 

fact  that  America’s  giant  chemical  industries 
have  skillfully  produced  synthetic  fibers  which 
replace  and  blend  with  wool.  Overlooked  in 
this  problem  too,  is  the  way  the  American 
woollen  industry  has  converted  its  operations 
from  wool  cloths  to  cloths  made  wholly  or 
partly  of  the  new  artificial  fibers. 


American  mills  do  not  customarily  care  to 
engage  in  such  limited  production.  Indeed, 
few  of  them  can  do  so  at  a  profit.  For  one 
thing,  these  high-fashion  weaves  achieve  their 
top-bracket,  long-wearing  quality  only  by 
patient,  painstaking  methods  that  are  admit¬ 
tedly  too  time-consuming  for  American  mills 
geared  to  mass  production. 


Meantime  Small  Business  Men  Are 
Hurt.  Clothing  manufacturers,  custom  tai¬ 
lors,  retailers . . .  and  the  people  on  their  pay¬ 
rolls...  are  penalized  by  a  20%  increase  in 
duty  that  goes  into  effect  on  some  uncertain, 
unpredictable  date  in  the  calendar  year. 

Manufacturers  and  retailers  cannot  antici¬ 
pate  the  change,  cannot  price  their  lines  accu¬ 
rately,  cannot  be  sure  of  having  their  reorders 
filled. 


A  British  mill,  accordingly,  submits  sample 
fabrics  to  the  American  manufacturer  in,  say, 
October.  The  latter  first  buys  sample  bolts  to 
make  up  in  his  own  sample  line.  By  Spring,  he 
is  ready  to  place  his  main  order  for  his  Fall  line. 

But  at  what  cost?  Paying  what  duty?  25% 
or  45%  ?  No  one  wants  to  abolish  the  duty... 
just  stabilize  it... make  it  definite,  predictable, 
workable. 


If  You  Are  Interested  in  this  dilemma  of 
American  small  business,  you  can  obtain  au¬ 
thentic  sidelights  from  a  responsible  and  long- 
established  source;  namely,  the 


National  Wool  Textile  Export  Corporation 


In  England,  at  Commerce  House,  Bradford ; 

In  America,  BRITISH  WOOLLENS  at  6  East  45th  Street,  New  York  17,  N.  Y. 
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WIRE  OR  PHONE  MUrray  HUl  7-2186  COLLECT 
for  background  memorandum  and  other  material! 


I 


Has  the  LARGEST  daily 
city  home  delivered 

CIRCULATION  i 

in  TEXAS!  I 


EDITOR  &  PUBLISHER  CALENDAR 


Dec.  6-7 — California  Press  Association,  annual  Winter  meeting,  San  Frs^ 
cisco.  I 

Dec.  7 — Wisconsin  Associated  Press  Association,  Fall  meeting,  Wisconsin 
Hotel,  Milwaukee. 

Dec.  7-8— North  Carolina  AP  News  Council,  Fall  meeting.  Sir  Walter  Hotil, 
Raleigh. 

Dec.  9 — United  Press  Newspaper  Editors  of  New  York  State,  meetinq, 
Hotel  Syracuse,  Syracuse,  N.  Y. 

Dec.  14-15— The  Associated  Press  Society  of  Ohio  meeting.  Fort  Hay* 
Hotel,  Columbus. 

1958 

Jan.  3 — Virginia  Associated  Press  annual  meeting,  John  Marshall  Hotil, 
Richmond. 

Jan.  5-7 — Northeastern  Group  of  Classified  Advertising  Managers'  Associa¬ 
tion;  meeting.  Park  Sheraton  Hotel,  Now  York  City. 

Jan.  6-17 — American  Press  Institute,  Circulation  Managers  seminar,  Colum¬ 
bia  University,  New  York  City. 

Jan.  9-1 1 — Illinois  Newspaper  Publishers  and  Editors,  meeting.  Pare  Mar¬ 
quette  Hotel,  Peoria,  III. 

Jan.  10-11— New  Mexico  Press  Association,  Winter  convention,  Carlsbad, 
New  Mexico. 

Jan.  1 1 — New  Mexico  Associated  Press,  annual  meeting.  La  Cavartia 
Hotel,  Carlsbad,  N.  M. 

Jan.  12-14— Great  Lakes  Newspaper  Mechanical  Conference,  Claypool 
Hotel,  Indianapolis,  Ind. 

Jan.  14-16— New  England  Association  of  Circulation  Managers,  convantioa. 
Hotel  Kenmore,  Boston,  Mass. 

Jan.  16-18 — Tennessee  Press  Association  semi-annual  convention,  Hotil 
Hermitage,  Nashville,  Tenn. 

Jan.  17-18 — Wyoming  Press  Association,  Winter  meeting,  Casper,  Wya 

Jan.  17-18— Wyoming  Associated  Press  meeting.  Casper,  Wyo. 

Jan.  18-20 — ^Texas  Associated  Press  Managing  Editors  meeting,  Galveston. 

Jan.  19-22 — Newspaper  Advertising  Executives  Association,  annual  meeting, 
Edgewater  Beach  Hotel,  Chicago. 

Jan.  23-25 — Arizona  Newspapers  Association,  annual  convention,  Hotil 
Westward  Ho,  Phoenix,  Arii. 

Jan.  24-25 — Michigan  Press  Assoo'atlon,  90th  annual  convention.  East 
Lansing,  Mich. 


16,206" 
MORE  THAN 
THE  POST 


62,999 

MORE  THAN 
THE  PRESS 


AND  on  Sundays  the  Houston 
Chronicle  has  the  LARGEST 
CITY  ZONE  CIRCULATION  in 
Texas  .  .  .  with  28,041*  MORE 
THAN  HOUSTON'S  OTHER  SUN¬ 
DAY  NEWSPAPER! 


Jan.  24-25— Del-Mar-Va  Press  Association,  annual  meeting,  Dover  Hotil, 
Dover,  Del. 

Jan.  25 — Texas  Press  Association,  llth  annual  Mid-Winter  meeting,  &)m- 
modore  Perry  Hotel.  Austin,  Texas. 

Jan.  25-28 — Southern  Classified  Advertising  Managers  Association,  Winter 
meeting.  Captain  Shreve  Hotel,  Shreveport,  La. 

Jan.  26-28— New  York  State  Society  of  Newspaper  Editors,  Winter  meatinq, 
Mark  Twain  Hotel,  Elmira,  N.  "T. 

Jan.  27-Feb.  7— American  Press  Institute,  Publishers,  Editors  and  Chief 
News  Executives  (for  newspapers  under  50,000  circulation)  semiiwr, 
Columbia  University,  New  York. 


Feb.  23-25 — Inland  Daily  Press  Association,  Spring  meeting,  Drake  Hotd, 
Chicago. 

Feb.  27-28  &  March  I — National  Editorial  Association  annual  Mid-Winter 
meeting,  Jung  Hotel,  New  Orleans,  La. 

March  6-8— Accredited  Home  Newspapers  of  America,  Inc.,  annual  it'®*t- 
Ing,  Chicago. 
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published  every  Saturday  with  an  additional  issue — The  International  Vear  B 
Number  in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Editorial  and jr 
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ANNOUNCING  ...  A  new  sales  plan 
for  Snnday  letterpress  magazine  seetions! 

/ 

“THE  PRE-SEll,  HARD  SEll  PLAr 

Now  in  snecessful  operation  in 

tlTJe  Penb  tlTritiune. 

Call  or  write  Howard  C.  Story  Jr.  (New  York)  or  John 
Finer  (Chicago)  for  complete  details  on  this  new  revo¬ 
lutionary  Sales  Idea. 

Another  Story,  Brooks  &  Finley  FIRST! 

STORY,  BROOKS  &  FINLEY,  INC. 

John  Finer 
The  Prudential  Bldg. 
Chicago,  Illinois 
STate  2-8066 

New  York  —  Philadelphia  —  Chicago  —  Boston  —  Cleveland  —  Atlanta  —  Los  Angeles 

San  Francisco  —  Detroit  —  Miami 
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Howard  C.  Story  Jr. 
230  Park  Avenue 
New  York  17.  N.  Y. 
MUrray  Hill  6-01  I  I 


Progress  Report  from  ACB 

A  lot  of  work  has  been  done  ...  a  lot  of  progress  has  been 
made  at  Advertising  Checking  Bureau  in  the  past  forty  years. 

In  1917  many  newspaper  publishers  were  skeptical  that  a  central 
clearing  house  like  ACB  could  do  an  adequate  job.  Now  it  has 
been  demonstrated  that  this  is  the  only  way  a  good  job  can  be 
done. 

More  than  400  trained  ACB  employees,  several  of  which  have 
completed  their  25th  year  with  ACB,  are  at  work  every  week-day. 

ACB  “readers”  show  better  than  99%  accuracy.  Modem  equip¬ 
ment  is  in  every  office  and  all  offices  are  interconnected  by  tele¬ 
type  and  other  fast  communication  services. 

It  is  ACB's  assignment  from  the  newspapers  of  the  U.  S.  to  see 
that  the  national  advertisers  receive  their  proofs-of-insertion 
promptly.  This  we  do. 

And  we  try  always  to  do  it  in  such  a  way  that  it  builds  good 
will  for  the  newspapers  and  for  newspaper  advertising. 

7^  Advertising  Checking  Bureau,  Inc. 

New  Terk  (11)  7t  Meditee  Avt.  *  Ckioip*  (3)  11 1  Midiifee  Avt.  *  CiUwhei  (IS) 
20  Seeth  TkirA  St.  *  Mtapliis  (3)  lU  Jeftenee  Avt.  •  Urn  FrMctsce  (S)  51  Hnt  St. 


|THE  service  IHAT  HtLPS  IK  IHE  USE  Of  NEWSPAPER  ADVERTISING 


Do  the  people  REALLY  want  to  know? 

— or  have  they  forfeited 
their  right  to  know? 

THE  AMERICAN  EDITOR 

explores  this  question  and  other 
lively  articles  in  the  Winter  issue  .  .  . 

★  HOW  GOOD  IS  YOUR  NEWSPAPER? 

.  .  .  furnishing  a  yardstick  to  measure  your  newspaper's 
excellence— or  lack  of  it. 

★  AN  EDITOR  FIRED  HIS  COUNTRY  CORRESPONDENTS. 
Can  you  do  without  your  stringers? 

★  HIS  NEWSPAPER  SURPRESSED  27  TIMES 

.  .  .  Read  how  Lars  Johan  Hierta  continued  publication  under 
these  circumstances. 

'A'  "JNS  and  the  Unlim.  Pot."  (How's  that  again?) 

You'll  find  comprehensive  consideration  of 
illuminating  topics  bearing  on  journalism  in 
THE  AMERICAN  EDITOR,  Published  Quar¬ 
terly.  Send  the  coupon  below. 


Please  enter  my  subscription  for  The  American  Editor  beginning  with 
the  Winter  issue,  and  bill  me  at  $5  yearly. 

Name  . 

Address  . 

City  . Zone . State . 

The  American  Editor 
Box  U19 

Hartford,  Connecticut 
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PHOTO  HOUNDS  forever  want  to  get  their  likenesses  present; 

on  newsprint  for  posterity.  Two  Colgate  University  studen’s 
assigned  to  get  their  pictures  in  a  paper  as  qualification  for- 
fraternal  initiation,  tried  several  unsuccessful  ruses  but  finali 
“made”  the  Utica  (N.  Y.)  Daily  Press  by  staging  a  spiritK 
soccer  game  in  rain  all  the  way  from  Utica  to  Hamilton..., 
Add  unusual  column  titles:  “No  Buttons,  No  Bows,”  a  satir; 
on  Western  fiction  involving  a  protagonist  named  Slopalor; 
Casually,  written  until  recently  in  the  Okemah  (Okla.)  D£ 
Leader  by  H.  C.  Neal,  now  news  editor,  Edmond  (Okla.)  Enlci 
prise.  .  .  .  Mrs.  Doris  Shugard,  St.  Paul  Dispatch  and  PiW- 
Press  food  editor,  was  the  surprised  winner  of  a  wild  gar- 
tasting  contest  at  the  food  editors’  conference  in  Chicago. 


{ 


— General  News  Manager  Earl  J.  Johnson,  United  Press,  reports  tbt 
10  words  most  frequently  misspelled  in  the  news  report  in  the  last  fct 
weeks  were;  Occurred,  insistence,  resistance,  effects,  tentacles,  ernbam- 
deity,  trembler,  missiles,  ballistic.  .  .  .  When  flu  struck  six  newspaperbo'- 
and  their  substitutes,  delivery  of  the  Bonham  (Texas)  Daily  fawra 
was  handled  by  publisher  A.  L.  Mc.Mster  and  three  staff  members... 
David  Dietz.  Cleveland,  Scripps-Howard  science  editor,  has  contrachi 
with  Random  House  for  a  series  of  children’s  science  books.  .  .  .  Rs 
porter  Roy  Greenaway,  67,  with  the  Toronto  Star  since  1918,  is  also  u 
oil  painter  of  note  and  recently  had  a  one-man  show.  .  .  .  Editor  Mdiil* 
F.  Ferguson,  Philadelphia  Bulletin,  estimates  he  has  written  6,0(11! 
editorials  on  traffic  safety.  .  .  .  Outsiders  keep  invading  a  new  dmte; 
for  reporters  in  the  Senate  because  they  think  the  word  “Press" « 
the  door  refers  to  the  button.  ...  A  collection  of  dispatches  from  Roe 
by  the  late  Anne  O’Harc  McCormick  has  been  brought  out  in  bool 
form,  “Vatican  Journal”  (Farrar,  Straus  and  Cudahy.) 


POINT  OF  VIEW 

Reporter;  Copyreader^s  Version: 

He’s  a  dubious  wit  whose  infinitives  split 
And  he’s  shunned  by  the  civilized  world. 

Whether  sober  or  drunk,  he  is  full  of  the  bunk. 

He’s  a  banner  that’s  seldom  unfurled. 

Though  his  grammar  is  bad  and  his  syntax  is  sad. 

His  poor  spelling  is  often  much  worse. 

While  his  simile  clicks,  his  lame  metaphors  mix 
And  it  seems  that  his  typewriter’s  cursed. 

His  “reliable  source,”  as  a  matter  of  course. 

Is  a  janitor,  bar-fly  or  crook, 

.^nd  he’s  often  resolved  that  where  libel’s  involved 
He’ll  dismiss  every  law  in  the  book. 

For  with  booze  on  his  breath  he  can  write  to  the  de»<k 
Though  an  obit  is  more  in  his  line. 

And  whatever  is  best  said  in  five  words  or  ten. 

He  can  say  in  a  hundred  and  nine. 


Copyreader:  Reporter's  Version 

He  can  look  down  his  nose  at  the  journalist’s  prose. 

But  his  burning  ambition’s  to  write. 

He’s  his  own  paramour  and  his  hobby,  I’m  sure. 

Is  dissecting  the  classics  at  night. 

He  is  quick  to  berate  what  he  didn’t  create 
And,  with  errors,  his  reason  for  rage. 

There’s  a  smirk  on  his  lips  as  he  catches  your  slips 
■And  condenses  your  “book”  to  a  page. 

Your  selection  of  words  he  consigns  to  the  birds. 

For  he  figures  the  hair  must  be  split. 

Though  his  headlines  conceal  what  the  stories  reveal. 

He  gets  cocky  whenever  they  fit. 

He’s  a  frustrated  man  and  he’U  do  what  he  can 
To  make  sure  that  a  story  sounds  dead. 

Like  a  French  guillotine,  if  you  know  what  I  mean. 

He’ll  do  anything  just  for  a  head.  . 

-Hal  KaUenburg,  Albul 
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TOTAL  CIRCULATION...  101,162  copies  daily 

2  OUT  OF  EVERY  3  COPIES  HOME-DELIVERED 


In  New  Jersey’s  2nd  Largest  Market... 


POPULATION  637,000 

i9th  Largest  in  U.&^ 

FOOD  SALES  $188,282,000 

31st  Largest  in  U.S. 


RETAIL  SALES  $640,221,000 

.^6th  Largest  in  U.S, 

BUYING  INCOME  $1,259,751,000 

23rd  Largest  in  U.  S, 


New  Jersey's  2nd  Largest  Evening  Newspaper 


AlbuT 
I,  1957 


More  than  twice  a$  much  circulation  in  Hudson  County 
oi  the  other  Hudson  County  newspaper.  (Hudson  Dispatch) 


JERSEY  CITY.  NEW  JERSEY 

»tpr»ttnM  Math»wlly  ky  MOLONff.  UfOAM  6  SCHMITT.  Im. 
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Secrecy — Fact  or  Myth 

A  ssisTANT  Secretary  of  Defense,  Murray  Snyder,  believes  charges  that 
the  government  is  engaged  in  a  conspiracy  of  secrecy  are  simply  a 
widespread  myth  (E  &  P,  Nov.  23,  page  11). 

The  charge  of  “conspiracy”  may  be  a  myth  insofar  as  it  means  an 
illegal  plot  or  collusion  against  the  people  of  the  U.S.  But  in  spite  of 
this,  it  is  a  fact  that  secrecy  is  a  by-word — the  commonly  accepted 
method  of  procedure — in  official  Washington. 

The  practice  is  so  widespread  in  the  Federal  government  that 
whether  an  actual  conspiracy  exists  or  not  the  effect  is  the  same.  The 
aura  of  secrecy  is  so  strong  that  classification  of  documents,  whether 
of  a  security  nature  or  not,  is  considered  easier  and  safer  than  running 
the  risk  of  violating  an  unwritten  code  which  has  become  more  severe 
in  practice  than  the  written  one. 

There  is  no  lack  of  protest  on  the  situation  as  it  exists.  The  voices 
now  shouting  to  an  unheeding  government  administration  include 
many  eminently  qualified  to  know  whereof  they  speak. 

Representative  John  E.  Moss  has  the  evidence  compiled  by  his  Con¬ 
gressional  Committee. 

The  .Associated  Press  Managing  Editors  from  their  first  hand  ex¬ 
perience  in  news  work  cite  abuses  of  the  Executive  Order  establishing 
the  classification  system. 

Walter  Millis,  learned  historian,  mentions  the  “obsession  with 
secrecy”  which  permeates  Washington  (Sec  Shop  Talk,  page  68). 

Henry  Steele  Commager,  another  historian,  says  in  the  New  York 
Times  Sunday  Magazine  there  is  a  “threat  of  governmental  control 

over  ideas . If  government  controls  access  to  and  dissemination  of 

information,  there  is  no  true  freedom,  and  without  freedom  we  will  fall 
into  error  that  may  he  irremediable.” 

We  wonder  what  must  be  done  to  convince  some  high  governmental 
authority  to  do  something  about  it.  The  Defense  Department’s  own 
Coolidge  Committee  acknowledged  there  is  a  tremendous  over-classifi¬ 
cation  of  documents  but  still  no  one  has  taken  steps  to  correct  it  and 
government  spokesmen  insist  the  situation  isn’t  as  bad  as  it  is  pic¬ 
tured.  .Actually,  if  the  whole  truth  were  known,  and  nobody  does,  it 
is  probably  a  lot  worse. 

Baltimore  Tax  Impact 

^I^he  cost  of  the  Baltimore  ad  tax  to  both  media  and  advertisers  is 
obvious.  They  are  called  upon  to  pay  2%  and  4%,  respectively,  on 
the  gross  sales  price  of  the  space  or  time.  Another  6%  rise  in  cost  will 
have  a  serious  effect  on  the  volume  of  advertising  in  that  market. 

But  what  of  the  technical  difficulties  imposed  on  media  to  collect  and 
enforce  this  tax?  In  classified  advertising  it  presents  a  terrific  and  un¬ 
warranted  burden. 

During  1956,  about  30,000,000  lines  of  classified  advertising  appeared 
in  the  Baltimore  newspapers.  The  national  average  was  about  4i/2 
lines  per  classified  ad  so  that  the  Baltimore  papers  carried  over  six 
and  a  half  million  different  ads.  That  means  that  the  newspapers 
would  have  to  be  the  tax  collector  of  4%  on  each  one  of  the  6,500,000 
individual  transactions  in  addition  to  paying  their  own  2%  on  the 
cost  of  each  one. 

If  the  tax  was  designed  to  be  punitive,  its  designers  could  not  have 
been  more  effective  in  imposing  a  costly  burden  on  newspapers  in  their 
classified  operations  not  to  mention  the  thousands  of  other  transactions 
with  local  merchants. 
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APPRECIATION 

As  the  first  international  observance  of 
Youth  Appreciation  ^eek,  sponsored  by 
Optimist  clubs  throughout  the  United 
States  and  Canada*  draws  to  a  close,  we 
want  to  take  this  opportunity  to  thank  all 
of  the  hundreds  of  newspapers  through¬ 
out  these  two  countries  which  helped  to 
support,  recognize  and  editorialize  Youth 
Appreciation  Week. 

Ralph  J.  Gentles 
Public  Relations  Director, 

Optimist  International, 

St.  Louis,  Mo. 
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SCIENCE  ON  PAGE  ONE 

Professor  Krieghbaum’s  report  (Nov. 
9)  on  satellite  coverage  in  U.  S.  news¬ 
papers  prompts  me  to  add  a  postscript  on 
such  coverage  recently  in  the  Latin  Ameri¬ 
can  press. 

Mexico  City’s  leading  dailies  especially 
did  themselves  proud  by  averaging  more 
than  one-third  of  their  front-page  column 
inches  to  the  sputnik  story.  Selected 
Brazilian,  Cuban,  and  Argentine  papers 
did  almost  as  well  in  emphasizing  the 
newest  stage  in  the  Age  of  Space. 

To  add  a  latino  angle  to  the  art  work, 
Novedfides  in  its  Nov.  9  issue  ran  the 
clearest  picture  yet  taken  of  the  moon 
by  Mexico’s  national  observatory.  More 
than  one  month  after  the  first  sputnik 
announcement,  some  latino  dailies  are 
keeping  space  science  coverage  on  their 
front  pages. 

Marvin  Alisky 

Arizona  State  College, 

Tempe,  Ariz. 


•Short  Sahi 


Miss  Elsa  Maxwell  looked  like  a  Ro- 
Dian  express  as  she  lay,  propped  by 
pillows,  in  her  bed. — Milwaukee  (Wis.) 
Sentinel. 


Dr.  Sydney  Smith  is  Eternal  Affairs 
Minister. — Brantford  (Ont.)  Expositor. 


Business  failures  in  the  U.  S.  in  the 
*eek  ended  Oct.  31  dropped  to  250  tons. 
~New  York  Herald  Tribune. 


With  rebounding  spit  after  two  flops 
“tis  season,  Minnesota’s  football  squad 
^ent  on  the  offense. — loiva  City  (Iowa) 
Doily  Iowan. 


The  scandal  magazine’s  employ  pro- 
**8ional  goons  who  will  stop  at  nothing 
even  to  the  breaking  of  an  army  or 
»  leg.—Wilson  (N.  C.)  Daily  Times. 
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MATERIAL  WANTED 

I  am  collecting  material  for  a  book  to 
be  titled  “Classic  Newspaper  Stories  of 
Disa.sters.” 

In  addition  to  the  story  itself,  it  is  my 
intention  to  include: 

1.  A  brief  biographical  sketch  of  the 
author. 

2.  A  resume  of  the  circumstances  under 
which  the  story  was  written,  plus  some 
information  on  the  aftermath  of  the  story. 

.3.  A  photo  of  the  author. 

4.  A  photo  of  the  disaster  it. self. 

Harry  Squires 

2.518  Hardwich  St. 

Lakewood.  Calif. 

IN  ITS  OWN  PROVINCE 

Your  November  2nd  issue  carried  a 
very  interesting  article,  “House  Organs 
Are  Attuned  To  Promoting  Staff  Pride’’. 
We.  of  course,  appreciate  the  portion  of 
the  article  devoted  to  our  own  hou.se 
organ  called  “Province  Parade”.  How¬ 
ever,  the  caption  under  the  illustrations 
of  the  magazine  went  slightly  awry  when 
it  said  that  the  copies  were  distributed  to 
the  employees  of  the  Vancouver  Sun.  All 
copies  are  distributed  only  to  our  own 
staff  members. 

L.  J.  Cummings 

Vancouver,  B.  C. 

30,  1957 


CAMPUS  EDITORS 

I  can  sympathize  with  the  one  or  more 
student  editors  of  college  newspapers  who 
feel  they  should  have  more  editorial  free¬ 
dom,  (E  &  P,  Nov.  16). 

But  I  can  also  sympathize  with  the 
advisers,  who  —  'we  hope  —  have  had 
at  least  five  years  of  professional  news¬ 
paper  experience  and  too  often  see  their 
teaching  efforts  go  down  the  drain  because 
some  not-dry-behind-the-ears-yet  editors 
have  their  own  ideas  on  how  a  newspa¬ 
per  should  be  run. 

For  example,  here  at  the  University 
of  Southern  California  we’ve  had  editors 
who  apparently  dictated  these  practices 
to  the  staffs: 

1.  In  reporting  a  speech,  find  out  what 
the  speaker  is  going  to  say  and  report  it 
fully  in  the  advance  speech  story. 

2.  Attribute  everything  except  opinion. 
If  tomorrow  is  Dec.  25,  don’t  take  the 
calendar’s  word  for  it  —  write  that  “to¬ 
morrow  is  Dec.  25,  according  to  so-and- 
so.” 

3.  Attack  anyone  you  want  because  stu¬ 
dent  editors  have  a  built-in  knowledge 
of  what’s  best  for  15,000  students,  1200 
faculty  members  and  others  in  the  college 
community. 

4.  Write  editorials  off  the  top  of  your 
head.  Research  isn’t  necessary  for  edi¬ 
torials  and  facts  aren’t  too  important  as 
long  as  you  get  in  some  fancy  footwork 
with  vour  writing. 

5.  There  are  no  features  on  the  campus. 
The  best  features  for  college  papers  are 
jazzed-up  histories  of  special  days. 

6.  Run  handouts  verbatim. 

7.  Cover  your  beat  by  telephone.  See¬ 
ing  news  sources  is  a  waste  of  time. 

8.  If  you’re  the  makeup  editor,  find 
a  makeup  pattern  you  like  and  have  the 
stories  written  or  edited  to  fit  this  pattern. 

9.  Don’t  bother  to  keep  a  running  total 
of  copy  sent  to  the  composing  room. 

10.  In  making  up  pages,  use  three-col¬ 
umn  leads  liberally.  These  are  half  again 
as  good  as  two-column  leads.  The  same 
thing  goes  for  headline  type  sizes:  If  30- 
point  is  good,  60-point  type  is  twice  as 
good. 

In  fairness  to  the  present  editors  of  the 
Daily  Trojan,  I  want  to  point  out  that 
these  practices  have  been  pretty  well 
stamped  out  with  their  co-operation. 

Here  is  my  recommendation,  based  on 
having  worked  on  five  professional  and 
three  college  papers: 

The  college  newspaper  shouhl  be  either 
100  per  cent  student  controlled  or  100 
per  cent  faculty  controlled  as  a  laboratorv 
project.  If  student  controlled,  the  staff 
should  be  completely  voluntary  and  the 
paper  should  not  be  looked  on  as  a  teach¬ 
ing  aid.  If  faculty  controlled,  the  staff 
should  consider  the  faculty  as  the  pub¬ 
lisher  and  be  responsible  to  the  publisher 
just  as  a  professional  editor  is. 

Erlinc  H.  Erlandson 
Assistant  Professor  of  Journalism, 
University  of  Southern  California. 

Los  Angeles,  Calif. 


7 


««!•  Ill* 


iiittii 

iitdgi 


Newspj 
to  help 
climate  i 
will  flour 
pass  U.  ! 
Newsp: 
shoulder 
sponsibili 
rf  which 
death  to 
i  the  worl( 


bridge,  I 
astronon 
the  pres 
the  natii 
educatioi 
pve  gi 
scientist 
ia  gene 
speech  s 
the  Ass( 
Editors 
Xov.  23 
:  Soviet 
E.  S.  n 
i  and  sat 
likely  1 


‘The  New  York  Times,  daily  and  Sunday,  provides  our  editors  and 


editorial  writers  depth  and  detail  on  national  and  world 


surveys  yield  valuable  material  for  editorial  comment  while  the 


subject  is  still  Page  1  news. 


Nelson  Poynter,  Editor,  St.  Petersburg  Times 
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Press  Urged  to  Help  U.S. 
Beat  U.S.S.R.  in  Science 


APME  Elects  Coleman  A.  Harwell, 
Nashville  Tennessean,  President 


By  Ray  Erwin 

New  Orleans 

Newspapers  face  a  challenge 
to  help  build  an  intellectual 
climate  in  which  U.  S.  science 
rill  flourish  and  eventually  sur¬ 
pass  U.  S.  S.  R.  science. 

Newspapers  were  exhorted  to 
shoulder  this  tremendous  re¬ 
sponsibility  —  success  or  failure 
(i  which  might  mean  life  or 
death  to  freedom  —  by  one  of 
the  world’s  most  eminent  scien- 
tiits. 

Dr,  Whipple  Speaks 

Dr.  Fred  L.  Whipple,  direc¬ 
tor  of  the  Smithsonian  Astro- 
physical  Observatory,  Cam¬ 
bridge,  Mass.,  and  professor  of 
astronomy  at  Hai-vard,  charged 
the  press  to  lead  the  people  of 
the  nation  into  new  realms  of 
!(iucation  and  research  and  to 
?iTe  greater  recognition  to 
scientists,  teachers  and  scholars 
in  general  in  a  momentous 
sptech  at  the  closing  session  of 
the  Associated  Press  Managing 
Editors  Association  convention 
Nov.  23. 

Soviet  Russia  is  ahead  of  the 
E.  S.  now  in  space  knowledge 
and  satellite  production  and  is 
Ehely  to  piogressively  forge 
somewhat  farther  ahead  in  the 
Mxt  few  years  because  of  the 
fflomentum  of  the  quarter-cen- 
f^ry-old  Soviet  educational  sys- 
tfln,  Dr.  Whipple  warned. 

The  task  of  the  U.  S.  is  to 
»ake  up,  catch  up  and  finally 
attain  supremacy  in  the  scien¬ 
tific  and  intellectual  field,  he 
said.  He  added  that  this  will 
require  an  improvement  in 
schools  from  kindergarten  up 
through  colleges  and  a  new  re- 
and  recognition  for  the 
■wportance  of  knowledge. 

Science  has  become  news  for 
•ts  own  sake,”  Dr.  Whipple  told 


GOO  newspaper  managing  edi¬ 
tors  and  their  guests. 

He  said  spies  and  saboteurs 
cannot  be  blamed  for  Russia’s 
advances  with  satellites. 

Rods’  Progress 

“The  important  point  about 
the  satellites  is  the  rate  of 
progress  by  the  Russians,”  said 
the  head  of  the  U.  S.  satellite 
obseiwation  system.  “Their  rate 
of  progress  is  greater  than  our 
rate  of  progress.” 

The  editors  were  warned  that 
the  Soviets  are  turning  out 
scientists  and  technicians  at 
twice  the  U.  S.  rate. 

Unless  the  U.  S.  takes  drastic 
steps,  he  said  the  U.S.S.R.  will 
move  far  out  ahead. 

“Until  the  time  comes  when 
the  Phi  Beta  Kappa  has  the 
same  social  standing  as  the 
football  player,  we  are  going  to 
fall  behind  in  our  technological 
race  with  the  U.S.S.R.,”  said 
Dr.  Whipple.  “It  is  necessary 
to  change  our  attitude  towards 
education  and  intellectual  life 
if  we  are  to  win  the  long  contest. 
Many  students  of  ability  today 
have  to  hide  their  ability  to 
keep  from  being  considered 
grinds  and  to  keep  their  social 
status.” 

Role  of  Press 

The  press  can  play  a  tremend¬ 
ous  role  in  the  needed  renais¬ 
sance  of  education,  the  speaker 
declared. 

“The  future  security  of  our 
country  lies  in  your  hands  as 
the  controlling  element  in  the 
American  press,”  he  said. 
“America  has  lost  its  frontier. 
We  must  substitute  for  the  phy¬ 
sical  frontier  the  frontier  of  the 
mind.  Science  is  such  a  frontier. 


You  can  contribute  to  this 
change  of  attitude,  not  over¬ 
night  but  year  after  year  —  it 
will  take  decades  to  succeed. 
We  have  resources.  We  can  win 
but  we  need  an  intellectual 
atmosphere.” 

Editors  and  businessmen  were 
advised  to  appreciate  the  role 
of  teachers. 

“The  role  of  the  press  is  to 
be  a  mirror  of  public  opinion 
and  to  form  public  opinion,  too,” 
he  reminded.  “Remember  the 
need  and  your  i*ole  in  it.  We 
now  have  a  real  opportunity  to 
match  Russian  technological  ad¬ 
vances.  Get  away  from  ridicul¬ 
ing  intellectuals  as  eggheads  or 
longhairs  and  realize  the  ab- 
sentminded  professor  can  cope 
with  real  problems  —  not  just 
ivory  tower  problems. 

“Interest  our  young  people  in 
intellectual  curiosity  and  we 
can  catch  up  with  and  surpass 
the  U.S.S.R.  in  technological 
and  cultural  progress,”  he  con¬ 
cluded. 

Inlellecliial  Freedom 

In  response  to  some  questions 
by  Ted  Durein,  Monterey 
(Calif.)  Peninsula  Herald,  Dr. 
Whipple  said  the  requiring  of 
oaths  by  professors  had  a  nega¬ 
tive  effect  and  that  restriction 
of  intellectual  freedom  was  close 
to  restriction  of  freedom  of  the 
press. 

Tom  C.  Harris,  St.  Petersburg 
(Fla.)  Times,  inquired  whether 
the  world  situation  is  immedi¬ 
ately  critical.  Dr.  Whipple  said 
the  U.  S.  is  not  so  far  behind 
now  that  the  situation  is  dan¬ 
gerous  but  he  warned  that  the 
Russian  production  of  twice  as 
many  engineers  and  scientists 
as  we  do  poses  the  prospect  of 
a  growing  differential.  He  said 
a  changed  attitude  in  Washing¬ 
ton  is  causing  the  U.  S.  to  take 
the  immediate  steps  necessary. 

Mr,  Durein  asked  if  scientists 
should  give  more  attention  to 
the  propaganda  value  of  their 
discoveries.  Dr.  Whipple  replied 
that  scientists  are  anxious  to 
push  their  work  and  that  young 
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PREXY — Benjamin  McKelway,  edi¬ 
tor  of  the  Washington  (O.C.) 
Star,  makes  his  first  address  to 
APME  since  becoming  president 
of  the  Associated  Press. 

people  are  fascinated  by  science. 
H.  Rodney  Luery,  New  Bruns¬ 
wick  (N.  J.)  Daily  Home  News, 
wanted  to  know  if  U.  S.  scien¬ 
tists  can  read  the  sputnik 
signals  now  or  will  have  to  wait 
on  Russian  reports.  Dr.  Whip¬ 
ple  said  it  was  impossible  to 
read  the  ciphers  except  in 
broadest  tenns. 

Talbot  Patrick,  Rock  Hill  (S. 
C.)  Evening  Herald,  wondered 
whether  Russian  scientists  will 
begin  to  question  the  social 
structure  of  the  U.S.S.R. 

“Scientists  there  appear  to 
have  freedom  to  go  ahead  with¬ 
out  control,”  said  Dr.  Whipple. 
“However,  we  do  not  know 
whether  their  inquiries  go  over 
into  social  studies.” 

Re-Entry  Problem 

Frank  Angelo,  Detroit  (Mich.) 
Free  Press,  asked  if  the  U.  S. 
solution  to  the  re-entry  prob¬ 
lem  from  space  into  the  earth’s 
orbit  was  as  great  an  achieve¬ 
ment  as  the  Russian  sputnik. 

“This  is  one  auxiliary  prob¬ 
lem  —  one  of  a  number  —  and 
we  have  no  information  as  to 
whether  the  Russians  have 
solved  it  or  not,”  replied  Dr. 
Whipple.  “It  is  not  on  the  same 
level  as  the  satellite.” 

Dr.  Whipple  could  not  an¬ 
swer  a  question  as  to  when  the 
U.  S.  will  have  a  satellite  in 
space,  posed  by  Frank  Eyerly, 
Des  Moines  (Iowa)  Register  and 
Tribune,  retiring  president  of 
the  ANPA. 

(Continued  on  page  10) 
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confronting  it,  Mr.  Copelaii 
cited  economic  areas  in  wlud 
undei’standing  “badly  needs  ti 
be  improved.”  If  not  correctei 
this  lack  of  understanding  “ij 
certain  to  lead  to  public  attitude! 
toward  business  and  industry  se¬ 
vere  enough  to  put  a  brake  oi 
our  economic,  scientific,  social,  | 


Coleman  A.  Haricell 
Elected  Head  of  APME 

Coleman  A.  Hai’well,  Nash¬ 
ville  (Tenn.)  Tennessean,  was 
elected  president  of  the  Asso¬ 
ciated  Press  Managing  Editors 
Association  for  the  coming  year. 

He  succeeded  Frank  Eyerly, 

Des  Moines  (Iowa)  Register  and 
Tribune. 

Other  officers  chosen  were : 

Michael  J.  Ogden,  Providence 
(R.  I.)  Journal-Bulletin;  John 
H.  Colburn,  Richmond  (Va.) 

Times-Dispatch,  secretary; 

George  R.  Shoals,  Rochester 
(N.  Y.)  Democrat  &  Chronicle, 

treasurer.  Association,  Inc.:  Lett  to  right — Michael  J.  Ugden,  Providence  (K.l.)  rrmeb  nn  itfBrotherno 

Charles  G.  Murray,  Pough-  Journal-Bulletin,  vice-president;  Coleman  A.  Harwell,  Nashville  (Tenn.)  ,  ^  at  charged 

keepsie  (N.  Y.)  New  Yorker,  Tennessean,  president;  John  H.  Colburn,  Richmond  (Va.)  Times  Dis-  about  operation  of  I 

was  named  chairman  and  Rod-  secretary;  and  George  R.  Shoals,  Rochester  |N.Y.)  Democrat  the 

ot.I/.l- T  Wo+fo  Untiotn-v,  &  Chronic  e,  treasurer.  underlie  our  social,  cultural, edt-| 

erick  J.  Watts,  Houston  (Texas)  cational,  scientific,  and  even 

CWtcic,  was  named  vicechair-  -  y  structures,”  Mr.  tribi 

man  of  the  APME  Continuing  explained.  1*111 

Study  Committee.  print,  it  showed  up  on  the  church  in  the  demand  for  religious  “if  people  do  not  know  what|?'*®>  ,  ‘ 

These  eight  men  were  elected  page  in  my  newspaper  on  May  news.  conditions  our  industrial  ' 

to  the  APME  Board  of  Direc-  28,  1938,  with  the  dignified  iden-  „  „  chine  must  have  to  do  its 

tors:  George  Beebe,  Miami  tification  of  ‘W.  F,  Graham,’  ”  then  it  is  impossible  to  expect!®*" 

(Fla.)  Herald;  Edward  P.  Fal-  said  Mr.  Dunn.  “I  was  a  novice  Earl  Hall,  Mason  Ctfj/  (Iowa)  them  to  insist  that  these  coni- 1  “Tell  i 
Ion,  Toledo  {Ohio)  Blade;  Wil-  reporter  at  the  time  and  handled  Globe-Gazette,  said  his  newspa-  tions  exist.  Worse,  it  is  very  I  charge  tc 
ban  J.  Foote,  Hartford  (Conn.)  the  church  page  in  addition  to  per  gets  a  great  deal  of  fan  easy  for  them  to  acquiesce  ini oct;  ab( 
Courant;  Gordon  Hanna,  Mem-  a  multitude  of  other  duties,”  mail  for  its  religious  news,  the  establishment  of  condition!  I  charge 
phis  (Tenn.)  Commercial  Ap-  especially  for  a  weekly  religious  that  would  actively  impede  the  I  money,” 

peal;  Tom  C.  Harris,  St.  Peters-  flippancy  cartoon.  efficient  operation  of  our  econ-lbethe  n 

hn^?-  Mi^O^deT-^Tpd^Dnrphl'  Concerning  the  New  York  Mrs.  Francele  H.  Armstrong,  omy.” 

bum  ,  Mr.  ()gden  ,  Ted  Durein,  Crusade,  Mr.  Dunn  said:  “Not  a  Henderson  (Ky.)  Gleaner  &  One  of  the  most  serious  areas  I  who  tak 
HcS^^the  Sler  ren^eSnW  instance  of  bad  taste  was  Journal,  applauded  the  sugges-  of  misunderstanding  is  the  (pies- 1  check  ei 

of  than  nimf  ^  personally  got  in-  tion  that  for  greater  coverage  bigness  m  business  I  about  co' 

cities  of  less  than  50,000  popu-  terested  in  this  coverage  when  be  given  church  conventions.  is  constantly  under  at- 1  and  his 

V  *  TOT  xj  •  .1  ^  noticed  the  respectful  and  Talbot  Patrick,  Rock  Hill  (S.  ^  ,  I 

Mr.  Fwte,  Mr.  Hams  and  sympathetic  treatment  AP  was  c.)  Evening  Herald,  remarked  Sputnik  s  Lesson  I 

member!  otthrtaardl''Th?S  !S  that  it’s  diffleult  with  single  wire  gp„t„ik  hap  „ade  i,  *ar,l,l  -I  ca, 

ers  are  new  members  Terms  of  V^at  in  all  the  service  to  get  enough  religious  said,  that  the  nation  must  “have  I  no  unio: 

these  directors  expire  in  1960  f news  for  his  Saturday  church  the  teams  of  various  sizes  train- 1  corrupti 

^  no  example  of  flippamiy  page.  Paul  R.  Mickelson,  AP,  ed  and  ready  for  any  job  thatltinued. 
Elect^  to  the  APME  Nomi-  nor  a  word  or  phrase  turned  in  told  him  the  AP  carries  new's  of  comes  along.”  He  pointed  out  I  activity 
rlT  tST  for  next  year  such  a  way  that  might  misrep-  religion  around  the  clock  and  a  that  from  the  moral  or  ethicallwith  th 

wem  Tom  K.  Showalter,  Craw-  resent  the  cause  and  offend  the  column  for  Saturday  or  Sunday  point  of  view  there  is  no  differ- 1  promise 

Se?  ihairiln*!' P  B^'wSKe"  difficult  to  gnce  between  large  and  smailLiety  < 

H  i  Seemed  to  be  no  com-  get  everything  on  a  single  wire,  companies,  that  people  in  bush  leer,  the 

Lynchburg  (Va.)  News  and  plaints  from  various  denomina-  ness,  large  or  small,  are  just  lib  I  and  the 

cA»v,R«c),eZr  W  Y.)  fSZ  Grata -'^'dd^dMrD!™" ’Ed'  '^**'*‘*  people  who  are  not  in  , 

^  Lioiij/ Hcrata.  Catholic  population  and  in  a  The  American  press  has  a  The  main  difference  is  that  ilchildrei 

Michael  J.  Ogden,  Providence  New  York  state  town  with  60%  clear  duty  to  promote  public  large  company  has  more  people  jit?’ is  n 

(R.  I.)  Journal,  will  head  the  Catholics  received  no  criticism,  understanding  of  the  nation’s  and  more  diversified  talentethaij than ‘1 

Program  Committee  next  year.  A  Michigan  editor  reported  problems,  the  key  to  survival,  a  small  one.  I  Mr 


ELECTED — New  officers  of  the  Associated  Press  Managing  Editors 
Association,  Inc.:  Left  to  right — Michael  J.  Ogden,  Providence  (R.l.) 
Journal-Bulletin,  vice-president;  Coleman  A.  Harwell,  Nashville  (Tenn.) 
Tennessean,  president;  John  H.  Colburn,  Richmond  (Va.)  Times  Dis¬ 
patch,  secretary;  and  George  R.  Shoals,  Rochester  (N.Y.)  Democrat 
&  Chronicle,  treasurer. 


iLabor  Leader  Charges 
Unfair  News  Coverage 
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New  Orleans  ethical  practice  codes  adopted 
Newspapers  fail  to  uncover  by  the  AFL-CIO  and  urged  such 
malpractices  in  Big  Business  codes  for  the  National  Associa- 
with  the  same  diligence  they  tion  of  Manufacturers,  the 
i  t  exhibit  in  exposing  malpractices  Chambers  of  Commerce  and 
*  Big  Labor,  George  M.  Karri-  other  bodies  of  businessmen. 

1,  vicepresident  of  the  Ameri¬ 
can  Federation  of  Labor-Con- 
eress  of  Industrial  Organiza- 
i  lions  and  president  of  the 
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Brotherhood  of  Railway  Clerks, 
charged  in  a  speech  to  the 
APME. 

The  newspapers  of  America 
have  been  covering  the  trials 
and  tribulations  of  the  labor 
movement  with  a  great  deal  of 
elee,”  said  Mr.  Harrison. 
“That’s  all  right  with  us  — 
just  save  a  little  space  for  the 
other  fellow. 

“Tell  about  these  men  who 
charge  too  much  for  their  prod¬ 
uct;  about  the  bankers  who 
charge  too  much  for  their 
money,”  he  urged.  “They  will 
he  the  real  culprits  if  we  have 
another  depression,  not  the  man 
who  takes  home  a  small  pay- 
check  each  week  which  just 
about  covers  the  cost  of  his  food 
and  his  rent  and  his  clothing. 

All  are  Tainted 


“I  can  tell  you  that  there  is 
no  union  label  on  inflation  or 
corruption,”  Mr.  Harrison  con¬ 
tinued.  “Every  field  of  human 
activity  in  America  is  tainted 
with  the  scent  of  moral  com¬ 
promise.  The  very  best  of  our 
society  consorts  with  the  profit- 
«r,  the  chiseler,  the  conniver 
and  the  racketeer  —  and  then 
about  it.  Cynicism  has 
descended  like  a  cloud  over  the 
old  maxims  we  were  taught  as 
‘I children.  ‘Can  I  get  away  with 
it?’  is  now  much  more  important 
tlan  ‘Is  it  right?’  ” 

Mr.  Harrison  maintained  for 


Railroad  Story 

The  labor  leader  cited  the 
case  of  a  railroad  which  spent 
much  money  to  build  a  hunting 
lodge  for  the  use  of  officials  and 
charged  the  expense  to  main¬ 
tenance. 

“Now,  any  journalist  with  the 
imagination  that’s  been  used  on 
some  labor  stories,  could  do  a 
real  job  there,”  said  Mr.  Harri¬ 
son.  “When  the  Interstate  Com¬ 
merce  Commission  brought  this 
company  into  court  on  20  sepa¬ 
rate  counts  for  falsifying  their 
accounts  the  company  pleaded 
nolo  contendere,  paid  a  $1,000 
fine  on  each  count  —  a  total  of 
$20,000  more  of  their  stockhold¬ 
ers’  money  —  and  went  back 
to  do  a  little  more  ‘demonstrat¬ 
ing’  on  their  project.” 

At  the  close  of  the  speech, 
Talbot  Patrick,  Rock  Hill  (S. 
C.)  Evening  Herald,  demanded 
to  know  the  name  of  the  rail¬ 
road  and  the  place  of  the  recrea¬ 
tion  center. 

“It  was  the  Southern  Rail¬ 
road  and  the  center  is  in  South 
Carolina  and  it  came  up  in  Fed¬ 
eral  Court  in  South  Carolina,” 
asserted  Mr.  Harrison,  as  the 
hundreds  of  editors  present 
broke  into  loud  laughter  at  the 
South  Carolina  editor’s  discom¬ 
fiture. 

Mr.  Patrick  afterwards  told 
E  &  P  he  immediately  tele¬ 
phoned  his  newspaper  to  belat¬ 
edly  get  onto  the  story.  The 
court  case  occurred  last  April. 

Call  Girls 


SOUTHERN  EXPOSURE — AP  General  Manager  Frank  J.  Starzel  (second 
from  left)  meets  James  D.  Ashley,  South  Dakota  (Sioux  Falls  Argus 
Leader);  Victor  Norton,  South  Africa  (Capetown  Cape  Times);  and' 
James  Best,  South  Carolina  (Charleston  News  &  Courier),  at  APME 
meeting  in  New  Orleans. 


.  “Then  there  was  the  nice 
J  s  e  has  been  reading  in  ‘juicy’  story  about  the  General 
nnift  labor  Electric  salesmen  in  New  York 

Mions  should  be  run  and  said  ^^o  were  providing  ‘call  girls’ 

fti»  ^  ^  turn  Jqj.  buyers  of  appliances,” 

w  tables  and  tell  newspaper-  gaij  Mr.  Harrison.  “That  could 
thinks  newspapers  have  been  developed  into  a  real 
e  run.  He  said  newspa-  story,  but  somehow  it  slipped 
by  most  papers,  and  the  ones 
which  did  run  it  put  a  ‘boys 
will  be  boys’  sort  of  label  on  it. 
I  contrast  this  with  the  treat¬ 
ment  given  the  Teamsters  on 

_  _ _  the  Portland  and  Seattle 

was  set  up  to  investigate  stories.” 

and  management,  you’ll  The  speaker  also  alluded  to 


are  not  playing  up  prop- 
wy  the  wrong-doings  of  busi- 
“»smen  who  are  appearing  be- 
wre  the  Senate’s  McClellan 
Committee. 

“Although  the  McClellan 


■ —  I  wn  newspapers  put  the  the  hearing  of  Sydney  Albert, 

lil^"  misdeeds  of  president  of  the  Bellanca  Corpo- 

f.  he  said.  ration,  before  the  Securities  and 

I  1957  i  speaker  described  new  Exchange  Commission. 
^^DITOR  ac  PUBLISHER  for  November  30,  1957 


“He  admitted  lendinjg  $2,500,- 
000  worth  of  stock  without  se¬ 
curity  to  his  friends  —  and  he 
paid  them  dividends  on  it  while 
they  had  it,”  reported  Mr.  Har¬ 
rison.  “But  how  many  people 
on  the  street  outside  this  build¬ 
ing  today  have  ever  read  the 
name  of  Sydney  Albert  in  their 
newspapers?” 

Wages  vs.  Prices 

The  speaker  quoted  Father 
Ralph  Gorman  as  having  writ¬ 
ten  in  Sign,  national  Catholic 
magazine:  “Big  business  is 
much  guiltier  than  big  labor 
and  shows  much  less  awareness 
of  the  danger  to  all  of  us  from 
inflation  and  much  less  concern 
for  the  common  good.”  He  also 
quoted  Labor  Department  re¬ 
ports  showing  that  since  the 
war  price  increases  have  ex¬ 
ceeded  wage  increases  in  nine 
out  of  10  cases.  He  said  there 
have  been  nine  wage  boosts  in 
the  steel  industry,  but  21  price 
boosts. 

“Maybe  it’s  time  for  Ameri¬ 
cans  to  stop  thinking  of  firms 
who  boost  prices  and  take  un¬ 
reasonable  profits,  and  of  bank¬ 
ers  who  jack  up  the  rates  of  in¬ 
terest,  as  ‘good  businessmen.’  ” 
declared  Mr.  Harrison.  “Maybe 
it’s  time  for  all  of  us  to  stop 
for  a  moment  and  re-evaluate 
ourselves  and  our  society.  May¬ 
be  it’s  time  to  stop  admiring 
the  person  who  can  turn  a  ‘fast 
buck.’  ” 

Alan  Hathway,  N  e  w  s  day 
(Long  Island,  N.  Y.)  replied 
that  his  and  many  other  news¬ 
papers  covered  the  G.  E.  “call 
girls”  case  fully.  He  demanded 
to  know  why  the  AFL-CIO  has 
not  investigated  the  Operating 
Engineers  union  in  his  area, 
and  why  labor  does  not  incorpo¬ 
rate  like  business. 

Mr.  Harrison  replied  that  the 
old  AFL  could  not  investigate 


into  the  intemal  affairs  of  its 
affiliates  any  more  than  the  Na¬ 
tional  Association  of  Manufac¬ 
turers  inquires  into  the  internal 
affairs  of  its  affiliates.  Since 
the  merger  of  AFL  and  CIO, 
however,  the  organization’s  laws 
have  been  changed  so  that  it 
can  investigate,  although  it  has 
no  police  force.  He  credited  the 
McClellan  Committee  with  do¬ 
ing  a  great  job  of  uncovering 
malpractices  and  said  the  in¬ 
ternational  unions  will  pursue 
these  matters  relentlessly. 

William  Reimert,  Allentown 
(Pa.)  Call,  declared  hundreds 
of  newspapers  headlined  on 
their  front  pages  some  of  the 
stories  mentioned  by  Mr.  Har¬ 
rison  as  adverse  to  Big  Busi¬ 
ness.  He  said  there  was  a  wave 
of  newspaper  criticism  of  steel 
price  increases. 

“The  press  is  trying  to  do  a 
fair  and  decent  job,”  said  Mr. 
Reimert. 

In  answer  to  a  question,  Mr. 
Harrison  said  the  labor  press 
is  somewhat  hostile  to  the  daily 
press  by  a  combination  of  causes 
arising  from  what  it  feels  is 
unfair  editorial  and  news  han¬ 
dling  of  labor  problems. 

Mental  Health  Problem 
Described  to  Press 

The  nation’s  press  was  a.sked 
to  help  solve  the  nation’s  mental 
health  problem  by  Dr.  Will  Men- 
ninger,  secretary  of  the  Men- 
ninger  Foundation,  Topeka,  Kas. 

“There  is  increasing  pathology 
in  our  lives  because  of  the  tempo 
of  deadlines  and  pressures,”  as¬ 
serted  Dr.  Menninger.  “Many 
people  need  psychiatric  help. 
Mental  health  is  the  No.  1  prob¬ 
lem  in  the  health  field.  There  is 
a  lack  of  public  understanding 
in  the  field  and  the  press  can 
help. 

{Continued  on  page  .5.5) 
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Integration  Handling 
Is  Discussed  Warmly 

New  Orleans  be  offered  in  the  interest  of  ob- 
The  one  big  continuing  story  jectivity.  He  said  it’s  no  story 
of  1957  has  been  the  segrega-  for  a  cub  reporter  and  the  best 
tion-integrration  story,  Sam  men  available  should  be  assigned 
Ragan,  Raleigh  (N.  C.)  News  to  it.  Worth  Bacon,  Trinsfon- 
and  Observer,  told  the  Associ-  Sale^n  (N.  C.)  Journal  and 
ated  Press  Managing  Editors  Sentinel,  complained  that  pho- 
Association.  “It  is  a  story  of  tographers  sometimes  get  school 
people  —  the  most  important  children  to  make  faces  and  hold 
story  to  any  newspaper  any-  up  their  hands  to  create  a  pic- 
time,”  said  Mr.  Ragan.  “It  is  a  ture. 


story  of  people  coming  to  grips 
with  themselves  and  with  soci¬ 
ety.” 

Mr.  Ragan  said  his  sur\'ey  re- 


Oak  Ridge  and  Elvis 

“There  will  be  no  more  Ap- 
pomatox,”  declared  Thomas  A. 


vealed  that  most  editors  feel  the  jjanes,  Norfolk  (Va.)  Ledger 
AP  coverap  at  Little  Rock  had  Dispatch.  “We  have  Oak 

few  blemishes.  He  especially  Elvis-we  can  inflict 

praised  Reiman  Morin’s  stopr  of  damage.  I  think  there 

violent  Monday  as  one  of  the  g^jQ^id  be  organized  a  National 
finest  AP  stories  of  the  year.  Association  for  the  Advance- 
the  convention,  the  ment  of  All  People.” 

APME  passed  a  resolution  Lo^j^  ^  Augusta 


^ommending  Mr.  Morin  for  a  ^  Chronicle  and  Herald,  re 


Pulitzer  Prize.  marked  that  his  city  is  visited 

Carolina  Storv  tiy  “Northerners  of  prominence 

from  time  to  time.”  He  asked 
Mr.  Ragan  found  fault  with  fQj.  ^  Northern  voice  to  be  raised 
the  AP  for  largely  overlooking  in  the  discussion, 
the  si^ificance  of  a  peaceful  in-  Frank  Angelo,  Detroit  (Mich.) 
t^ration  story  in  North  Caro-  Free  Press,  agreed  that  his  city 

once  had  a  bad  race  idot  and 
“Integration  of  three  schools  denied  that  there  is  any  agree- 
in  that  state  was  something  of  ment  there  to  hide  any  racial 
a  social  revolution,”  said  Mr.  story.  Thomas  F.  Reynolds,  Chi- 
Ragan,  “but  the  decision  of  the  cago  (Ill.)  Sun-Times,  said  his 
respective  school  boards  to  in-  gi^^y  bas  600,000  Negroes  and 


tegrate  got  only  casual  treat 
ment  outside  the  region.” 


^  The  speaker  called  for  more  paper  sent  two  representatives 
interviews,  more  surveys,  more  Little  Rock 


interpretatives  on  the  whole  in-  ^ 

tegration  stoij.  North  and  Saturday  night  in  Chicago  than 
South,  East  and  West  Little  Rock,”  ob- 

So  far  as  the  Northern  press  _ xt  tj  u 

is  concerned  it’s  iuvenile  delin-  “We  recog- 

V  ^  V.  the  problem  but  we  do  not 

quency  when  it  occurs  near  home  .  xi,  xt  4.-  i  /->  j  » 

-4.  V  -x  X  out  the  National  Guard, 

and  a  race  not  when  it  happens 

in  the  South,”  one  editor  WTote  Human  Relations 

Mr.  Ragan. 

Mr.  Ragan  quoted  Carl  T.  “This  is  a  story  of  human  re- 
Rowan,  a  reporter  for  the  Min-  lations  in  all  parts  of  the  United 
neapolis  (Minn.)  Tribune  and  States,”  observed  William  P. 
a  Negro,  as  finding  that  segre-  Steven,  Minneapolis  (Minn.) 
gation  in  the  North  offers  great-  Star  and  Tribune.  “We  have  a 
er  danger  of  racial  violence  than  Negro  and  an  Indian  problem 
in  the  South.  that  is  as  deplorable  as  the 


SPEAKERS  AND  EDITORS  at  APME  sessions:  Left  to  righS-Mumy 
Snyder,  Assistant  Secretary  of  Defense  for  Public  Affairs;  Repr.  Join 
E.  Moss,  chairman  of  the  House  Subcommittee  on  Information;  Mason 
Walsh,  Dallas  (Tex.)  Times  Herald;  and  Frank  W.  Eyerly,  Des  Moine 
(Iowa)  Register  &  Tribune. 


McKelway, 
New  AP  Head 
Greets  APME 


consequent  racial  problems, 
which  are  fully  reported.  His 


in  the  South.  that  is  as  deplorable  as  the 

“This  is  not  a  Southern  story,”  problem  in  the  South.  Carl  T. 
said  Mr.  Ragan.  “It  must  be  Rowan  covers  the  story  for  us. 
viewed  from  the  entire  country.  A  legal  decision  brings  about 
It  must  be  viewed  in  all  its  di-  changes,  more  in  some  sections 
mensions.  It  is  not  an  easy  as-  than  in  others.” 
signment.  But  it  must  be  done.”  Alan  J.  Gould,  executive  edi- 
Miles  H.  Wolff,  Greensboro  tor  of  the  AP,  said  integration 
(N.  C.)  Daily  News,  found  it  was  the  story  of  the  year  with 
“appalling”  that  the  North  great  world  impact,  that  the  AP 
Carolina  integration  story  had  will  not  back  away  from  the 
been  largely  ignored.  John  Q.  story  and  that  it’s  not  its  busi- 
Mahaffey,  Texa/rkana  (Texas)  ness  to  provide  symphathetic 
Gazette  and  News,  felt  that  coverage.  He  added  that  it  is  not 
often  a  sequence  of  pictures  and  a  sectional  story  and  that  the 
not  just  a  single  picture  must  AP  will  not  neglect  any  aspects. 


New  Orleans  • 

Benjamin  M.  McKelway,  edi¬ 
tor  of  the  Washington  (D.  C.) 
Evening  Star,  newly  elected 
president  of  the  Associated 
Press,  extended  his  greetings  to 
the  Associated  Press  Managing 
Editors  Association. 

He  recalled  that  it  was  exactly 
20  years  since  the  APME  had 
held  its  last  convention  in  New 
Orleans  and  that  the  organiza¬ 
tion’s  25th  anniversary  meeting 
next  November  will  be  at  French 
Lick,  Ind.,  where  the  first  meet¬ 
ing  was  held  in  1933.  George  W. 
Healy  Jr.,  editor.  New  Orleans 
Times-Picayune,  headed  this 
year’s  hospitality  committee. 

“The  APME  has  its  function, 
the  AP  management  has  its 
function  and  the  AP  Board  of 
Directors  has  its  function,”  ob¬ 
served  Mr.  McKelway.  “All  of 
them  serve  the  AP  members.  We 
can  accomplish  more  working 
as  a  team  free  from  self- 
serving. 

“I  notice  there  is  no  explosion 
of  criticism  of  the  AP  service  in 
the  APME,”  said  Mr.  McKel¬ 
way.  “Justified  criticism  will  be 
given  prompt  attention.” 

The  president’s  promise  was 
reiterated  by  Alan  J.  Gould,  ex¬ 
ecutive  editor  of  the  AP,  and  by 
Frank  J.  Starzel,  general  man¬ 
ager  of  the  AP. 

• 

Dairy  Budget  Churned 

Toronto 

Dairy  Farmers  of  Canada, 
national  producers’  organiza¬ 
tion,  will  spend  $375,000  pro¬ 
moting  dairy  foods  in  1958. 


Strike  Stops  New 
Mill’s  Production 

San  Francisco 
British  Columbia’s  pulp  and 
paper  workers  strike  has  stop¬ 
ped  production  of  the  new  AI- 
bemi  Paper  Company  mill 
which  began  production  only 
three  months  ago. 

The  MacMillan  &  Bloedel  af¬ 
filiate  has  joined  the  other 
struck  British  Columbia  plants 
in  assuring  customers  that  it 
will  care  for  those  accounts 
needing  newsprint,  Dan  Day 
ton  of  Albemi  said  here. 

The  $74,000,000  mill  has  one 
machine  operating  with  a  110,- 
000-ton  annual  capacity.  Instal¬ 
lation  of  a  second  machine  is 
set  for  next  year. 

• 

Civic  Leadership 

Allentown,  Pa 
A  plaque  for  “distinguished 
public  service  and  outstanding 
civic  leadership,”  was  presented 
Nov.  19  to  the  Call-Chronide 
Newspapers  by  the  Allentowr 
Chamber  of  Commerce.  It  was 
accepted  by  Donald  F.  Millw 
executive  vicepresident. 

• 

Luck  Rides  Again ! 

If  you  see  Herbert  W.  Molo¬ 
ney,  president  of  Moloney,  Ik" 
gan  and  Schmitt,  riding  in  * 
new  Lincoln,  mark  it  up  to 
Moloney  luck.  He  bought  one 
ticket  ($1)  at  a  church  fair  in 
Rye,  N.  Y.  and  won  the  main 
prize. 

Picks  Cotton  Maid 

Memphis,  T^- 
Gaile  Dugas,  women’s  editor 
of  NEA  Service,  will  be  chair¬ 
man  of  the  1958  Maid  of  Cot¬ 
ton  judging  committee  which 
meets  here  Jan.  2-3.  i 
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Reaction  of  MEs  to  Luxon’s 
Proposal  for  Fewer  Schools 


Those  Who  Agree  Are  in  Majority 
By  About  3  to  1,  Inquiry  Shows 

By  W.  J.  Thomas,  Ph.D. 

Head,  Journalism  Department,  Baylor  University. 


At  the  Association  for  Educa¬ 
tion  in  Jounialism  convention 
at  Boston  in  August,  the  teach¬ 
ers  heard  a  proposal  that  the 
number  of  schools  offering  de¬ 
grees  in  journalism  be  limited 
to  40  or  50  truly  professional 
schools  of  journalism. 

The  proposal  was  made  by 
Dr.  Norval  Neil  Luxon,  dean 
of  the  University  of  North  Caro¬ 
lina  School  of  Journalism,  in 
his  AEJ  presidential  address. 

(E&P,  Aug.  31.) 

Since  only  45  of  the  approxi¬ 
mately  160  schools  offering  de¬ 
grees  in  journalism  are  on  the 
accredited  list  issued  by  the 
American  Council  for  Education 
in  Journalism,  the  proposal  was 
received  in  “shocked”  silence  by 
a  large  segment  of  the  delegates. 

Since  the  proposal  is  of  equal 
importance  to  the  newspaper  in¬ 
dustry,  it  was  deemed  of  interest 
to  poll  managing  editors  to 
leam  their  attitude.  Fifty  ques¬ 
tionnaires  were  sent  with  at 
least  one  going  to  a  managing 
editor  in  each  state. 

•Agree  or  Disagree? 

The  managing  editors  were 
asked  to  state  their  agreement 
or  disagreement  with  the  fol¬ 
lowing  quote  from  Luxon’s  ad¬ 
dress: 

“Forty  or  fifty  truly  profes¬ 
sional  schools  of  journalism  lo¬ 
cated  at  institutions  with  out¬ 
standing  libraries,  with  nation- 
*lly  recognized  departments  in 
the  humanities  and  the  social 
sciences,  with  rigid  require¬ 
ments  for  the  first  two  years’ 
work  in  the  liberal  arts,  with 
adequate  budgets  for  the  jour¬ 
nalism  unit,  with  staff  members 
interested  and  actively  engaged 
in  research  as  well  as  teaching 
and  service,  will  serve  the  na¬ 
tion’s  newspapers  and  other 
media  of  mass  communication 
far  better  than  150  to  175 
schools,  many  of  which  are  in¬ 
adequately  staffed  and  sup¬ 
ported.” 

Thirty-one  replies  were  re¬ 
ceived.  Eighteen  said  they 
agreed  while  six  disagreed.  Two 
said  they  agreed  with  reserva- 
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tions.  Two  said  they  neither 
agreed  nor  disagi-eed  while  one 
said  he  was  without  an  opinion. 
Two  returned  the  questionnaire 
with  the  comment  that  it  was 
too  limited. 

Individual  replies  follow: 

«  *  * 

James  A.  Best,  Charleston 
(S.  C.)  News  and  Courier  — 
Neither  agree  nor  disagree. 

I  believe  that  upgrading  of 
the  schools  is  the  need,  not  fewer 
schools.  Right  now,  at  some 
schools  one  wouldn’t  want  to 
hire  more  than  three  or  four 
of  the  top  graduates  —  the  oth¬ 
ers  just  don’t  have  it.  Yet,  news¬ 
papers  today  find  persons  with 
any  training  at  all  hard  to  come 
by  and  practically  everyone  in 
a  graduating  class  is  being 
hii'ed.  That  means  a  gradual 
deterioration  in  news  staffs, 
something  none  of  us  wants. 

«  «  « 

Michael  J.  Ogden,  Provi¬ 


dence  (R.  I.)  Journal-Bulletin 
—  I  agree. 

If  his  assertions  about  the 
150  to  175  schools  are  correct, 
the  statement  would  seem  to  an¬ 
swer  itself. 

*  *  * 

Robert  P.  Early,  Indiana- 
lH)lis  Star  — 

The  entire  concept  of  today’s 
journalism  school  is  faulty  if 
its  principal  objective  is  to  pro¬ 
duce  men  and  women  for  the 
editorial  departments  of  news¬ 
papers.  Under  Luxon’s  plan  of 
drawing  newspaper  personnel 
from  40  or  50  truly  professional 
schools  of  journalism,  we  would 
develop,  in  time,  a  personnel 
shortage  so  acute  that  many 
newspapers  would  have  to  go 
out  of  business  for  lack  of  edi¬ 
torial  department  help. 

The  principal  reason  for  such 
a  distastrous  situation  is  this: 
Very  few,  if  any,  of  the  gradu¬ 
ates  of  the  professional  schools 
would  be  content  to  work  in  an 
editorial  department  for  the 
salaries  paid  reporters,  copy 
readers  and  sub-executives,  in¬ 
cluding  city  editors. 

As  a  means  of  solving  the 
problem  two  kinds  of  journal¬ 
ism  schools  should  be  estab¬ 
lished.  One  should  be  the  kind 
(Continued  on  page  51) 


EYE-CATCHING  cut-out  figures  of  Moon  Mullins,  Winnie  Winkle,  Dick 
Tracy  and  other  comic  strip  celebrities  keep  the  sidewalk  superintendents 
informed  of  progress  on  the  addition  to  the  New  York  News  Building 
on  42nd  Street,  New  York.  Passersby  who  are  interested  in  seeing  the 
18-story  addition  go  up  may  view  the  proceedings  through  plexiglass 
windows  placed  at  intervals  along  the  fence. 

November  30,  1957 


BROTHERHOOD  award  of  the 
National  Conference  of  Christians 
and  Jews  is  accepted  by  John  F. 
Tims,  president  of  the  Times- 
Picayune  Publishing  Company, 
New  Orleans.  The  plaque  notes 
distinguished  service  in  the  field 
of  human  relations. 


Classified  Staff 
Held  ill  Ad  Dept. 

Washington 

The  National  Labor  Relations 
Board  has  refused  to  separate 
classified  advertising  depart¬ 
ment  employees  from  those  in 
other  advertising  offices  of  Day- 
ton  Newspapers,  Inc.,  for  pur¬ 
poses  of  balloting  to  select  a 
collective  bargaining  agent. 

The  International  Brother¬ 
hood  of  Bookbinders,  AFL-CIO, 
had  sought  a  separate  election 
confined  to  classified  ad  sales 
personnel  and  billers.  Dayton 
Newspaper  Advertising  Work¬ 
ers  Independent  Union  con¬ 
tended  the  operations  are  im¬ 
mediately  related  and  employees 
are  interchangeable. 


Mullally  Dies  at  80; 
Veteran  Adman 

William  T.  Mullally,  80,  vet¬ 
eran  of  more  than  40  years  in 
New  York  advertising  circles, 
died  Nov.  23  after  a  long  illness. 
In  1910  he  organized  Maclay  & 
Mullally  Bros.,  an  ad  agency, 
which  later  became  W.  T.  Mul¬ 
lally,  Inc.  He  subsequently  be¬ 
came  a  vicepresident  of  the 
Charles  W.  Hoyt  agency,  and 
was  later  associated  with  Rud¬ 
olph  Guenther  Russell  Law,  Inc., 
now  Albert  Frank  Guenther 
Law.  He  left  to  join  Cecil  & 
Presbrey,  where  he  worked  until 
his  retirement  in  1954. 
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The  Late  Maj.  Sullens: 
Courageous  Journalist 


Jackson,  Mich. 
When  death  came  to  Major 
Frederick  Sullens,  at  9:05  a.m. 
Nov.  20,  it  stilled  a  journalistic 
voice  which  has  thundered 
across  Mississippi  since  befoi’e 
the  turn  of  the  century.  Major 
Sullens  had  just  reached  his 
80th  birthday. 

His  courape  was  legendary 
and  only  fatal  illness  could  halt 
the  fiery  editor’s  attacks  on 
racial  integration  and  other 
issues  he  believed  wrong.  For 
60  years  he  had  been  editor  of 
the  Jackson  Daily  News  and  up 
until  his  last  days  he  was  filling 
his  daily  column,  “Low  Dowms 
on  Higher  Ups,”  and  the  edi¬ 
torial  pages  with  his  terse  com¬ 
ments. 

Defender  of  Segregation 

One  of  the  nation’s  most 
ardent  defenders  of  segration, 
Sullens  rallied  his  readers  to 
resist  the  federal  government’s 
attempts  to  integrate  the  South. 

Sullens’  editorials  scored 
apathy  toward  integration  and 
urged  uncompromising  resist¬ 
ance. 

“There  is  no  middle  ground. 
You  are  either  for  us  or  against 
us.  Pick  your  side,”  he  wrote. 

He  was  one  of  the  nation’s 
last  great  personal  journalists. 
He  would  castigate  an  opponent 
in  print  or  fight  him  in  person 
and  he  never  dodged  the  physi¬ 
cal  combat. 

Major  Sullens’  clash  with  the 
late  Gov.  Paul  Johnson  of  Hat¬ 
tiesburg  in  a  Jackson  hotel  was 
perhaps  his  most  publicized  bat¬ 
tle  but  there  were  many  others. 
There  was  a  time  when  no  open¬ 
ing  of  the  legislature  was  com¬ 
plete  unless  Sullens  and  some 
editorially-stung  lawmaker 
slugged  it  out. 

In  Yellow  Fever  Plague 

Major  Sullens’  courage  be¬ 
came  evident  soon  after  his  ar¬ 
rival  in  Jackson  in  1897.  For 
three  successive  years,  1897-98- 
99,  a  yellow  fever  plague  threat¬ 
ened  Jackson.  Physicans  ordered 
the  city  evacuated,  but  Sullens 
refused  to  desert  his  post. 

“I  remember  standing  by  the 
old  state  capitol  and  watching 
them  by  the  thousands,  fleeing 
into  the  country  side,”  he  re¬ 
called.  “They  were  on  foot,  in 
buggies,  surrays,  wagons,  on 
horseback  and  on  mules.  Finally 
the  city  was  empty  of  everyone 
exctpt  me  and  a  few  stray 
dogs.” 


Finally,  Sullens  was  stricken 
by  the  fever  himself.  But  his 
courage  attracted  the  attention 
of  many,  including  Melville 
Stone,  founder  of  the  Associated 
Press.  Stone  later  got  Sullens  to 
cover  national  political  conven¬ 
tions  and  other  significant 
stories  for  the  AP. 

Led  Eradication  Drive 

Incidentally,  Sullens  launched 
an  editorial  campaign  which 
ended  yellow  fever  in  Jackson. 
Dismayed  because  Jackson 
lacked  a  sewage  system,  Sullens 
successfully  campaigned  to  build 
one. 

A  stocky,  jut- jawed  200- 
pounder,  Sullens  launched  at¬ 
tacks  on  anyone  he  considered 
a  “peanuts  politician.”  Among 
those  he  placed  in  this  category 
were  Sen.  Theodore  Bilbo,  Sen. 
James  K.  Vardaman,  and  Gov. 
Paul  B.  Johnson, 

Sullens  never  pulled  his  edi¬ 
torial  punches.  His  life  was 
threatened  many  times. 

Blast  at  ‘Traitor’ 

The  fiery  young  editor  worked 
tirelessly  to  remove  Vardaman 
from  the  U.  S.  Senate  but  was 
unable  to  do  so  until  Vardaman 
voted  against  the  U.  S.  entering 
World  War  I. 

Sullens,  in  an  editorial  char¬ 
acterized  Vardaman  as  a  “ran- 
tankerous  demagogue  who  has 
always  lived  alternately  on  the 
charity  of  his  friends  and  the 
forebearance  of  his  creditors. 


He  is  the  only  man  in  Mississip¬ 
pi  who  can  convert  a  minnow  of 
thought  in  to  a  whale  of  sound.” 

He  blasted  Vardaman  for  his 
failure  to  back  President  Wood- 
row  Wilson’s  policies  in  the 
senate. 

“He  openly  deserted  the  Dem¬ 
ocratic  Party  in  its  hour  of 
greatest  peril.  Treason  is  trea¬ 
son  and  a  traitor  is  a  traitor. 
Webster  tells  us  a  traitor  is 
‘one  who  betrays  his  allegiance’ 
and  Senator  James  K.  Varda¬ 
man  has  done  that  very  thing,” 
Sullens  wrote  in  1915. 

Long  a  Bilbo  Foe 

As  for  Bilbo,  Sullens  opposed 
him  from  the  very  start.  When 
Bilbo  (then  lieutenant  govern¬ 
or)  was  making  his  first  race 
for  governor,  the  Daily  News 
editor  described  Bilbo  as  a  “con¬ 
temptible  little  squirt”  who 
would  “rather  tell  a  He  even 
when  the  truth  would  serve  a 
better  purpose.” 

He  later  wrote  that  any  effort 
“to  purify  the  name  of  Theo 
Bilbo  in  Mississippi  politics  is 
as  futile  as  calling  a  stinkweed 
a  white  Kilamey  rose.” 

The  famous  fight  with  Gov. 
Paul  B.  Johnson  came  in  the 
lobby  of  the  Walthall  Hotel  in 
1940  after  Sullens  had  heaped 
editorial  abuse  on  Johnson  for 
more  than  a  decade.  Colliers 
magazine,  in  an  article  on  Sul¬ 
lens  in  1957,  described  the  fisti¬ 
cuffs  thusly: 

“The  Major  at  that  time  lived 
in  a  suite  atop  the  Walthall.  In 
the  lobby  one  evening  he  was 
waiting  for  an  elevator  when  he 
felt  something  strike  him  a 
sharp  glancing  blow  on  the 
head.  Wheeling,  he  found  he  had 
been  struck  by  a  cane  brandish¬ 
ed  by  Governor  Johnson. 

Sullens  snatched  the  cane — a 
heavy  hardwood  stick  which 
Johnson  normally  carried — and 
flung  it  across  the  lobby.  Then 
he  sprang  forward  and  grap¬ 
pled  with  Johnson,  throwing 
him  backward  across  a  chair 
and  falling  on  top  of  him.  The 
chair  crashed  —  Sullens  later 
paid  the  hotel  eight  dollars  for 
it — and  the  two  men  rolled  onto 
the  floor.  Sullens,  astride  the 
governor,  was  about  to  smash 
him  in  his  face  when  he  noticed 
that  Johnson  was  wearing 


James  M.  Ward 


Fred  Sullins’ 
Own  Choice 
Named  Editor 

Jackson,  Miss. 
Major  Fred  Sullens’  favorite 
protege,  James  M.  “Jimmy" 
Ward,  38,  succeeds  to  his  post 
as  editor  of  the  Jackson  Daily 
News. 

When  he  entered  the  hospital 
last  month,  Mr.  Sullens  called 
in  Mr.  Ward,  managing  editor, 
and  said:  “Responsibility  for 
the  editorial  policy  and  news 
content  of  the  paper  is  yours. 
Take  over  and  go  right  ahead 
with  it.” 

“Jimmy”  worked  side-by-side 
with  the  “Major”  for  20  years. 
He  started  in  the  business  more 
than  25  years  ago  as  a  knee- 
pants  carrier  boy  for  the  News 
and  earned  early  recognition  by 
his  feat  of  boosting  sales  5M 
percent  on  his  route  within 
three  months. 

Mr.  Ward  entered  Millsaps 
College  in  1937  and  made  up  his 
mind  he  was  going  to  work  for 
the  Daily  News.  He  borrowed  a 
camera,  fired  tw’o  practice  shots, 
and  the  third  photo  he  ever 
made  was  published  in  the 
Daily  News. 

During  his  college  career  he 
chased  stories  betwen  classes 
(sometimes  during),  and  was  a 
fulltime  employee  in  summer 
months. 

Not  content  to  tell  the  story 

glasses,  hurled  them  to  smither-  Pictures  alone,  he  began  writ¬ 
ing  on  his  own  initative  ana 


Frederick  Sullens 


eens,  and  raised  his  fist  for  his 
haymaker.  But  the  crowd,  most 
of  whom  had  accompanied  the 
governor  from  the  executive 
mansion,  broke  up  the  fight. 

Touch  of  Humor 

“Sullens’  head  had  been  split 
open  and  he  was  bleeding  badly 
but  otherwise  he  vras  all  right. 
Johnson  was  escorted  back  to 
(Continued  on  page  59) 


soon  became  a  front  line  re¬ 
porter  with  camera. 

He  was  a  combat  pilot  m 
World  War  II, 

Massey  in  Gallery 

Ottawa 

Governor-General  Massey  has 
been  made  an  honorary  life 
member  of  the  Parliamentary 
Press  Gallery. 
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ARC  DE  TRIOMPHE 

Grant,  Oakland  Tribune 


PILGRIM’S  PROGRESS 

Warren,  Cincinnati  Enquirer 


NO  EASY  ROUTE 

Alley,  Memphis  Commercial  Appeal 


Delay  for  Diagnosis 
Confuses  News  on  Ike 


Washington 
The  fact  that  President  Ei¬ 
senhower  had  suffered  a  cere¬ 
bral  ailment  or  stroke  was  not 
disclosed  to  the  press  Nov.  26 
mtil  several  hours  after  diag¬ 
nosis  had  been  made. 

In  the  absence  of  Press  Sec¬ 
retary  James  C.  Hagerty,  who 
m  in  France  preparing  for 
»hat  was  to  be  Ike’s  presence 
St  the  NATO  Meetings,  Mrs. 
Anne  Wheaton,  associate  sec¬ 
retary,  handled  press  contacts. 
Several  times  through  the 
dsy  what  was  termed  an  “eval- 
nition”  of  the  President’s  ill¬ 
ness  was  promised,  then  de¬ 
ferred.  When  it  became  known 
that  the  announcement  would 
tome  after  3  p.m.,  at  the  end 
stock  market  activity,  the 
implication  that  Ike  had  suf¬ 
fered  no  ordinary  “chill” — as 
snnounced  Tuesday  —  seemed 
warranted. 

Mrs.  Wheaton  called  the 
tewsmen  to  her  office  at  2:57 
P.M.  Word  of  the  stroke  — 
technically  called  an  occlusion — 
^  flashed  about  10  minutes 
later. 

Press  handling  was  more  like 
mat  which  marked  the  first 
u  ^  attack  in  Denver,  than  on 
me  day  the  President  suffered 
me  illness  which  hospitalized 
mm  for  an  ilietis  operation. 

Mr.  Hagerty  was  vacationing 
mit  of  the  country  when  the  ill¬ 
ness  struck  at  Denver  but  he 
terned  back,  cleared  the  air  of 
■sports  of  “indigestion”  and 


promptly  circulated  the  story  of 
critical  illness.  Mr.  Hagerty 
was  on  the  job  in  Washington 
when  the  ilietis  attack  struck. 
He  lost  no  time  in  announcing 
it,  following  with  detailed  and 
completely  informative  bulle¬ 
tins. 

Tuesday’s  illness  presented  to 
Mrs.  Wheaton  the  first  news 
crisis  she  had  experienced  since 
she  became  associate  press  sec¬ 
retary  and  she  found  herself  in 
charge  of  the  press  office  oper¬ 
ation. 

Crowded 

The  White  House  press  room 
had  been  crowded  from  early 
morning.  Telephones  were 
kept  busy,  mostly  relating  to 
newspaper  offices  the  fact  “not 
yet.”  Each  new  rumor,  or 
promise,  of  an  official  announce¬ 
ment  brought  a  new  rush  to  the 
telephones. 

In  newspaper  offices  and  at 
the  National  Press  Club  news¬ 
men  were  draped  over  the  news 
tickers  waiting  for  the  official 
word.  Most  of  them  already 
had  concluded  that  it  was  a  sec¬ 
ond  heart  attack,  a  conjecture 
strengrthened  by  the  delay  un¬ 
til  stock  market  activity  could 
be  unaffected.  Otherwise,  they 
reasoned,  why  hold  back  the 
fact  of  diagnosis?  The  Presi¬ 
dent  had  not  been  removed  to 
the  hospital,  so  it  was  assumed 
the  diagnosis  had  already  been 
satisfactorily  completed  in  his 
bedroom. 

For  more  than  24  hours,  Mrs. 


Wheaton  stuck  by  the  report  of 
chill  quotes,  although  the  diag¬ 
nosis  of  blood  clot  was  made  a 
day  earlier  and  awaited  only 
confirmation.  Asked  why,  she 
answered:  “That  is  what  they 
told  me.” 

The  report  of  “chill”  was  not 
changed  in  Mrs.  Wheaton’s  bul¬ 
letins  from  the  time  the  Presi¬ 
dent  took  to  bed  Tuesday  after¬ 
noon  until  3  o’clock  Wednesday, 
when  she  summoned  the  White 
House  reporters  to  her  office. 
Then  she  read  from  the  medical 
report  which  included  the  re¬ 
vealing  statement  that  later  ex¬ 
aminations  confirmed  “our  orig¬ 
inal  diagnosis  that  the  Presi¬ 
dent  suffered  an  occlusion  of  the 
small  branch  of  the  middle  cere¬ 
bral  artery  of  the  left  side.” 

Original  Diagnosis 

The  “original  diagnosis,”  Mrs. 
Wheaton  said,  was  made  by  Dr. 
Howard  Snyder  between  3  and 
4  o’clock  on  the  preceding  after¬ 
noon.  She  added:  “As  is  cus¬ 
tomary  the  doctor  made  a  very 
quick  analysis  before  making  it 
known  to  the  American  people 
. . .  until  he  was  sure  and  had 
observed  the  progress.” 

The  confusion  was  com¬ 
pounded  when  a  newsman 
sought  to  go  behind  medical 
terminology  and  was  told  by  the 
acting  press  secretary  that  she 
thought  the  medicos  were  de¬ 
scribing  “a  form  of  heart  at¬ 
tack.”  When  it  was  pointed  out 
that  the  language  seemed  to 
add  up  to  a  stroke,  she  checked 
Dr.  Snyder  by  telephone,  then 
withdrew  her  comment  about 
“heart  attack.”  But  the  word 
already  had  been  flashed  and  at 
least  one  Washington  news- 
pai)er  bulletined  the  flat  state¬ 
ment  that  Ike  had  suffered  an¬ 
other  heart  attack. 


Nixon  Appoints 
Key  As  Press  Aide 

Washington 

William  G.  Key,  former  city 
editor  of  the  Atlanta  Constitu¬ 
tion,  has  been  appointed  ad¬ 
ministrative  assistant  and  press 
aide  to  Vice  President  Richard 
M.  Nixon.  Mr.  Key  has  re¬ 
signed  as  assistant  to  the  presi¬ 
dent  of  Fairchild  Engine  &  Air¬ 
plane  Corporation  to  accept  the 
post.  Mr.  Nixon  has  had  no  as¬ 
sistant  designated  as  press  aide. 

A  native  of  Hudson,  N.  Y., 
Mr.  Key,  who  is  47,  was  a  re¬ 
porter  for  the  Constitution  be¬ 
fore  he  became  city  editor.  He 
came  to  Washington  during 
World  War  2  to  join  the  staff 
of  McGraw-Hill  Publishing  Co., 
as  an  aviation  reporter.  Later 
he  was  assistant  director  of 
public  relations  for  Capital  air¬ 
lines. 

• 

Haverhill  Gazette 
Published  Again 

Haverhill,  Mass. 

The  Haverhill  Gazette  re¬ 
sumed  publication  Monday,  Nov. 
25,  using  a  crew  of  non-union 
printers.  A  strike  of  the  local 
typographical  union  had  closed 
the  plant  Thursday,  Nov.  21. 
’The  printers’  union  seeks  juris¬ 
diction  over  all  typesetting  proc¬ 
esses. 

The  evening  paper  had  one 
teletypesetter  in  operation  at 
the  time  of  the  walkout.  An¬ 
other  has  been  added,  accord¬ 
ing  to  William  H.  Heath,  edi¬ 
tor. 

The  printers’  picket  line  is 
not  being  honored  by  the  press¬ 
men,  with  whom  the  paper  has 
a  contract.  There  are  no  con¬ 
tracts  with  the  stereotypers. 
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Scripps-Howard  Units 
Offer  Ad  Discounts 


Effective  Jan.  1,  the  Pitts¬ 
burgh  (Pa.)  Press  becomes  the 
first  of  the  19  Scripps-Howard 
Newspapers  to  announce  volume 
and  frequency  discounts  for  na¬ 
tional  advertising,  it  was  learned 
this  week. 

The  Pittsburgh  announcement 
will  be  followed  soon  with  one 
from  the  Memphis  (Tenn.) 
Commercial  Appeal  and  Press- 
Scimitar,  effective  Feb.  1. 

According  to  Lewis  S.  Fidler, 
director  of  general  advertising 
of  the  S-H  newspapers,  the  two 
announcements  should  be  con¬ 
sidered  as  actions  of  the  two 
different  publishing  companies, 
not  involving  the  group  as  a 
whole. 


^  elcoined  by  Agencies 


In  a  notice  accompanying  the 
new  card,  Frank  Losch,  man¬ 
ager  of  general  advertising  of 
the  Press,  pointed  out  that  in 
departing  from  the  “traditional 
newspaper  ‘flat’  rate  concept”  it 
“established  the  more  modem 
volume  and  frequency  discount 
schedule  which  we  feel  all  ad¬ 
vertising  agencies  and  adver¬ 
tisers  will  welcome.” 

Since  the  announcement  has 
been  made  the  reaction  has  been 
“good,”  Editor  &  Publisher 
was  advised,  and  a  number  of 
contracts  have  already  been 
sig^ied  involving  the  new  dis¬ 
counts. 

The  new  Press  open  rate  is 
$1  per  agate  line  for  black  and 
white  ROP  in  the  daily  and  $1.30 
for  Sunday. 

Bulk  linage  contract  discounts 
for  both  daily  and  Sunday  are 
listed  as:  500  lines  to  4,999  lines 
139J-;  5,000  to  9,999  14%;  10,000 
to  24,999  15%;  25,000  to  49,999, 
10%;  50,000  to  99,999,  17%  and 
100,000  or  more,  18%. 

Full  page  ROP  contracts  also 
earn  discounts,  ranging  from 
13%  to  20%.  Thus  one  full  page 
unit  is  entitled  to  a  13%  dis¬ 
count  daily  or  Sunday;  five  full 
page  units  get  15%;  10,  16%; 
30,  18%;  40,  19%  and  50,  20%. 


Up  to  18% 


page  will  be  combined  to  earn 
maximum  discount,  whether  the 
advertiser  has  bulk  linage  con¬ 
tract  or  full  page  contract. 

The  old  rate  card  did  not 
allow  any  discounts  on  ROP 
color,  whereas  the  new  one 
allows  discounts  on  space,  but 
not  on  the  premium.  The  ROP 
color  premiums  are  given  as 
black  and  one  color  $300  daily, 
$350  Sunday;  black  and  two 
colors  $400  daily,  $450  Sunday; 
and  black  and  three  colors  $500 
daily  and  $550  Sunday. 


There  are  2,520  lines  to  a  full 
page.  Thus  30  full  pages,  total¬ 
ling  75,600  lines,  earn  18%, 
while  if  smaller  units  of  space 
than  full  pages  are  ordered,  it 
requires  100,000  lines  or  more 
to  earn  a  comparable  percentage 
discount.  It  was  pointed  out  that 
full  page  units  are  easier  and 
less  expensive  for  a  newspaper 
to  handle  than  the  small  space. 
Full  page  linage  and  less-than- 


Olber  Discounts 


The  bulk  linage  contract  dis¬ 
counts  apply  to  advertising  in 
the  Sunday  Family  Magazine, 
while  the  Sunday  Roto  and  TV 
Graphic  has  its  own  discount 
schedule  as  follows: 

Equivalent  of  six  pages,  2%; 
13  pages,  4%;  26  pages,  7%; 
39  pages,  10%;  and  52  pages 
15%.  Advertisers  who  specify 
sufficient  dates  of  insertion  on 
the  original  contract  will  be 
billed  at  these  discounts.  Those 
who  do  not  will  be  billed  at  the 
open  rate  and  will  be  refunded 
when  discounts  are  earned. 

The  Sunday  comic  section  also 
has  a  discount  schedule.  Six  to 
12  insertions  earn  a  3%  dis¬ 
count;  13  to  25,  4%;  26  to  38, 
5%;  39  to  51,  10%;  52  or  more 
insertions  20%,  and  104  pages 
or  the  equivalent,  20%. 

The  notice  of  the  new  rate 
schedule  of  the  Memphis  Com¬ 
mercial  Appeal  and  Press-Scimi¬ 
tar  will  be  signed  by  W.  O. 
Sturdivant,  manager  of  general 
advertising  for  the  Memphis 
Publishing  Company.  It  calls 
especial  attention  to  two  clauses 
which  read:  “Master  contracts 
of  multiple  product  advertisers 
should  include  all  product  names 
in  the  contract,”  and  “in  the  ab¬ 
sence  of  a  contract,  all  adver¬ 
tisers  will  be  billed  at  the  open 
rate.” 

The  new  open  rate  in  Mem¬ 
phis  will  be  $1.00  a  line  daily 
and  85  cents  Sunday.  The  bulk 
linage  discounts  are  identical  to 
those  of  the  Press  as  are  those 
for  full  page  ROP  contracts. 

*  «  * 


Sulzberger  Home 


Mr.  and  Mrs.  Arthur  Hays 
Sulzberger  have  retumed  to 
their  New  York  City  apartment 
from  the  Par  East.  Mr.  Sulz¬ 
berger,  chairman  of  the  board 
and  publisher  of  the  New  York 
Times,  was  reported  greatly 
improved  after  having  suffered 
a  mild  stroke  while  in  Burma. 


Papers  Seek 
Injunction 
On  Ad  Tax 


T 


SOUVENIR  carrier  bag  is  tofed 
by  Mark  McCollow,  5,  af  Milwau¬ 
kee  Journal's  TSth  birthday  party. 
Mark's  father  is  assistant  treasurer 
and  office  manager.  In  formal 
observance  of  the  anniversary  the 
Journal  paid  tribute  to  Lucius  W. 
Nieman,  founder,  and  Harry  J. 
Grant,  who  has  made  the  Journal 
"truly  metropolitan." 


Ad  Tax  Plan 


For  St.  Louis 


Baltimore 

Baltimore’s  daily  newspapers 
and  television  stations  carried 
to  court  this  w’eek  their  fight 
against  the  city  advertisirg 
sales  and  gross  receipts  taxes 
imposed  for  1958, 

Similar  suits  were  filed  by 
the  A.  S.  Abell  Company,  pub¬ 
lishers  of  the  Sunpapers  ar.d 
owners  of  WMAR-TV;  Haiti- 
more-News- American  Division 
of  Hearst  Consolidated  Publics- 
tions,  Inc.,  publishers  of  the 
daily  Neivs-Post  and  Sunday 
American;  WBAL  division  of 
the  Hearst  Corporation  and  by 
Westinghouse  Broadcast¬ 
ing  Company,  Inc.,  operators  of 
WJZ-TV. 


St.  Louis 

A  6%  tax  on  advertising, 
modeled  after  a  tax  ordinance 
in  Baltimore,  is  to  be  introduced 
at  a  St.  Louis  Board  of  Aider- 
men  meeting  Dec.  6. 

The  tax  is  part  of  a  proposal 
which  would  also  double  the  city 
tax  on  utilities  and  raise  water 
rates  for  big  industries. 

Alderman  Alfred  I.  Harris, 
who  is  sponsoring  the  bill,  says 
it  will  produce,  at  conservative 
estimates,  $7,000,000  to  $8,000,- 
000. 

The  ordinance  would  impose  a 
4%  sales  tax  to  be  paid  by  the 
advertiser  and  a  2%  gross  re¬ 
ceipts  tax  to  be  paid  by  adver¬ 
tising  media. 

There  is  some  feeling  that  the 
advertising  tax  proposal  is  in 
part  a  retaliation  for  the  local 
newspapers’  support  of  a  new 
city  charter  which  was  defeated 
in  an  August  referendum. 

Alderman  Harris  was  one  of 
those  opposing  the  new  charter. 
Most  of  the  city’s  aldermen  op¬ 
posed  the  charter  which  was 
ardently  backed  by  Mayor  Ray¬ 
mond  R.  Tucker. 


Major  Contentions 


Ai 


EDITOR  &  PUB 


The  suits  are  based  princi¬ 
pally  on  the  major  contentions 
that  the  ordinance  imposing  a 
4%  sales  tax  on  advertising, 
and  one  imposing  a  2%  tax  on 
gross  receipts  from  advertising 

(1)  Violate  the  Federal  and 
Maryland  constitutional  guar 
antees  of  freedom  of  speech 
press; 

(2)  Violate  the  constitutional 
guarantees  of  due  process 
law; 

(3)  Violate  the  constitutional 
prohibition  of  interference  with 
interstate  commerce  and, 

(4)  Are  vague  and  indefinite 
in  that  they  fail  to  define  hov 
media  shall  deteimine  what 
advertising  is  for  Baltimore 
City  consumption,  which 
taxed,  and  what  part  is  to  be 
considered  outside  the  city;  and 
are  vague  and  indefinite  in  ex¬ 
empting  from  taxation  any  ad 
vertising  “space  or  time  which 
are  not  within  the  taxing  power 
of  the  mayor  and  City  Council 
of  Baltimore  under  the  provi¬ 
sions  of  the  Constitution  of  the 
United  States  of  America.” 

The  Sunpapers’  complaint- 
signed  by  William  F.  Schmich 
•Jr.,  executive  viccpresidCTt 
argued  that  the  ordinance  iw- 
peril  the  newspapers’  ability 
gather,  report  and  disseminaw 
news  and  opinion  which  js 
vitally  dependent  upon  the  sale 
of  space  for  or  in  connection 
with  advertising  or  advertising 
purposes,  and  of  time  on  its 
television  broadcasts.” 

In  the  News-Post  complaint 
signed  by  Fred  I,  Archibal , 
publisher,  the  ordinances  were 
described  as  “arbitrary,  oppr**" 
sive,  vague  and  indefinite. 
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Stores  Will  Always 
Lean  on  Sunday  Ads 


By  J.  B*  Wallach, 

Managing  Director,  Retail  News  Bureau,  New  York 


(Editor  &  Pubusher  of  Nov.  2 
carried  partial  text  of  an  article 
from  “Department  Store  Econ- 
mist"  magazine  written  by 
James  Rotto,  newspaper  adver- 
tising  consultant.  Mr.  Rotto 
asked,  “How  much  more  can  we 
m/tete  the  Sunday  advertising 
balloon?”  Herewith  Mr.  Wal- 
laeh  answers  some  of  the  ques¬ 
tions  raised  by  Mr.  Rotto.) 


At  the  moment,  a  newspaper 
advertising  executive  of  my  ac¬ 
quaintance  is  trying  to  get  to¬ 
gether  a  list  of  20  outstanding 
stores  in  this  country  that  ad¬ 
vertise  daily.  I  believe  that  he 
has  found  about  four  or  five  to 
date,  but  he’s  still  trying.  If  he 
were  working  on  a  Sunday  list, 
it  would  be  easy. 

Because  notwithstanding  the 
cogent  reasons  James  Rotto  has 
advanced  why  stores  shouldn’t 
put  so  many  eggs  into  their 
Sunday  baskets,  (E  &  P,  Nov.  2, 
page  18)  they  persist  in  doing 
so  and,  in  the  opinion  of  this 
observer  of  some  27  years 
standing,  always  will. 

In  larger  cities  about  whose 
hubs  spin  ever  widening  trad¬ 
ing  areas,  Sunday  advertising 
is  favored  for  a  number  of  rea¬ 
sons.  Sunday  newspapers  af¬ 
ford  greater  and  farther  flung 
circulation,  much  of  their  retail 
copy  is  vendor-paid  (and  vendor 
ordered),  and  they  are  unri¬ 
ddled  for  variety  and  assort¬ 
ment  of  merchandise  offerings, 
a  fact  that  partially  accounts 
for  their  readership. 

If  the  stores  placing  millions 
of  lines  of  Sunday  copy  weekly 
are  misguided,  we  wonder  who 
»onld  be  in  a  better  position  to 
.odge  the  degree  of  value  re¬ 
ceived. 


Neither  Knows 


Mr.  Rotto  raised  the  question 
of  whether  Monday’s  and  Tues- 
^y’s  percentage  of  the  week’s 
Msiness  justifies  Sunday  linage 
^^penditures.  I  won’t  try  to 
etTOer  that  question  because 
wither  Mr.  Rotto  nor  I  know 
Ww  many  days  of  business  are 
produced  by  a  Sunday  adver- 
fiwment  or  one  run  any  day, 


osiu,  I  -—■'.111,  ui-  ojie  run  uni 
j  were  Monday  through  Friday, 
oppre*-  It  would  be  convenient  and 
^tistically  helpful  if  customers 


only  responded  on  Monday  and 
Tuesday  to  Sunday  copy.  Un¬ 
fortunately,  for  the  statistically 
minded,  they  respond  to  adver¬ 
tising  on  the  days  that  suit  their 
convenience  or  whenever  the  im¬ 
pulse  or  need  moves  them. 

This  isn’t  to  suggest  that  di¬ 
rect  response  is  uncommon  or 
negligible.  Nothing  so  gladdens 
the  merchants,  and  newspaper 
executive’s,  heart  so  much  as  a 
flying  wedge  of  frantic  women 
converging  on  a  mess  of  bar¬ 
gains  advertised  the  day  before. 

Yet,  it’s  no  secret  that  direct 
results  to  retail  advertising  sel¬ 
dom  produce  enviable  cost  fig¬ 
ures.  It  also  is  no  secret  that 
stores  ordinarily  promote  no 
more  than  a  fraction  of  their 
total  stocks.  Yet  advertising  is 
supposed  to  move  unadvertised 
as  well  as  advertised  merchan¬ 
dise. 

By  this  time,  it  must  be  be¬ 
coming  evident  that  there’s 
more  to  advertising  than  meets 
the  cost  accountant’s  eye.  Some 
stores  don’t  advertise  items  at 
all.  Others  advertise  items  sans 
prices.  In  New  York,  highly  suc¬ 
cessful  Ohrbach’s  answers  the 
first  description,  and  equally 
outstanding  Lord  &  Taylor  the 
second. 

If  you  pause  to  think  about 
it,  scarcely  any  national  adver¬ 
tising  is  designed  to  persuade 
you  to  run  right  out  and  buy 
whatever  it’s  touting.  Much  of 
it,  visual  or  aural,  seeks  to 
create  an  impression  or  a  chain 
of  impressions.  Eventually  it 
implants  an  ally  in  one’s  sub¬ 
conscious. 


Seeks  Direct  Response 


),  1957 


Retail  advertising  isn’t  much 
different.  It  seeks  direct  res- 
sponse  because  following-day  re¬ 
sults  indicate  to  what  extent 
its  message  is  registering.  It 
seeks  no  less  to  convince  the  con¬ 
sumer  that  one’s  particular 
store  stands  for  something  spe¬ 
cial,  that  it  offers  certain  extras, 
that  it  is  a  place  where  you’ll 
find  what  you  want  when  you 
want  it. 

Undoubtedly,  Sunday  is  a  day 
when  such  messages  reach  en¬ 
larged  newspaper  audiences  and 
so  have  added  effect. 

In  applauding  retailers’  use 
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of  Sunday  copy,  I  trust  that  I 
haven’t  given  the  impressior 
that  I  think  less  of  Monday 
through  Friday  advertising. 

Any  day  is  a  good  day  to  sell. 
Every  day  every  store  must  sell. 

I  certainly  wouldn’t  advise  a 
store  to  stint  on  Sunday  to  ad¬ 
vertise  week-days.  I  would  urge 
it  to  maintain  its  Sunday  sched¬ 
ule  and  build  up  it’s  week-days. 
Is  this  shooting  at  the  moon? 

Trifling  Amounts, 

Not  in  one  man’s  opinion.  In 
many  large  cities  a  preponder- 
ent  amount  of  Sunday  adver¬ 
tising  is  vendor  paid.  The  re¬ 
tailer  himself  is  spending  tri¬ 
fling  amounts  of  his  own  money. 
Frequently  he  isn’t  even  match¬ 
ing  vendor  money. 

So,  unlike  Mr.  Rotto  whe 
would  have  stores  rob  Sunday 
to  pay  for  week-days.  I’d  have 
them  continue  to  do  their  Sun¬ 
day  jobs  and  embark  on  full- 
scale  week-day  jobs.  I  believe 
they  are  neglecting  opportuni¬ 
ties  and  letting  important  busi¬ 
ness  potentials  go  by  default. 

Moreover,  excessive  depend¬ 
ence  on  vendor  advertising  de¬ 
prives  them  of  vital  merchan¬ 
dising  initiative.  If  the  vendor 
decides  what  they  buy  and  when, 
how  and  where  they  advertise 
it,  what  functions  are  left  to 
retailers? 

No  Ads  Costly 

I  know  of  no  store  that  ad¬ 
vertises  too  much  on  any  day  of 
the  week.  Of  course,  advertising 
isn’t  cheap  to  prepare  or  pub¬ 
lish.  Like  everything  else,  it  has 
risen  in  cost.  But  the  cost  of  not 
advertising,  or  not  advertising 
enough,  is  still  greater. 

The  only  excessively  costly 
advertising  Sunday  through 
Friday  is  ineffective  advertising. 
If  advertising  alone  accounted 
for  the  fact  one  day’s  expendi¬ 
ture  produced  the  next  day’s 
results,  it  would  be  simple  to 
double  or  triple  the  week’s  vol¬ 
ume  by  simply  duplicating  th« 
peak  day’s  promotions.  It  isn’t 
as  easy  as  that,  Mr.  Rotto  not¬ 
withstanding. 

If  we  may  descend  to  ele- 
mentals,  why  do  stores  run  ad¬ 
vertisements?  To  sell  what’s 
advertised?  Sometimes.  To  in¬ 
duce  traffic?  Usually. 

Ad  Fund  Gaining 

Contributions  from  members 
of  the  National  Association  of 
Insurance  Agents  for  their 
forthcoming  national  advertising 
campaign  have  passed  the  three- 
quarters  of  a  million  dollars 
mark. 


Layout  Can 
Bolster  Ad 
Linage 

A  large  percentage  of  every 
newspaper’s  advertisers  —  and 
potential  advertisers,  do  not 
have  the  manpower,  inclination 
or  know-how  to  prepare  adver¬ 
tising.  Hence,  a  gold  mine  of 
dollars  never  get  into  the  news¬ 
paper’s  cash  box. 

The  answer  to  this  problem, 
according  to  Eugene  T.  Martin, 
advei’tising  production  manager, 
Dallas  (Tex.)  Times  Herald,  is 
for  salesmen  to  carry  a  pre¬ 
pared  piece  of  copy  on  each  call. 

“Most  businessmen  today  know 
the  value  of  advertising  in  the 
newspaper,  most  have  the  money 
(although  they  will  not  admit 
it) ,  all  could  profit  heavily  from 
regular  advertising,  but  the 
hardest  job  in  the  world  is 
writing  an  ad,”  Mr.  Martin  told 
Editor  &  Publishb®. 

“Even  newspaper  salesmen 
whose  daily  business  is  writing 
ads  find  it  hard  to  come  by  ideas 
and  attractive  layout  ideas ;  how 
much  harder  then  is  it  for  the 
man  whose  time  is  taken  up  by 
merchandising,  credit,  personnel 
problems  and  hundreds  of  other 
details  not  remotely  connected 
with  getting  an  ad  ready  to 
run  in  the  local  paper,”  he  said. 

The  answer,  according  to  Mr. 
Martin,  is  simple:  faced  with 
the  difficult  job  of  “fixing  up” 
and  ad,  the  advertiser  skips  it 
or  uses  a  handy  mat,  usually 
pretty  small. 

“So  newspapers  have  in  their 
hands  a  method  of  increasing 
space  from  regular  advertisers 
and  getting  new  business  now 
using  other  media.  All  that  is 
necessary  is  to  take  a  prepared 
piece  of  copy  on  each  call,”  he 
said. 

“Does  it  work?  Just  ask  any 
advertiser  who  does  not  have 
his  own  production  staff.  Many 
advertisers,  if  asked  point  blank 
why  they  do  not  use  their  news¬ 
paper  more  often  would  admit 
that  it  is  just  too  hard  to  fix 
up  the  ad.  Oh,  they’ll  do  it 
once  in  a  while,  but  when  it  can 
be  avoided  it  will  be  avoided. 

“Will  it  work  for  you?  Try 
this  test:  ask  each  salesman  to 
take  a  prepared  layout  on  each 
call  except  to  people  who  have 
their  own  advertising  staffs — 
then  check  the  week’s  linage. 
You’ll  cuss  and  kick  yourself 
for  not  doing  it  before,”  Mr. 
Martin  said. 
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How  Agencies  Can  Get 
Best  ROP  Color  Ads 


Advertising  agency  responsi¬ 
bilities  at  the  lay-out  level  to 
insure  “excellent  newspaper 
ROP  color  reproduction”  were 
outlined  at  a  production  work¬ 
shop  of  the  American  Associa¬ 
tion  of  Advertising  Agencies 
in  New  York  last  week. 

The  workshop  was  moderated 
by  Charles  F.  Brooks,  Benton 
&  Bowles,  Inc.  He  introduced 
Arnold  Copeland,  art  director, 
Kudner  Agency,  Inc.  and  Louis 
M.  Brownell  Jr.,  Reilly  Electro¬ 
type  Division,  Electrographic 
Corporation. 

Answering  questions  was  a 
panel  consisting  of  Frank  Stolz, 
Batten,  Barton,  Durstine  &  Os¬ 
born,  Inc.;  Marvin  Fauerbach, 
The  Kleppner  Company;  Harold 
Mintun,  mechanical  superin¬ 
tendent,  Pittsburgh  (Pa.) 
Press;  and  Bertram  G.  Burke, 
San  Diego  (Calif.)  Tribune, 
with  Courtier  L.  “Doc”  Parsons 
of  Young  &  Rubicam,  Inc.,  pre¬ 
siding.  The  sound  film  on  ROP 
color  reproduction  produced  by 
the  San  Diego  Tribune,  was 
shown. 

Mr.  Brownell  said  newspapers 
should  not  be  blamed  for  poor 
printing  of  color.  What  was 
lacking,  he  said,  was  the  “co¬ 
ordinated  efforts  of  the  art  di¬ 
rector,  production  manager,  en¬ 
graver  and  electrotyper.” 

“And  this  team  should  start 
functioning  at  the  rough  lay¬ 
out  level,”  he  said.  “Shrinkage, 
for  instance,  is  a  condition  that 
must  be  planned.  You  should  ex¬ 
pect  and  plan  for  shrinkage  of 
between  a  half  and  three-quar¬ 
ters  of  an  inch.” 

Mr.  Brownell  recommended 
the  Lake  Shore  Electrotype’s 
Super  Bista  Pre-makeready  mat. 
He  stated  that  the  recommended 
full  page  size  for  direct  casting 
in  all  newspapers  is  14  by  20 
inches.  He  showed  well  repro¬ 
duced  advertisements  of  Green 
Giant,  Wheaties,  Betty  Crocker, 
and  Firestone,  which  followed 
the  three  color  process  for  a 
4-color  ad.  Plastic  plates  or  elec¬ 
tros  should  be  supplied  on  four 
color  ads,  he  added. 

Seven  “must  requirements”  in 
the  preparation  of  engravings 
and  duplicate  materials  for  ROP 
were  listed  as  follows  by  Mr. 
Brownell : 

1.  All  inside  dead  metal  must 
be  retained  or  replaced  after 
proofing  and  mark^  clearly  by 
"X”  or  some  other  designation. 

2.  A  minimum  of  one  inch 
bearer  is  required  on  the  outside 
of  the  printing  area. 


3.  All  engravings  must  be  the 
same  size  as  the  largest  overall 
plate  to  allow  for  a  uniform 
register  marking  of  all  colors. 

4.  Engravers’  register  marks 
must  be  located  inside  the  sub¬ 
ject  matter  of  the  advertisement 
at  points  as  far  apart  as  pos¬ 
sible.  They  are  to  be  placed 
when  possible  one  in  each  of  the 
four  corners  or  to  form  a  rough 
triangle  with  three  marks  with¬ 
in  the  ade  area.  If  not  supplied 
in  the  engraving,  they  must  be 
patched  in  plates  before  mat¬ 
ting  or  plating.  Do  not  remove 
the  center  cross  sections  of  these 
register  marks. 

5.  All  color  engravings  should 
be  in  one  piece  and  unmounted 
to  assure  accurate  register. 

6.  If  direct  casting  material 
is  being  supplied,  a  safe  and 
sane  rule  is  to  use  65  screen; 
if  any  other  material  is  being 
sent,  use  55  screen  to  give  the 
papers  a  chance  to  do  a  good 
job. 

7.  Use  the  standard  color  inks 
recommended  by  the  joint  com¬ 
mittee  of  the  4-A’s  and  the 
ANPA. 

“You  can  get  excellent  re¬ 
printed  newspaper  color  in  al¬ 
most  all  daily  newspapers  and 
excellent  printed  newspaper 
color  packs  a  tremendous  sales 
wallop,”  Mr.  Brownell  con¬ 
cluded. 

Speaking  as  an  art  director, 
Mr.  Copeland  urged  that  art  di¬ 
rectors  should  be  told  what  is 
possible,  not  what  they  can’t  do. 

“Newspapers  would  be  wise 
to  make  up  as  many  samples 
as  possible  of  what  can  be  done 
in  ROP  color,”  Mr.  Copeland 
said. 

Describing  ROP  color  as  “like 
the  satellite,  a  new  adventure 
in  space,”  Mr.  Brooks  listed  the 
advantages  of  the  newspaper 
medium  as  “flexibility,  impact, 
and  low  cost  per  thousand.” 


Amoco  Names  Goodman 

John  B.  Goodman,  who  be¬ 
gan  his  career  on  the  Denver 
(Colo.)  Post,  has  been  named 
manager  of  advertising  for 
American  Oil  Company,  suc¬ 
ceeding  George  M.  Glazier,  pro¬ 
moted  to  assistant  general  man¬ 
ager  of  sales.  Mr.  Goodman  was 
formerly  assistant  director  of 
public  relations  for  the  com¬ 
pany,  a  position  he  has  held 
since  1952. 


Ads  Help  Masters  MpH  i Pt  Tnl fl 

To  Lower  Costs  iVltJUld  1  UlU 

A  tribute  to  effective  pay-off  T  T  -  T-J  1 

of  advertising  was  paid  last  XJ.OW  A  O  AlClD 
week  by  Stephen  Masters,  presi-  1 

dent.  Masters,  Inc.  chain  of  dis-  A  1  t 1  COrc 
count  department  stores,  speak-  iAU.  V  Cl  tloClO 
ing  before  the  Young  Men’s 

Textile  Association  in  New  a.  liquor  industry  advertisiif 
York.  executive  this  week  advancK 

“This  year  the  Masters  chain  three  suggestions  to  newspaptr 
will  spend  $1  million  in  adver-  and  magazine  space  salesmer 
tising  to  build  our  sales  volume  qjj  helping  advertisers  cope  with 
to  an  even  higher  point,  where  skyrocketing  costs, 
it  will  substantially  lower  the 

cost  of  operation  and  enable  Reaching  Less  People 

us  to  lower  prices  to  our  cus-  jj  i  o 

tomers,”  he  kid.  “This  is  the  Braddock  Gr^ne,  asststajt 
basis  of  the  advertising  profes-  advertising  dir^tor  of  Nat« 

Sion  when  they  sell  us  adver-  r 

tising  space,  and  we  are  sold!  told  a  gathering  of  over  60 sate 

“I  have  been  asked  how  the  ^  luncheon  in  New  York 

million  and  a  half  dollars  in  ad-  that  the  same  dollars  are  read¬ 
vertising  will  affect  my  costs,  ing  less  people  in  all  media.  Tc 
Well,  I  don’t  advertise  for  the  “^set  this,  representatives  of 
fun  of  it.  The  advertising  will  uiedia  ™ight  consider: 
increase  my  volume  proportion-  Helping  advertisers  get 

ately — and  the  more  volume  we  better  positioning  of  liquor  ads: 
have,  the  lower  go  our  over-all  Stepping  up  and  makiig 
costs,”  Mr.  Masters  said.  more  effective  merchandising  of 


A  liquor  industry  advertising 
executive  this  week  advancec 
three  suggestions  to  newspape 


Reaching  Less  People 

Braddock  Greene,  assistant 
advertising  director  of  Nations! 
Distillers  Products  Company 


more  effective  merchandising  of  I 


Mr.  Masters  told  the  textile  by  media;  and  3)  Point- 
executives  that  cost  of  opera-  *ug  out  to  distiller  ad  manager! 
tion  for  his  chain  is  now  11.9%,  ways  of  using  media  more  ef- 
actually  less  than  when  his  firm  fectively  through  special  issues 
started  advertising  in  January  or  sections  “which  you  feel  wil. 
of  1956.  “We  will  go  even  ffet  better  and  more  productire 
lower,”  he  noted,  “as  our  new-  readership  and  suggesting  other 
est  units  get  into  full  opera-  tried  and  tested  copy  techniques 
tion.”  used  by  competitors.” 


t  units  get  into  full  opera-  tried  and  tested  copy  techniques 
)n.’’  used  by  competitors.” 

•  Mr.  Greene  said,  “In  additioi 

Ad  Rate  Lower  iricreasing  costs,  readerslj 

_  g  ,  of  ads  in  magazines  and  new^ 

On  Saturdays  papers  has  declined  due  to  is- 

London  creased  total  pages  and  lines  of 
The  Daily  Mail,  Daily  Sketch  advertising.” 


and  Evening  News  will  charge  _  Expenditures  1^  , 

less  for  display  advertising  in  Comparing  1950  with  19.-)6,he 
their  Saturday  editions,  and  pointed  out  that  although  liquor 
classified  advertising  in  the  'udustiy  consumption  increases 
Daily  Mail  on  Saturdays  also  ^3%  advertising  experd: 

will  be  cheaper.  boosted  59%. 

Advertising  Director  Charles  impression  F 

W.  V.  Truefitt  of  Associated  thousand  is  up  28%  in 
Newspapers  says  the  plan  is 

aimed  at  increasing  the  volume  7^®  same  dollars  are  reac 
of  Saturday  advertising  and  ®®®  people,  he  added, 
also  dispelling  the  traditional  • 

belief  that  it  is  a  bad  day  for 

advertising.  Aiiiie  Newmyer  Retiring 


Anne  Newmyer  Retiring 

Mrs.  Anne  Newmyer,  wife  of 
Donald  Sias  Dies;  LeRoy  Newmyer,  vicepresider’ 

‘Rep’  for  30  Years  manager  of  J 

*  Toledo  (O.)  Blade,  will  retm 

Mill  Vali.by,  Calif,  as  public  relations  director  f’’ 
Donald  Sias,  62,  with  Moloney,  the  Toledo  Community  Chest^ 
Regan  and  Schmitt,  Inc.,  and  effective  Jan.  1.  She  has  helc 
the  predecessor  firm  of  Paul  the  post  12  years. 

Block  and  Associates  for  30 
years,  prior  to  his  retirement  * 

twyears  ago,  died  here  Nov.  17.  R.p  Appointed 
Mr.  Sias  was  past  president,  *  ^ 

San  Francisco  Chapter,  AANR;  Chica& 

past  director,  San  Francisco  Ad-  Effective  Jan.  1,  the 
vertising  Club  and  for  many  Junction  (Colo.)  Daily  Seflf''’* 
years  on  the  Mill  Valley  city  has  appointed  Reynolds-Fitzgf- 
council.  He  served  in  France  in  aid,  Inc.  as  national  advertis'f 
World  War  I  and  was  a  past  representatives,  it  was  s- 
commander  of  the  Mill  Valley  nounced  by  John  E.  Rohde,  prf- 
Legion  Post.  ident  of  Reynolds-Fitzgerald.  I 
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Effective  Jan.  1,  the 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 
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T)T3  J  general  manager,  Industrial  and  the  technically  accurate  but  in-  agement  groups  that  feel  that 

iriL  ^ri3.rffGQ  Public  Relations,  The  Texas  tentionally  misleading.  the  PR  man  “poaches  on  their 

d  Company;  and  William  Barron,  ,  «  .  .  preserves,”  he  said. 

relations  counsel.  General  Time  for  Opinion  talked  of  the  inj- 

W  Itll  V  l^llclIlCG  Electric  Company.  “For  reasons  such  as  this  and  portance  of  understanding  man- 

^  A  word  of  sharp  warning  others,  I  am  prepared  to  defend  agement  viewpoints  and  policies. 

T^T»nlVl  from  Mr.  Barron  on  the  the  position  that  the  truly  com-  “We  need  to  be  careful  of 

JL  Vjl  A  1  LlLIi  legal  complications  that  can  re-  petent  legal  counsellor  to  the  management’s  point  of  views,” 

suit  from  public  relations.  He  public  relations  division  should  he  said.  “We  are  inclined  to  pay 

Philadelphia  cited  the  Carl  Byoir-railroad-  be  expected  to  express  his  opin-  too  much  attention  to  plans. 

Public  relations  practitioners  truckers  case  as  an  example  of  ion  not  only  on  matters  of  fac-  programs,  and  activities — the 


ntionally  misleading.  the  PR  man  “poaches  on  their 

rr-  r  •  .  preserves,”  he  said. 

Time  for  Opinion  j^ing  talked  of  the  im- 

“For  reasons  such  as  this  and  portance  of  understanding  man- 
hers,  I  am  prepared  to  defend  agement  viewpoints  and  policies, 
e  position  that  the  truly  com-  “We  need  to  be  careful  of 


sought  to  resolve  the  intra-com-  the  need  for  caution. 


tuality  which 


pany  conflicts  that  exist  in  cor-  “There,”  he  said,  “the  Court  legal  impact. 


his  opin-  too  much  attention  to  plans, 
s  of  fac-  programs,  and  activities — the 
potential  tools  of  our  trade.  I  don’t  believe 
jven  on  that  our  bosses  question  too 


porate  public  relations  at  the  found  defendants  legally  liable,  matters  of  good  taste,  logic,  much  whether  we  know  that  end 
10th  national  conference  of  the  largely  because  of  public  rela-  honesty,  yes,  even  at  times  on  of  our  business.  But  I  do  think 


Public  Relations  Society 
America  here  Nov.  17-20. 


of  tions  techniques  which  the  Court  the  persuasiveness 
believed  were  intended  to  de-  copy.” 


And  they  let  their  hair  down  stroy  the  good  will  of  competi- 
in  a  panel  titled  “Chinks  In  The  tors.”  among  the  corporate  executives  business. 

Public  Relations  Armor.”  Mr.  Barron  continued:  who  often  “freeze  us  into  in-  “Another  problem  we  in  PR 

Participants  were  J.  Raymond  “I  cite  this  case  as  only  a  action.”  He  said  too  that  some  create  for  ourselves  is  the  fail- 

Bell,  director  of  public  relations,  small  indication  of  what  may  be  managements  look  upon  PR  as  ure  to  understand  that  there 

Columbia  Pipfriiros*  Cbarlao  U’  in  ctn-ro  -fm*  no  »Ir,nm  fVia  lino  if  a  UnvinAi-  >»  „  mav  bo  onnsiderations  involved 


e  persuasiveness  of  your  there  is  considerable  question  as 
py.”  to  how  much  we  know  about  the 

Mr.  Bell  said  lawyers  were  rest  of  the  management  team’s 


Mr.  Barron  continued: 


Public  Relations  Armor.” 
Participants  were  J.  Raymond 


Columbia  Pictures;  Charles  F.  in  store  for  us  down  the  line,  if 
Moore  Jr.,  vicepresident-public  in  our  desire  to  be  persuasive. 


fringe  benefit. 


may  be  considerations  involved 


relations  and  advertising.  Ford  we  are  not  careful  to  avoid  the  needed.” 

Motor  Company;  Kerryn  King,  half-truth,  the  exaggeration  and  Lawyers  are  among  the  man- 


to  grip  this  rich 

NORTHERN  ILLINOIS 
MARKET 

your  best  selling-tool  is 

THE  COPLEY  BIG  3 

AURORA  BEACON-NEWS 
ELGIN  COURIER-NEWS 
JOLIET  HERALD-NEWS 


shin  plaster  to  be  used  only  as  which  are  so  strong  or  powerful 

«  -  A  _ iT _  T>T» 


Excluding  Cook  County  (Chicago) ,  the 
Greater  Northern  Illinois  Market  represents 
14%  of  the  total  Illinois  market  and 
15.32%  of  the  total  Illinois  retail  sales. 

And  the  COPLEY  BIG  3  Newspapers  are 
the  dominant  media  for  more  than 
three-fourths  of  this  market! 

Separate  Line  Rates: 

Aurora  Beacon-News . 19c 

Elgin  Courier-News . 17c 

Joliet  Herald-News . 20c 

Total . 56c 

THRIFTY  ALL-3  RATE . 46yac 

BUY  ALL  3  AND  SAVE . VAc  A  LINE  I 


as  to  override  those  of  PR  at 
least  for  the  time  being.” 

Mr.  Moore  said  that  in  the  old 
;  days  Henry  Ford  would  have 
fired  a  public  relations  man,  but 
since  the  end  of  World  War  11 
the  company  has  made  great 
strides  in  the  field  of  PR. 

• 

Air  Line  Accounts 
Land  in  Agencies 

Several  air  line  accounta 
which  have  been  up  in  the  air 
have  finally  landed.  Continental 
Air  Lines,  after  15  years  with 
Gaylen  E.  Broyles  Co.,  Denver, 
has  switched  to  J.  Walter 
Thompson  Co.’s  Chicago  office. 

Other  recent  account  flights 
are:  Northeast  Airlines  to  J. 
Walter  Thompson  Co.  from 
Chambers  &  Wiswell,  Inc.; 
Capital  Airlines  from  Lewis 
Edwin  Ryan  agency  to  Kenyon 
&  Eckhardt;  and  Air  France 
from  Buchanan  Co.  to  BBDO. 

• 

Promotions  Announced 
In  Bates  Media  Fold 

William  T.  Kammerer  has 
joined  Ted  Bates  &  Co.  as  as¬ 
sistant  to  the  media  director 
Edward  A.  Grey.  Mr.  Kammerer 
was  formerly  with  Kenyon  4 
Eckhardt,  Inc. 

At  the  same  time  William  J. 
Kennedy,  assistant  vicepresi- 
dent  and  with  Bates  since  19Bli 
was  named  manager  of  the 
media  department.  Norman  H. 
Chester  and  Christopher  P- 
Lynch,  with  Bates  since  1954 
and  1950  respectively,  were  ap¬ 
pointed  media  supervisors. 


"The  Ring  of  Truth 

COPLEY  NEWSPAPERS 


15  "Hometown"  Newspapers  Covering  Northern  lllinoii  — 
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Califarnia.  Served  by  the  COPLEY  Washington  Bureau 
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>  Merges  Media 

lorthern  Illinois  -  PHILADELPHIA 

ington  Bureau  N.  W.  Ayer  &  Son,  InC.,  « 

consolidating  its  broadcasting 
and  print  media  departments. 
Details  will  be  available  after 
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Color 


Altoona 


/  Color 
radvertising 
/  in  the  Mirror 
(225,ees  lines  last 
year)  gets  MORE 
’  RESUlJStor 
advertisers.., 

•  BOOMS  retail 
sales,  too/ 


Shop  Crews 
Speed  Color 
Introduction 


Sell  with  COLOR  in  the 


Eltooim 

SIRirrot 


Altoona  Pennsylvania's 
Only  Eveninq  Newspaper 


RICHARD  BEELER.  4rfv.  Mgr. 


Savannah,  Ga. 

Modifications  of  present  press 
equipment  have  enabled  the 
Savannah  News-Press,  Inc.,  to 
offer  advertisers  color  service 
three  months  ahead  of  the  dead¬ 
line  that  had  been  set. 

Use  of  color  in  the  Savannah 
Morning  News  and  Savannah 
Evening  Press  was  originally 
scheduled  to  begin  in  February 
—  after  the  arrival  of  new 
presses. 

But  “we  were  not  content  to 
wait  until  February,”  said  Al- 
vah  H.  Chapman  Jr.,  publisher. 
The  mechanical  department 
added  compensator  rollers  and 
portable  ink  fountains  to  the 
present  Duplex  and  Hoe  units 
and  first  color  ads  appeared 
Nov.  18.  Five  color  ads  were 
carried  and  reservations  for  ad¬ 
ditional  color  space  were  re- 
!  ceived. 

Mr.  Chapman  praised  Robert 
I  M.  Yeiter,  mechanical  superin- 
I  tendent;  Henry  D.  Bailey,  press- 
!  room  foreman;  Joseph  N.  Mor- 
!  rissey,  stereotype  foreman,  and 
I  James  E.  Hernandez,  compos- 
I  ing  room  foreman. 

A  new  structure  is  being 
added  to  the  News-Press  build¬ 
ing  to  house  the  new  color 
presses  —  a  Scott  press  with 
four  black  units  and  two  super¬ 
imposed  color  units,  acquired 
I  from  the  Miami  (Fla.)  Daily 
I  News. 

\  * 

\  Burnett  Appointed 

'  Chicago 

i  The  Cracker  Jack  Co.,  manu- 
i  facturers  of  Cracker  Jack, 
j  Campfire,  Angelus  and  Recipe 
marshmallows,  has  appointed 
Leo  Burnett  Co.  as  it  agency, 
effective  Feb.  1. 

We  put  it  in  the  lead  to  see 
I  if  they  would  follow  .  .  . 


Gifts  Called 
Fringe  Benefit 

San  Francisco 

Christmas  gifts  probably  are 
best  viewed  as  a  fringe  benefit 
to  newsmen,  A.  M.  “Bud”  Cole- 
grove  told  the  Public  Relations 
Round  Table  of  San  Francisco. 

They  should  not  be  so  impres¬ 
sive  as  to  embarrass  the  recipi¬ 
ent,  the  San  Francisco  News  ex¬ 
ecutive  editor  warned.  He  sug¬ 
gested  limitation  to  the  $5-$10 
range. 

Probably  a  box  of  candy  for 
general  distribution  to  the  staff 
would  serve  as  well  as  any  other 
rememberance,  Mr.  Colegrove 
said.  For  that  matter,  do  not 
expect  gifts  to  be  remembered, 
he  warned. 


New  Orleans'  Families  Like  It  Best! 

NEW  ORLEANS  ITEM 

Louisiana's  Largest  Evening  Newspaper 


4-A  Hires  Eldridge 
As  PR  Consultant 

Clarence  E.  Eldridge,  vice- 
president  of  George  Fry  i 
Associates,  management  en¬ 
gineers,  and  former  vicepresi- 
dent  and  director  of  Generil 
Foods  Corp.,  has  been  en¬ 
gaged  by  the  American  Asso¬ 
ciation  of  Advertising  Agen¬ 
cies  as  consultant  on  public 
relations,  starting  Jan.  1. 

His  duties  with  4-A  will 
include  consultation  on  the 
Frey  report  on  agency  com¬ 
pensation  and  services,  end 
related  matters. 

Production  Club 
Oflfers  Student  Aid 

A  scholarship  Grant-in-Aid 


“I  can  recall  just  three  gifts  been  established  at  the  New 
I  received  last  Christmas.  The  York  City  Community  College 
ties  were  ^  broad,  the  bottle  Applied  Arts  and  Sciences 
contained  liquid  of  suiA  mgh  jj  Advertising  Agency  Pro- 
proof  that  I  ha,ve  been  afraid  to  diction  Club  of  New  York  in 


use  it,”  he  said. 

“If  you  want  to  express 
proper  appreciation  for  a  well- 
written  story,  send  your  gift  to 


celebration  of  its  25th  anniver¬ 
sary. 

A  committee  of  the  club  se- 


the  writer.  He  won’t  appreciate  leered  Community  College  ^ 
a  present  to  the  city  editor,”  c^'^se  it  offers  a  comply 
he  added.  course  on  advertising  production 

Forgotten  staffers  are  remem-  management.  .  j 

bered  in  a  gift  distribution  sys-  "^9  the  scholarship  fund, 
tern  established  at  the  News,  he  Louis  Leon,  of  Lewin,  Willianu 
advised.  Harry  Press,  city  edi-  ^  baylor,  Inc.,  and  club  prea- 
tor,  looks  after  forgotten  re-  dent,  presented  a  check  for  Mr 
porters  and  Mr.  Colegrove  plays  0®®  ^  Prof.  George  E.  Halpem. 


Santa  for  the  forgotten  copy 
desk  members. 

Mike  Todd’s  Balloon 
At  Hobby-Gift  Show 

Indian  Apous 
A  crowd  of  more  than  90,000 
persons  visited  the  Indianapolis 


The  scholarship  is  in  the  form 
of  long  term  loans,  repayable 
when  recipients  are  successfully 
employed. 

Buchanan  &  Co. 

Gets  Warner  Bros. 

Warner  Brothers  Pictures, 


Star’s  Hobby  and  Gift  Show  which  invests  from  $600,000  to 
Nov.  9-17.  $800,000  annually,  mostly  in 

More  than  175  exhibitors  from  newspaper  advertising,  has  ap- 
thi-oughout  the  United  States  point^  Buchanan  &  Co.  as  its 
took  part  in  the  eighth  annual  ad  agency, 
show.  Proceeds  were  placed  in  Buchanan  has  had  consider- 
the  Star’s  Fund  for  the  Blind,  able  experience  in  this  account 
A  special  attraction  was  “La  category.  The  agency  also 
Coquette,”  the  “Around  the  handles  Paramount  Pictures 
World  in  80  Days”  balloon  which  it  has  represented  ad- 
loaned  by  Producer  Mike  Todd,  vertisingwise  since  1919.  Buch- 

•  anan  has  also  handled  United 

W.  H.  Jardine  Dies  ^Oth  Century 

Fox  Film  Corp. 

Chicago  • 

William  Henry  Jardine,  64,  i  o  i  i 

Chicago  Sun-Times  assistant  Hltchcock  Scbolar 
country  and  suburban  circula-  Bruce  B.  Brugmann,  22,  of 
tion  manager,  died  Nov.  17.  He  Rapids,  Iowa,  has  been 

had  previously  worked  for  the  awarded  the  1957  Gilbert  M. 
old  Chicago  Examiner  and  Chi-  Hitchcock  Scholarship  for  study 
cago  Herald- Arnerican  prior  to  at  the  Graduate  School  of 
joining  the  Chicago  Sun.  Journalism  of  Columbia  Univer- 

•  sity.  The  $1,000  scholarship  was 

MedU  Chief  Named 

Fred  A.  Irwin  has  been  named  Senator  from  Nebraska  and 


media  director  of  Geer,  DuBois  founder  and  publisher  of  the 
&  Co.,  Inc.,  New  York.  Omaha  WorldrHerald. 
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Agency  Says 
Critics  Liked 
GM’s  Show 

Ninety-five  percent  of  the 
newspaper  critics  wrote  favor¬ 
able  reviews  on  the  General 
Motors  50th  anniversary  TV 
show,  the  Kudner  Agency  re¬ 
ported  last  week. 

The  program,  produced  by  the 
National  Broadcasting  Com¬ 
pany,  was  carried  Sunday  Nov. 
17  by  186  stations.  It  was  pro¬ 
moted  by  tune-in  advertising  in 
200  newspapers,  representing  a 
combined  space  advertising  in¬ 
vestment  by  GM  and  NBC.  It 
was  the  largest  single  TV  pro¬ 
gram  ever  bought  by  GM,  ac¬ 
cording  to  Kudner.  Newspapers 
reported  it  cost  between  $750,- 
000  and  $1,000,000,  but  the 
agency  would  not  disclose  the 
exact  amount. 

During  the  two  hours  of  star- 
studded  entertainment,  eight 
minutes  and  57  seconds  were 
devoted  to  commercials,  or 
three-quarters  of  the  usual 
length  of  time  allowed  for  sell¬ 
ing.  Each  of  five  cars  received 
65  seconds  of  filmed  picture  and 
commercial  text,  the  agency 


in  the  nation’s 
capital— one 
newspaper  has 
50%  more 
circulation 
than  any 


other 


R*|>r«Mnt*d  nationally  by 

Sauyer,  Ferguson,  Walker  Com¬ 
pany-New  York,  Chicago,  De¬ 
troit,  Atlanta,  Philadelphia, 
San  Francisco,  Los  Angeles,  Se¬ 
attle.  The  Hal  Winter  Company, 
Miami  Beach,  Florida, 


said,  and  officials  declared  that 
preparation  of  these  commer¬ 
cials  required  six  months  time. 
Louis  Dean,  vicepresident  of 
Kudner,  is  the  GM  account  man¬ 
ager. 

Admittedly  the  reviews  of  all 
newspapers  were  not  available 
Tuesday.  The  agency  said  it 
had  assembled  two  dozen.  The 
only  ones  not  overly  enthusiastic 
were  Harriet  Van  Horn,  New 
York  World-Telegram  &  Sun, 
and  Ben  Gross,  New  York  News, 
an  agency  executive  said.  News¬ 
paper  critics  in  Philadelphia, 
Detroit  and  Chicago  unanimous¬ 
ly  praised  the  spirit  of  the  show 
and  the  general  performance  of 
the  stars.  Trendex  rating  was 
31.6,  with  51.1%  share  of  audi¬ 
ence,  and  58.4%  of  sets  in  use. 

Helen  Deutsch  was  the  chief 
writer  of  the  show;  Jess  Oppen- 
heimer,  the  producer.  Narrators 
were  Kirk  Douglas  and  Ernest 
Borgnine.  Among  the  expensive 
stars  who  participated  were 
June  Allyson,  Helen  Hayes,  Pat 
Boone,  Claudette  Colbert,  Dan 
Dailey,  Cyril  Bitchard  and 
Dinah  Shore. 

• 

Large  Press  Corps 
At  Church  Parley 

Twenty-six  newspapermen 
from  U.S.  dailies  and  press  as¬ 
sociations,  together  with  70  reli¬ 
gious  journalists  —  editors  of 
Protestant  magazines — will  cov¬ 
er  the  week-long  triennial  gen¬ 
eral  assembly  of  the  National 
Council  of  Churches,  in  St. 
Louis,  Mo.,  Dec.  1-6. 

“Before  World  War  II,  and 
even  ten  years  ago,  a  church 
convention  would  have  attracted 
a  corporal’s  guard  from  the 
daily  press,”  said  Donald  C. 
Bolles,  director  of  the  Council’s 
public  relations  office.  “The 
papers  have  discovered  religion 
is  front  page  news  in  an  era  in 
which  national  leaders  stress  the 
importance  of  the  country’s 
spiritual  resources  and  church 
membership  grows  faster  than 
the  population.” 


New  Weekly  Thrives, 
Plans  Expansion 

Valley  Falls,  R.  I. 

Blackstone  Valley  Press,  a 
weekly  serving  the  towns  of 
Lincoln  and  Cumberland,  since 
its  establishment  in  February  of 
this  year,  has  been  so  success¬ 
ful  that  the  addition  of  a  Fair- 
lawn,  R.  I.  edition  is  being 
considered,  according  to  Howard 
P.  Bloomenthal,  publisher  and 
editor. 

The  offset  tabloid  with  a  cir¬ 
culation  of  about  5,000  is 
printed  in  its  own  plant.  Equip¬ 
ment  includes  a  14x20  web  press, 
24-inch  camera,  and  DSJ  Vari- 
typer. 

Mr.  Bloomenthal  was  copy 
editor  of  the  Newark  (N.  J.) 
Star  Ledger  at  the  time  he 
founded  the  local  paper.  He 
previously  served  with  the  Paw¬ 
tucket  (R.  I.)  Times,  Burling¬ 
ton  (Vt.)  Daily  News  and 
Evansville  (Ind.)  Press. 

• 

Judd  Brennand 
Heads  Texas  Croup 

Galveston,  Tex. 

F.  Judd  Brennand,  circulation 
manager  of  the  El  Paso  Times 
and  Herald-Post,  was  named 
president  of  the  Texas  Circula¬ 
tion  Managers  Association  at 
the  group’s  43rd  annual  meet¬ 
ing  here  Nov.  12.  He  succeeds 
Frank  Arnold  of  the  Beaumont 
Enterprise  and  JourruU. 

Awards  for  best  promotional 
displays  were  presented  to  Tom¬ 
my  Walker,  Pampa  Daily  News; 
Frank  Hutchinson,  Greenville 
Banner;  Jack  Childress,  Temple 
Daily  Telegram;  Bob  Holden, 
Tyler  Telegram  and  Courier 
Times;  Ed  Brandt,  Dallas 
Times-Herald;  Sol  Katz,  Dallas 
News,  and  Melvin  Carlisle, 
Waco  News-Tribune  and  Times- 
Herald. 

Sol  Katz  was  named  to  the 
International  Circulation  Man¬ 
agers  Association  board  of  di¬ 
rectors. 


You  Just  Don't  Sell  West  Kentucky 
Without  The  Paducah  Sun-Democrat 

Sure,  you  can  scatter  your  shots  in  various  ways — but 
you  get  the  greatest  sales  results  through  the  paper  that 
covers  the  1 2  westernmost  Kentucky  counties. 

And  our  excellent  ROP  Color  facilities  will  help  you 
to  plus  results. 

Che  $abucali  dun-iSemocrat 

ROP  Color  PADUCAH,  KY.  Burke,  Kuipers 

(1>2-3  and  block)  &  Mahoney 

Owaen  of  WPSD-TV — diaual  6,  Padaeali,  Kr. 


Students  Are 
‘Spares’  for 
Feature  Tips 

DuBuquE,  li 

A  novel  idea  to  make  a  col¬ 
lege  feature  writing  coni* 
more  practical  has  led  to  a  pk 
that  provides  the  Dubuque  Ttit- 
graph-Herald  with  a  staff  of 
“spare  reporters.” 

Under  the  plan,  Loras  Col¬ 
lege  journalism  students  repon 
to  City  Editor  Mark  Dahlingei 
every  Monday  afternoon  and  art 
assigned  feature  tips. 

The  students  then  try  to  de¬ 
velop  stories.  This  copy  in  dupli¬ 
cate,  is  turned  into  the  Tek- 
graph-Herald  and  to  Professo: 
John  Abraham,  Loras’  joumi- 
ism  head. 

If  the  story  is  selected  for 
use  by  the  newspaper,  the  sto- 
dent  is  paid  on  a  space  rate.  If 
the  story  is  exceptionally  good, 
he  might  even  earn  a  byline  ra 
it. 

Each  Wednesday  night,  tie 
class  reports  again  to  Mr.  Dalil- 
inger  and  he  goes  over  eaci 
story  with  its  author,  pointiiig 
out  faults  in  both  the  inter 
viewing  technique  and  the  writ¬ 
ing  style. 

Professor  Abraham  goes  oth 
the  stories  from  an  educational 
point  of  view. 

“The  students  provide  me  with 
the  extra  reporters  needed  to 
check  out  stories  that  appear  too 
thin  to  waste  our  regular  staf¬ 
fers  on,”  Mr.  Dahlinger  points 
out.  “Some  of  the  students  hare 
turned  in  top  notch  jobs  for  ns 
and  they  have  given  us  a  stock 
pile  of  good  features  for  middle- 
of-the-week  use.” 


Aviation  Writing 
Awards  Given 

MONTBEAl 

Aviation  writers  received  an¬ 
nual  awards  sponsored  by  li* 
Canadian  branch  of  the  Avia¬ 
tion  Writers  Association  and 
Air  Industries  and  Transport 
Association  of  Canada.  Pri** 
are  $100  for  first,  $50  for  second 
and  $25  for  third.  Winners 
were: 

News  story  —  Cliff  Kilbum, 
Ottawa  Citizen;  J.  A.  McPhee, 
Vancouver  Province;  James  Em- 
merson,  Toronto  Telegram. 

Series  —  Don  Brown,  Otfa*** 
Citizen;  Dave  McIntosh,  the 
Canadian  Press,  Ottawa; 
ert  Potvin,  Montreal  La  Patrii. 

Editorial  —  Roy  KerviOi 
Montreal  Gazette,  and  Marcia 
Dilley,  Port  Arthur 
Chronicle. 
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Callender  Will 
Cover  Europe 
Business  Beat 

Harold  Callender  has  been  ap¬ 
pointed  European  economic  cor¬ 
respondent  of  the  New  York 
Tines.  For  the  past  13  years 
he  has  been  chief  of  the  Times’ 
bureau  in  Paris. 

He  will  be  succeeded  in  Paris 
by  Robert  C.  Doty,  who  is  at 
present  a  member  of  the  bureau 
staff  in  the  French  capital. 

The  two  appointments  were 
announced  by  Turner  Catledge, 
mana^ng  editor  of  the  Times, 
to  take  effect  Jan.  1. 

Mr.  Callender’s  new  field  will 
be  the  European  continent  and 
the  British  Isles.  He  will  report 
on  and  interpret  European  econ¬ 
omic  and  financial  news  and 
trends.  His  headquarters  will  be 
in  Paris. 

Mr.  Callender  has  been  with 
the  Times  for  33  years.  Except 
for  one  year  during  World  War 
II,  he  has  lived,  travelled  and 
worked  abroad  since  1926.  He 
has  been  a  correspondent  in 
Europe,  Latin  America  and 
North  Africa. 

A  native  of  Kansas  City,  he 
worked  for  the  Kansas  City  Star 
and  the  New  York  Sun  before 
joining  the  Times. 

Mr.  Doty,  joined  the  Times  in 
1950.  He  had  previously  been 
on  the  staff  of  the  Chicago  City 
News  Bureau  and  the  Louisville 
(Ky.)  Courier-Journal. 


HAMILTON-equipped 
Dispatch  rooms 
save  time...manpower! 


Hamilton  dispatch  equipment  now  saves  $S0 
to  $250  a  day  for  over  WO  newspapers. 

Papers  of  all  sizes  are  reporting  increased  efficiency  and 
higher  productivity  after  installation  of  Hamilton  modular 
dispatch  room  equipment.  Read  the  quick  facts  below  and 
see  how  your  paper  can  save  time  and  manpower  with  a 
Hamilton-equipped  dispatch  room! 

cut  wasted  time 

Without  a  Hamilton-equipped  dispatch  room,  compositors 
and  ad  department  employees  can  waste  valuable  time 
searching  for  mats,  cuts  and  signatures.  A  Hamilton- 
equipped  dispatch  room,  which  is  simply  an  ad-material 
processing  center,  organizes  all  handling  of  ad-materials 
into  a  routine  flow. 

efficient  manpower 

Lower  salaried  clerical  help  or  trainees  can  take  over  all 
ad-material  lock-up,  assembly  and  refiling.  High-salaried 
compositors,  free  of  all  routine  handling  of  ad  materials, 
can  si^nd  more  hours  at  their  make-up  tables.  Previous 
"walking  time”  becomes  productive  working  time. 


He  joined  the  Times  in  1947 
after  serving  as  director  of 
public  information  for  the  In¬ 
ternational  Refugee  Organiza-  i 
tion  at  Geneva. 

• 

D.  C.  Universities 
Given  Research  Funds 

Washington 
The  Washington  Evening 
Star  has  inaugurated  a  program 
of  gifts  to  five  universities  in 
the  District  of  Columbia  for 
financing  research  projects. 

George  Washingrton,  Ameri- 
enn,  Georgetown,  Catholic  and 
Howard  Universities  each  re¬ 
ceived  $2,500  for  use  in  the 
1957-1958  academic  year.  Sam- 
nel  H.  Kauffmann,  president  of 
we  Star  Company,  said  it  is 
intended  to  repeat  the  gifts  on 
nn  annual  basis. 

Kauffmann  explained 
that  it  will  be  the  responsibility  ' 
of  each  university  to  select  year¬ 
ly  n  niember  of  its  faculty  to 
rweive  Star  funds,  enabling  him 
to  conduct  a  special  research 
project  in  his  field  of  interest. 

Editor  ac  publisher  for 


Want  to  find -out  how  much  a  Hamilton-equipped  dispatch  room  can 
save  your  paper?  Let  us  show  you— write  for  complete  details  today! 

^xuniitofL 


DISPATCH  EQUIPMENT  ^ 

A  dispatch  room  equipped  with  com¬ 
pact,  modular  Hamilton  dispatch 
units.  This  flexible  equipment  can  be 
easily  adapted  to  newspapers  of 
any  size. 


HAMILTON  MANUFAaURING  COMPANY 

Printers  Equipment  Division  *  Two  Rivers,  Wisconsin 

Please  send  complete  details  on  dispatch  room  equipment. 

Name _ 

Firm _ _! _ 

Add  re  ss _ 

City _ 


.Zone. 


.State. 
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BRUSH-MOORE 


SEVEN 


headed:  “Local  Banks  Cease  land,  he  argued,  abridges  the  TDlo 

Paying  Interest  on  Deposits.”  guarantees  of  freedom  of  speech  ouA.  riaque 
In  his  column.  The  Keyhole,  set  and  freedom  of  the  press.  A 

in  two-column  measure,  Mr.  He  said  the  1910  law  was 

Keyser  explained  that  most  of  vague  and  indefinite,  failed  to  IViai  IvS  i^lOllGBr 
that  page  demonstrated  what  a  specify  the  acts  which  it  for- 

newspaper  could  be  like  under  bids  and  under  it  a  person  could  T  o  1  ATOof 

a  dictator’s  censorship.  be  guilty  of  a  crime  if  he  inno-  111  vJCllVv^olOn 

cently  made  a  statement  about 

‘Unbelievable’  a  bank  which  ultimately  might  .  Galveston,  Ta 

be  proved  true.  The  infancy  of  great  news- 

“If  you  criticize  a  bank  for  P^P^rs,  like  great  njen,  is  some- 
having  made  a  poor  loan,  is  that  little  hazy, 

a  crime  ?”  Attorney  Evans  asked  Publisher  and  editor  Willard 
the  court.  Richardson  thus  noted  m  18;i 

The  law,  which  state  officials  29th  anniversary  of  wha: 
say  never  has  been  invoked,  pro-  .  b^me  a  monuniCTt  to 

vides  penalties  of  a  $1,000  fine  JOUTOalistic  enterpnse  in  Texas 
or  three  years  in  prison. 

Judge  Smith  asked  Mr.  Key-  Established  in  1842,  when  Texas 

ser  why  he  hedged  in  state-  ^  Republic,  the  News  ranks 

ments  in  The  Keyhole  column.  ^he  states  oldest  news- 

He  cited  this  portion:  continuous  operation. 

“But  there  is  a  difference— a  recognition  of  this  achieve- 

great  big  difTerenc^between  and  past  service,  Staky 

great,  mg  ditterence— oetw  een  .j,  M^Brayer,  president  of  the 

the  news  on  this  page  and  the  Association  of  Sigma 

news  which  IS  presented  every  ^hi,  recently  presents  to 

other  week  in  this  place.  ^i^epresid^t  and  ger,- 

“If  you  will  take  a  good  look  eral  manager,  David  C.  Leaveli. 
at  this  week’s  front  page,  you  ^  plaque  from  the  fraternity  and 
will  find  that  almost  all  of  the  the  Texas  Press  Association. 
“Our  depositors  are  really  just  news  is  phony.  Some  stories  are  ^.s  nearly  as  can  be  deter- 

a  bunch  of  drones.  These  fat  completely  untrue.  Others  are  mined,  (and  it  was  this  still 

cats  soak  away  their  profits  in  merely  innocuous  fillers.”  disputed  point  that  prompted 

the  bank,  do  absolutely  no  work  The  editor-publisher  replied  Richardson’s  editorial  comment 
and  then  sit  back  and  reap  the  to  Judge  Smith  that  he  felt  in  1871,)  the  News  first  emerged 
profits.”  readers  knew  which  were  the  on  April  11,  1842,  six  years  after 

An  alleged  quote  from  Mr.  true  fillers — “a  recipe  for  fresh  Texas  wrested  its  independence 
Cassen:  “We  bankers  have  con-  Italian  prunes” — and  which  were  from  Mexico.  Editor  George  H. 
sented  to  take  deposits  on  a  the  outlandish  obvious  lam-  French  printed  the  four-page 

first-come-first-served  basis,  poons.  journal  on  a  press  obtained 

Then  w’e  charge  the  depositors  a  The  court  over-ruled  Attor-  fro*^^  bis  brother-in-law,  the 
small  monthly  carrying  charge  ney  Evans’  motion  for  a  directed  colorful  printer,  businessman 
of  around  12  percent  for  looking  verdict  of  acquittal.  ®ud  adventurer,  Samuel  Bang;, 

out  for  their  money.  Every-  It  was  a  time  when  news- 

body’s  happy — including  us.”  *  papers  in  Galveston  came  and 

went  like  ships  (18  papers  were 

1910  Law  Called  Vague  Weekend  Edition  started  in  Galveston  before  the 

In  addition  to  the  indictment  Sarasota,  Fla.  J 

charges,  Mr.  Keyser  has  been  The  Sarasota  News,  evening  humb  e  ’ 

sued  for  a  total  of  $2,500,000  by  paper,  is  now  publishing  a  Le  ^ 

three  prominent  persons  who  Weekend  Edition  on  Saturday,  ^  ^^"whnleft 

were  subjects  of  the  stunt  issue.  Priced  at  10c,  to  replace  its  Sun-  [ll'^nZtonT^hg^aph  in  1841 

T  no  /wnncTiTiif mnnlif Af  niiocfinn  HnvoniTinn  wni/*n  AArae  ciicnonHon  .  ■  .  i 


Judge  Studies 
Law  in  Case 
Of  Lampoon 


Baltimore 

A  decision  in  the  Newspaper  In  the  trial  last  week,  Mr. 
Week  stunt  case  was  delayed  Keyser  testified  that  he  wrote 
by  the  Baltimore  County  Court  the  bank  story  in  such  a  “fan- 
to  give  the  judges  more  time  tastic  manner  to  be  unbelieva- 
to  study  the  status  of  the  1910  ble.” 

law  under  which  the  editor-  On  cross-examination,  Herbert 
publisher  and  the  Union  News  W.  Rutherford,  vicepresident  of 
of  suburban  Towson  were  in-  Second  National,  and  Samuel  P. 
dieted.  Cassen,  president  of  Tow’son 

Judge  John  B.  Gontrum  and  National,  both  testified  that  the 
Judge  Michael  Paul  Smith,  hear¬ 
ing  the  case  without  a  jury, 
asked  the  State  to  submit  a 
written  memorandum  on  the 
constitutionality  of  the  Mary¬ 
land  statute. 

W.  Fenwick  Keyser  and  his 
paper  were  indicted  on  charges 
of  publishing  derogatory  state¬ 
ments  about  the  financial  status 
of  the  Towson  National  Bank 
and  the  Second  National  Bank 
of  Towson  in  his  Newspaper 
Week  edition  of  Oct.  4. 

Most  of  the  front  page  of 
that  paper  was  devoted  to 
stories  in  a  vein  similar  to  that 
about  the  banks  which  was 


to  become  its  editor,  and  sub¬ 
sequently  its  owner. 

The  News’  achievements  in 
service  were  no  less  spectacular 
than  its  achievements  in  the 
technical  field  of  journalism- 
One  of  its  outstanding  efforts 
the  establishment  of  the 


was 

Dallas  Mominff  News  70  years 
ago.  Col.  A.  H.  Belo,  who  ac¬ 
quired  the  News  after  Richard¬ 
son’s  death  in  1875,  attracted 
international  attention  with  the 
simultaneous  publishing  of  two 
300  miles  apart, 


locally  -  influenced 


NEWSPAPER  PLANTS 


newspapers  _ 

made  possible  by  then  unique 
telegraph  communication  h*" 
tween  the  two  publications. 

Using  a  blind  horse  on  a 
treadmill,  the  news  introduce 
the  first  “power  press”  in  18^’ 
Texas’  first  telephone  was  in¬ 
stalled  between  Col.  Belo’s  hon^ 
and  the  News  in  1878;  it  printw 
the  first  dispatch  over  the  At¬ 
lantic  cable  in  1866. 
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NEW  PLANTS  *  MODERNIZATIONS  •  EXTENSIONS 

LOCKWOOD  GREENE 

ENGINEERS -ARCHITECTS 

NEW  YORK  17,  N.  Y,  BOSTON  16,  MASS.  SPARTANBURG,  S.  C. 
41  East  42nd  Street  316  Stuart  Street  Montgomery  Bldg. 
Brochure  on  request 


MAliKttSt 


TIm  C«ntoA  lUpoBttory.  TIm  Mftnon  Pttr. 
Th«  SbIcid  Stm.  Th*  Steubenville  Herald* 
Star.  The  Pertimouth  TImea.  The  Ironton 
Tribune.  The  E«at  Liverpool  Review. 


RAPPAHANNOCK 
RIVER  BRIDGE 
OPENED  1957 


\CAPE  ( 
CHARLES 


THE  YORK 
RIVER  BRIDGE 
OPENED  1952 


NEWPORT 
NEWS 


HAMPTON 


HAMPTON  ROADS 
BRIDGE-TUNNEL 
OPENED  1957 


Proposed 
CHESAPEAKE 
BAY  BRIDGE- 
TUNNEL 
Expected 
by  1961 


JAMES  RIVER 
BRIDGE  SYSTEM 
OPENED  1928 


NORFOLK 


THE  SECOND 
NORFOLK- 
PORTSMOUTH 
TUNNEL 
now  planned 


PORTSMOUTH! 


THE  FIRST 
NORFOLK- 
PORTSMOUTH 
TUNNEL 
OPENED  1952 


MEASURE  a  market  by 
the  record  of  its  progress 


People  who  haven’t  seen  the  Norfolk-Portsmouth  market  as  it 
is  today  just  couldn’t  believe  the  changes  which  have  come 
since  the  end  of  World  War  II.  Here  are  two  cities — making  one 
great  market  .  .  .  two  cities  that  have  been  planned  and  are 
being  prepared  for  true  economic  greatness.  That  growth  is  just 
oeginning  but  it  already  represents  an  expenditure  of  more 
than  a  half  billion  dollars  in  bridges  and  tunnels,  in  super 
highways  and  intra-city  thoroughfares;  in  wiping  out  slums  and 
in  literally  rebuilding  an  area  that  has  always  possessed 
potential  greatness.  Already  the  largest,  buyingest  market  in 
Virginia,  it’s  one  that  becomes  more  worthwhile  to  advertisers 
every  day.  Remember,  however,  that  the  LEDGER-STAR 
and  the  VIRGINIAN-PILOT  offer  strategic  coverage  of  this 
aggressive,  progressive  market. 


Rfprosrnifil  hy 

The  John  Biiclc/  C'ompany 
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Norfolk-Portsmouth,  Virginia 


students  do  not  reflect  a  repudi-  shop  in  the  School,  gave  these  These  same  Eisenhower  voters 
ation  of  President  Eisenhower,  results:  went  Democratic  by  a  three  to 

contrary  to  the  impression  of  1 — Contrary  to  the  impression  two  margin  on  Nov.  6.  The  bulk 

many  observers.  of  many  observers,  the  students  of  those  interviewed,  in  short, 

Fourteen  students  in  the  did  not  find  that  the  Wagner-  even  while  voting  for  either 
Graduate  School  of  Journalism  Meyner  victories  reflected  a  re-  Mayor  Wagner  or  Gov.  Meyner 
at  Columbia,  working  under  the  pudiation  of  President  Eisen-  would  still  have  gone  for  Eisen- 
direction  of  political  analyst  hower.  In  all  the  students  got  hower  again. 

Samuel  Lubell,  interviewed  179  179  completed  interviews.  Of  2 — The  turn  against  Eisen- 

voters.  these,  119  were  with  persons  hower  comes  mainly  over  econ- 

Findings  of  a  post-mortem  in-  Mr.  Lubell,  who  recently  ac-  who  had  voted  for  Eisenhower  in  omic  resentments  like  the  effects 
terview'ing  survey  of  the  recent  cepted  an  appoinntment  on  the  1956.  Only  14  of  the  119  replied  of  rising  living  costs  and  the 
elections  in  New  York  City  and  faculty  of  the  School  of  Jour-  “no”  to  the  question,  “would  fear  of  unemployment.  There 
New  Jersey  by  a  group  of  Co-  nalism  at  Columbia  as  director  you  vote  for  Eisenhower  again  also  were  complaints  against  the 
lumbia  University  journalism  of  the  Opinion  Reporting  Work-  if  he  were  running  tomorrow?”  Administration’s  Middle  East- 

_ _ _  em  policy,  against  Eisenhower’s 

sending  troops  into  Little  Rock 

the  Soviets  in  the  matter  of 

I.. . . sputniks. 

B  •***••*•  **!*  *!*•*•!••  *5  S  •  S*!*  V  * — This  economic  discontent 

ruthcr  than 

Still,  it  forecasts  trouble  for  any 
defense 

ing  to  meet  the  Soviet  sputnik 

■  .7. ...7. ...7. ...7. . 7. .7.7.7. .77 . 7 . 7. ..7. .7777 . 7,fl  threat,  particularly  if  the  cost 

H  ••  •  •  •••  •  •  •  •••  ••  ••  •  •  •  ••••  •••  •  •  •  •  •••  •••  •  •  •  01  living  continues  to  rise. 


Students  Find 
Voters  Didn’t 
Rebuke  Ike 


Notables  Volunteer 
To  Hawk  Papers 

St.  Louis 

Bankers  and  baseball  stars 
will  be  among  an  unusual  roster 
of  “boys”  hawking  the  final  edi¬ 
tions  of  the  Globe-Democrat  on 
streetcomers  here  the  morning 
before  Thanksgiving. 

Price  of  the  newspapers  will 
be  fixed  by  those  who  buy  them. 
All  receipts  wrill  go  to  The 
Globe-Democrat  Fund  for  Chil¬ 
dren,  Inc.,  a  non-profit  organiza¬ 
tion. 

Publisher  Richard  H.  Amberg 
announced  the  project  late  last 
month,  dubbing  it  Old  Newsboys 
Day. 

The  list  of  those  who  volun¬ 
teered  to  sell  papers  includes 
Sen.  Stuart  Symington,  August 
A.  Busch,  president  of  An¬ 
heuser-Busch,  Inc.,  and  of  the 
St.  Louis  Cardinals;  Ethan  A. 
H.  Shepley,  chancellor  of  Wash¬ 
ington  University;  and  the  Very 
Rev.  Paul  C.  Reinert,  president 
of  St.  Louis  University. 

More  than  20  mayors  from 
surrounding  communities  have 
also  volunteered. 


PERFECTION  TELETYPESETTER  TAPE  is  used  with  satisfaction 
on  more  teletypesetters  than  any  other  brand. 


PERFECTION®  TELETYPESETTER  TAPE 


7/8"  standard  width.  Special  widths  available. 


FOLDED: 

Dispenses  directly  from  magazine— 10  ta  a  carton. 

3000'  lengths  give  up  to  21  hours  of  uninterrupted  service. 
19"  between  folds.  No  need  to  crimp  and  crease. 


ROLLS: 

8"  diameter— Packed  32  rolls  per  carton. 

Colors— BufF,  White,  Green,  Blue,  Pink,  Canary  and  Gray, 


Hickerson  Gets  Daily 

The  Des  Moines  (Iowa)  Reg¬ 
ister  and  Tribune  institutional 
advertising  account  has  been 
awarded  to  J.  M.  Hickerson  Inc., 
New  York  and  Des  Moines  ad¬ 
vertising  and  public  relations 
agency,  effective  immediately. 


Uncommon  Honor 

Ottawa 

Margaret  Aitken,  49-year-old 
Toronto  newspaper  columnist,  is 
the  first  woman  elected  chairman 
of  a  standing  committee  of  the 
Commons.  She  will  head  the 
committee  on  standing  orders. 
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perfection*  brand  Commuof 


Peiformauce 


Service 


TELETYPESETTER  USER  REPORT:  Mount  Shasta,  Calif. 


"We  couldn't  get  along  without  TTS""  equipmentl" 

says  Orbell  0.  Apperson,  Jr., 
Publisher,  Mt.  Shasta  Herald 

“We  didn’t  install  Teletypesetter 
equipment  to  increase  production  or 
cut  costs  (though  it’s  helped  us  do 
both),  but  to  solve  an  acute  problem 
of  help  shortage.  We  were  intrigued 
by  the  Teletypesetter  ads  which  said 
an  ordinary  typist  could  handle  the 
TTS  equipment.” 

That’s  part  of  a  recent  letter  from 
Orbell  O.  Apperson,  Jr.,  Publisher  of 
the  Mount  Shasta  (Calif.)  Herald. 
The  weekly  Herald  installed  TTS 
equipment  in  September,  1952,  at¬ 
taching  it  to  a  Model  14  Linotype. 
Publisher  Apperson ’s  letter  continues: 

“Within  two  weeks  after  installation 
our  operator,  Mrs.  Joan  Scott,  was 
turning  out  usable  tapes.  After  a  few 
more  weeks  she  was  doing  all  our 
straight  matter.  In  addition,  by  the 
baseball  season  of  1953  she  was 
punching  tape  for  box  scores.  Work¬ 
ing  part-time,  Mrs.  Scott  sets  between 
2700  and  4200  lines  per  week  and 
has  time  to  keep  our  ABC  subscrip¬ 
tion  accounts  and  handle  the  bindery 
work  for  our  commercial  printing. 

“We  think  TTS  has  given  us  the 
equivalent  of  a  second  linecasting 
machine.  And  we  know  it  has  helped 
Publisher  Apperson  (standing)  and  his  father  look  on  as  the  TTS  operating  unit  automati-  down  on  OUr  overtime  work  — UP 

cally  runs  the  Linotype.  Linecasting  machines  equipped  with  Teletypesetter  may  also  be  ,  «ioht  hniire  ner  week  in  fart 

m.nu.11,,  i„n  by  turning  th.  TTS  control  l.v.r  to  the  ••OFF”  potition.  exaclly  how  'ong  it 

took  us  to  ’pay’  for  our  TTS,  but  I’d 
say  we  got  our  money  out  of  it  about 
the  third  year  —  and  I’m  positive  we 
couldn’t  get  along  without  it! 

“Our  TTS  operating  unit  is  set  for 
390  lines  per  hour  and  Linotype  pro¬ 
duction  averages  better  than  350  lines 
per  hour,  with  very  few  jam-ups.  We 
cut  in  on  tape  production  to  set  heads, 
ad  guts  and  make  corrections  in  the 
straight  matter.  Incidentally,  overtime 
doesn’t  slow  down  the  TTS.  It’s  going 
just  as  strong  at  the  end  of  an  eight- 
hour  day  as  it  is  at  the  beginning!” 

If  you  would  like  to  cut  composi¬ 
tion  costs  and  boost  production,  why 
not  give  mechanical  automation  with 
TTS  a  try  in  your  shop.  You’ll  agree 
with  daily  and  weekly  publishers  all 
over  the  country  who— like  Publisher 
Apperson  —“couldn’t  get  along  with¬ 
out  TTS  equipment!” 

For  full  details  write  to:  Teletvpe- 
setter  Corporation,  Dept.  Ell,  2752 
N.  Clybourn  Ave.,  Chicago  14,  111. 
We’ll  send  you  complete  information. 


TELETYPESETTER 


Mrs.  Joan  Scott,  the  Herald’s  TTS  operator,  works  at  the  perforator.  Working  only  part- 
time,  she  punches  all  the  tape  for  each  week’s  issue  and  has  time  left  over  for  other  duties. 
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Road  Safety 
Story  Needs 
Regularity 

Chicago 

Sustained  coverage  rather 
than  sporadic  blasts  are  re¬ 
quired  to  keep  the  traffic  safety 
story  before  the  reading  public. 
A  now  and  then  newspaper  story 
will  not  do  the  job,  Paul  Gapp, 
traffic  writer  for  the  Chicago 
Daily  News,  pointed  out  to  a 
traffic  safety  clinic. 

Mr.  Gapp  was  the  moderator 
for  a  discussion  of  newspaper 
safety  programs,  a  part  of  the 
five-day  clinic  for  newspaper¬ 
men  and  public  information  spe¬ 
cialists,  sponsored  by  the  Medill 
School  of  Journalism  and  the 
Traffic  Institute  of  Northwest¬ 
ern  University  and  the  Inland 
Daily  Press  Association  Nov. 
11-15. 

Writing  Tricks 

Keeping  a  traffic  program 
running  is  difficult  because  of 
the  basic  dullness  of  traffic 
stories,  he  said.  Writing  tricks 
and  considerable  study  by  re¬ 
ports  of  traffic  safety  problems 


have  to  be  used  to  keep  editors  “In  my  city.”  Chief  Slavin  A  rj 
interested  in  using  traffic  said,  “we  are  blessed  with  a  I  1  SOOFS 

stories,  he  admitted.  newspaper  that  has  a  wonder- 

Newspapermen  were  cau-  ful  and  philosophical  view  as  *  I-  J  F  A  F) 

tioned  by  Frank  0.  Oxley,  to  its  community  services,  and  v^llOQ.  XOF  11.1 
Hamilton  (Ont.)  Spectator,  to  the  cooperation  with  this  news- 
avoid  any  appearance  of  try-  paper  is  the  best  I  have  ever 

ing  to  solve  an  accident  case  —  seen.”  V>(00 L)01clLlOn 


She-and 
50,000  more! 

Housewives  in  the  Augusta, 
Georgia,  Metropolitan  Area 
— 50,000  strong— control  a 
spendoble  income  of  more 
than  $240  million!  Every 
day.  The  Augusta  Chronicle 
and  Herald  influence  their 
family  purchases. 


71jc  August n  Chronirlc 
AUGUSTA  HERALD 

affiliates 

WRDW-Radio,  i480 
WRDW-TV,  Channel  12 
Represented  nationally  Iw 
THE  BRANHAM  COMPANY 


in  short,  pre-trying  the  case. 

Accident  pictures,  no  matter 
how  disturbing,  have  value  in 


For  Poor  Relations 


Cooperation 

New  Orleans 
The  Associated  Press  Man- 


how  disturbing,  have  value  in  For  whatever  value  it  may  The  Associated  Press  Man* 
cari’ying  the  safety  story  to  serve.  Chief  Slavin  offered  the  aging  Editors  Association 
readers,  the  clinic  members  following  from  one  of  his  former  awarded  citations  to  47  news- 


pointed  out. 


students : 


papers  for  outstanding  partici- 


Police  Mistakes 


A  well-established  line  of  com-  viewpoint  of  the  police) 
munication  betwe^p  a  newspa-  1.  Demand  confidential  infor-  the  Providence  (R.  I.)  Jourrvsl 
per  and  its  city’s  top  police  offi-  mation  on  progress  of  important  and  Bulletin — received  awards 
cials  is  one  means  of  assuring  cases  under  guise  of  fre^om  of  for  the  fourth  successive  year. 


Ten  commandments  for  POOR  pation  in  news  and  photo  re¬ 
police-press  relations  (from  the  poi*ts. 


The  Denver  (Colo.)  Post  and 


better  newspaper  coverage  of  the  press. 


The  only  other  newspaper  ever 


its  law  enforcement,  James  M.  2.  When  you  get  confidential  to  win  four  citations  is  the 
Slavin,  chief  of  police  of  Kala-  infonnation  —  print  it  —  this  Oakland  (Calif.)  Tribune,  1953 


mazoo,  Mich.,  told  the  clinic  in  cements  relations. 


discussing  “Police  and 
Press.”  nothing  much  to  do  —  feel  free  supplied  ^  details  and  photos  of 

“If  editors  make  mistakes,  it  to  drop  in  any  time  and  spend  ^  breaking  story  before  they 


3.  Police  administrators  have 


through  1956. 

In  many  cases,  the  newspapers 


is  because  they  have  been  mis-  a  few  hours. 


could  publish  themselves.  Those 


infonned,”  Chief  Slavin  said,  4.  Browse  through  the  file  receiving  citations  were: 


“and  it  is  up  to  the  police  to  tray  on  police  desks  —  there  News  ewera^  Meriden 

improve  their  communications  must  be  freedom  for  the  press.  (Conn.)  Record,  Wilmington 

with  the  press.  Then,  perhaps,  5.  At  crime  scenes,  don’t  let  Morning  News,  Chicago 

it  will  help  the  law  enforcement  the  police  interrupt  your  get-  Tnbune,  Harlan  (Ky.)  Daily 
units  to  impress  the  public  that  ting  a  complete  story.  They  can  Hnterpns^  Peona  (Dh)  Jaar- 
police  do  other  things  than  ar-  get  theirs  when  you  finish.  luil  S^r,  Orange  (Tex.)  leader, 
rest  and  convict  criminals  —  6.  Forget  the  tone  of  voice,  (Mass.)  Sun,  Bergen 

that  it  is  an  agency  dedicated  or  manner  in  which  an  officer  Hac^nsack, 

to  the  same  end  that  is  the  news-  expresses  his  opinions  —  only  Gazette, 

.  paper,  and  that  is  to  make  de-  the  exact  words  count.  If  you  Daily  States^n,  Boise; 

mocracy  work  by  making  the  didn’t  get  the  exact  words,  mis-  Danbury/  (Conn.)  News-Times, 
citv  a  safer,  happier  place  in  quote.  Providence  Jourrml  and  BuUe- 

which  to  live.”  7.  If  you  get  a  ticket,  send  Portsmouth  (Ohio)  7’mes; 

...  it  to  the  chief  —  remember  free-  rj^  i  *****  i 

I.a.k  of  (.onlidcH-e  Honolulu  S^-BMetm,  and 

The  officer  cited  the  too-com-  8.  If  you  must  write  about  mvrrnr-r  Frrmo 

monplace  police  lack  of  confi-  outstanding  police  :  ^p  (Calif.)  Bet  North  Hollywood 

dence  in  the  average  police  re-  the  print  small  -  try  to  find  ^ 

porter,  a  situation  which  leads  an  ideal  spot  on  page  26.  .,j,  .  ^  ^  ,  y. 

to  police  refusals  to  give  news-  9.  All  minor  offenses  by  a  Tuteh^  Tribune,  Ra- 

papers  more  than  a  minimum  Poheeman  Mong  in  the  head-  ^  Range,  Huntington 

amount  of  information.  Also,  lines.  This  is  also  an  ideal  time  x  Advertiser  &  Herald 

the  tendency  of  newspapers  to  to  blast  the  entire  department.  Dispatch,  Bluefield  (W.  Va.) 
play  up  unfavorable  news  about  10.  In  your  relations  with  the  Telegarph  and  Sunset  ’  News, 

j  police  officers,  and  similarly,  to  police  forget  that  a  police  de-  st.  Louis  (Mo.)  Globe-Democrat, 

;  give  small  space  or  prominence  partment  can  seldom  ruin  your  Dallas  (Tex.)  Morning  News, 

,  to  other  aspects  of  the  police  newspaper,  but  your  newspa-  Hartford  (Conn.)  Times,  Bir- 
I  activities,  seiwes  to  emphasize  per  can  often  ruin  a  police  de-  mingham  (Ala.)  News,  Hobbs 
this  antagonism,  he  said.  partment.  1^  ^  News-Sun. 

1  —  -  -  News  and  newsphoto  coverage 

— American  Press,  Lake  Charles, 
La.;  Fayetteville  (N.  C.)  Ob¬ 
server,  Durango  (Colo.)  Herald- 
News,  Denver  Post,  Santa  Fe 
New  Mexican,  Fairbanks  (Alas¬ 
ka)  Daily  News-Miner,  El  Rerw 
(Okla.)  Daily  Tribune,  New 
Bedford  (Mass.)  Standard- 
Times,  Des  Moines  (Iowa)  Reg¬ 
ister  and  Tribune,  Minneapolis 
(Minn.)  Morning  Tribune, 

I  Southwest  Daily  Times,  Lihenl 

rilTJ  M|  ^  J  Kas.,  Garden  City  (Kas.)  Tele- 

■  ■  I  I  ^ J  _ _  gram,  Pittsburgh  (Pa.)  Posl- 

_  _ _ — Gazette;  Tucson  (Ariz.)  Daily 

•  ^inilaV  Citizen,  Wichita  (Kas.)  Eagle, 

■ - Mamina  •  rifrriT-TI  (N.  D.)  Forum,  Milwau- 

_ ■——— i  tnA0*4  (Wis.)  Journal,  Arkansas 

IV  ira'j.iPPEJyL-lCoiM|u«»’«*  COT  I^GUhI  Arkansas  Gazette. 
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which  to  live.” 


(Tex.)  News  and  Globe  Times, 
Salt  Lake  (Utah)  Tribune,  Ra¬ 
ton  (N.  M.)  Range,  Huntington 
(W.  Va.)  Advertiser  &  Herald 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


Morning 


•  Kwftriina  *  Sundoj^ 


December  is  a  month  of  celebration.  In  reverence,  or  quiet 
delight,  or  in  pure,  noisy  joy,  American  families  celebrate  the 


Christmas  and  New  Year  season. 

December,  ironically,  is  also  a  month  of  mourning.  It  is  a 
month  when  traffic  deaths  and  injuries  reach  an  appalling  peak. 

Ugly  weather,  long  hours  of  darkness,  and  crowded  streets 
shorten  the  odds  against  drivers  who  already  have  gambled  too 
heavily  on  speed — or  a  couple  of  drinks. 

Will  you  extend  the  season’s  greetings  in  your  obituary  column? 

December  is  here.  But  there  is  still  time  for  you  to  help  your 
community  move  through  the  season  safely — and  happily. 


THE  TRAVELERS  Insurance  Companies, Hartford  15, Connecticut 
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Off  to  Moon? 
First  Notify 
The  Paper 

By  V  irgiiiia  Stoecker 
London 

The  Sunday  newspaper,  The 
People,  is  offering  £50,000 
($140,000)  to  the  first  man  of 
any  nationality  to  reach  the 
moon  and  return  to  earth  within 
the  next  10  years. 

A  landing  on  the  moon  itself 
will  not  be  necessary  to  claim 
the  prize.  According  to  the 
People,  “It  will  be  enough  for 
a  human  being  to  go  there  and 
return  after  circling  the  moon.” 

Only  one  condition  is  listed: 
at  least  seven  days’  clear  notice 
of  any  attempt  must  be  given 
to  the  newspaper.  Although  the 
People  says  this  to  “avoid 
doubts  being  raised  on  any 
claim  that  is  put  forward,” 
Fleet  Street  regards  the  clause 
as  the  time  necessary  to  pre¬ 
pare  “exclusive  coverage.” 

Canine  Exploitation 

“Top  Dog  Spins  On”  head¬ 
lined  the  Daily  Express  in  its 


first  edition  after  the  Russians 
disclosed  they  had  sent  up  a  dog 
in  Sputnik  II. 

And  to  the  surprise  of  no-one 
who  knows  this  nation  of  pas¬ 
sionate  dog-lovers,  the  English 
press  managed  to  keep  the  story 
spinning  along  for  more  than  a 
week. 

It  was  a  week  during  which 
Fleet  Street  demonstrated  once 
again  that  when  there’s  a  can¬ 
ine  story  to  be  handled,  it  can 
give  lessons  to  all  comers. 

This  is  almost  a  commercial 
necessity  in  a  country  where,  as 
G.  K.  Chesterton  said,  many 
people  confuse  DOG  with  its 
anagram  GOD.  Only  the  Times 
could  afford  to  relegate  the  Rus¬ 
sian  animal  to  its  first  sub-head. 

The  two  tabloids — Mirror  and 
Sketch — were  more  typical  in 
their  exploitation.  The  Mirror, 
by  what  it  termed  a  “strange 
coincidence,”  chose  the  day  the 
story  broke  to  carry  an  an¬ 
nouncement  of  its  plan  for  a 
National  Pets  Club  to  promote 
kindness  to  animals. 

‘Curly’  or  ‘Poochnick’ 

But  the  Sketch  recovered  on 
the  second  day  to  offer  four 
Samoyed  pups  to  readers  giving 
the  best  reasons  for  wanting  a 
space  dog. 

Because  the  Russian  Embassy 
failed  to  provide  the  space  dog 


with  a  name,  the  popular  pa¬ 
pers  hastened  to  christen  it 
with  various  nicknames:  Fluff, 
Curly  and  Little  Lemon.  This  led 
to  some  embarrassment  when 
the  Russians  belatedly  identified 
it  as  Laika. 

Shouldn’t  Be  Nameless 

The  Daily  Mirror,  which  had 
plumped  for  Curly,  was  not  dis¬ 
comfited.  Said  the  Mirror  with 
dignity:  “This  is  the  name  of 
the  breed  of  the  dog — a  Husky. 
So  the  Mirror  will  go  on  calling 
it  Curly.  This  dog  is  too  import¬ 
ant  to  be  anonymous.” 

The  Manchester  Guardian 
which,  with  the  Times  and  Tele¬ 
graph,  was  playing  the  story 
straight,  could  not  resist  pre¬ 
dicting  that  the  Americans 
would  find  the  right  slang  tenii 
for  the  new  earth  satellite.  The 
Guardian  thought  this  was 
bound  to  be  “Poochnick,”  which 
wasn’t  too  far  removed  from  the 
report  later  received  here  that 
it  was  being  called  “Muttnick” 
across  the  water. 

Pathos  and  Cynicism 

Letters  to  the  editors  were 
not  so  overwhelmingly  against 
use  of  the  dog  as  was  expected. 
The  Express  found  50%  of  its 
readers  critical  of  the  Russians, 
40%  critical  of  the  “sentimental 


critics,”  and  10%  in  favor  of 
using  the  dog. 

Although  most  of  the  news- 
paper  cartoonists  concentrated 
on  the  satirical  and  political  as¬ 
pects  of  the  space  dog’s  voyage, 
Osbert  Lancaster  in  the  Express 
turned  out  one  which  combined 
pathos  and  humor.  It  showed  a 
sweet  little  old  lady  with  her 
eyes  on  the  sky  while  she  half 
unfui-led  her  umbrella.  Posted 
by  her  side  was  a  municipal  I 
notice  forbidding  the  “fouling 
of  the  footpaths  by  dogs.” 

It  remained  for  the  .Virror’i 
usually-cynical  columnist,  Cas¬ 
sandra,  to  write  Curly’s  epitaph 
at  the  end  of  a  nine  days’  orgy 
of  bathos  and  breast-beating. 

Epitaph 

The  Mirror  carried  it  in  a 
double-page  inside  spread,  black- 
bordered  and  titl^  “In  Me- 
moriam.”  Cassandra,  who 
started  out  the  previous  week 
by  labelling  the  whole  affair  “a 
celestial  lark,”  had  apparently 
had  some  second  thoughts  on 
the  subject. 

In  a  powerful  essay  which 
danced  on  the  knife-edge  be¬ 
tween  sentiment  and  sentimen¬ 
tality,  he  recorded  the  end  of 
little  Curly  “slowly,  painfully 
and  in  the  utter  loneliness  of 
outer  space.” 


C0L0R...F0R  CHRISTMAS 


Rich  Bible  scenes  in  radiant  holiday 
colors  make  a  Christmas  feature  you^tl 
be  proud  of!  Here  is  a  spectacular,  in-' 
spiring  display  to  dress  your  front  page 
in  a  personal  Yuletide  greeting. 


NEA's  CHRISTMAS  COLOR  PAGE 


Available  in;  Full  Page  —4  Colors 
Five  Columns — 2  Colors 
Five  Columns — Black  &  White 
WIRE  FOR  PROOFS  ANA  RATES 
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Two  weeks  ago  we  showed  the  striking  difference  that  results  from  adding  one  color  to 
black  and  white.  .Soft  yellow  has  now  been  added  to  the  brilliant  ROP  red  in  this 
high  fashion  photograph  to  make  it  look  more  like  the  real  thing. 

That  jjoint  is  dramatized  in  Hoe’s  new  film,  “Color  .Sells  Everything.”  Besides  featuring  a 
fashion  show  and  a  bright  cartoon  fable,  the  film  goes  one  step  further.  It  brings  testimonials 
of  top  name  fashion  designers  and  advertising  managers  who  have  themselves  ex|>erienced 
the  increased  readership,  retention  and  sales  brought  about  by  ROP  color. 

Any  newspaper  can  get  a  print  of  this  film  by  contacting  Hoe  in  New  York  City. 


Watch  these  pages  for  more  neics  about  Hoe’s  Film— “Color  Sells  Everything’ 


910  East  138th  Straat  •  N«w  Yorli  54,  N.Y. 
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350,000 

425,000 
500,000 

625,000 

700,000 

775,000 

825,000 

1,000,00 


"U.S.News  &  World  Report” 
is  at  the  1,000,000  mark  in 
net  paid  circulation— this  is 
more  than  triple  its  circulation 
of  just  ten  years  ago. 


More  useful  to  more  readers 

More  valuable  to  more  advertisers 
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.'tir  Force  wives 
waiting  in  Izmir 


Mo  vie  slur 
foot-loose  in  Chicnfio 
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o  f  people  . .  . 

wliat  tliev  do.  what  tliev  hrl 


what  they  waul,  what  llicy 


storv  told  with  warnilh 


understanding  and  woM{ler, 
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Dean  Sees  Journalism 
As  ‘The  Good  Life’ 


Atlanta,  Ga. 
Careers  in  journalism  offer 
every  opportunity  for  the  “good 
life,”  Dean  John  Drewry  of  the 
Henry  W.  Grady  School  of  Jour¬ 
nalism,  University  of  Georgia, 
told  college  and  high  school  edi¬ 
tors  recently  at  a  banquet  spon¬ 
sored  by  the  Atlanta  Profes¬ 
sional  Chapter,  Sigma  Delta  Chi. 

Dean  Drewry  outlined  how 
journalism  careers  combine  the 
six  ingredients  that  make  up 
the  “good  life.”  He  listed : 

1.  Self-expression,  from  which 
journalists  in  all  fields  derive 
special  satisfaction. 

2.  Social  usefullness. 

3.  Security. 

4.  Variety. 

5.  Challenging  goals. 

6.  Recreation. 

Elaborating  on  these  stand¬ 
ards  of  vocational  guidance. 
Dean  Drewry  said: 

“Expression.  Every  individual 
seeks  to  express  himself  in  some 
way.  Most  of  you  would  not  be 
here  if  one  of  your  major  satis¬ 
factions  did  not  derive  from 
your  superior  ability  to  use 
language.  Educators  know  that 
pre-journalism  and  journalism 
students  rank  highest  in  vocabu¬ 
lary  and  related  skills.  Psycholo¬ 
gists  know  that  for  writers  there 
is  a  curve  of  satisfaction  that 
begins  as  the  story  idea  takes 
shape;  rises  as  the  script  ap¬ 
proaches  completion;  and  flat¬ 
tens  out  and  remains  on  a  high 
plateau,  until  dissatisfactions 
and  plans  for  the  next  job  start 
the  new  spiral. 

Never  Ashamed  of  Job 

“As  for  Social  Usefullness, 
there  is  almost  no  phase  of 
journalism  in  which  the  prac¬ 
titioner  may  not  enjoy  this  satis¬ 
faction.  He  will  never  have  to 
be  ashamed  of  what  he  is  doing. 
This  is  more  important  than  you 
may  realize.  It  must  be  pretty 
bad  to  spend  a  life  in  a  job  of 
which  one  is  ashamed,  no  matter 
how  much  money  he  makes. 
Many  of  you  know,  I  am  sure 
persons  who  are  in  a  continuous 
state  of  apology  for  what  they 
are  doing.  They  are  really  path¬ 
etic.  You  young  people  don’t 
want  to  go  through  life  in  any 
work  of  which  you  cannot  be 
proud.  In  terms  of  social  use¬ 
fulness,  journalism  is  compar¬ 
able  to  medicine  and  the  church 
at  their  best. 

‘Security,  of  course,  means 
money.  Young  people  should  be 
wncemed  with  income.  And  it 
18  here  that  the  profession  has 
done  itself  many  injustices.  It 
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has,  to  its  disadvantage,  en¬ 
couraged  the  notion  that  jour¬ 
nalism  is  poorly  paid.  Although 
almost  everyone  feels  that  he 
should  be  earning  more  than  he 
is,  the  salary  situation  in  jour¬ 
nalism  is  much  better  than  is 
popularly  believed.  Newspaper 
average  weekly  earnings  are 
$100.54,  about  20  percent  higher 
than  for  all  manufacturing. 
Average  working  hours  are  less, 
too. 

“There  is  a  theory,  you  know, 
that  the  individual  has  a  way 
of  reaching  his  natural  earning 
level,  no  matter  what  the  field — 
the  determining  factor  in  the 
final  analysis  being  the  person, 
his  attitude  and  ability,  and  the 
quality  of  his  work. 

Routine  Also  Satisfying 

“One  meaning  of  variety  is 
‘lack  of  sameness,’  which,  of 
course,  marks  much  of  the  work 
in  many  of  the  communications 
media.  But  there  are  some  people 
who  like  routine,  and  there  is 
plenty  of  that  too  in  journalism. 
For  those  who  like  such — regu¬ 
lar  duties  at  regular  times — 
this  is  just  as  pleasant  and  sat¬ 
isfying  as  variety.  More  so,  in 
fact.  It  is  a  matter  of  personal 
temperament. 

“As  for  Challenging  Goals, 
the  creative  aspect  of  almost 
every  phase  of  journalism  as¬ 
sures  continuous  challenges, 
minor  and  major.  Henry  W. 
Grady  undoubtedly  had  this  in 
mind  when  he  wrote:  ‘When  I 
was  18  years  of  age,  I  adopted 
journalism  as  my  profession. 
After  13  years  of  service,  in 
which  I  have  had  various  for¬ 
tunes,  I  can  say  that  I  have 
never  seen  a  day  when  I  re¬ 
gretted  my  choice.  On  the  con¬ 
trary  I  have  seen  the  field  of 
journalism  so  enlarged,  its  pos¬ 
sibilities  so  widened,  and  its 
influence  so  extended,  that  I  have 
come  to  believe  earnestly  that 
no  man,  no  matter  what  his 
calling,  his  elevation,  or  his  op¬ 
portunity,  can  equal  in  dignity, 
honor,  and  usefulness  the  jour¬ 
nalist  who  comprehends  his  posi¬ 
tion,  fairly  measures  his  duties, 
and  gives  himself  entirely  and 
unselfishly  to  his  work.’ 

“Our  counsellors’  last  point 
was  Play.  The  implication  is  that 
in  choosing  a  life’s  work  one 
should  remember  that  all  work 
and  no  play  makes  Jack  a  dull 
boy.  This  is  hardly  the  case, 
however,  in  joumalisnv.  Some¬ 
one  has  said  that  nothing  is 
work  unless  one  had  rather  be 
doing  something  else.  How  well 
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this  applies  to  those  in  the  vari¬ 
ous  phases  of  the  communica¬ 
tions  arts!  To  them  play  is  not 
bridge  or  golf.  It  is  the  story, 
the  editorial,  the  advertising 
campaign,  the  radio-tv  script — 
the  creative,  challenging,  social¬ 
ly  useful  job  on  which  they  are 
working. 

“The  late  Dr.  Charles  W. 
Eliot  once  wrote:  ‘The  principal 
sources  of  satisfaction  and  con¬ 
tent  in  daily  work  are  .  .  .  the 
active  exercise  of  one’s  powers, 
achievement  or  the  getting  well 
done  something  worth  doing, 
harmonious  co-operative  effort, 
putting  mind  into  work  of  using 
judgment  and  skill,  successfully 
encountering  risk,  making  ad¬ 
ventures,  and  mastering  novelty 
and  variety.’ 

“The  great  Harvard  president 
must  have  been  thinking  of 
journalism  because  certainly 
this  is  a  good  summary  of  why 
journalism  is  the  good  life — 
why  I  encourage  you  young 
people  to  find  your  place  in  the 
Fourth  Estate;  why  I  ask  you 
practitioners  to  help  the  com¬ 
munications  media  to  do  a  better 
selling  job  for  themselves.” 

• 

Youth  Name  Rule 
Broken  in  Fatality 

Albany,  N.  Y. 

Breaking  a  long-established 
rule  of  not  printing  the  names 
of  law  violators  below  the  age 
of  16,  the  Albany  Times-Union 
identified  a  13-year-old  boy  who 
drove  a  stolen  auto  that  hit  an¬ 
other  car,  killing  the  driver,  an 
elderly  man. 

The  first  day’s  story  of  the 
fatality  did  not  give  the  boy’s 
name.  Then  the  Times-Union 
received  many  calls  from  per¬ 
sons  asking  about  the  name  of 
the  boy. 

Managing  Editor  Albert  J. 
Bearup  and  City  Editor  Barnett 
Fowler  decided  to  name  the  boy 
in  the  followup  story.  But  it 
did  not  name  the  boy’s  parents 
nor  his  address. 

Mr.  Bearup  said:  “We  are 
not  anxious  to  publish  children’s 
names  in  all  cases,  but  when 
death  is  involved  that  puts  the 
child  in  the  adult  class.  I  am 
against  molly-coddling  these 
trouble-makers  and  we  learned 
this  boy  was  a  trouble-maker.” 
• 

Couple  Starts  Weekly 

Milford,  Neb. 

Vernon  and  Evelyn  Bangert 
have  begun  publication  of  a 
new  weekly  newspaper,  the  Mil¬ 
ford  Times,  with  an  initial  cir¬ 
culation  to  500  subscribers.  Mr. 
Bangert  formerly  was  employed 
on  the  Seward  (Neb.)  Independ¬ 
ent  and  the  Plattsmoutk  (Neb.) 
Journal. 


Chocolat^Scented 
Ad  Plugs  ‘Yoo-Hoo’ 

Yoo-Hoo  Beverage  Co.,  Gar¬ 
field,  N.  J.,  last  week  used 
chocolate-scented  large-space 
ads  (via  Weiss  &  Geller)  in 
metropolitan  New  York  news¬ 
papers  to  introduce  the  theme : 
“Tempting  hot  chocolate 
drink  .  .  .  right  from  the 
bottle!” 

The  chocolate-colored,  choc¬ 
olate-scented  ad,  one  of  a 
series,  ran  in  the  Journal 
American  and  the  Post. 

The  scented  ink  was  spe¬ 
cially  developed  by  Frank 
Orlandi,  New  York,  printer 
to  the  perfume  trade. 


Cartoonists  May 
Convene  on  TV 

Indianapolis 

May  30  and  31  have  been  se¬ 
lected  as  the  dates  for  the  1958 
convention  of  the  American  As¬ 
sociation  of  Editorial  Cartoon¬ 
ists  here. 

Dan  Dowling,  cartoonist  of 
the  New  York  Herald  Tribune, 
president  of  the  year-old  group, 
said  a  high-point  of  the  conven¬ 
tion  will  be  attendance  at  the 
Indianapolis  Motor  Speedway  on 
Decoration  Day.  Speedway  Pres¬ 
ident  Anton  Hulman  Jr.  will  be 
host  to  the  cartoonists. 

Plans  are  under  way  to  tele¬ 
vise  part  of  the  convention  na¬ 
tionally  May  31. 

Eugene  C.  Pulliam,  publisher 
of  the  Indianapolis  Star  and  the 
Indianapolis  News,  will  be  host 
to  the  cartoonists  at  a  reception 
and  dinner. 

• 

Mobile  Papers  Buy 
TV  Station  Interest 

Mobile,  Ala. 

Mobile  Press  Register,  Inc.  is 
acquiring  a  half  interest  in 
WKRG-TV,  Inc.,  which  owns  a 
channel  5  television  station  and 
a  radio  station.  The  newspaper 
is  paying  $1,050,000  and  will 
make  available  its  news  and  pic¬ 
ture  services  for  radio  and  TV. 

Kenneth  R.  Giddens,  president 
of  WKRG-TV,  Inc.,  is  buying  up 
all  outstanding  stock  in  the  firm 
and  making  the  re-sale  to  the 
Press  Register.  He  will  retain 
the  other  half  interest.  Press 
Register  will  divest  itself  of 
radio  station  WABB. 

• 

Ruppert  to  Compton 

Jacob  Ruppert,  brewers  of 
Knickerbocker  beer,  has  ap¬ 
pointed  Compton  Advertising 
Agency  to  handle  its  advertising, 
effective  Feb.  15.  Compton  re¬ 
places  Warwick  &  Leger. 
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Killen  Assigned 
To  UP,  Pakistan 


FAIRCHILD 

news 


Thomas  Dash,  WOMEN’S 
WEAR  daily’s  drama  critic,  has 
been  invited  this  year  to  prepare 
the  1957  theater  round-up  for  1958 
Collier’s  Encyclopedia  Year  Book. 
Samuel  Feinberj,  feature  column¬ 
ist  for  WOMEN’S  WEAR  DAILY, 
is  now  at  work  on  his  statistical 
picture  of  the  clothing  industry 
for  1958  Americana  Year  Book; 
and  for  the  second  consecutive 
year,  Ed  Gold,  fur  editor,  has  been 
called  on  to  prepare  a  review  of 
the  fur  industry  for  1957  for  the 
Encyclopaedia  Britannica  1958 
Year  Book. 

Howard  Keim  has  been  named 
to  New  York  advertising  sales 
staff  of  HOME  FURNISHINGS 
D.AILY.  He  will  work  primarily 
in  the  furniture  field,  covering 
North  and  South  Carolina,  Vir¬ 
ginia  and  metropolitan  New  York 
area. 


Three  news  correspondents  have 
been  appointed  to  represent  Fair- 
child  papers.  R.  Grant  Smith 
takes  over  in  Princeton,  N.  J.; 
Alex  Nagy  will  represent  the  com¬ 
pany  in  Sheboygan,  Wis.;  and 
Richard  Pompian  will  handle  news 
coverage  in  Ann  Arbor,  Mich. 

While  in  Israel  recently  on 
vacation,  J.  W.  Cohn,  associate 
European  news  director,  prepared 
a  series  of  articles  which  are  bow 
appearing  in  various  FairchUd 
papers  outlining  developments  in 
the  local  textile,  ready-to-wear  and 
supermarket  industries. 


Elisa  Massai,  Milan,  Italy,  bu¬ 
reau  chieL  represented  WOMEN’S 
WEAR  DAILY  and  DAILY  NEWS 
RECORD  in  covering  5th  Inter¬ 
national  Clothing  Exhibition-Mart 
in  Turin,  Italy,  Nov.  23-Dec.  1. 


Lloyd  Schwartz,  of  Fairchild’s 
Washington  bureau  news  staff, 
will  be  in  Atlantic  City  next  week 
to  cover  news  developments  of 
AFL-CIO  convention  opening  Dec. 
5  in  the  ballroom  of  the  Con¬ 
vention  Hall. 


Louis  Goodenough,  editor, 
HOME  FURNISHINGS  DAILY, 
will  discuss  “Selling  for  the  Way 
People  Live  Today’’  at  the  Dec.  2 
meeting  of  the  New  England 
chapter  of  the  National  Home 
Fashions  League,  Inc.  Meeting 
takes  place  at  Women’s  City  Quh, 
Boston. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publishers  of 

Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News.  Books. 
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Honolulu 

Patrick  J.  Killen,  staff  cor¬ 
respondent  with  the  Honolulu 
bureau  of  United  Press,  has 
been  promoted  to  chief -of-bureau 
at  Karachi,  Pakistan.  He  will 
direct  a  staff  of  15  covering  the 
Asian  republic. 

A  former  naval  intelligence 
officer,  Mr.  Killen  has  been  with 
the  Honolulu  bureau  for  17 
months  and  formerly  was  with 
the  San  Francisco  bureau.  He 
is  a  fonner  reporter  for  the 
Santa  Monica  Outlook. 

Robert  Ibrahim,  former  Ha¬ 
waii  island  UP  correspondent 
and  Hilo  Tribune-Herald  re¬ 
porter,  will  replace  Mr.  Killen 
here. 

*  0  * 

George  Hunter,  assistant 
managing  editor,  San  Luis 
Obispo  (Calif.)  Telegram-Trib¬ 
une  —  to  managing  editor, 
Ukiah  (Calif.)  Journal.  He  re¬ 
places  Dan  B.  Holcomb  —  to 
publishership,  Santa  Clara 
(Calif.)  Journal,  co-owned  by 
George  and  Russell  Bennitt. 

a  *  * 

Ed  Doherty,  from  the  weekly 
newspaper  field — to  sports  re¬ 
porter  for  the  Klamath  Falls 
(Ore.)  Herald  and  News. 

«  a  • 

Bob  Hesketh,  sports  colum¬ 
nist  of  the  Toronto  (Ont.)  Tele¬ 
gram  —  to  Locke,  Johnson  & 
Co.  Ltd.,  Toronto  advertising 
agency,  in  the  public  relations 
department. 

*  *  • 

Donald  J.  King,  five  years 
on  the  state  desk  of  the  Bangor 
(Me.)  Daily  News  and  the  last 
three  as  assistant  state  editor 
—  to  the  state  desk  of  the  Port¬ 
land  (Me.)  Press  Herald. 

*  *  * 

John  M.  Flynn,  for  the  past 
four  years  district  man  for  the 
San  Jose  (Calif.)  Mercury  in 
Santa  Cruz  and  Monterey  Coun¬ 
ties  —  to  the  reportorial  staff 
of  the  Portland  (Me.)  Evening 
Express. 

*  *  ♦ 

Gerald  Magit,  formerly  with 
the  Journal  of  Commerce  pro¬ 
motion  department  —  to  the  ad¬ 
vertising  sales  staff  of  the  Jour¬ 
nal’s  International  Edition. 

*  *  * 

Don  McClure,  Akron  (Ohio) 
Beacon  Journal  reporter  —  to 
Chesapeake  and  Ohio  Railroad 
publications. 

*  *  a 

Terry  Turner,  Akron  (Ohio) 
Beacon  Journal  reporter  —  to 
Chicago  (Ill.)  Daily  News.  Dave 
Allbaugh,  New  Haven  (Conn.) 
Register  —  to  the  Beacon  Jour¬ 
nal  staff. 


Marvin  Kebschull  —  from 
the  Twin  Falls  (Ida.)  Times- 
News  to  the  Yakima  (Wash.) 
Morning  Herald  as  wire  editor. 

»  *  * 

James  Hetlbr,  Yakima 
(Wash.)  Morning  Herald  and 
the  Daily  Republic  retail  adver¬ 
tising  department  —  to  office 
and  publicity  manager  of  the 
Washington  State  Apple  Adver¬ 
tising  Commission. 

«  a  * 

C.  Lloyd  Bunker,  former 
publisher  of  the  Muscatine  (la.) 
Journal  —  to  publisher  of  the 
Ottumwa  (la.)  Courier  to  suc¬ 
ceed  the  late  John  Huston. 
Robert  Bauik,  circulation  man¬ 
ager  of  the  Journal  —  to  busi¬ 
ness  manager  of  the  paper, 
a  a  a 

Harvey  L.  Buckley,  member 
of  the  advertising  department 
of  the  Atchison  (Kas.)  Daily 
Globe  —  to  president  of  the 
Kansas  Daily  Advertising  Man¬ 
agers  Association. 

a  a  * 

A.  M.  Biggerstaff,  recently 
retired  managing  editor  of  the 
Sterling  (Colo.)  Advocate,  and 
Mrs.  Biggerstaff  —  left  on  a 
trip  around  the  world. 

a  *  * 

Sharon  Rose  Molonett,  Cin¬ 
cinnati  (Ohio)  Post  reporter  — 
married  to  Dale  G.  Schmidt, 
special  investigator,  Hamilton 
County  prosecutor’s  office, 
a  a  * 

James  H.  Givler,  editorial 
staffer  on  the  Illinois  State 
Register  since  1953  —  to  the 
advertising  department  of  the 
Hinsdale  (Ill.)  Doings.  He  was 
a  former  publisher  of  the  Nap¬ 
erville  (Ill.)  Clarion. 

*  *  * 

OxiE  Reichler,  editor  of  the 
Yonkers  (N.  Y.)  Herald  States¬ 
man  —  a  distinguished  citizen 
award  from  the  National  Mu¬ 
nicipal  League  for  “fearless  and 
perceptive  crusading.” 

*  *  * 

Richard  T.  Trowbridge  — 
named  manager  of  the  retail 
advertising  department,  Mil¬ 
waukee  (Wis.)  Journal,  with 
Joseph  Batteiger  as  assistant 
manager;  Charles  K.  Clarke, 
classified  manager,  succeeding 
Frank  Page,  resigned;  Warren 
J.  Heyse,  assistant  CAM. 

*  *  a 

William  R.  Young  —  from 
director  of  information  services 
at  Northwestern  University  to 
senior  PR  associate  at  the  Uni¬ 
versity  of  Pittsburgh.  He  is  a 
former  Chicago  newsman. 
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Photography  Prize 
To  John  Ericksen 

Portland,  Ore. 
John  Ericksen,  photographer 
with  the  Oregon  Daily  Statet- 
man  at  Salem,  won  the  award 
for  best-of-show  picture  in  the 
Associated  Press  Northwest 
photography  contest.  His  pic¬ 
ture  showed  an  injured  boy 
standing  in  front  of  an  over¬ 
turned  bus. 

Charles  V.  Stanton,  general 
manager  and  editor  of  the  Rote- 
burg  (Ore.)  News-Review,  was 
elected  chairman  of  the  Oregon 
AP  Association,  succeeding 
Charles  A.  Sprague,  Salem 
Statesman. 

*  *  * 

Nancy  Heard,  oil  editor  of 
the  San  Antonio  (Tex.)  Exprest 
and  News  —  married  recently 
to  John  Toudouze,  San  Antonio 
oilman. 

*  *  * 

Jack  Magee,  San  Antom 
(Tex.)  News  reporter  —  to  pub¬ 
lic  relations  director  of  St 
Mary’s  University,  San  An¬ 
tonio. 

*  *  * 

Richard  W.  Harris,  Interna¬ 
tional  News  Service,  Dallas, 
Tex.  —  married  to  Patricia  Mil¬ 
ligan,  formerly  of  INS,  Spring- 
field,  Ill. 

a  a  * 

William  Shepherd,  member 
of  the  photographic  staff  of  the 
Dayton  (Ohio)  Daily  News  — 
elected  president  of  the  Dayton 
Press  Club, 

*  a  * 

Noreen  Laurenzi  —  from 
the  reporter-rewrite  staff  of  the 
Long  Island  Daily  Press,  to 
staff  writer  in  NBC-TV’s  Pres* 
Department. 

*  *  a 

Wilmoth  Dinning  Rees:, 
formerly  on  Montgomery  and 
Birmingham,  Ala.,  papers  —  to 
public  relations  director  for 
Judson  College,  Marion,  Ala. 
a  «  a 

Dale  Brubaker,  of  the  dis¬ 
play  advertising  department  of 
the  Elyria  (Ohio)  Chronicle- 
Telegram  —  to  director  of  clas¬ 
sified  advertising.  A  newcomer 
to  display  is  Michael  St.  John 
of  Ashland,  Ohio. 

*  «  * 

Sarah  J.  McLeod,  budget  edi¬ 

tor  of  the  Cleveland  (Ohio) 
Press  —  retiring  Dec.  31  aft*^ 
writing  on  budget  problems  for 
readers  since  1937. 

•  *  « 

Hal  Hendrix  —  to  Latin 

LISHER  for  Noveiiib«r  30,  1957 


America: 

(Fla.)  I 
Latin  A 
the  Kai 
and  left 
to  join  tl 
Airways 
m  Miam 

James 
vicepresi 
publishe 
iino  (C: 
awarded 
B’rith. 

Ronai 
circulati 
Bernard 
jram  ii 
Telegrai 

Mitch 
{S.  Y.) 
hnesvil 
tity  hal 

Chari 
ant  exe< 
htonio 
Sews  — 
Antonio 
Chi. 

Biay 

gradual 

Missour 

-toth 

Slezieo 

Lou  1 
(N.  y 
Farmin, 
Times 
reportei 
Mbuqui 

Wari 
porter 
Kniekei 
researc 
Heck,  b 
speaker 
salary 
he  in 

Toni 
portori; 
(N.  Y 
He  sei 
Army, 
Stewar 
from  1 

JOHJ 
news 
(Ont.) 
to  assi 
1  charge 
I  edition 
I  oosly  1 
•  assccii 

Eon 


mention 


American  Editor  of  the  Miami 
(Fla.)  News.  He  was  formerly 
Latin  American  specialist  for 
fe-  the  Kansas  City  (Mo.)  Star 

“  and  left  there  early  this  year 

5*-  to  join  the  Pan  American  World 

Airways  public  relations  staff 
in  Miami. 

»t  ♦  *  ♦ 

ic-  James  K.  Guthrie,  executive 

oy  vicepresident  of  the  Sun  Co., 

if*  publishers  of  the  San  Bemar- 

iim  (Calif.)  Sun-Telegram  — 
■»1  awarded  a  plaque  by  B’nai 

«-  B’rith. 

aa  *  *  * 

on  Ronald  Baer  —  to  assistant 

If  circulation  manager  of  the  Son 

Bernardino  (Calif.)  Sun-Tele- 
mm  in  charge  of  Evening 
Telegram  operations, 
of  *  *  ♦ 

iss  Mitchell  Buss,  Jamestown 

(K.  Y.)  Sun  city  editor  —  to 
kiusville  (Wis.)  Gazette,  as 
city  hall  and  general  reporter. 
«  ♦  * 

ito  Charles  Kilpatrick,  assist- 

ih-  ant  executive  editor  of  the  Son 

3t  Antonio  (Tex.)  Express  and 

n-  .Vfioa  —  to  president  of  the  San 
.Antonio  chapter  of  Sigma  Delta 
Chi. 

la-  *  *  * 

^  Billy  G.  Matteson,  1957 

il-  graduate  of  the  University  of 

If-  Missouri  School  of  Journalism 

-to  the  advertising  staff  of  the 
Mexico  (Mo.)  Ledger. 
ler  ♦  *  * 

he  Lou  Lash  —  from  Carlsbad 

—  (M.  M.)  Current-Argus  to 

on  fwmington  (N.  M.)  Daily 

lines  as  general  assignments 
reporter.  He  formerly  was  on 
jm  Albuquerque  (N.  M.)  Tribune. 

he  *  *  ♦ 

to  Warren  Stout,  suburban  re- 

jss  porter  for  the  Albany  (N.  Y.) 
Knickerbocker  News  —  to  the 
fwearch  staff  of  Oswald  D. 
SE,  Heck,  New  York  State  Assembly 

nd  speaker,  Dec.  5.  His  job,  at  a 

to  alary  of  $10,000  a  year,  will 

for  be  in  public  relations. 

*  •  * 

Tony  Allens  —  to  the  re- 
♦  staff  of  the  Albany 

°  D  ‘  Knickerbocker  News. 
!t«-  He  served  two  years  in  the 

as-  Army,  on  the  PIO  staff  at  Fort 

ner  Stewart,  Ga.,  after  graduating 

HN  from  Harvard. 

*  *  * 

John  P.  Gore,  formerly  day 
•Ji  I  6<fitor  of  the  London 

Press  —  promoted 
for  managing  editor,  in 

'  arge  of  morning  and  evening 
wreions.  G.  G.  Newton,  previ- 
^  ^’■Bht  news  editor — named 
tin  associate  editor. 
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Mike  Lee,  Jamaica  (N.  Y.) 
Long  Island  Press  —  re-elected 
president  of  the  United  States 
Harness  Writers  Association. 

«  *  * 

Harry  Keck,  sports  editor  of 
the  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph  —  president  of  Pitts¬ 
burgh  Chapter,  Baseball  Writ¬ 
ers  Association  of  America. 

♦  «  ♦ 

James  K.  McGee,  baseball 
writer  for  the  Son  Francisco 
(Calif.)  Call-Bulletin  for  26 
years  —  new  chairman  of  San 
Francisco  Chapter,  Baseball 
Writers  Association  of  America. 
«  ♦  * 

Robin  Tibbets  —  named  edi¬ 
tor  of  Artesia  (N.  M.)  Daily 
Press,  succeeding  0.  L.  Peter¬ 
man,  who  resigned.  He  was 
formerly  part  owner  of  a  Texas 
weekly,  the  Jim  Ned  Valley  Re¬ 
porter  at  Tuscola,  and  had 
worked  on  the  Pampa  (Tex.) 
Daily  News,  and  the  Amarillo 
(Tex.)  Daily  News,  and  the 
Abilene  (Tex.)  Reporter-News. 
*  *  * 

Ed  Konstant,  formerly  with 
Neto  Haven  (Conn.)  Journal- 
Courier  —  now  sports  editor  of 
Roswell  (N.  M.)  Daily  Record. 

*  *  * 

Union  Pacific  Honored 

The  Wyoming  State  Tribune, 
Cheyenne,  of  Nov.  18,  carried  a 
four-column,  color  reproduction 
of  the  Union  Pacific  Railroad 

Co.’s  familiar  red,  white  and 

blue  shield  to  illustrate  a  front¬ 
page  story  on  a  Chamber  of 
Commerce  dinner  observing  the 
90th  anniversary  of  Union  Pa¬ 
cific’s  arrival  in  Cheyenne. 

*  *  * 

McCarty  Opens  Office 

Los  Angeles 

Effective  Dec.  1,  The  McCarty 
Company,  advertising  agency, 
will  establish  offices  in  Spokane, 
Wash.,  by  merger  with  Devine 
&  Brassard,  Inc.  The  new  office 
will  supplement  McCarty  offices 
here,  and  in  San  Francisco, 
Seattle,  Chicago,  Dallas  and  New 
York. 

*  *  * 

Award  Winner 

Toronto 

The  Toronto  Globe  &  Mail’s 
monthly  staff  magazine,  “The 
Inside  Story,”  which  appeared 
last  May  for  the  first  time,  won 
the  Canadian  Industrial  Edi¬ 
tors’  Association  1957  achieve¬ 
ment  award.  Hugh  McKanday, 
editor,  received  the  award  and 
a  travelling  clock. 
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O’Mara  &  Ormsbee 
Names  Rice  Manager 

O’Mara  &  Ormsbee,  Inc., 
newspaper  representatives,  has 
announced  appointment  of 
Frank  W.  Rice  as  Pacific  Coast 
manager.  He  succeeds  L.  H. 
Brownholtz,  who  is  planning  to 
retire  from  the  company  after 
36  years. 

Mr.  Rice,  who  has  been  with 


was  previously  with  the  Los 
Angeles  (CaliL)  Mirror-News, 
and  came  from  New  York  where 
he  spent  eight  years  in  the  na¬ 
tional  advertising  department  of 
the  New  York  News. 

The  company  also  announced 
that  Peter  C.  Edmondson  has 
joined  the  San  Francisco  office 
of  the  company,  coming  from  an 
automotive  firm,  following  two 
years  with  the  Palo  Alto 


the  company  for 

nine  years,  (Calif.)  Times. 

interlandi 

Is 

the  master  of  satire 

In 

editorial  cartoons 

.  .  .  new  vigor  and  freshness  come  to  the  editorial  page  with 
Interlandi's  daily  cartoon.  THE  CYNIC’S  CORNER.  It’s  a 
bridge  between  the  straight  gag  panel  and  the  political  cartoon, 
as  Interlandi  deals  with  the  "sound  and  fury”  of  today’s  living 
and  the  effects  of  it  on  the  individual  wiio  fumblingly  tries  to 
understand  what’s  going  on. 

Send  for  Samples  and  Terms  I 
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When  Does  the  Rocket 
Go  Up?  Newsmen  Wait 

By  Chris  Butler 


Cape  Canaveral,  Fla.  beat.  Companies  and  armed 

A  new  and  specialized  breed  of  services  wanting  coverage  of 

newsman  is  evolving  on  this  their  missile’s  firing  frequently  ^ 

sandy  spit  jutting  into  the  leak  tips  to  news  seiwices,  maga-  ''' 

Atlantic.  zines  and  networks — generally  ^ 

The  successful  one  is  part  in  Washington  or  New  York. 
spy.  part  clairvoyant,  immune  Locally,  the  reporter  must 
to  insects,  sunburn-proof,  en-  learn  which  bars  to  visit  and 
dowed  with  endless  patience  and  how  to  nurse  a  single  drink  half 
blessed  with  the  luck  of  the  an^  evening  ^while  listening  to  * 

Srte  and^^^dige?ts’^%hem  ^Ind  watches  the  neigh^- 

comes  up  with  fairly  accurate  comings-and-goings.  typipai  ^  *1.  ” 

“information  ”  listens  to  casual  TYPICAL  ot  the  press  watch  at 

T’u  i.-  i.  f  !-•  i-i.  i.-  rumors  spread  by  school  child-  Rickeby,  who  came 

The  object  of  his  attention  is  j.gjj  up  information  at  ^“'‘^'"9  chair,  billed  cap.  and 

the  array  of  sleek  missiles  being  base-employed 

I'ncrertnnebinrnaS^  the  South  Pacific.  There  is 

A  r.  TT  /.^  M-  1  T  +  “positive”  result  from  sand,  sun,  wind,  rain,  bugs  and 

r  nter  ^  Missile  Test  screening  tips  and  rumors  endless  palmetto  scrub.  Missing 

brings  a  swarm  of  reporters  and  are  the  native  girls  and  gunfire. 
Dependent  on  Tips  photographers  from  Miami,  Present  but  rarely  seen  are  the 

Jacksonville  and  even  New  real  enemies — lack  of  food  and 
Learning  when  to  be  where  York  to  cover  a  major  shoot.  water,  the  native  wildlife  and 
for  a  shoot  is  the  most  impor-  Five  photographers,  the  van-  sheer  boredom, 
tant  part  of  covering  the  missile  guard  of  such  an  invasion,  ar-  Experience  has  taught  regu- 


THE 

BRANHAM 

COMPANY 


As  a  Movie  Set  Should  Be 


*  TRAVEL  WITH 


their  way  around  more  than  the 
roads  of  the  area.  Give  them 
the  name  of  a  missile  scheduled 
for  launching  and  they  immedi¬ 
ately  move  to  the  right  spot  for 
watching  a  shoot. 

Center  of  Information 

Coverage  of  missile  firings  has 
not  always  been  so  routine.  A 
couple  of  years  ago,  reporters 
and  photographers  coming  into 

the  area  made  an  initial  visit  to  - -  - - -  -  i, 

the  Cocoa  bureau  of  the  Orlando  February,  covers  aU  the 
Sentinel-Star  for  directions  to  area,  with  heavy  emphasis  ^ 
the  beach  areas  where  a  shoot  Patrick  Air  Force  Base  ana 
could  be  witnessed.  Missile  Test  Center. 

The  office  was  well-known  to  (Continued  on  page  42) 


to  LATIN  AMERICA 

March.  19:>8.  tl\2l 

A  moatii  of  myrii^  sighta  and  t»ceuery 

to  EUROPE 

July/AitfiLst.  1958.  $1098 
With  the  spotlight  on  educatioa 

AROUND  THE  WORLD 

July/Ausust,  1938,  S25n0 
A  unique  opportunity  to  meet  interesting 
people,  \isit  important  countries,  see  ex¬ 
otic  places:  Urs.  Lee  Hall,  NBC  cor¬ 
respondent  for  the  UNITED  NATIONS, 
srill  be  the  group  coordinator. 

•Travel  is  one  of  the  serrices  offered  by 
the  National  Professional  Fraternity  for 
Women  in  Journalism  to  members  and 
other  women  with  similar  interests. 

For  information,  writo  to 

T.  S.  P.  TRAVEL 
STUDY  ABROAD 

INCOBPORATED 

2S0  Wast  57  St.  N«w  York  19.  N.  Y. 


Every  major  missile  fihnf 
since  Halbe’s  and  Dimond’s 


itial  newsbeat  has  been  well 
covered  by  Sentinel  staffers  u 


United  Press 

THE  3-FOK-1  SERVICE 


•World  Coverage 

•  Big  Byline  Features 

•  Regional  Nows 


Public  Record  _ 

Statute  Sought 

Cheyenne,  Wyo. 

Wyoming  newspapers  are  ^  1 

pushing  for  legislation  to  re-  VI 

(juire  more  open  meetings  of  J  | 

public  bodies — at  both  the  state 
ind  local  levels. 

Lew  Bates,  chairman  of  the 
Wyoming  Press  Association  leg¬ 
islative  committee  and  editor  of  \f  a  n  v  m 

Ae  Wyoming  State  Tribune,  jr 

opened  the  crusade  in  a  Tribune  they  had  h\ 

editorial  which  declared:  history  s  gi 

“There  is  only  one  reference  ods  of  cr 

on  Wyoming  law  books  to  open  achievemen 

public  meetings,  and  it  is  a  sec-  an  aura  of  s 

tion  referring  to  sessions  of  roses  about 

boards  of  county  commissioners.  nization  of 

It  is  a  requirement  which  has  j^(.volu 

worked  out  to  the  eminent  ad- 

isntage  of  all;  it  heralds  the  w  »  •  ' 

jreat  good  that  would  transpire  West— even 

d  effective  across  the  scope  of  rope,  the  < 

ill  subdivisions.  Robin  Hoo^ 

“There  should  be  no  question  ularity  of  f 

about  it  No  responsible  reporter  and  televis 

should  have  to  quarrel,  quibble  When  we 

or  be  questioned  by  the  door-  Jjj  those  stir 

keeper  of  a  public  body  gathered 

to  do  public  business,  or  with  a  .  right 

poblicly  paid  officer  or  employee  ^  ' 

performing  as  a  custodian  of  , 

public  documents.”  for  Magna 

,  we  are  elo 

*2  Billion  a  Year 

For  Public  Relations  Yorktown 

Philadelphia  builders,  ni 

Public  relations  is  big  busi-  West  is  bei 

bright  ima; 

This  was  evidenced  by  the  at-  to  take  for 

‘.endance  of  more  than  1,000  PR  portant  iss 

practitioners  at  the  annual  con-  trv’s  safel 

ference  here  Nov.  17-20  of  the  foppH 

Public  Relations  Society  of  rpi  '  i-. 

America.  The  hte 

Kalman  B.  Druck,  vicepresi-  mance  hai 

ient  of  Carl  Byoir  &  Associates,  cance,  for  i 

he..  New  York,  said  America’s  human  di^ 

corporations  and  other  public  few  parts  < 

and  private  institutions  are  not  easily  < 

spending  at  least  two  billion  dol-  tion  has  s 

hn  a  year  for  public  relations.  many  once 

Mr.  Druck  predicted  that  the  The  con 

dom  and 

1968.  He  estimated  that  100,000  I  V 

persons  are  engaged  in  public 

^lations  throughout  the  United  means  tn; 

States  and  the  figure  will  in-  Communis 

crease  to  200,000  by  1968.  ganized  so 

Robert  E.  MacNeal,  president,  the  inevite 

Cntis  Publishing  Company,  and  the  gi 

1  Penised  the  accomplishments  of  further  ar 

I  '^rate  public  relations.  These  lives  and 

1  ^  efforts,  he  pointed  out,  have  people.  T1 

)  ®*tablished  prestige  for  the  com¬ 
pany  as  well  as  its  products. 

e  Weekly  Sold  TUC 

*  Terrill  (Iowa)  Record,  I  M  L  i 

1  I  ^  720  FIFTH  AVENUE 

u/ord  Mail,  with  which  it  has 
e  Peen  consolidated.  The  Record 
^  founded  29  years  ago  by 
I  r-  and  Mrs.  George  A.  Grow.  M  —  - 
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SWORDS  AND  ROSES 


Many  men  wish 
they  had  lived  during 
history’s  great  peri- 
ods  of  crisis  and 
achievement.  There’s  | 

an  aura  of  swords  and  | 

roses  about  the  colo- 
nization  of  America, 
our  Revolution,  the  W’ar  between 
the  States,  the  Winning  of  the 
West— even  the  Renaissance  in  Eu¬ 
rope,  the  Crusades,  the  days  of 
Robin  Hood.  Hence  the  great  pop¬ 
ularity  of  historical  novels,  movies 
and  television  shows. 

When  we  imagine  ourselves  back 
in  those  stirring  days,  we  are  always 
on  the  side  which  time  has  proved 
to  be  right.  Nor  are  we  mere  spec¬ 
tators.  We  stand  up  to  be  counted 
for  Magna  Carta  at  Runnymede; 
we  are  eloquent  to  defend  Peter 
Zenger;  we  are  neither  neutral  nor 
Tory  when  Lexington,  Saratoga  and 
Yorktown  are  fought;  we  are  the 
builders,  not  the  spoilers,  when  the 
West  is  being  won.  Always,  in  our 
bright  imaginings,  we  are  resolute 
to  take  forthright  action  when  im¬ 
portant  issues  involving  our  coun¬ 
try’s  safety  and  honor  must  be 
faced. 

The  literature  of  historical  ro¬ 
mance  has  contemporary  signifi¬ 
cance.  for  it  proves  that  liberty  and 
human  dignity  as  they  exist  in  a 
few  parts  of  the  world  today  were 
not  easily  come  by.  Yet  our  genera¬ 
tion  has  seen  them  easily  lost  in 
many  once-proud  nations. 

The  concept  of  individual  free¬ 
dom  and  a  limited  goverment  of 
laws  can  be  threatened  by  subtler 
means  than  the  open  threats  of 
Communist  imperialism.  Every  or¬ 
ganized  society  must  guard  against 
the  inevitable  trend  of  government 
and  the  governing  class  to  intrude 
further  and  further  into  the 
lives  and  livelihoods  of  the 
people.  That’s  what  Magna  ^ 


Carta  and  L'exington 
^  were  about. 

^  Today’s  issues  are 

PL  seldom  clear-cut.  We 
can’t  look  at  them 
from  the  vantage 
point  of  history,  sure 
which  side  is  the  side 
of  the  angels.  Startling  Supreme 
Court  decisions,  attacks  on  business 
and  labor,  burdening  taxes,  conflict¬ 
ing  statements  on  defense;  it’s  no 
wonder  we  are  often  tempted  to 
throw  up  our  hands.  But  it  is  a  poor 
American  who  is  a  chronic  absentee 
from  his  main  responsibility  as  a 
citizen,  which  is  to  become  su¬ 
premely  aware  of  and  intimately  in¬ 
volved  in  the  great  issues  of  his 
time. 

A  major  aim  of  The  American 
Legion  is  to  encourage  its  members 
to  face  issues.  In  the  preamble  of 
the  Legion’s  constitution  are  in¬ 
cluded  these  purposes:  “. . .  to  in¬ 
culcate  a  sense  of  individual  obliga¬ 
tion  to  the  Community,  state  and 
nation;  to  combat  the  autocracy  of 
both  the  classes  and  the  masses;  to 
make  right  the  master  of  right;  to 
promote  peace  and  good  will  on 
earth  . . .”.  Every  Legionnaire  has 
already  played  a  role  in  one  or  more 
of  the  great  crises  of  history— World 
War  I,  World  War  II.  or  Korea. 
And,  by  his  membership  in  The 
American  Legion,  he  is  pledged  to 
remain  aware  of  and  intimately  in¬ 
volved  in  the  great  issues  of  his 
time.  Only  so  may  he  do  his  share 
in  bringing  safety  and  sanity  to  a 
world  in  need  of  both. 

We  are  anxious  that  the  Ameri¬ 
can  public,  and  especially  the  Press, 
know  and  understand  The  Ameri¬ 
can  Legion;  its  platforms  and  poli¬ 
cies.  You  can  get  a  good  idea  of  the 
way  the  Legion  operates  through 
its  magazine.  We  would  be 
Jgsk,  happy  to  send  you  a  copy. 
Write  to: 


THE  AMERICAN  LEGION  MAGAZINE 


NEW  YORK  19,  NEW  YORK 


FURIOUS  FLIVVERS  are  piloted  by  boating  editors  in  a  race  at  Sun¬ 
shine  Springs  in  conjunction  with  the  Mercury  outboard  press  meeting. 
Lupi  Saldana,  Los  Angeles  Mirror-News,  finished  in  front  in  the  final 
heat.  Others  in  the  bouncy-bouncy  event  were  Dick  Van  Benschoten, 
Outboard  Dealer  News;  Everett  Martin,  Christian  Science  Monitor; 
Jack  Smith,  Mechanix  Illustrated;  Hank  Bowman,  free-lance;  and 
Wallace  Kirkland,  Time. 


Missile  Watch 

{Continued  from  page  40) 


300  Pix  Taken 
For  Food  Store 

Erie,  Fa. 

The  largest  single  food  ad 
produced  by  the  Em 


ever 

Times-News  staff  rolled  off  tlx 
presses  Wednesday,  Nov.  20, 
marking  the  conclusion  of  three 
weeks  of  efforts  by  many  of 
the  Times-News  and  the  staffs 
of  nine  local  supermarkets  of 


“press  camps”  with  sw'arms  of  firings  include  Gene  Lowden  A  single  phone  booth  is  located 
out-of-town  newsmen,  many  and  Layton  Dinning,  AP,  Jack-  half  a  mile  from  the  beach  at 
making  their  first  trip  into  the  sonville;  Ed  Dimond,  INS,  New  the  south  side  of  the  test  cen- 
area.  York;  Ben  Funk,  AP,  Miami;  ter.  This  is  the  scene  of  all 

Recent  arrivals  included  Erik  Bergaust,  Missiles  &  Army  and  Navy  shoots  and  most 
photographers  Harold  Valentine,  Rockets ;  Phillip  Klass  and  Evert  of  the  Air  Force  firings.  The 
AP,  Miami;  Russ  Yoder,  UP,  Clark,  Aviation  Week;  Bob  next  nearest  phone  is  nearly 
Orlando;  Joe  Migon,  INP,  Blair,  NBC;  George  Barrett,  three  miles  away. 

Miami;  Paul  Rubenstein,  UP  Ne^  York  Times;  Andy  Taylor  The  north  side  of  the  test 
Fox-Movietone  News,  Tampa,  UP,  Miami,  Richard  Brett  ^  xu  Atlas 

and  StenWayman,  Time  &Li/e,  Smith,  Won  Daiij/  Teieprnp/i; 

Miami.  Rembert  James,  San  Diego  ,  .  .  The  nearest  nhone  is  in 

On  hand  were  local  regulars.  Union;  Milt  Sosin,  Miami  Daily  Titusville  21  miles  from  the 
Butler  and  Morton,  and  photog-  News;  Douglas  Larson,  NEA; 

rapher  Bill  Cavannaugh,  Cocoa,  Ben  Price,  AP,  Washington;  jrlm  ^caSL  of  this  Lndl- 

covenng  for  Telenews.  Bill  Shelton,  Time,  the  Orlando  .  -g^grters  cover  the 

Sentinel’s  Halbe,  and  many  fP’  most  reporters  cover  the 

The  Regulars  more 

Present  at  recent  major  The  reporte  and  pietnrea  ot 
firings  and  expected  for  the  this  array  of  news-gathering 
new  series  are  photographers  talent  will  strain  already  over- 
Mike  Ackerman,  UP,  Miami;  crowded  communications  in  the 
Bob  Rickeby,  UP,  New  York;  area  to  the  breaking  point. 

Jim  Kerlin,  AP,  Jacksonville,  c-  i  m  »  ■ 

and  probably  Dick  Stolley  or 

Bob  Kelly  of  Life.  Communications  also  are  a 

Reporters  regularly  covering  major  enemy  of  the  newsmen. 
- 1  Beach, 


the  west,  much  of  the  way  over  Century  domination  in  the  Eri« 
backcountry  secondary  roads,  supermarket  field.  The  four  nev 
The  AP  also  has  a  transmitter  markets  which  had  been  pur 
67  miles  to  the  north  at  Daytona  chased  from  Gartner  and  Barf 
“  ■  reached  by  driving 

heavily-traveled  U.  S.  1. 

A  clear  beat  on  transmitted 
photos  does  not  necessarily  go 
to  the  best  photographer  but  to 
the  fastest  driver. 

With  cameras  loaded  and  bi¬ 
noculars  cleaned  and  ready, 
photographers  and  i 
waited  out  the  week  on  the  beach 
watching  for  a  service  tower  to 
move  and  reveal  a  ready-to-shoot 
missile. 

Friday  afternoon,  America’s 
hottest  and  most  pressing  story 
bowed  to  the  peacetime  pace  of 
the  40-hour  week  and  everyone 

went  home.  Monday  morning  _  „ _ _ 

would  be  early  enough  to  report  day,  Nov.  21,  and  officials  s»i 
back  to  watch  the  firing  line.  initial  response  was  terrific- 
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now  join  in  giving  S  and  B 
green  stamps  to  a  combinec 
total  of  45,000  customers  ?<•’ 
week.  The  “Get  Acquaintec 
Sale”  was  marked  by  page  aftc- 
page  of  food  ads. 

The  most  unusual  page  va-' 
reporters  created  in  a  full  page  of  picture 
of  some  of  the  officials  and  em¬ 
ployees  of  the  nine  supermar¬ 
kets.  Officials  of  the  Centur? 
Foods,  Inc.,  personally  thankee 
Photographer  Ken  Ziegler  ant 


UNIVERSALE  UNITUBE  E  DEK-A-TUBE 


the  entire  staffs  of  the  Times-] 
News  for  their  efforts  in  gettinf 
out  the  special  section. 


STEEL  REINFORCEMENT  FOR  HIGHWAYS  or  mine  roofs  is  provided  by  products  of  two  widely  diverse 
Republic  divisions.  Concrete  highways  may  now  be  loid  in  one  continuous  ribbon,  using  Reinforcing  Bars 
made  by  the  Truscon  Division.  These  steel  bars  strengthen  the  concrete,  minimize  cracking,  eliminate  the 
need  for  expansion  joints,  reduce  road  maintenance.  Threaded  steel  shafts,  made  by  Republic's  Bolt  and 
Nut  Division,  enter  the  mine  ceiling,  expand  and  bolt  a  plate  of  steel  against  the  mine  roof.  Obstructions 
are  eliminated,  permitting  maximum  clearance  for  men  ond  machines. 
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Newspaper  Supplements 
To  Spark  HIC  Promotion 


Two  $125,000  contests  with 
extensive  national  and  local  tie- 
ins,  including  distribution  of  two 
complete  newspaper  supple¬ 
ments,  will  be  part  of  the  Home 
Improvement  Council’s  national 
promotion  to  move  40  million 
homeowners  to  repair  and  re¬ 
model  their  homes. 

The  campaign,  which  gets 
underway  Jan.  1,  will,  accord¬ 
ing  to  Don  Moore,  HIC  execu¬ 
tive  director,  present  opportuni¬ 
ties  to  newspapers  to  boost 
national  and  local  linage  while 
providing  a  needed  community 
service,  as  well  as  a  service  to 
readers. 

Can  Boost  Linage 

Spearheaded  by  HIC  Chair¬ 
man  Fred  C.  Hecht,  general 
merchandise  and  retail  sales 
manager  of  Sears,  Roebuck  & 
Co.,  the  new  organization  is 
composed  of  manufacturers, 
wholesalers,  contractors,  dealers, 
lenders,  utilities  and  others  in¬ 
volved  in  the  repair-remodel- 
replace  industry. 

Concentration  of  industry 


promotional  activities  through 
the  Council,  Mr.  Moore  told 
Editor  &  Publisher,  will  help 
newspapers  boost  national  lin¬ 
age  from  manufacturers  of 
building  materials  and  home 
equipment  of  all  kinds.  It  also 
offers  the  opportunity  to  in¬ 
crease  the  advertising  invest¬ 
ments  of  builders,  lumber 
dealers,  hardware  stores,  appli¬ 
ance  dealers,  paint  and  wall¬ 
paper  stores,  contractors  of  all 
kinds,  banks  and  other  lenders, 
utilities  and  other  classifications 
involved  in  the  home  improve¬ 
ment  business. 

The  Council  program,  he  said, 
can  be  a  key  tool  in  making  more 
consistent,  more  effective  adver¬ 
tisers  of  each  of  these.  Addi¬ 
tionally,  the  paper  can  provide 
a  needed  community  service,  as 
well  as  service  to  the  readers, 
by  backing  HIC’s  plan  to  organ¬ 
ize  local  chapters  in  each  com¬ 
munity  to  follow  through  with 
informational  and  educational 
projects  of  many  types. 

Prime  vehicle  for  1958  will 
be  the  contests — one  requiring 


Your  readers 
rub  elbows 
wilb  ibe  stars . . . 


They'll  enloy  cumptuous  dining  at 
Leona's  famous  restaurant  with 
Broadway's  biggest  stars  at  a 

BIG  AFTER  THEATRE 
SUPPER  PARTY 

.  .  .  all  part  of  their  Theatre 
Trains  and  Planes  trip. 


They’ll  see 

BROADWAY  HIT  SHOWS 

...  in  a  trip  tailored  to  the  specifications  of  your  news¬ 
paper.  Good  orchestra  seats  at  the  biggest  hits,  too, 
that  make  native  New  Yorkers  turn  green  with  envy. 
They’ll  also  get. . . 

•  Complete  hotel  accommodations. 

•  All  details  handled — ^tickets,  luggage,  reservations,  tours, 
corsages,  etc. 

•  Everything  planned,  but  nothing  regimented.  Plenty  of 
time  for  shopping  or  personal  business. 


Write  for  complete  information  on  a  Theater 
Tour  program  for  your  newspaper,  to.  .  . 

Theatre  Trains  and  Planes 

INCORPORATED 


235  West  46fh  Street,  New  York  •  JUdson  2-5340  •  Bell  System  TWX  NY  1-2424 


thorough  examination  of  the 
home’s  adequacy  and  25  words 
on  the  importance  of  repairing 
and  remodeling;  the  other  re¬ 
quiring  actual  completion  of  an 
improvement  project  involving 
a  local  HIC  member.  Between 
600,000  and  one  million  entrants 
are  expected  in  the  first  phase, 
with  Council  members  and  con¬ 
sumer  magazines  assuring  dis¬ 
tribution  of  at  least  25  million 
contest  entry  blanks. 

Both  newspaper  sections, 
while  designed  to  promote  the 
contests,  will  provide  the  home- 
owner  with  thorough  informa¬ 
tion  on  all  phases  of  home  im¬ 
provement.  The  first,  which  will 
be  distributed  in  January  for 
March-April  publication,  will 
consist  of  eight  to  12  pages, 
standard  size.  Advance  circula¬ 
tion  will  include  manufacturers, 
trade  associations  and  newspa¬ 
per  representatives.  Newspapers 
will  be  offered  mats  of  editorial 
and  pictorial  content  at  no 
charge. 


member  of  the  Council  wfll 
constantly  be  urged  to  advertut 
— and  as  we  see  it,  that  ni«ui,n 
newspapers.  We  recognize  tint 
the  right  kind  of  local  follow- 
through  requires  widespread, 
heavy  newspaper  advertising  to 
make  the  cash  register  ring. 
And  that’s  the  story  we’ll  be 
telling  every  member.” 


Merchandising  Aids 


fVievv^ 


Th*  Nwwtpopwrt' 


TV  Magcnfna 

CIRCULATION 

BUILDER! 


at  liffla  or  no  cost 


DICKINSON  PUB.  CORP. 


545  Kfrti  Ava.  New  York  17 


Advertising  of  Council  par¬ 
ticipants  will  feature  the  HIC 
membership  seal  and  urge  con¬ 
sumer  patronage  of  manufac¬ 
tures  and  dealers  who  display 
this  symbol  of  sincere  interest  in 
the  homeowners’  repair-remodel 
projects.  Local  Council  members 
will  be  provided  with  a  variety 
of  merchandising  aids,  among 
which  will  be  mats  of  ad  com¬ 
ponents  identifying  them  as 
“home  improvement  headquar¬ 
ters”  and  “contest  headquar¬ 
ters.”  Additionally,  organized 
community  HIC  Chapters  will 
carry  on  other  promotional  ac¬ 
tivities,  such  as  the  remodeling 
of  a  house,  home  show  exhibits 
and  educational  clinics  for 
homeowners. 


EARL  S.  SHAW 


“This  unprecedented  industry 
program,”  Mr.  Moore,  said,  “pre¬ 
sents  limitless  opportunities  for 
newspapers  to  increase  their 
repair-remodel-replace  linage . . . 
national  as  well  as  retail.  Every 


Evansville  Courier 
Appoints  Editor 

Wichita,  Kas. 

Earl  E.  Shaw,  managing  edi¬ 
tor  of  the  Wichita  Evermt 
Eagle,  has  been  named  editor 
of  the  Evansville  (Ind.)  Courier, 
effective  Dec.  1. 

Robert  C.  Enlow,  president 
of  the  Courier,  said  Mr.  Shaw 
will  succeed  John  W.  Hollman, 
a  former  Indianapolis  newspa¬ 
perman. 

A  1937  graduate  of  the  Uni 
versity  of  Missouri,  Mr.  Shaw 
is  43  years  old.  He  has  been  the 
Evening  Eagle’s  managing  edi¬ 
tor  for  the  last  six  years.  He 
has  been  on  the  Eagle  staff  a 
total  of  11  years,  having  been 
city  editor  of  the  Morning  Eagle 
and  a  member  of  the  copy  d^ 
staff  before  becoming  managing 
editor. 

He  also  has  worked  for  the 
Toledo  (Ohio)  Blade,  the  Hills¬ 
dale  (Mich.)  Daily  News;  and 
the  Mays  County  (Okla.)  Dem- 
erat,  a  weekly  at  Pryor. 


EDITOR  &  PU 


OSU-lotca  Draws 
Record  Press 

Coverage  of  the  Ohio  State 
University-Iowa  game  on  Nov. 
16  was  the  “biggest  and  most 
representative”  in  the  history 
of  the  Ohio  stadium  press  box, 
according  to  the  Columbus 
(Ohio)  Dispatch.  There  were 
writers  from  California, 
York,  Pittsburgh  and  the  mid¬ 
dle  west,  and  altogether  they 
filed  about  160,000  words, 
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Papers  Seeking  Professional 
Aid  to  Find,  Appraise  Staffs 


Tight  Labor  Market  Increases 
Need  for  Scientific  Procedures 

By  Philip  N.  Schuyler 


Today’s  tight  labor  market 
is  inclining  newspapers  in  com¬ 
mon  with  other  segments  of  in¬ 
dustry  to  seek  professional  help 
to  find  new  and  appraise  present 
employees. 

Newspaper  managements  as 
clients  or  even  prospects  were 
“completely  dead”  until  recent¬ 
ly,  one  personnel  search  organi¬ 
zation  reported.  Others  who 
have  served  a  scattered  few  pub¬ 
lishers  for  a  number  of  years 
are  suddenly  receiving  inquiries 
from  all  over  the  country.  The 
biggest  with  New  York  head¬ 
quarters  are  equipped  to  serve 
clients  anywhere  on  the  conti¬ 
nent. 

Hiring  Primitively 

“Most  newspapers  are  still 
hiring  primitively,”  Morris 
Pickus,  chairman  of  Personnel 
Institute,  Inc.,  said.  “Further¬ 
more,  there  is  a  great  deal  of 
deadwood  on  newspaper  staffs 
that  have  never  been  properly 
developed.  Publishers  should  be 
indicted  for  this  type  of  neglect. 
People  are  certainly  as  valu¬ 
able  as  equipment.” 

C.  Robert  Martin,  associate 
of  Booz,  Allen  &  Hamilton,  the 
management  consultants  who 
found  Charles  T.  Lipscomb  Jr., 
for  the  Bureau  of  Advertising, 
ANPA,  said  that  they  had 


Now  .  .  more  than  ever  .  . 

a  review  of  the  work  accom¬ 
plished  by  scientists  of  the 
world  is  essential  to  every 
reader. 

The 

Science  Service  Review  of  the 
Year  will  be  mailed  to  inter¬ 
ested  newspapers  on  December 
4,  for  release 

December  13 

The  following  week  will  cover 
the  Forecast  for  1958. 

Both  carry  dynamic  Joretcordt  by 
Wat$on  Davi$f  Director,  illuatratod, 

SCIENCE  SERVICE 

I7IB  N  Street,  N.  W.  Washington  6.  D.  C. 


helped  newspapers  find  two  gen¬ 
eral  managers,  one  assistant 
managing  editor,  and  one  comp¬ 
troller. 

“There  seems  to  be  a  new 
interest  on  the  part  of  newspa¬ 
pers  in  forward  planning  and 
better  management,  as  well  as 
top  executive  search,”  Mr.  Mar¬ 
tin  added. 

The  Personnel  Laboratory, 
Inc.,  of  which  King  Whitney 
Jr.,  is  executive  director,  serves 
newspapers  on  both  coasts.  Of 
two  in  the  East  one  has  been 
a  client  for  two  years,  the  other 
for  eight. 

144  Cases 

“There  is  no  questioning  the 
fact  that  newspapers  today  are 
becoming  interested  in  scientific 
procedures  of  personnel  selec¬ 
tion  and  appi-aisal,”  Mr.  Whit¬ 
ney  said.  “People  available  for 
employment  are  no  longer  a 
dime  a  dozen.  The  tight  labor 
market,  the  general  frustration 
that  so  often  arises  in  dealing 
with  employees  today  has  stimu¬ 
lated  an  increased  number  of 
inquiries  for  professional  assist¬ 
ance.  Among  those  asking  for 
infoi-mation  now  are  publishers, 
a  class  from  whom  we  rarely 
heard  in  the  past.” 

For  the  paper  served  for 
eight  years,  the  Personnel  Lab¬ 
oratory  has  handled  144  cases. 
They  have  included  both  ap¬ 
praisals  of  present  staffers  and 


tests  for  prospective  employees. 
A  large  number  have  been  in 
the  mechanical  department.  In¬ 
cluded  also  have  been  circula¬ 
tion,  accounting,  personnel,  la¬ 
bor  relations,  engineering,  and 
also  employees  for  potential  top 
management  positions. 

In  the  mechanical  depart¬ 
ment,  the  positions  have  all  been 
of  a  supervisory  nature.  The 
tough  labor  situation  has  been 
emphasized  in  search  for  the 
proper  men  to  deal  diplomatic¬ 
ally  with  the  organized,  it  was 
pointed  out. 

For  another  metropolitan 
newspaper  the  personnel  search 
has  extended  down  the  ranks 
to  local  advertising  sales 
trainees  and  to  reporters.  This 
particular  daily  first  engaged 
the  services  of  the  Personnel 
Laboratory  to  help  them  select 
people  for  the  classified  adver¬ 
tising  department. 

Psychological  Tests 

Psychological  tests  were  also 
given  by  the  Laboratory  to  staff¬ 
ers  of  this  paper  for  upgrading 
purposes.  It  is  interesting  to 
note  that  of  three  men  con¬ 
sidered  for  one  promotion,  a 
“quiet  dark  horse”  came  out 
best  in  the  tests,  was  given  the 
boost,  and  is  doing  an  outstand¬ 
ing  job. 

Experts  are  agreed  that  tests 
are  not  infallible.  What  is  im¬ 
portant  is  that  the  “battery  of 
tests”  be  sufficiently  large  to 
give  psychologists  the  data  they 
need  to  make  proper  interpreta¬ 
tions. 

“It  is  the  interpretations  by 
the  psychologists  that  are  im¬ 
portant,”  Mr.  Whitney  said. 
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“These  furnish  publishers  with 
a  valuable  guide  in  the  selec¬ 
tion  and  upgrading  of  em¬ 
ployees.” 

Mr,  Whitney  produced  a  let¬ 
ter  from  the  personnel  director 
of  one  of  the  two  eastern  dailies 
his  firm  serves.  In  the  opening 
paragraph  is  expressed  these 
opinions  about  psychological  ap¬ 
praisal  for  vocational  purposes: 

1  —  That  is  is  no  panacea; 

2  —  That  it  should  never  be 
used  as  a  substitute  for  sound 
judgment; 

3  —  That  it  can  do  a  lot  of 
harm  if  misused; 

4  —  That  findings  are  too 
frequently  rejected  or  accepted 
uncritically; 

5  —  That  it  has  too  many 
unsound  practitioners; 

6  —  That  when  used  in 
proper  perspective  it  can  be  a 
big  help  both  to  the  company 
and  to  the  individual  employe. 

Job  Information 

The  letter  continued  to  tell 
how  the  personnel  manager,  the 
medical  director  and  himself  de¬ 
cided  to  “pause  to  take  stock,” 
to  “evaluate  the  evaluations." 

“As  subject  material  we  used 
the  cases  of  36  employees  whom 
the  Personnel  Laboratory  had 
evaluated  and  on  •whom  we  had 
considerable  job  performance 
information  for  the  period  sub¬ 
sequent  to  their  evaluation.  Of 
these  36,  eight  were  applicants 
at  the  time  you  evaluated  them, 
and  28  were  employees. 

“We  asked  ourselves  this 
question:  Tn  our  opinion,  how 
accurate  on  an  over-all  basis 
was  the  Personnel  Laboratory’s 
evaluation?’  Each  of  us  studied 
all  the  i-ecords  on  each  case 
and  arrived  individually  at  an 
answer  to  the  foregoing  ques¬ 
tion,  plus  12  other  analytical 
questions.  Then  the  three  of  us 
got  together  and  arrived  at  a 
pooled  judgment. 

“Of  the  eight  employees  who 
were  applicants  at  the  time 
evaluated  by  the  Personnel  Lab¬ 
oratory,  our  pooled  judgment 
answered  the  quoted  question  as 
follows:  Excellent  5,  very  good 
2,  good  1,  fair  0,  poor  0. 

“Of  the  28  who  were  em¬ 
ployees  at  the  time  evaluated 
by  the  Laboratory,  our  pooled 
answer  to  the  quoted  question 
was:  Excellent,  13,  vei^y  good, 
10,  good  1,  fair  4,  poor,  0. 

Talent  Uncovereil 

“Quite  frankly,  we  had  not 
fully  realized  how  accurate  the 
Personnel  Lab  evaluations  had 
been.  Nor  did  we  fully  reali*®, 
until  we  dug  into  the  details 
of  each  individual  case,  the  ex- 
{Continiied  on  page  48) 


EDITOR  8C  PUBLISHER  for  November  30,  195? 


46 


lee- 

em- 


I  7^0  J 


M  T 


M 


A  NEW  DIMENSION  IN  FAMILY  SECURITY 


Smiling  at  you  from  across  the  conference  table  is 
a  famous  doctor.  Sitting  with  him  is  his  charming 
wife.  You  say,  “Doctor,  we’ve  pretty  well  wiped  out 
the  fear  of  many  diseases  that  worried  our  parents. 
What  can  we  look  forward  to  in  our  generation  in 
advancing  the  good  health  of  America’s  families?” 

Around  the  conference  table  are  a  number  of 
men  from  your  own  business  and  their  wives.  You 
are  meeting  with  leaders  in  the  field  of  health, 
housing,  finance,  community  activities.  No  cut-and- 
dried  business  sessions,  no  lengthy  speeches.  This 
conference  is  as  relaxed  as  a  family  gathering  after 
Sunday  dinner,  as  purposeful  as  a  Town  Meeting. 

An  ideal?  Yes.  But  soon  to  be  translated  into 
reality  by  Insurance  Company  of  North  America 
Companies. 

On  January  10,  11  and  12,  forty-five  practical 
insurance  men  and  their  entire  families  will  gather 
at  Disneyland  in  Anaheim.  California,  to  take  part 
in  a  Conference  on  Family  Security  and  Family 
Happiness.  These  men.  all  independent  local  busi¬ 
nessmen  who  represent  IN  A.  have  superb  qualifica¬ 
tions  for  such  a  conference.  They  devote  their  lives 


to  protecting  the  happiness  and  security  of  families. 
This  fits  them  particularly  well  for  grass-roots  dis¬ 
cussions  of  family  needs. 

Meeting  with  them  will  be  national  leaders  in 
fields  of  special  importance  to  family  welfare,  with 
their  families. 

This  unique  conference  will  be  an  adventure  in 
learning.  Family  security  will  be  studied,  for  the 
first  time,  by  families— in  the  wonderfully  wholesome 
atmosphere  of  Walt  Disney’s  fabulous  Disneyland. 

INA.  a  pioneer  in  insurance,  has  pioneered  in 
use  of  communications  to  tell  the  public  about  its 
modern  developments— new  and  broader  forms  of 
insurance  at  lower  cost,  backed  by  on-the-spot  serv¬ 
ice  of  independent  local  insurance  agents.  INA  will 
continue  to  do  this,  as  part  of  its  tradition  in  serving 
the  people  of  the  United  States  since  1792. 


Insurance  Company  of  North  America 
Indemnity  Insurance  Company  of  North  America 
Philadelphia  Fire  &  Marine  Insurance  Company 
Life  Insurance  Ctnnpany  of  North  America 

Philadelphia 


INSURANCE  BY  NORTH  AMERICA 

Disneyland's  Official  Information  and  Guest  Registration  Center  C\rkkref.  Corner 
is  o/jerated  as  a  service  to  the  public  by  l\A  and  its  more  than  20.000  agents 
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tent  to  which  the  Personnel  Lab¬ 
oratory  evaluations  had  helped 
the  company  and  many  of  the 
employees. 

“In  a  number  of  cases  you 
uncovered  talent  we  had  not 
been  aware  of,  and  in  all  these 
cases  the  employes  subsequent¬ 
ly  have  perform^  with  the  com¬ 
petence  you  predicted.  Some  of 
this  success  was  due  to  the 
handling  clues  you  gave  us.” 

The  letter  ended  with  the  con¬ 
clusion  that  “my  increasing  use 
of  the  Personnel  Laboratory  in¬ 
dicates  my  belief  that  psycho¬ 
logical  appraisal  is  a  useful 
management  tool.” 

No  matter  what  the  purpose, 
selection  of  a  new  employee  or 
appraisal  of  a  present  staff  man, 
the  test  batteries  employed  do 
not  differ  markedly,  according 
to  Mr.  Whitney.  There  are  23 
to  24  different  tests  in  a  com¬ 
mon  battery,  he  said.  It  takes 
an  individual  six  or  eight  hours 
to  complete  the  whole  battery. 
Rates  for  giving  and  interpret¬ 
ing  the  tests  range  from  $35  to 
$100  depending  upon  the  type 
of  written  report  submitted. 

Interest  Inventory 

In  the  evaluation  of  an  in¬ 
dividual,  his  or  her  standing  in 
three  main  categories  is  what 
is  sought. 

1 —  Interest  inventory,  that 
includes  interest  in  people ;  crea¬ 
tive  pursuits;  handle  detail;  and 
mechanical,  scientific  and  tech¬ 
nical  fields. 

2 —  Intellectual:  learning 


ability,  how  quickly  informa¬ 
tion  is  acquired  and  how  it 
is  utilized;  capacity  for  organ¬ 
izing  and  planning;  judgment 
faculty  (does  he  exercise  com¬ 
mon  sense?;  or  is  he  apt  to  be 
impulsive?;  does  he  hesitate  to 
make  a  decision?;  does  he  delib¬ 
erate  excessively?;  the  sound¬ 
ness  of  his  decisions,  regardless 
of  the  time  taken  to  reach 
them);  mathematical  ability; 
facility  to  spark  ideas  under¬ 
pressure;  is  he  an  intuitive  or 
sequential  thinker? ;  reading 
skills,  quickly,  accurately,  slow¬ 
ly?;  vocabulary,  the  store  of 
words  and  is  he  fluent  in  ex¬ 
pression,  does  he  communicate 
effectively;  technical  and  me¬ 
chanical  insight. 

3 —  Emotional:  Just  what 
kind  of  person  is  he  —  his 
energy,  drive,  personality?;  re¬ 
actions  to  criticism  and  praise; 
does  he  get  along  with  people 
emotionally?;  his  aspirations; 
attitudes  toward  authority. 

Privacy  Respected 

Mr.  Whitney  said  that  the 
Personnel  Laboratory  kept  clear 
of  both  religion  and  politics  in 
making  personnel  evaluations. 
Such  probing,  he  said  he  con¬ 
sidered  as  invasions  of  privacy. 
He  also  said  that  in  giving  tests 
the  laboratory  assures  the  tester 
that  no  other  employer  will 
learn  results  of  the  tests  with¬ 
out  his  authorization. 

Tests  used  by  the  laboratory 
are  some  they  have  devised 
themselves.  Others  are  from 
such  sources  as  Teachers  Col¬ 
lege,  Columbia  University;  Psy¬ 
chological  Corporation;  and  Cal¬ 
ifornia  Testing  Bureau.  For 
personality  appraisals  what  is 
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known  as  the  “projective  tech-  press  departments.  They  nut 
nique”  is  used.  “have  the  ability  to  keep  thej  • 

Before  giving  tests  to  em-  heads  in  emergencies,  have  b- 
ployees,  the  Laboratory  makes  itiative  and  sound  judgment,! 
a  study  of  the  employer.  talent  for  handling  complicetei 

“Corporations  have  a  distinct  ^ 

personality  of  their  own,”  Mr.  responsibility,  and  he  should  not 
Whitney  said,  “and  we  want  to  temperamental, 
know  what  it  is  before  we  study  The  psychologists  do  not  se 
the  people  who  are  going  to  be-  or  interview  the  candidates  wkc 
come  employes.  We  also  want  take  the  battery  of  tests.  Thi! 
to  learn  as  much  as  we  can  is  in  order  to  obtain  absolute 
about  the  immediate  superior,  objectivity  in  making  interprfr 
and  the  working  environment.”  tations.  The  tests  are  carefuH; 

Next  step  is  to  get  a  job  de-  proctored. 
scription  and  specifications  on  Three  people  enter  each  csk 
the  type  of  man  wanted  to  fill  representing  the  laboratory  - 
it.  Mr.  Whitney  said  that  many  two  psychologists  and  a  writer, 
employers  have  a  tendency  to  The  tests  are  not  the  ordinary 
look  for  “gods  or  goddesses”  to  question  and  answer  variety, 
work  for  them.  They  require  the  person  b«iij 

examined  to  do  unusual  things, 
Listed  Requirements  such  as  draw  a  picture  of  i 

It  is  interesting  to  note  that  ^  woman, 

one  metropolitan  daily  newspa-  ^ 

per  seeking  an  assistant  circula¬ 
tion  manager  did  not  require  “No  matter  how  applicants 
previous  experience  in  that  de-  react  to  the  tests  they  tell  a 
partment.  Some  of  the  require-  great  deal  about  themselves," 
ments  requested  included:  Mr.  Whitney  said.  “It  is  almost 
knowledge  of  business  adminis-  impossible  for  people  taking  the 
tration;  experience  as  an  in-  tests  to  slant  results  in  their 
dustrial  engineer;  a  good  back-  favor.  Provided  the  number  of 
ground  in  personnel  relations,  tests  given  is  sufficiently  large, 
particularly  in  dealing  with  the  psychologists  are  able  to 
union  labor;  should  be  “cost-  obtain  a  balanced  picture  un¬ 
conscious”;  have  operated  me-  incumbered  by  the  understand- 
chanical  business  equipment;  able  inclination  to  color  the 
have  an  inquiring  mind;  be  ag-  picture  and  make  the  findings 
gressive  and  dissatisfied,  rather  more  favorable  to  oneself  thar 
than  complacent.  they  might  otherwise  be.” 

In  addition  to  the  usual  Professional  personnel  testing 
requisites,  this  same  newspaper  organizations  are  convinced  that 
seeking  a  reporter  wanted  a  top  men  can  be  found  and  that 
man  who  would  “work  with  a  there  is  no  need  for  managers 
minimum  of  supervision.”  to  be  satisfied  with  mediocre 

Junior  engineer  is  a  job  cate-  employes.  Mr.  WTiitney  has 
gory  becoming  increasingly  com-  reached  the  conclusion  tM. 
mon  in  mechanical  departments,  roughly  25%  of  available  labo. 
Employing  several,  one  large  market  appears  to  be  poor  nslts 
AM  daily  pointed  out  they  must  te™  employment  peo- 

work  under  a  mechanical  super-  ®re  fair,  and  25%  ca: 

intendent  who  “came  up  the  considered  top  personnel, 

hard  way.”  Their  main  job  is  n  i  r  u- 

to  be  liaison  between  the  super-  **  * 

intendent  and  the  photoengrav-  Mr.  Pickus  of  the  Personnel 
ing,  composing,  stereotyping  and  Institute  Inc.  suggested  these 

- — -  six  rules  for  selection  as  a 

means  of  avoiding  hiring  west 
men  who  ultimately  will  produce 
la  weak  organization. 

^  I  I  -^"alyze  each  job  in  you: 

■  organization  carefully. 

_  ^  A  O/  mine  the  duties  and  responsihdi- 

I  \  ties  that  go  with  the  job.  Fitf 

I  I  out  what  salaries  are  being 

I  mw#\TVPII'4G  ■  j  by  your  competitors  for  simila: 

I  ■  I  work  in  their  company.  Set  you: 

I  REI^  OW  1  salary  scale  to  be  competitive 

I  ^  attract  above  average  work- 

2.  Determine  the  type  of 
M  you  need  to  fill  this  job.  Can  ht 
I  m  f  Ay  be  a  trainee  or  do  you  need  an 

experienced  worker.  What  sort 
of  educational  background  does 

SSS  WA  Astw  lipi  f,  Niv  Ywk  V,  N.  V.  (Continued  on  page  60) 
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MARKS  iti''  A  TRADE.  The  barber  pole  dates  from  the 
lime  when  barbers  were  also  surgeons.  Bloodletting 
was  much  in  vogue  as  a  cure  for  any  ailment,  and  the 
patient  was  given  a  pole  to  grasp  to  make  the  blood  flow 
more  freely.  Between  operations,  the  barber  parked  the 
Kory  pole,  tied  with  white  bandages,  at  his  door.  Our 
striped  barber  pole  is  derived  from  it. 


'ORLON”  and  "DACRON”  are  trademarks,  too 


As  the  striped  pole  distinguishes  a  barber  shop,  our  trade¬ 
marks  distinguish  the  unique  qualities  and  characteristics 
of  our  two  modern-living  fibers.  "Orion”  distinguishes  our 
acry  lic  fiber;  "Dacron”,  our  polyester  fiber.  As  we  use  and 
protect  these  trademarks,  they  become  more  meaningful 
and  valuable  both  to  consumers  and  to  the  trade. 

For  handy  folders  on  proper  use  of  the  trademarks 
"Orion”  and  "Dacron”,  write  Textile  Fibers  Department, 
Section  EE,  Room  N-4531,  E.  I.  du  Pont  de  Nemours  &  Co. 
(Inc.),  Wilmington  98,  Delaware. 

When  using  these  trademarks,  always  remember  to: 
Distinguish  "Orion"  and  "Dacron”— Capitalize  and  use 
ipiotes  or  italics  or  otherwise  distinguish  by  color,  lettering, 
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art  work,  etc.  Describe  them— Use  the  phrase  "Orion" 
acrylic  fiber  or  "Dacron"  polyester  fiber  at  least  once  in  any 
text.  Designate  them— In  a  footnote  or  otherwise  designate 
"Orion”  as  Du  Font’s  trademark  for  its  acrylic  fiber  and 
"Dacron”  as  Du  Font’s  trademark  for  its  polyester  fiber. 

TEXTILE  FIBERS  DEPARTMENT 
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BETTER  THINGS  FOR  BETTER  IIVING  .  .  .  THROUGH  CHEMISTRV 


Staff  Hunt 

(Continued  from  page  48) 

he  need?  How  old  should  he  be? 

3.  Don’t  waste  time  inter¬ 
viewing  obvious  misfits.  Send 
copies  of  the  Job  Description 
and  Man  Specifications  to  em¬ 
ployment  agencies.  Insist  that 
they  screen  to  fit  your  needs. 
During  your  preliminary  inter¬ 
view,  weed  out  all  the  applicants 
who  obviously  can’t  make  the 
grade. 

4.  Do  a  thorough  job  of 
screening  and  interviewing.  Re¬ 
view  an  applicant’s  background, 
past  work  experience,  education, 
habits  etc.  in  an  objective  way, 
asking  yourself  “does  he  meas¬ 
ure  up  to  the  job?” 

5.  Record  your  impressions  of 
applicants  in  writing.  Don’t  de¬ 
pend  on  your  memory  to  remem¬ 
ber  important  facts  about  the 
applicant. 

6.  Don’t  trust  your  own  abili¬ 
ty  to  judge  men  entirely.  Verify 
your  conclusions  by  objective 
measurements  such  as  aptitude 
testing.  Let  a  “third  party” 
evaluate  the  applicant  in  the 
light  of  the  job. 

“Nothing  can  break  down  the 
organizational  structure  faster 
than  to  try  to  fit  the  job  to  the 
applicant  rather  than  fitting  the 


applicant  to  the  job,”  Mr.  Pick- 
us  concluded.  “It  is  only  by 
following  the  six  objective  steps 
described  above  that  managers 
can  keep  their  sights  clearly  on 
the  objective  of  fitting  the  man 
to  the  job.” 

Brazilian  Supplement 

In  connection  with  the  recent 
opening  of  an  editorial  office  in 
New  York,  Rio  de  Janeiro’s 
morning  newspaper,  Diario  de 
Noticias,  will  publish  a  special 
supplement  Feb.  2  entitled, 
“Brazil  —  Equipped  by  the 
U.  S.  A.”  It  will  carry  ads  from 
some  250  U.  S.  firms  interested 
in  the  development  of  the 
Brazilian  economy.  The  paper  is 
represented  by  Joshua  B. 
Powers,  Inc.,  New  York. 

• 

Hearty  Felicitations! 

Buffalo,  N.  Y. 

Miss  Mildred  D.  Spencer, 
Buffalo  Evening  News  reporter, 
received  the  first  silver  medal¬ 
lion  for  distingruished  achieve¬ 
ment  given  by  the  Heart  Asso¬ 
ciation  of  Erie  County,  Inc.  “in 
recognition  of  outstanding  ac¬ 
complishment  in  sei-ving  human¬ 
ity  ..  .  for  outstanding  pro¬ 
ficiency  in  reporting  progress  in 
the  field  of  cardio-vascular  dis¬ 
eases.”  Miss  Spencer  has  been 
with  the  News  nearly  17  years. 
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Floor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name  . 

Address . 

City .  Zone .  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  *  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


1  O  Tfc  1  _  a  day  with  some  of  the  pmsU 

1  o  1  roposals  at  the  newspaper.  Have  the  L 

^  dent  reporters,  photogrsphen, 

17  Qr.  Vi  editors,  and  advertising  men  k- 

X'  or  OCllOOl  company  staff  members  itho 

have  similar  jobs. 

Consider  an  Annual  Hiri 
^OOuCrSlLlOri  school  Joumallsm  Day.  Invit* 

*  the  school  paper  staffs  in  th 

Iowa  City,  Iowa  area  to  meet,  tour  the  plat, 

William  T.  Hageboeck  urges  and  conclude  '^th  a  luncheo: 
newspapers  to  adopt  a  13-point  program.  It  might  be  a  good 
program  in  cooperation  with  idea  to  have  an  interesting  pub- 
local  high  schools  and  junior  ii*^  figure  speak  to  the  group, 
colleges.  1®'  Check  the  school  libraries 

Mr.  Hageboeck  is  publisher  of  and  see  what  type  of  informa- 
the  Iowa  City  Press-Citizen,  and  tion  they  have  on  jou^listr. 
chairman  of  the  Inland  Daily  good  booklets  on  journa',- 

Press  Association  Committee  on  i®*”  careero  are  available  frou 
Journalism  Education,  Personnel  American  Council  on  Rh- 
Recruiting,  and  Training.  cation  for  Journalism  and  the 

He  proposes  that  publishers:  American  Newspaper  Publishers 

1.  Visit  journalism  teachers  Association.  Does  the  library 

and  faculty  supervisors  of  school  Set  a  copy  of  the  local 

newspapers  in  the  area.  newsp^er .  ,  ,  , 

o  rur  4.  •  1.  ii.  1  11.  Have  the  school  adviser 

2.  Offer  to  assist  these  people,  j  j  1  ^ 

Offer  to  talk  to  the  journalism  ^  ^  ^  correspondent  for  the 

classes  at  various  times  during 

newspaper.  Occasionally  a  news- 

e  year.  ....  minded  youngster  can  provide 

3.  Use  pictures  of  student  ^  ^  at  the  school 

jouroahsts  Every  fall  a  new  that  would  normally  not  come 
staff  IS  select^  for  the  school  f^om  the  principal’s  office, 
newspaper,  ^e  pictures  lend  jg.  Take  part  in  any  Career 

prestige  to  the  youngsters  put-  program  in  the  high  school 

tinp:  out  the  paper.  junior  college.  If  joumalisir. 

4.  Set  up  a  day  for  the  school  jg  not  represented,  talk  to  the 

paper  staff  and  adviser  to  visit  principal  and  volunteer  to  help, 
the  newspaper  and  tour  the  13.  Sponsor  a  chapter  of  Quill 

plant,  and  conclude  the  visit  &  Scroll  in  the  local  high  school 

with  a  luncheon  meeting  with  jt  costs  the  school  nothing  to 
the  newspaper  as  host.  belong,  and  only  $2.25  for  each 

5.  Establish  some  cash  prizes  student  elected  to  membershi? 
for  the  best  story  of  the  month  in  this  international  honorary 
in  the  school  paper,  or  the  best  society. 

story  for  the  semester.  A  simi-  • 

lar  award  may  be  given  for  the  r»  •  v  i  u  - 

best  picture.  Pa«8  Journal  Bows 

6.  Award  a  college  schoIai*ship  W^ltllOUt  Editorials 

to  the  best  senior  journalism  pjuu? 

student  at  the  end  of  the  year.  p-  _,ade  its  ap- 


newspaper.  Occasionally  a  news- 
minded  youngster  can  provide 
a  tip  to  a  story  at  the  school 


stuaeni  ai  tne  enu  oi  tne  year.  j^^^nal  made  its  ap- 

Reciprm-al  Arrangement  pearance  Nov.  18. 

Franc  Tiretir  said  good-bye 

7.  Cooperate  with  the  school  to  its  readers  on  Nov.  16,  ir- 
paper.  Make  some  news  photos  forming  them  that  it  would  re 
available  to  them.  Occasionally  appear  on  Monday  as  the  Jour 
they  may  have  something  the  oal. 

newspaper  can  use.  T^e  new  paper,  with  the  sam' 

8.  Once  or  twice  a  year  invite  staff,  printed  on  14  pages  - » 

the  members  of  the  high  school  good  average  size  for  a  Frencr 
and  junior  college  staffs  to  spend  newspaper  _  carries  only  thr 

title  Paris  Journal. 

It  announced  “Two  compel 
■PjjMES  TWO  tions,  two  serial  stories,  1  I 

a  I  a  d  a  u  strips,”  and  “Every  day  ^ 

ALABAIHA  woman’s  page.”  The  real  noveltr 

is  the  absence  of  editorials. 

M  mobile!  T  taps  His  Boy! 

MORE  Big  nian  at  the  Erupiira  i* 

Loren  White,  head  machin’-' 
in  the  composing  room.  His  sc^ 
*  »  cr.  POF.|  is  Bob  White,  Ohio  State  f  J 
223,804  I  back,  who  put  his  team  ii>  ' ' 
SUPERB  FUU  coiot  I  Rose  Bowl  by  beating 
i3lobUePrr]a6ll(0i4ter  I  Loren  saw  the  Iowa  game  froc 

the  bench  this  year,  because  i! 
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Luxon  Proposal 

{Continued  from  page  13) 

that  Luxon  has  in  mind.  This 
should  be  for  persons  who  in¬ 
tend  to  become  top  executives 
in  the  newspaper  or  allied  fields. 
The  other  kind  should  be  limited 
to  high  school  graduates  who 
hare  a  yen,  desire,  vocation  or 
whatever  you  want  to  call  it,  for 
newspaper  work,  particularly  in 
the  field  of  reporting  and  writ- 


Herbert  Brucker,  editor, 
Hartford  (Conn.)  Courant  —  I 
agree. 

Essentially  the  reason  is  the 
same  one  as  that  which  led  to 
an  enormous  improvement  in 
medical  education  in  this  coun¬ 
try  when  the  1910  Flexner  Re¬ 
port  led  to  a  comparable  reduc¬ 
tion  in  the  number  of  schools, 
and  a  vast  increase  in  their 
quality. 

Over  the  long  run  the  quality 
school  and  the  quality  university 
must  be  better  equipped  than 
lesser  ones  to  train  personnel 
for  the  increasing  complexities 
and  responsibilities  of  work  on 
newspapers  and  in  related  fields. 

It  is,  of  course,  possible  to 
argue  that  a  multiplicity  of 


small  schools  serves  a  useful 
purpose  in  giving  vocational 
training  to  recruits  for  the 
weeklies  and  small  dailies  in  the 
home  territory.  I  don’t  agree. 
A  school  of  journalism  should 
not  be  a  trade  school.  It  should 
not  train  its  graduates  for  jobs 
next  June.  Rather  it  should, 
on  the  basis  of  stiff  entrance 
requirements,  develop  in  them 
the  ability  to  rise  to  useful  jobs 
five,  ten  and  thirty  years  from 
next  June. 

*  *  * 

John  W.  Colt,  Kansan  City 
(Mo.)  Star  —  I  agree. 

The  difference  between  a 
mediocre  reporter  and  an  out¬ 
standing  one,  other  things  being 
equal,  is  the  breadth  and  depth 
of  his  background.  A  man  well 
educated  in  the  humanities,  lib¬ 
eral  arts  and  sciences,  in  a  good 
university,  stands  the  best 
chance  of  becoming  an  outstand¬ 
ing  newspapemian.  Applicants 
with  only  a  smattering  of  jour¬ 
nalism  training  aren’t  nearly 
as  good  a  gamble  as  those  with 
no  joui-nalism  training  but  with 
solid  grounding  from  a  good 
college. 

*  *  * 

Richard  Blalock,  Ports- 
mouth  (N.  H.)  Herald  —  I 
agree. 

The  increasing  problem  of 


journalistic  personnel  recruit¬ 
ment  puts  newspapers  in  the 
forced  position  of  doing  every¬ 
thing  possible  to  stimulate  fur¬ 
ther  interest  in  the  business  at 
the  college  level.  If  this  means 
making  the  training  more  ac¬ 
cessible  by  having  a  greater 
number  of  journalism  schools, 
then  I  feel  that  the  newspaper 
industry,  for  its  own  sake,  is 
obligati  to  give  the  utmost  en¬ 
couragement  to  the  situation. 
As  to  the  question  of  quality  of 
instiniction,  I  feel  that  some 
training  is  better  than  none, 
even  if  it  is  limited  to  the  nar¬ 
row  extent  of  having  whetted 
the  student’s  appetite  for  news¬ 
paper  work.  The  newspapers 
themselves  can  take  over  the 
training  from  there. 

«  *  * 

Robert  C.  Notson,  Portland 
(Ore.)  Oregonian  —  I  disagree. 

There  is  much  in  Dr.  Luxon’s 
comments  with  which  I  could 
agree.  We  believe  that  staff  peo¬ 
ple  should  be  strongly  grounded 
in  the  liberal  arts.  The  life  news¬ 
papers  portray  today  is  too  di¬ 
verse,  too  complex,  to  be  handled 
by  persons  who  may  be  news¬ 
paper  technicians  but  lack  un¬ 
derstanding  of  the  things  about 
which  they  must  write.  Strong 
staff  people  must  be  able  to  sort 
out  important  facts  and  make 


them  have  meaning.  I  am  not 
certain  that  the  “big”  school  is 
better  prepared  to  teach  these 
things  than  the  small  one.  My 
guess  is  that  the  journalism 
school  may  ultimately  become  a 
graduate  school,  as  it  has  at 
Columbia. 

*  «  * 

Everest  P.  Derthick,  Cleve¬ 
land  (Ohio)  Plain  Deader  —  I 
agree  as  to  his  general  thesis. 

If  a  choice  must  be  made  be¬ 
tween  relatively  few  schools  of 
high  standards  or  more  schools 
of  questionable  standards,  the 
fewer  better  schools  are  to  be 
preferred.  A  little  “journalism” 
can  be  a  dangerous  thing  in  that 
it  promises  more  than  it  can , 
achieve.  A  scholastic  label 
should  not  be  accepted  in  lieu 
of  professional  training. 

*  «  « 

Ernest  Chard,  Portland 
(Maine)  Press-Herald — I  agree. 

First,  because  he  would  con¬ 
nect  journalism  education  with 
the  biggest,  brightest  universi¬ 
ties,  with  the  best  libraries  and 
the  best  faculties.  This  move 
would  improve  the  environment 
and  the  quality  of  that  educa¬ 
tion.  I  think  it  would  tend  to 
attract  brighter  minds  to  the 
field. 

Second,  because  the  curricu- 
(Continued  on  page  62) 
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Post  —  I  agree  with  condition.  State  Journal  —  I  agree  with  doctrinate  too  many  people  with 
r  mt'Yfkn  Pt*0n080l  ^  believe  that  what  Dean  reservations.  philosophy  of  one  kind  or  an- 

Luxon  proposed,  with  one  im-  A  liberal  or  even  a  specialized  other.  We  need  to  strengthen  the 
(Continued  from  page  50)  portant  alteration,  would  tend  education  in  another  field  is  use-  present  schools  of  journalism. 

—  to  raise  the  level  of  qualifies-  ful  preparation  for  a  newspa-  Then,  too,  education  in  news- 
tion  of  journalism  graduates,  per  career.  The  great  value  of  paper  work  should  be  available 
lum  he  suggests  emphasizes  e  them  with  a  more  en-  the  professional  schools  is  that  to  students  without  requiring 

iniportance  of  conditioning  e  experience  while  in  col-  their  students  define  their  career  them  to  travel  long  distances 

mind  broadly  and  opening  as  remaining  objectives  early  and  point  their  from  their  homes, 

many  doors  as  possible  to  it.  schools  in  a  position  to  offer  studies  toward  them.  I  have  long  *  *  • 

Certainly  if  Journalism  is  leadership  to  a  profession  felt  that  the  graduate  of  a  James  Ashley.  Sioux  Fniu 


many  doors  as  possible  to  it. 
Certainly  if  journalism  is  to 


Luxon  proposed,  with  one  im-  A  liberal  or  even  a  specialized  other.  We  need  to  strengthen  the 
portant  alteration,  would  tend  education  in  another  field  is  use-  present  schools  of  journalism, 
to  raise  the  level  of  qualifies-  ful  preparation  for  a  newspa-  Then,  too,  education  in  news- 
tion  of  journalism  graduates,  per  career.  The  great  value  of  paper  work  should  be  available 


from  their  homes. 


meet  the  great  challenge  it  faces  ^ij.eady  groping  for  ways  to  school  such  as  the  University  /«  d  \ 

in  the  mo.lem  world,  ®uuca  ion  jj^get  the  needs  of  the  future.  of  Missouri,  for  example,  should  disatrree 

for  it  requires  schools  which  are  .  ,.  _  l  ^  .  .  ,  ’  .  uisagiee. 


James  Ashley,  Sioux  Foils 
(S.  D.)  Argus  Leader  —  1 


^  ^  ^  ^  He  has  succumbed  to  the  cult 

aaequateiy  sutiieu  anu  o  gestion  that  while  fewer  schools  routine  assignment  he  may  draw  of  bigness.  Large  institutions 

ported.  ^  ^  should  attempt  to  provide  the  in  his  first  job.  On  the  other  offer  many  advantages,  but  they 

T,*  *  o*  r.  •  complete  professional  curricu-  hand  two  of  the  ablest  members  do  not  necessarily  have  a  mont^ 
Gordo'S  Patis,  San  Francisco  ^j^e  larger  number  of  col-  of  the  State  Journal  staff  were  poly  on  brains.  His  stipulation 
(Calif.)  Chronicle  —  1  agree.  leges  and  universities  should  not  graduates  of  specialized  of  rigid  requirements  for  the 

My  a^eement  is  based  on  the  offer  a  limited  but  high  calibre  schools.  first  two  years’  work  in  the 

assumption  that  Luxon  is  wr-  gourse  in  basic  journalism.  ♦  ♦  ♦  liberal  arts  is  disturbing.  The 

rect  when  he  assumes  that  tw^  -pj^e  future  stars  of  the  pro-  Norman  E.  Isaacs,  Louisville  newspaper  industry  —  and  the 


rect  when  he  assumes  that  two-  future  stars  of  the  pro- 

thirds  of  the  150  to  1(5  journal-  fession  are  more  likely  to  come 
ism  schools  would  be  inad^  either  from  intensive  Luxon- 


t  graduates  of  specialized  of  rigid  requirements  for  the 
bools.  first  two  years’  work  in  the 

*  *  *  liberal  arts  is  disturbing.  The 

Norman  E.  Isaacs,  Louisville  newspaper  industry  —  and  the 


(Ky.)  Times  —  I  agree. 


schools  of  journalism  —  should 


ism  scnoois  joum  oe  either  from  intensive  Luxon-  My  experience  has  been  that  try  to  encourage  interest  in  the 

quately  staffed  and  supported,  (.ypg  training  or  the  limited  there  are  only  about  a  dozen  profession — not  restrict  it  The 

Certeinly  I  would  rather  have  high  calibre  alternate  than  they  J-schools  on  whose  graduates  dean  should  look  at  some  of  the 

50  fine  medical  schools  turning  gj.e  from  the  present  diluted  you  can  put  any  reliance  at  all.  smaller  schools — he  would  be 


50  fine  medical  schools  turning  gj.e  from  the  present  diluted 
out  well-trained  doctors  than  arrangement  which  appears  to 
150  if  two-thirds  of  them  were  what  it  is  not. 
producing  ill  trained  fumblers.  *  «  « 

Obviously  it  would  be  ideal  to  ^  York  Jour- 

have  as  many  gwd  schools  as  American  -  I  disagree, 
possible  and  150-17o,  if  they  j  ^ 

all  qualified,  would  be  better  ^ust  be  big  to  be  good  anymore 


Walter  Lister  Philadelphia 
(Pa.)  Bulletin  —  I  agree. 


surprised  by  their  good  work. 


'a.)  tsuiietin  —  1  agree.  Win  Brooks,  Boston  (Mass.) 

*  *  *  Record  American  and  Sunday 

Frank  Eyerly,  Des  Moines  Advertiser  — 


(Iowa)  Tribune  —  I  agree. 

I  do  not  understand  how  any 


It  has  been  our  practical  ex¬ 
perience  that  the  journalism 


than  the  40  or  50-  but  since  1,  X  ^ i  ao  not  unaersrana  now  any  perience  that  the  journalism 

thi,  i,  apt  to  be  possible,  Sl^rthe  liSTX-  -K-'*  ate  not  supplying  tl. 

I  think  that  a  few  good  schools  newspa-  premise  that  fewer  schools  of  best  newspapermen.  It  is  true 

arp  better  than  a  lot  of  mediocre  .  ,  journalism,  competently  staffed,  the  Boston  papers  draw  from  the 

schools  Education  will  be  best  served  with  genuine  professional  stand-  colleges  as  well  as  from  the  man 

^  ^  ,  under  many^  teachers,  rather  ards  and  requirements,  would  and  women  growing  up  in  the 

_  XT  /-I  D-  I.  j  than  a  few,  just  as  readers  are  benefit  the  whole  field  of  com-  industry,  but  the  candidates  are 

Colburn,  Richmond  better  informed  in  cities  where  munication.  coming  from  the  arts  and  science 

'  Times-Dispotch— I  agree,  competition  sharpens  the  prod-  *  *  *  divisions  of  the  colleges  rather 


(Va.)  Times-Dispatch — I  agree,  com 
What  we  need  are  newspaper-  uct. 
men  with  broad  educational 
backgrounds  and  wide  personal  r 
interest.  They  must  have  the  (n. 


unication.  coming  from  the  arts  and  science 

*  *  *  divisions  of  the  colleges  rather 

Frederick  Ware,  O  m  a.  h  a  than  from  the  strictly  journal- 


interest.  They  must  have  the  (n,  c.)  Observer  —  I  am  in¬ 
ability  to  analyze  situations  and  clined  to  agree  with  him. 


(Nebr.)  World-Herald — I  agree,  ism  school. 
Randolph  Norton,  Charlotte  at  least,  in  part. 

*1.  C.)  Observer  I  am  in-  x  liberal  arts  course  is  more  wttttam 


William  P.  Lindley,  Bir- 


uu.uby  U,  ciineu  to  agree  with  him.  important  to  the  education  of  m{„ahZn  Herald - 

put  them  into  perspective  before  However,  it  seems  to  me  that  a  student  bound  to  a  journal-  Td^f^^e  Post-Herald 

they  sit  dovm  before  a  type-  it’s  hard  to  make  a  firm  case  istic  career  than  some  of  the  New^naners  need  both  the 


r  •  °  •  Av.  A  Granting  all  the  values  of  jour-  aate  journalism  courses.  Some  ablv  would  be  nroduced  bv  the 

lenges  facing  us  in  the  future  nalism  schools,  all  of  us  continue  of  these  would  be  better  deferred  n.  iLl 


Newspapers  need  both  the 
super-journalists,  who  presum- 


r  experience  of  having  until  the  junior  and  senior  years 

staffs.  Staff  members  should  be  bright  young  persons  come  to  _  or  mavbe  even  to  the  senior 


schools  envisioned  by  Dr.  Luxon 
and  also  a  large  number  of 


“sd^ted  on^hrba  i'^s^ofTh^s;^^  us  fr  mTon'joSIVrhUs  ^ 

high  educational  and  profession-  and  S^e  you^S^s  "un^  year  plus  a  post-graduate  year,  and  butter  work  of  produc^nj 

al  qualifications  required  for  around  some  of  the  journalism  carl  K  Stuart  Oklnhnmn  ^ 

staffs  of  law  and  medical  graduates  CAia  K.  Stuart,  OArfnlioma  schools  can  turn  out  many  grad- 

school,.,  I  would  ondorue  a  ftv^  ,  doubt  ihut  there  ie  a  parallel  I"  “'ifS 


7ear  colleg;  for  a  mara^Mug  foj  Z  In  “Xlne  or  eugiue^r  Newapaper  ex^utlyea  gen-  category,  as  well  aa  some  of  th. 
tn  maior  in  iniimalism  •  in  meaicine  or  engin^r  eraiiy  ^rho  do  the  hiring  for  former. 

to  major  in  journalism.  mg  or  other  areas  for  which  ^ews  rooms  give  very  little  Certainly  we  should  try  to 

*  *  *  Cr\£W»10l  /\T^A¥>ofA  ..  r  ..  V  . 


special  schools  operate.  credit  for  “Journalism  degrees’’  upgrade  the  present  schools,  but 

*  from  more  than  50  of  the  better  we  should  not  abolish  them. 

E.  J.  Liske,  i4rfcansas  Demo-  schools,  and  even  from  these  ♦  *  ♦ 

at  —  Agree.  they  pick  carefully.  Roderick  J.  Watts.  Houston 


Dwight  B.  Jones,  St.  Paul  • 

(Minn.)  Pioneer  Press — I  agree.  E.  J.  Liske, 
The  day  is  past  when  the  crat  —  Agp-ee. 
journalism  graduate  could  be  Too  many  cc 


journalism  graduate  could  be  Too  many  colleges  are  trying 
looked  on  as  the  pariah  of  the  to  teach  journalism  when  they 
profession.  The  majority  of  aren’t  prepared  for  it.  Journal- 
journalism  schools  today  turn  ism  graduates  of  these  schools 


R.  W.  Barry,  Phoenix  (Ariz.) 
Gazette  —  I  disagree. 

Schools  of  journalism  are 


out  a  product  that  can  be  fused  enter  the  profession  with  the  doing  an  extraordinarily  good 


Roderick  J.  Watts,  Houston 
(Tex.)  Chronicle  —  I  agree. 

It  is  better  to  have  a 
good  schools  of  journalism  than 
to  have  a  number  of  poor  ones. 
I  see  no  reason  why  improve- 


into  the  machine  smoothly.  Con-  delusion  that  they  are  capable  job  of  training  men  and  women  ments  cannot  be  made  in  many 

trast  of  this  era  and  the  past  of  filling  practically  any  job.  for  the  news  rooms.  We  need  all  of  the  schools  with  poor  jour- 

is  definite.  This  trend  can  be  The  professional  schools  the  schools  we  have.  nalism  denartments.  Perhaps 


maintained  only  by  concentrated  should  concentrate  on  junior, 
instruction.  It  can  be  tom  asun-  senior  and  p  o  s  t-g  r  a  d  u  a  t  e 


hools  we  have.  nalism  departments.  Perhaps 

*  *  *  it  would  be  better  for  the  schools 

S.  C.  Butz,  Jacksonville  with  limited  resources  to  make 


der  by  a  policy  of  thinly-spread  courses,  tied  in  with  “intern-  (Fla.)  Times-Union  —  I  dis-  drastic  curtailment 


knowledge. 


ship’’  on  newspapers. 


Mort  Stern,  Denver  (Colo.)  Tom  L.  Kiene,  Topeka  (Kas.) 


agree.  courses  of  study  and  offer  only 

Too  much  concentration  and  courses  which  can  be  taught  by 
too  great  an  opportunity  to  in-  professors  thoroughly  qualified- 
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SYNDICATES 


Rountree,  Law,  Gag 
—Take  Your  Pick 


s 


By  James  L.  Collings 

In  a  late  Fall  fluiTy,  affiliates 
of  a  family  you  know  so  well 
—  Bell  —  give  you  Mai’tha 
Rountree,  a  law  column  and  a 
daily  gag  panel. 

In  the  event  you  think  of 
Miss  Rountree  only  as  a  TV 
moderator  (“Meet  the  Press” 
and  “Press  Conference”),  re¬ 
member  newspapers  came  first 
with  her  —  dailies  in  South 
Carolina  and  Florida. 

She  returns  to  the  field  with 
a  thrice-weekly  column  (600 
words),  “Today  in  Washington,” 
in  which  she  plans  to  inter¬ 
view  VIPs,  with  emphasis  on 
the  women’s  angle. 

“For  example,”  the  syndicate 
points  out,  “she  can  obtain  ex¬ 
clusive  interviews  with  the 
wives  of  presidential  candi¬ 
dates.”  It’s  available  now  from 
McClure  Newspaper  Syndicate. 


Stark 


Yeager 


Philip  B.  Yeager  and  John 
R.  Stark  are  handling  the  three- 


times-a-w'eek  law  column,  “Law 
in  the  News,”  which  runs  in  the 
Washington  (D.  C.)  Star. 

Consolidated  News  Features 
is  agent  for  the  product,  about 
which  the  authors  say: 

“Experience  has  taught  us 
that  our  best  reader  reaction 
comes  from  stories  pitched 
either  to  (a)  news  of  such  well- 
remembered  events  as  to  ring 
a  bell  in  the  minds  of  potential 
readers,  or  (b)  subject  matter 
of  such  universal  interest  — 
e.g.,  divorce,  taxes,  insurance, 
instalment  buying,  sex  law  — 
as  to  attract  broad  interest  on 
its  own  account.” 

The  writing  is  done  by  Mr. 
Yeager  after  consultation  with 
Mr.  Stark.  Both  think  Wash¬ 
ington  is  the  best  spot  to  do  this 
sort  of  feature,  since  “it  is  the 
only  place  where  all  state  law 
is  available  as  well  as  complete 
data  on  all  federal  law.  More¬ 
over,  it  is  where  you  can  always 
find  the  ultimate  authority  or 
expert  on  any  matter  simply 
by  picking  up  the  phone.” 

Writer  Yeager,  41,  has  a  jour¬ 
nalism  degree  from  the  Uni¬ 
versity  of  Arizona  and  a  law 
degree  from  George  Washing¬ 
ton  University.  After  serving 
as  Washington  correspondent 
for  a  number  of  papers  and  as 
an  officer  in  the  Navy,  he  be¬ 
came  editor  of  the  Congression¬ 


The  gone  Mr.  Odd! 


Since  meeting  Brenda,  the  brain  of  Craven  Odd,  Jr., 
whirls!  He  thinks  she  has  eyes  like  stars  from  a  distant 
galaxy...  is  soft  and  fragrant... has  sparkling  health, 
intelligence,  resourcefulness,  radiant  beauty . . .  and  is 
more  heady  than  rare  wine!  What  does  she  think  of  him? 


Brenda  Starr 


by  Dale  Messick . . .  offers  high  romance . . .  the  adventures  that 
come  to  reporters . . .  capped  by  the  breathless  excitement  of 
the  city  room  and  scoops.  It’s  the  newspaper  strip  for  newspaper 
audiences.  Brenda  thrills  millions  of  fans  of  both  sexes  and  all 
ages.  She  steps  up  circulation  for  The  Flash— and  can  do  the 
same  for  you!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

Chieaffn  Tribune^JVett'  Ynrhj^ou's 

Wrms*  Buildina.  \v$r  York 

rnnCm  Trtbunv  Tou-vr,  rhieagn 


al  Digest.  He  is  now  in  business 
for  himself. 


28  City  Editors 


Consultant  Stark,  40,  has  an 
A.B.  from  Cornell,  a  master’s 
from  New  York  University  and 
a  J.D.  from  George  Washing¬ 
ton  University.  He’s  been  a  bank 
economist,  marine  inspection 
officer  and  economist — lawyer 
with  the  executive  office  of  the 
President. 

Today  he  practices  law  in 
McLean,  Va.,  and  acts  as  spe¬ 
cial  assistant  to  the  commis¬ 
sioner,  Bureau  of  Labor  Statis¬ 
tics. 


Valen 


Herbert  Valen  and  Franklyn 
Bruce  Modell  are  the  artistic 
talent.  Their  daily  gag  panel, 
“Wide,  Wide  Whirl,”  through 
McClure,  is  high  quality,  art 
and  wordwise,  which  figures  — 
they  come  from  the  New  Yorker. 

Mr.  Valen  does  the  writing, 
A  native  of  Kingston,  Pa.,  he 
is  39  and  a  graduate  of  Syra¬ 
cuse  University.  During  the 
war  he  was  a  correspondent  for 
the  Army  in  the  ETO,  and  for 
the  past  15  years  has  worked 
on  the  magazine  as  a  gagwriter. 

Mr.  Modell,  40-year-old  artist 
out  of  Philadelphia,  studied  art 
at  the  Pennsylvania  Museum 
School  and  the  Graphic  Sketch 
Club  in  that  city.  In  the  war 
he  was  a  top  sergeant  and  drew 
for  Army  papers. 

In  1953  he  worked  for  the 
Politicken  in  Denmark  doing  a 
short  series  called  “A  New 
Yorker  Looks  at  Copenhagen.” 
Mr.  Modell  has  also  been  with 
the  New  Yorker  15  years. 


Modell 
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At  API  Seminar 

Twenty-eight  city  editors  and 
assistant  editors  will  begin  a 
two-week  seminar  at  the  Ameri¬ 
can  Press  Institute,  Columbia 
University,  on  Monady,  Dec.  2. 

Members  of  the  seminar  are: 

Jack  R.  Bell,  Kalamazoo 
(Mich.)  Gazette. 

Floyd  A.  Bernard,  Port 
Huron  (Mich.)  Times  Herald. 

Buck  Buchwrach,  Honolulu 
(T.  H.)  Advertiser. 

George  L.  Carr,  Cincinnati 
(Ohio)  Enquirer. 

Lawrence  S.  Connor,  Indian¬ 
apolis  (Ind.)  Star. 

William  A.  Crouse,  Woon¬ 
socket  (R.  1.)  Call. 

James  A.  O.  Crowe,  Detroit 
(Mich.)  Neu's. 

John  L.  Dougherty,  Rochester 
(N.  Y.)  Times-Union. 

William  B.  Drever,  Calgary 
(Alberta)  Herald. 

John  Driver,  Detroit  (Mich.) 
Free  Press. 

W.  How’ard  Eanes,  Peters¬ 
burg  (Va.)  Progress  Index. 

Roy  M.  Fisher,  Chicago  (IlL) 
Daily  News. 

George  J.  Flynn,  W’ashington 
(D.C.)  Star. 

Marcus  George,  Arkansas 
Democrat,  Little  Rock,  Ark. 

Alexander  Girelli,  Manchester 
(Conn.)  Evening  Herald. 

James  B.  Graham,  Norfolk 
(Va.)  Ledger-Star. 

Nelson  Griswold,  Buffalo  (N. 
Y.)  Evening  News. 

John  P.  Hackett,  Providence, 
(R.  I.)  Bulletin. 

Basil  W.  Hall,  Charleston 
(S.  C.)  Evening  Post. 

William  J.  Hanna,  Lexington 
(Ky.)  Leader. 

John  A.  Kaichen,  Royal  Oak 
(Mich.)  Tribune. 

Leo  Koeberlein,  Pittsburgh 
(Pa.)  Press. 

Gerald  S.  Lestz,  Lancaster 
(Pa.)  New  Era. 

Orville  E.  Lomoe,  Duluth 
(Minn.)  Herald  and  News- 
Tribune. 

John  McLean,  Ottawa  (Ont) 
CitiixcTto 

John  F.  McNichol,  Williams¬ 
port  (Pa.)  Sun-Gazette. 

Joseph  J.  Moran,  Haverhiu 
(Mass.)  Gazette. 

Calvin  W.  Olson,  Fargo 
(N.  D.)  Forum. 


Elected  to  Board 

James  A.  Richards,  produ(^ 
tion  manager  of  Newsweek 
magazine  since  1946,  has  been 
elected  to  the  Board  of  Direc¬ 
tors  of  Weekly  Publications, 
Inc.  Before  World  War  II  be 
worked  for  the  Seattle  (Wash.) 
Times,  the  Intertype  Corp.  and 
New  York  Daily  News. 
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Mental  Health 

{Continued  from  page  11) 
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Dr.  Menninger  described  alco¬ 
holism,  accidents  and  absentee¬ 
ism  as  the  “3  A’s”  in  industry, 
all  involving  personality  factors. 
He  remarked  that  the  number  of 
persons  in  mental  hospitals  in 
the  U.  S.  is  equal  to  the  popu¬ 
lation  of  a  city  like  Pittsburgh. 

One  out  of  five  persons  has 
emotional  problems  and  is  mal¬ 
adjusted  to  the  daily  stress  and 
srain  of  life,  he  reported.  It 
(osts  two  billion  dollars  each 
pear  to  care  for  the  hospitalized. 
Eighty  percent  of  those  in  hos¬ 
pitals  could  be  cured  by  proper 
psychiatric  care,  he  asserted. 
Greater  research  and  thousands 
of  trained  psychiatrists  are 
reeded,  he  warned.  Now  one  doc- 
•.or  has  to  serv'e  on  an  average 
!50  patients  and  therefore  can 
do  little  for  them.  Solution  of  the 
problem  can  be  helped  by  the 
ass  communications  media,  Dr. 
Menninger  concluded. 


Pix  Editors  Berated 
For  Not  Editing 

Editors  fail  to  give  pictures 
•ie  time  and  intelligent  con- 
■•deration  they  give  to  words. 
Carles  Haun,  picture  editor, 
hitroit  (Mich.)  Free  Press, 
targed  in  a  fighting-but-funny 
.=?eech. 

Pictures  are  news  and  not 
page  decorations,  Mr.  Haun 

■  nted  out.  He  said  some  edi- 

■  rs  think  of  news  simply  in 
ms  of  words  because  they 
"srned  the  business  as  report- 

“There  is  a  lot  of  money 
'^nt  redesigning  newspapers 
-•  what  we  need  is  to  rede- 
m  editors,”  declared  the  pic- 
p'e  editor.  “We  are  talking 
*»ut  better  writing  and  better 
'••ting  to  follow  the  trend  of 
^changing  world  pattern.  But 
t  are  doing  our  talking  and 
•f  editing  in  words  only.  We 
•■e  blind  to  the  whole  picture, 
are  beating  our  brains  out 

■  a  one-way  street.  We  are 
••  love  with  words.  We  are 
■"■Jding  ourselves  with  our 
toodling. 

Buyers  are  Lookers 

it  is  true  that  we  have  a 
"relation  that  can  read,”  he 
^ntmued.  “It  is  also  true  that 
e  Imve  a  population  that  can 
w.  We  are  not  putting  out  our 
^f^aucts  for  readers.  These 
:^P,e  ^ho  buy  our  newspapers 
lookers.” 

■  H^un  charged  there  is 
r  -e  real  picture  editing.  He 

Sc  PUBLISHER 


explained  that  merely  selecting 
one  from  three  pictures  is  not 
picture  editing. 

“The  trouble  with  most  edi¬ 
tors  is  that  they  do  not  spend 
time  on  pictures,”  he  said.  “They 
assume  that  they  know  pictures. 
They  edit  by  a  lot  of  phony 
rules  they  have  picked  up  from 
phony  experts.  There  aren’t  any 
rules  in  the  picture  business 
and  if  there  are  you  ought  to 
break  them. 

5c  vs.  $500 

“The  average  editor  will 
spend  five  minutes  discussing  a 
story  with  a  reporter  and  tell 
him  to  pick  up  a  photographer 
on  his  way  out,”  he  added.  “The 
photographer  gets  no  instruc¬ 
tions.  The  reporter  will  be 
carrying  a  5c  pencil  and  the 
photographer  a  $500  camera.  It 
doesn’t  quite  make  sense.” 

Mr.  Haun  said  90%  of  the 
photographers  are  not  working 
up  to  their  potential  and  that 
the  fault  is  with  the  editors. 

“That  is  grand  fraud  on  a 
grand  scale  and  the  judges  are 
the  readers  wrho  buy  your  news¬ 
paper,”  he  remarked.  “They 
have  been  tolerant  too  long. 
Those  damn  photographers 
bring  back  that  same  routine 
shot.  Kick  their  heads  off.  Make 
them  think  and  do  a  little  of 
your  own.  Get  out  of  the  groove 
yourself  by  using  a  different 
picture  once  in  a  while.” 

Too  many  telegraph  editors 
sort  pictures  as  if  they  were 
potatoes,  he  said.  Lack  of  va¬ 
riety  is  a  great  curse,  he  de¬ 
clared,  and  he  found  no  excuse 
for  it  with  new  photographic 
equipment  available  and  photog¬ 
raphers  are  no  longer  “snap¬ 
pers  saddled  with  little  black 
boxes.” 


Lens  vs.  Saw 

“The  business  office  will  kick 
like  hell  about  spending  $600 
for  a  600  mm  lens  and  then  will 
turn  around  and  buy  a  $1,200 
saw  for  the  back  shop,”  declared 
Mr.  Haun. 

“It  is  about  time  our  editors 
started  learning  that  there  is 
a  different  technique  in  the 
business  of  editing,”  he  con¬ 
tinued.  “You  have  to  look  for 
that  different  type  of  picture 
reporting.  It  is  a  legitimate 
business,  not  below  the  dignity 
of  some  word  editor.” 

Mr.  Haun  was  a  city  editor 
himself  and  thus  has  had  ex¬ 
perience  in  editing  both  words 
and  pictures. 

“Pictures  make  our  newspa¬ 
pers  look  better,”  he  concluded. 
“The  only  things  attractive 
about  some  newspapers  are  the 
ads.  We  live  in  a  well  designed 
world.  Good  design  is  attractive. 

for  November  30,  1957 


A  lot  of  people  like  pictures.  A 
lot  of  them  are  your  readers.” 

John  Q.  Mahaffey,  Texarkana 
(Texas)  Gazette  and  News, 
complained  to  Mr.  Haun  that 
the  mental  make-up  of  photog¬ 
raphers  is  such  that  he  never 
has  been  able  to  get  one  to 
listen  to  his  instructions. 

“You  have  to  be  smarter  than 
the  photographer,”  acidly  ad¬ 
vised  the  Detroit  firebrand. 
“Send  him  back  if  he  does  not 
get  what  you  told  him  to  get. 
You  let  him  go  out  and  do  as 
he  damn  pleases.  It’s  time  for 
you  to  be  editors.” 

Hungary  May  Revolt 
Again,  Marlon  Says 

What  happened  in  Hungary 
a  year  ago,  what  is  happening 
now  and  what  may  be  expected 
to  happen  in  the  future  were 
described  by  Endre  Marton,  AP 
staffer  and  former  correspond¬ 
ent  in  Budapest. 

“I’m  a  reporter  and  not  a 
prophet  and  have  no  crystal 
ball,”  said  Mr.  Marton.  “Still,  it 
is  no  secret  and  is  known  on 
both  sides  of  the  Iron  Curtain 
that  the  courage  of  Hungarians 
and  Poles  was  not  broken,  that 
they  wait  only  for  the  oppor¬ 
tunity  to  make  a  second  attempt 
to  get  rid  of  their  present  mas¬ 
ters.” 

Mr.  Marton  said  the  fiction  of 
a  happy  relationship  between 
Soviet  Russia  and  the  satellite 
countries  was  broken  forever  by 
the  revolt.  He  said  the  revolu¬ 
tion  also  proved  that  armed  re¬ 
volt  can  be  effective  against  dic¬ 
tatorship. 

Neighborliness  Pays 
For  Newspapers 

“How  to  Get  Along  With  Your 
Neighbors”  was  the  theme  of 
a  talk  by  C.  G.  Wellington, 
Kansas  City  (Mo.)  Star,  who 
gave  a  case  history  of  how  the 
Star  gets  along  with  other 


Breakfasi  Briefs 

Before  a  young  man  prom¬ 
ises  to  have  and  to  hold  he'd 
better  make  sure  the  girl  has 
the  will  power  to  stick  to  a 
diet. 

«  #  « 

It  is  not  thought  likely  that 
American  beauties  will  fall 
for  the  new  bag  style  of 
dresses  introduced  this  season 
in  Paris.  Few  tomatoes  wish 
to  look  like  potatoes. 

From  the  Cleveland  Plain  Dealer 


newspapers  m  the  two  states  it 
serves — Missouri  and  Kansas. 

He  said  that  formerly  there 
was  a  lack  of  cooperation  be¬ 
tween  the  Star  and  other  papers 
but  that  now  the  neighboring 
newspapers  were  on  very 
friendly  terms. 

“One  reason  is  the  personal 
and  friendly  contacts  we  have 
with  the  other  papers,”  said  Mr. 
Wellington.  “We  staff  top  stories 
in  the  two  states  and  our  re¬ 
porters  go  into  the  other  news¬ 
paper  offices  and  greet  the  edi¬ 
tors  on  a  first-name  basis.  We 
furnish  local  papers  with  pic¬ 
tures  when  they  want  them.  We 
used  to  have  our  circulation  men 
sell  the  local  papers,  too.” 

Mr.  Wellington  said  many 
metropolitan  papers  do  not  take 
part  in  state  press  meetings  but 
Star  editors  attend  all  such  ses¬ 
sions  in  the  two  states.  The  Star 
carries  a  column  of  notes  from 
each  state.  Serious  editorials 
from  newspapers  of  both  states 
are  clipped  and  reprinted  to  give 
readers  a  comprehensive  idea  of 
views  from  over  the  whole  area. 

'The  speaker  told  how  a  pub¬ 
lisher  once  threatened  to  fire  a 
reporter  because  he  had  sent  the 
Star  a  story  and  said  conditions 
have  changed  since  then. 

“A  city  newspaper  cannot 
compete  on  the  local  level,”  said 
Mr.  Wellington. 


Purina  Contest  Push 

St.  Louis 

Intensive  newspaper  supple¬ 
ment,  TV,  magazine  and  grocery 
trade  advertising  (via  Gardner 
Advertising  Co.)  will  be  used 
by  Ralston  Purina  Co.  to  pro¬ 
mote  a  new  kind  of  contest  for 
Purina  Dog  Chow  from  January 
through  March,  1958.  Special 
full-page  ads,  in  addition  to  the 
product’s  already  heavy  cam¬ 
paign,  will  appear  in  This  Week, 
Parade,  Family  Weekly,  and 
locally-edited  supplements. 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opporfunifies 

InvMtlgate  th«  dev«lopm«ntc 
that  ar«  taking  place — In- 
craaaad  population,  Induatrlal 
davalopmant,  high  atandard 
of  living,  and  the  mounting 
■ucceaaea  of  over  800  U.  8. 
eompanlea  that  are  operating 
and  have  1600,000,000  Invested 
In  Auatralia. 

Te  ksep  h  fooeh  with  marksting, 
advertising,  publishing  and  graphic 
arts  la  Ausiralia  read 
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NalioiK  of  Mulillr  Rut' 

<  .^u^  <■  V«  I  bn* 


By  Janies  M.  Sheen 


and  in  fhe  present. 


EXECUTIVE  STAFF  of  Grit:  Left  to  right— Ralph  R.  Cranmer,  exKutlyi 
vicepresident;  George  R.  Lamade  and  Howard  J.  Lamade. 


has  attracted 


hundreds  of  thousands  of  per-  old-fashioned  Americanism, 
sons  over  the  years.  Youngsters  Grit  is  prepared  and  edited 
sign  the  coupon  to  pledge  that  in  Williamsport  by  an  editorial 
they  will  live  by  the  Golden  staff  of  22.  Material  is  drawn 
Rule.  In  return,  they  receive  from  a  wide  variety  of  sources, 
a  certificate  showing  that  they  the  procurement  supervised  by 
are  members  of  Grit’s  Golden  Feature  Editor  James  M.  Sheen, 

Rule  Club.  The  total  of  mem-  Many  Grit  stories  and  pictures 
bers  joining  since  the  club  was  (it  pioneered  in  pictorial  jour- 
“formed”  as  the  result  of  a  sug-  nalism  and  goes  in  heavily  for 
gestion  by  a  reader  in  1894  de-  photos)  are  produced  by  free- 

fies  accounting.  lance  writers  and  photographers  changes 

A  weekly  contest  in'  which  throughout  the  country  Grit 
readers  were  asked  to  supply  also  subscribes  to  the  full  wire 
captions  for  cartoons  drew  more  ac^^ice 

f  ’  ple"‘Sh‘ wielf  were  wrrcLrt.rSember,  and  to  In  ila  modem  dre, 

$5  Coloring  contests  tor  chil-  Pirti?"®  services  of  other  Ipid  employs  the  fan 
J  1  I.  fj  jt  svndicates.  doni  headline  faces 

dren  are  regular  holiday  fea- 

tures.  A  Valentine  competition  Grit’s  News  Section  under  ^  „ 

produced  13,134  entries  for  $40  News  Editor  Richard  F.  Wil-  ^  c,  ai 

liamson  usually  consists  of  16 

pages,  including  editorial,  com-  ^ 

plete  news  review,  sports  and  In  the  Lamade  I 
outdoors  pages. 

w,  ,  .  c  ..  Grit  was  establis 

Its  popular  Women’s  Section  quarters  of  a  centu., 
contains  eight  pages  of  feature  Dietrick  Lamade,  who  had  P»' 
stories  and  women’s  interest  de-  the  small  towns  c: 

partments.  Its  two  food  pages  America  It  has  been  managf: 
are  outstanding  in  the  nation,  ^y  the  Lamade  family  since. 

The  Women’s  Section  also  of-  Mr,  Lamade  handed 
fers  each  week  a  wide  selection  precepts  like  these  which 
of  patterns.  still  used  in  making  Grit  a  roc- 


paper  is  extremely  readable 
since  it  uses  no  column  role 
and  a  minimum  of  other  rules. 

It  has  been  marked  by  con¬ 
siderable  white  space  since  type 

1 _ _ ^  .1 _ were  made 

in  1951  by  the  late  Gilbert  P 

_ _ _  Farrar,  typographical  consult 

and  wirephoto  of  the  sut,  and  Grit’s  managing  edi 
of  which  it  tor,  David  D.  Geesey. 


Dietrick  Lamade 


getters.  So  are  stories  about  ^  ' 

small  to-wms  overcoming  ad-  Grit  also  asks  reader  opinions 
versity  and  individuals  conquer-  such  serious  questions  as 
ing  personal  handicaps.  “How  Can  Highway  Accidents 

Be  Reduced?”  The  response  al- 
Nothing  Sensational  ways  is  heavy. 

Grit  nevertheless  does  not  go  For  Free  Enterprise 

in  for  the  sensational.  The 

newspaper  is  proud  of  the  fact  editorial  activities  are  di- 

that  any  one  of  its  three  sec-  rectly  under  Kenneth  D,  Rhone, 
tions  can  be  picked  up  by  any-  Williamsport-bom  and  a  grad- 
one  in  its  small-to-wn  house-  y*^te  of  the  University  of  Mich- 
holds  without  ever  finding  any- 

thing  offensive.  Grit  w-as  established  as  an 

Grit  knows  that  small-town  .ndependent  weekly  and  is  in¬ 
residents  want  news  and  in-  dependent  politically  today.  Its 
formation  but  that  they  are  editorials  generally  support  the 
also  interested  in  child  care,  Eisenhower  administration  and 
fashions,  recipes,  fiction,  sports,  strongly  proclaim  free  enter- 
poetry,  checkers,  and  sermons,  prise,  economy  in  government 


GET  A  HEAD  START 

ON 
IN  THE 

EDITOR  &  PUBLISHER 

YEAR  BOOK 


For  newspapers,  it's  an  inside  track 

to  national  advertisers  and  agencies.  Because 
tfiey’ll  turn  almost  every  busy  day  in  1958  for  the 
information  they  need  to  buy  newspaper  space  .  .  . 
information  available  no  where  else.  They  look  in 
the  Personnel  Section  for  names,  addresses,  rates, 
circulations,  and  executive  staffs  for  all  daily  news¬ 
papers.  The  section  of  “Special  Data  for  Buyers  of 
Newspaper  Space”  was  developed  at  the  request 
of  the  Media  Buyers  Association  of  New  York  to 
answer  their  specific  needs. 

Either  one  of  these  high-impact  sections  provides  a 
selling  atmosphere,  heavy  traffic  for  your  news¬ 
paper’s  story.  Why  not  use  both  sections  and  get 
twice  the  punch  for  1958? 


Mail  your  space  reservation  today! 


Publication  data:  February  28 

Deadline  for  reservations:  December  19,  1957; 
for  copy,  January  3,  1958.  Furnish  good  reproduction 
proof  for  photo-offset  lithography;  no  plates  necessary. 
Regular  contract  rates  apply.  Transient  rates — 
page,  $510;  half-page,  $290;  quarter-page, 
$165;  eighth-page,  $105. 


A  front  rnnner  for  newspaper  suppliers 

If  newspapers  are  your  customers,  the  1958  YEAR 
BOOK  is  an  ideal  place  to  tell  your  story.  Pub¬ 
lishers  and  editors  search  its  pages  for  information 
on  news  services,  features,  syndicates,  etc.  Pro¬ 
duction  and  mechanical  executives  use  its  directory 
of  manufacturers  and  suppliers  of  equipment  when¬ 
ever  they’re  looking  for  equipment  or  supplies. 
The  tabulation  of  mechanical  data  on  U,  S.  and 
Canadian  dailies  is  a  magnet  for  all  men  with 
newspaper  money  to  spend. 

No  matter  which  section  you  select  for  your  sales 
message,  it  will  work  for  you  all  year  in  the 

1958  EDITOR  &  PUBLISHER 
YEAR  BOOK 


editor  «  Publisher 


tear 


Book 
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Linotype  Co. 
To  Move  Plant 


Mergenthaler  Linotype  Com¬ 
pany  is  preparing  to  move  its 
manufacturing  plant  out  of 
Brookljm  where  it  has  been 
since  before  the  turn  of  the  cen¬ 
tury. 

The  move  will  be  made  some 
time  next  year,  Martin  M.  Reed, 
president  of  the  company,  said. 

Several  sites  east  of  the  Mis¬ 
sissippi,  including  two  in  Penn¬ 
sylvania,  are  being  considered. 

Mr.  Reed  said  the  relocation 
of  plant  had  been  under  study 
for  some  time,  “because  of  eco¬ 
nomic  factors.”  The  decision 
will  be  made  in  the  near  future, 
he  added. 

Executive,  administrative, 
sales  and  research  offices  will 
remain  in  the  New  York  City 
vicinity,  Mr.  Reed  said.  The 
company  employs  about  2,500 
persons  in  several  buildings 
near  the  New  York  Navy  Yard 
in  Brookl3m. 

^  '  Unique  System 

ing  where  possible,  but  not  In  a  unique  circulation  sys- 

$7,600,000  for  wishy-washy.  Be  humorous  in  tern,  90  per  cent  of  the  copies 

the  right  place.  Make  every  is-  of  Grit  are  sold  by  30,000  sales 
Sta^tlOIlS  16,000  small  towns.  This 

life.”  entails  wrapping  a  bundle  of 

Kansas  City,  Mo.  Grit’s  initial  circulation  was  papers  in  Grit’s  mailing  room 
The  sale  of  the  radio  and  tele-  1,500,  mostly  in  the  vicinity  of  for  each  boy  each  week  —  a 
vision  stations  of  the  Kansas  Williamsport.  The  average  sizeable  operation. 

City  Star  Company  to  National  weekly  net  circulation  for  1957  At  Dietrick  Lamade’s  death 
Theatres,  Inc.,  a  theater  cir-  will  be  880,000  copies,  broken  jn  1938,  his  son,  George  R.  La- 
cuit,  was  announced  this  week,  down  into  Grit’s  three  editions:  made,  succeeded  him  as  presi- 
A  joint  announcement  by  the  National  —  728,000;  Pennsyl-  dent.  ' He  had  become  general 
Star  and  Elmer  C.  Rhoden,  vania  ““  112,000;  IVilliamsport  manager  two  years  before.  An- 
president  of  the  theater  corpo-  —  40,000.  other  son,  Howard  J.  Lamade, 

ration,  disclosed  that  the  selling  The  National  Edition  is  Jc  vicenresident  and  ,ecretarv 
price  was  $7,600,000.  printed  and  mailed  Monday  Four  grandsons  of  Dietrick  lTI: 

Operation  of  both  stations,  through  Wednesday.  The  Penn-  made  also  are  in  the  business. 
WDAF  and  WDAF-TV,  will  be  sylvania  Edition,  in  which  four 

conducted  by  the  Star  until  the  pages  of  Pennsylvania  news  are  275  on  Payroll 

contract  for  Purchase  has  been  added  to  the  National  Edition,  ^  R.  Cranmer,  executive 

approv^  by  the  Federal  Com-  is  pnnt^  Thursday,  -rhe  Wil-  vicepresident  of  Grit,  is  a  mem- 
mi^ications  Commission.  Edition,  which  runs  ber  of  the  laboratory  projects 

The  Stor  agreed  in  a  consent  from  96  to  136  pages,  is  printed  committee  of  the  American 
decree  that  it  would  sell  its  early  Sunday  morning  Newspaper  Publishers  Associa- 

w  interests  In  the  spring  of  1958,  the  lions’  Research  Institute,  Inc. 

within  90  days.  gross  circulation  will  pass  the  it  _ _ 


EDITORIAL  GROUP  planning  next  issue  of  Grit:  Editor  Kenneth  D. 
Rhone,  seated,  with  Mrs.  Erma  Winner,  women's  editor;  David  D. 
Geesey,  managing  editor;  and  James  M.  Sheen,  feature  editor. 


million  mark  for  several  weeks 
and  will  reach  an  estimated 
peak  of  1,500,000. 


(Continued  from  page  56) 


Confidential 


•  Negotiations 


raisa 


inancing 


Newspaper,  Radio  &  Television  Properties 


The  long-standing  agreement 
s  has  been  its  past,  will  be  continued  another 
foiTvard  to  an  even  years.  In  the  first  tabulation 
ng  future  of  circula-  referendum  returns  347 

_  j  cals  voted  in  favor  of  the  arm- 

Ivertising  gams  and  ^bile  only  25  local. 

the  nation  s  small  voted  against  it.  This  repr®* 
sented  half  the  anticipated  vote. 
EDITOR  &  PUBLISHER  for  November  30,  1957 
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Major  Sul  lens 

(Continued  from  page  14) 


the  mansion  where  he  took  to 
his  bed  for  two  weeks.  He  never 
issued  a  statement  regarding 
the  fight. 

“However,  the  next  day  the 
Daily  News  made  the  most  of 
it,  and  when  two  of  its  reporters 
showed  up  in  the  legislature’s 
press  gallery  wearing  football 
helmets  and  carrying  baseball 
bats  the  session  broke  up  in  a 
riot  of  laughter.” 

Once  Bilbo  was  found  hid¬ 
ing  behind  a  cow  in  an  Ox¬ 
ford  barn,  when  he  was  served 
with  a  summons  to  appear  as 
a  witness  in  the  famous  seduc¬ 
tion  case  brought  against  Gov. 
Lee  Russell  by  a  Capitol  Hill 
stenographer. 

Sullens  is  said  to  have  writ¬ 
ten; 

“Some  people  feel  sorry  for 
Governor  Russell,  some  people 
feel  sorry  for  the  secretary,  and 
some  people  feel  sorry  for  Bilbo, 
but  I  feel  sorry  for  the  cow.” 

This  was  typical  of  the  way 
he  dealt  editorially  in  his  prime 
with  politicians  he  opposed. 


detested  prohibition,  he  was  a 
deacon  in  Jackson’s  First  Pres¬ 
byterian  Church. 

Serving  as  a  major  with  mil¬ 
itary  intelligence  during  World 
War  I.  Sullens  returned  home  to 
help  organize  the  American 
Legion  at  a  St.  Louis  conven¬ 
tion  in  1919.  He  was  a  charter 
member  and  one  of  the  first 
commanders  of  the  Henry 
Graves  Post,  American  Legion 
in  Jackson. 


The  first  Mrs.  Sullens  died  in 
1937. 

He  married  his  second  wife, 
the  former  Miss  Barbara  Bar¬ 
ber,  daughter  of  a  Water  Valley 
w’eekly  newspaper  publisher,  on 
May  15,  1939. 


Intelligence  Oflicer 


Conimunitv  I..eader 


Sullens  also  served  as  presi¬ 
dent  of  the  Jackson  Chamber  of 
Commerce.  He  was  a  charter 
member  of  the  Rotary  Club  and 
the  Little  Theatre.  He  was  a 
member  of  the  Jackson  City 
Schools  board  of  education  at 
one  time. 

His  capacity  for  religion  was 
great.  The  Christmas  editorial 
which  adorns  the  entire  front 
page  of  the  Jackson  Daily  News 
each  Dec.  25th  has  been  reprint¬ 
ed  for  many  years  and  is  con¬ 
sidered  lasting  literature.  The 
language  of  the  editorial  is  al¬ 
most  Bibical  in  its  purity. 


Heart  in  Hi«i  Writing 


Native  of  Mix^^ouri 


Bom  at  Versailles,  Mo.,  on 
Nov.  12,  1877,  Major  Sullens 
was  a  reporter  for  the  St.  Louis 
Post-Dispatch  before  coming  to 
Jackson  in  1897  to  become  city 
editor  of  the  Clarion  Ledger. 

Jackson  then  was  only  a  dusty 
little  town  of  about  5,000  popu¬ 
lation  with  no  paved  streets  and 
a  handful  of  flimsy  buildings.  It 
was  Sullens’  first  time  in  Jack- 
son  and  he  decided  to  take  the 
next  train  back  to  St.  Louis. 

But  he  missed  the  train  and 
thus  began  a  love  affair  between 
a  man  and  a  city  that  was  to 
last  sixty  years. 

Sullens  left  the  Clarion-Led¬ 
ger  in  1905  after  an  explosive 
quarrel  with  the  publisher,  the 
late  Col.  R.  H.  Henry.  The  quar¬ 
rel  was  touched  off  by  the  fact 
Henry  cut  in  half  a  dramatic 
review  written  by  Sullens. 

“I  tore  up  the  galley  proofs 
Md  told  him  he  could  take  his 
job  and  go  to  hell,”  Sullens  said. 


Sullens  wrote  about  the 
things  he  loved  in  such  a  way 
to  bring  lumps  into  the  throats 
of  his  readers.  His  nostalgic 
tributes  to  Mother  Nature  were 


inspiring. 

He  never  missed  an  editorial 
opportunity  to  note  the  passing 
of  a  well-known  Jacksonian. 
Many  a  family  guards  carefully 
a  Sullens  editorial  in  tribute  to 
a  deceased  relative. 

Mr.  Sullens  was  married 
twice. 

His  first  wife  was  the  former 
Miss  Ann  Kirkpatrick  Lemon, 
daughter  of  Mr.  and  Mrs. 
George  Lemon.  Miss  Lemon’s 
father  was  a  prosperous  Jack- 
son  merchant. 

The  couple  w’as  married  on 
Nov.  25,  1903,  and  among  those 
w’ho  sent  w’edding  gifts  was  the 
late  William  Randolph  Hearst. 


During  World  War  I,  Mr. 
Sullens  served  as  an  officer  of 
military  intelligence  on  the  gen¬ 
eral  staff  of  the  U.  S.  Army. 
From  this  service,  and  the  rank 
of  major  he  held  in  the  Officers 
Reserve  Corps,  he  was  known 
from  World  War  I  until  his 
death  as  “Major”  Sullens. 

His  home  was  in  a  manorial 
structure  with  prominent  blue 
shutters  at  3806  King’s  High¬ 
way  in  Jackson. 

Prior  to  Sullens’  fatal  illness, 
he  had  been  looked  upon  in  some 
quarters  as  a  medical  miracle. 
In  1946,  physicians  gave  up 
hope  for  him  after  he  suffered  a 
heart  attack. 

This  resulted  in  his  doing 
most  of  his  work  at  home  but 
had  little  effect  on  his  profilic 
writing. 

Only  a  few  months  ago  how¬ 
ever,  he  toured  Europe.  Still 
more  recently,  he  stormed  into 
the  Post  Office  building  in  Jack- 
son  to  demand  and  get  a  camera 
confiscated  from  a  Daily  News’ 
reporter. 

Three  years  ago,  the  Daily 


FAMILY  MAN— Jack  Blue,  left, 
chairman  'of  the  Southern  Califor¬ 
nia  AP  News  Editors  Conference, 
chats  with  Bill  Stewart,  editor  of 
the  new  Family  Section  of  the 
Los  Angeles  Times.  Mr.  Stewart 
termed  it  "the  only  new  thing  in 
newspaperdom  this  year."  (E&P, 
Sept.  21,  page  119). 


News  merged  with  the  rival 
Clarion- Ledger  but  Sullens 
maintained  his  independent  edi¬ 
torial  control  of  the  Daily  News. 
He  agreed  to  sell  his  interest  in 
the  Daily  News  only  on  the 
condition  he  could  write  what 
he  pleased. 


Capt.  Martin  Dies 

Oakland,  Calif. 

Captain  Antonio  Rodriguez 
Martin,  65,  died  in  Cadiz,  Spain, 
in  mid-November,  according  to 
word  received  here.  He  was  an 
Oakland  Tribune  stockholder, 
but  held  no  office. 


last  yearns  retail 
sales  figures  are 


Only  in  the  EDITOR  &  PUB¬ 
LISHER  MARKET  GUIDE  can 
you  get  current,  accurate 
estimates  on  retail  sales, 
population  and  individual 
incomes  for  1957  . . . 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 


LIBEL 


ACCURATE?  1956  estimates  as  published  in  the 
1957  Market  Guide  were  within  .0012%  of  the 
Commerce  Department’s  figures,  as  released 
in  the  “Survey  of  Current  Business.”  Retail 
sales  estimates  missed  by  only  .0042%. 


Becomes  News  Editor 


1957 


Sullens  was  hired  two  hours 
l*tcr  as  city  editor  of  the  Jack- 
»n  Daily  News.  A  year  later, 

^llens  became  editor  and  then 
wught  out  the  interests  of 
"rank  Bellinger  to  become  a 
part-owner. 

A  many-faceted  personality 
yas  Sullens.  The  unquestioned 
journalistic  leader  in  Mississip¬ 
pi  he  al^  was  active  in  patrio- 
0  and  civic  work  and  although 

once  a  two-fisted  drinker  who  _ 

editor  ac  PUBLISHER  tor  November  30,  1957 


by  comment,  picture,  error  in  fact  or 
Wenfity;  or  of  ’  vioioting  Privacy  or 
Copyright,  Ptrocy  of  matter  or  format 

F  O  R  t  I  F  Y 

ogolntt  embor  rotting  lott 
with  our  specioi  excels 

INSURANCE 

covering  these  hazards  — 
unique,  effective,  inexpensive  ' 


CURRENT?  E&P  MARKET  GUIDE  data  is 
available  from  12  to  18  months  ahead  of  any 
other  publication.  No  other  service  gives  you 
figures  for  the  current  year. 


If  you  use  reliable,  current  data  on  population, 
retail  sales  and  individual  incomes  to  plan  ad¬ 
vertising  and  sales  —  you  should  be  using  the 


EMPLOYERS  REINSURANCE 


E  &.  P  Market  Guide 


^CORPORATION 

21  W  Tenth.  Kansas  City.  Mo 
New  York.  Chicago.  San  Francisco. 
107  William  175W  100  Busn 

St  Jackson  St. 


1475  Broadway  «  New  York  3A.  N.  Y. 


1958  Market  Guide  to  be  published  November,  1957. 
Reserve  your  copy  now. 


59 


Oct.  Linage 
Off  for  Both 
Month,  Year 

Total  October  linage  in  52 
cities  measured  by  Media  Rec¬ 
ords,  Inc.,  hit  259,037,473  lines, 
off  4%  from  the  269,856,566 
lines  tallied  in  October  of  last 
year.  For  the  year  to  date,  total 
linage  ran  2,339,526,852,  down 
2.8%  from  the  2,405,706,138 
lines  registered  during  the  same 
period  a  year  ago. 

Financial  linage  showed  the 
only  increase  for  both  October 
and  the  year  to  date  with  a 
5.1%  gain  for  the  month  and 
a  5.4%  boost  for  the  year  to 
date. 

Other  linage  classifications 
showed  the  following  losses  for 
October:  Display,  7.6%;  Classi¬ 
fied,  7.6% ;  Retail,  0.5% ;  de¬ 
partment  Store,  2.4%;  General, 
11.5%;  and  Automotive,  4.1%. 

City-by-city  figures  follow: 


OCTOBER  NEWSPAPER  UNAGE-52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Reeord  Measurement!)) 

1957  19.56  %  of  E&P 

Total  Advertising  Linage  Linage  1956  Index 


1957 

19.56 

AKRON 

,  OHIO 

Beacon  Joumal-e  . 

2,748,824 

2,592,223 

§  Beacon  Joumal-S 

923,143 

1,003,424 

Gr.and  Total  . . . 

3,671,967 

3,595,647 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e  . 

1,632,840 

1,503,192 

Times  Union-m  .. 

1,218,352 

1,121,852 

•Times  Union-S  .. 

663,663 

629,678 

Grand  Total  . . . 

3,514,855 

3,254,722 

NOTE:  Times-Union-S  includes  9,395 

lines  of  part-run  advertising 

(1956). 

ALBUQUERQUE,  N.  M. 

Journal-m  . 

1,436,986 

1,379.656 

SJournal-S  . 

415,760 

392.702 

Tribune-e  . 

1,463,625 

1,372,545 

Grand  Total  . . . 

3,316,371 

3,144,903 

ANDERSON,  IND. 

Bulletin-e  . 

988,972 

1.0.59,055 

Herald-m  . 

670,465 

677,-596 

••Herald-S  . 

214,360 

220.664 

Grand  Total  . . . 

1,873,797 

1.957,315 

ATLANTA,  GA. 

Constitution-m  . . . 

1,6.59,113 

1,717,973 

Journai-e  . 

2,372,610 

2,540,782 

Journal  & 

Constitution-S  . . 

913,885 

949,887 

Grand  Total  _ 

4,945,608 

5,208,642 

ATLANTIC 

CITY,  N. 

J. 

Pre.«s-m  . 

849,878 

804,376 

Press-S  . 

142,774 

157,434 

Grand  Total  . . . 

992,652 

961,810 

BALTIMORE,  MD. 

•American-S  . 

713,374 

668,310 

News-Post-e  . 

,  1,819,094 

2,032,533 

Sun-m  . 

1.445,127 

1,689,996 

Sun-e  . 

.  2.660,089 

2,987,755 

tSun-S  . 

,  1,501,691 

1,652,031 

Grand  Total  . . . 

,  8,139,375 

8,930,625 

BAYONNE,  N.  J. 

Times-e  . 

516,899 

483,413 

BINGHAMTON,  N. 

Y, 

Press-e  . 

.  1,507,624 

1,455,107 

§Pres8-S  . 

.  339,928 

362,058 

Sun-m  . 

.  479,854 

474,076 

Grand  Total  . . 

.  2,327,406 

2,291,240 

October  . 

September  . 

Year  to  date  . . . 

Display 

October  . 

September  . 

Year  to  date  . . . 

Classified 

October  . 

September  . 

Year  to  date  . . . 

Retail 

October  . 

September  . 

Year  to  date  . . , 

Department  Store 

October  . . 

September  _ 

Year  to  date  . . . 

General 

October  . 

September  .... 
Year  to  date  . . 

Automotive 

October  . 

September  .... 
Year  to  date  . . 

Financial 

October  . 

September  .... 
Year  to  date  . . 


259,037,473 

241,293,503 

2,339,526,852 

201,580,191 

182,294,663 

1,752,380,175 

57,457,282 

58,998,840 

587,146,677 

142,667,210 

132,219,540 

1,242,280,635 

52,814,480 

50,210,972 

456,195,167 

38,491,989 

33,294,358 

318,972,100 

16,188,071 

13,339,194 

151,339,813 

4,232,921 

3,441,571 

39,787,627 


269,956,566 

244,056,470 

2,405,706,138 

207,659,397 

181,020,645 

1,785,901,732 

62,197,169 

63,035,825 

619,804,406 

143,335,327 

133,610,256 

1,260,938,152 

54,095,614 

51,626,035 

462,866,165 

43,420,296 

34,223,030 

342,445,147 

16,877,923 

10,017,975 

144,772,589 

4,025,851 

3,169,384 

37,745,835 


1*57  IHl 
COLUMBUS.  OHIO 
Dispatch-e  2,2S6.799  2, 071, MS 

Dispatch-S  .  1,076,316  1,0SI,T5(> 

Citiz*’n.e  .  836,074  780, Mi 

SCitizen-S  .  343,37  3  348, SU 

Ohio  State 

Journnl-m  .  747,764  769, DM 

Star-w  .  50,323  5S,Mi 


101.4 

105.5 
105.8 

Grand  Total  ...  6.289,649 

DALLAS.  TEX. 

5.090.13) 

F06t-St 

NOT 

binitio 

News-m  . 

,  2,019,927 

2.158.5a 

(dition, 

102.5 

tNews-S  . 

.  736,063 

mM 

Times  Herald-e  . . 

.  2,404,898 

2.470,789 

106.2 

•Times  Herald-S  . 

759,635 

727.M0 

PrtM-e 

106.2 

Grand  Total  . . . 

,  6,920,523 

6.041,1$: 

Grsn 

DAYTON,  OHIO 

97.7 

Journa1«Herald*m 

1,842,653 

1.940,12! 

Times-) 

103.4 

News-e  . 

.  2,140.247 

2,342,113 

limes-: 

104.9 

News-S  . 

.  748,847 

762,98 

Grand  Total  . . 

.  4,731,747 

5,043,113 

102.9 

DENVER.  COLO. 

Pitriot 

Rocky  Mtn. 

Newf-m  .  1,636,078  1,602,6« 

•SRocky  Mtn. 

Nfws-S  .  411,619  43S.MII 

Post-e  .  2,353,289  2,445,531 

tPost-S  .  819,673  850,833 

Grand  Total  ...  5,220,659  5,S32,2r 

•Includes  63,882  lines  AMERICAN 
WEEKLY. 

DES  MOINES,  IOWA 

ReKister-m  .  745,335  823,084 

Tribunise  . 1,085,218  1,048,701 

tRegister-S  .  534,90  4  543,054 

Grand  Total  ...  2,365,457  2,414,841 
DETROIT.  MICH. 

Free  Press-m .  1,587,900  1,663,184 

SFree  Press-S  _  4  34,118  474,733 

News-e  .  2,776,183  2,823,627 

tNews-S  .  1,168,8  1  0  1,270,95, 

Times-e  . .  1,459,384  1,466,131 

•Times-S  .  443,772  458,471 

Grand  Total  ...  7,869,167  8,157,105 


*9”  ‘956  „ 

BIRMINGHAM,  ALA.  CHARLOTTE.  N.  C.  News-f  ribun^m’ ' !  ’oSoioOi 

Poat-Herald-m  ...  1,367,2.57  1,410,491  News-e  .  1,228.051  1.182.165  News-Tribune-S  ..  4  80,4  1  0  494,514 

News-e  .  2,219,664  2,116.177  Observer-m  .  1.640,794  1,514,297  - 

tNews-S  .  797,120  793,633  fObserver-S  .  615,980  657,704  Grand  Total  ...  2,295.07  3  2.205,675 


Grand  Total  ...  4,384,041  4,320,301 

NOTE:  News-e  includes  part-run  ad- 
vertisinp:  47,974  lines  (1957);  54,348 

lines  (1956).  1956  totals  supplied  by 
publisher. 

BOSTON.  MASS. 


Grand  Total  ...  3,384,825  3,254,166 


American-e  _ _ 

. .  821,647 

958,098 

Record-m  . 

. .  858,954 

1,049.242 

•Advertiser-S  . . 

..  319,302 

.392.2r.5 

Globe-e  . 

..  1,842,888 

1,938.218 

Globe-m  . 

..  1,434,447 

1,482,809 

Globe-S  . 

..  1,142,222 

1,246,012 

Herald-m  . 

..  1,518,045 

1,668,006 

tHerald-S  . 

..  1,142,960 

1.265,7.35 

Traveler-e . 

..  2,049,510 

2,293.112 

Posl-m  . 

83,610 

Grand  Total 

..11,129,875 

12,377.097 

CHICA(}0,  ILL. 

Tribune-m  .  3.167,76 

Tribune-S  .  1,580.77 

tDaily  News-e  . . .  2.319.03 

American-e  .  1,055,32 

•American-S  .  336,21 

Sun-Times-m  . 1,419,58 

5Sun-Tinies-S  ....  536.26 


3.167,769  3,622,936 
1,580.775  1,643,963 

2.319.033  2,247,000 
1,055,325  1,139,831 

336,212  326,602 

1,419..582  1,593,.576 


ELMIRA.  N.  Y. 

Advertiser-m  .  434,646 

Star  Gazette-e  ...  1,049.490  1.070.7W 
••Telepram-s  ....  261.983  209.494 

Grand  Total  ...  1,746.119  1,763,820 


NOTE:  Post  ceased  publishinpr  Oct. 
5.  19.56. 


BUFFALO,  N.  Y. 
Courier  Expres.s-m  1,229,731 
•Courier  Express-S  1,059,381 
Eveninfr  News-e  ..  2,871,966 

Grand  Total  ...  5,161,078 
CAMDEN.  N.  J. 


CHARLESTON,  W.  VA. 

Gazette-m  .  1,169,232  1,215.275 

Gazette-S  .  368,413  299,282 

Mail-e  .  1,012,674  989,049 

SMail-S  .  341,734  338.589 

Grand  Total  ...  2,892,053  2,842,195 


Grand  Total  ...10,414,965  11.134,.360 
NOTE:  Includes  part-run  advertis- 
insr:  Tribune-m  631,030  lines  (1957): 
821,806  lines  (1956).  Tribune-S  826.- 
859  lines  (19.57);  913.120  lines  (1956). 
American-S  212.592  lines  (1957)  :  209,- 
071  lines  (1956). 

CINCTNNATI.  OHIO 


Times-m  . 

5Times-S  _ 

Herald-Post-e 

Grand  Total 


EL  PASO 
.  1 


.  TEX. 

.328,830  1,299,165 
470,.584  469,072 

.476,325  1,462.564 

1,275,739  3.231.1M 


ERIE,  PA. 

News-m  .  1,253,680 

Times-e  .  1,395,479  1,459,083 

STimes-News-S  ...  474,542 

Times-S  . 

Dispatch-e  . 

Dispatch-S  . 


1,146,972 

1.159.354 

2.976.355 

Ennuirer-m  .... 
•tlinquirer-S  . . . 

Po8t-e  . 

Times-Star-e  . . . 

. .  2,129,113 
..  1,370,731 
..  1.547,967 
..  1,435,648 

2,324.650 

1.469.675 

1.816.675 
1,653.074 

5  282  681 

Grand  Total  . 

..  6,483,459 

7,263,974 

1,285.789 

CLEVELAND,  OHIO 

Plain  Dealer-m 


2,337,560  2,633,618 


•tPlain  Dealer-S  .  1.788.218  1,936,279 

News-e  .  1,161,729  1,186,501 

Press-c  .  3,247,483  3,345,522 

Grand  Total  ...  8,534,990  9,101,920 


IMPORTANT  NOTICE: 

Except  where  other  figures  are  specifically  shoitTi,  the 
following  footnotes  apply  to  Media  Records  September, 
1957  Linages: 

*  Includes  52,231  lines  AMERICAN  WEEKLY. 

**  Includes  48,505  lines  FAMILY  WEEKLY, 
t  Includes  83,319  lines  THIS  WEEK. 

§  Includes  65,515  lines  PARADE, 
f  Includes  118,098  lines  WEEKEND  MAGAZINE. 

EDITOR  8C  PUB 


Grand  Total  ...  3,123.701  3.267.70J 
NOTE:  Dispatch  ceased  publicstiOT 
Jan.  6,  1957.  News-m  started  publio- 
tion  Jan.  7,  1957. 

FOND  DU  LAC,  WIS. 
Commonwealth 

Rcporter-e  .  728.884  loS.st 

FORT  WAYNE.  IND. 
Journal  Gazette-m  1,395.410 
SJournal  Gazette-S  523,072  M2.- 

News  Sentinel-e  ..  2,047,735 

Grand  ToUl  ...  3,966,217  4.003,825 

FORT  WORTH,  TEX. 
Star-Telefrram-m  .  897.578 

Star-Tele(?ram-e  ..  1,955,723  2,00o. 
SStar-Telegram-S  .  *59,781 

Press-e  . 

Press-S  .  14a, 472  ** 

Grand  Total  ...  4,193.380  4,470.637 
FRESNO,  CAUF. 

Bee- .  1,525.744  1.536,623 

Bee-S  .  509,651 

Grand  ToUl  ...  2,085,395  2,048.363 
L I  S  H  E  R  for  November  30,  1957 


GARY.  INO. 

Poit-Tribune-e  ...  1,&83,254  1,554,544 
Fo(t-Tribune-S  ...  284,608  276,721 

Grand  Total  ...  1,867,862  1,831,265 

GLENS  FALLS,  N.  Y. 

Fort^tar-m  .  827,887  795,155 

NOTE:  Post-Star-m  sold  in  com- 
Nnition  with  Timea-e.  Linage  of  one 
e^tkm,  Post-Star-m,  is  given. 

GRAND  RAPIDS,  MICH. 

Praise  .  2,441.058  2,412,579 

Grind  Total  ...  2,441,058  2,412,579 
HAMMOND.  IND. 

Timcf-e  .  1,526,178  1,439,409 

rinMS-S .  376,136  427,507 

Grand  Total  ...  1,902,314  1,866,916 

HARRISBURG.  PA. 

Patriot-m  .  1,588,654  1,540,807 

,'Patriot  News-S  . .  360,060  382,371 

Grand  Total  ...  1,948,714  1,923,178 
NOTE:  News-e  carries  the  same 
unount  of  advertising  as  Patriot-m. 

HARTFORD,  CONN. 


LONG  BEACH,  CAUF. 

Independent-m  _  1,994,912  2,013,369 

I  Independent/ Press- 
Telegram-S  ....  611,836  685,238 

Telegram-e  .....  2,101,316  2,110,142 

Grand  Total  ...  4,708.064  4,808,749 
NOTE:  Includes  part-run  advertis¬ 
ing:  Independcnt-m  267.555  lines 

(1957):  263,671  line*  (1956).  Indepen- 
dent/Preas  Telegram-S  18,225  lines 
(1956):  I^ess-Telegram-e  267,555  lines 
(1957)  ;  263,671  lines  (1956). 

LONG  ISLAND.  N.  Y. 
Newsday— Suffolk-e  2.029.221  2,302,131 
Newsday — Nassau-e  2,396.427  2,670,909 


MUNCIE,  IND. 

Press-e  .  1,000,786 

Star-m  .  944,886 

••Star-S  .  286,811 


••Star-S  .  286,811  243,762 

Grand  Total  ...  2,231,483  2,101,763 

NASHVILLE,  TENN. 

Banner-e  .  1,485,466  1,469,526 

Tennessean-m  ...  1,428,080  1,444,793 
Teniiessean-S  ....  641,262  610,414 

Grand  Total  ...  3,554,798  3,524,733 

NEW  HAVEN.  CONN. 

Journal  Courier-m  479,901  435.516 

Regiser-e  .  1,847,443  1,784,394 

»*Register-S  _  571,851  561,749 


OAKLAND.  CAUF. 

973,405  Tribune-e  .  1,877,778  2,085,881 

884,596  ITribune-S  .  730,525  759,011 


Grand  Total  ...  4,425,648  4,973,040  Grand  Total  ...  2,899,195  2,781,659 


LOS  ANGELES.  CAUF. 


Exnminer-m  .... 
•Examiner-S  . . . 

Times-m  . 

tUmes-S  . . 

Herald-Express-e 
Mirror-News-e  . 


.  1,839,294  2,172,904 
.  1,048.670  1,044.240 
.  3,280,129  3,722.082 
.  2,290,198  2,070,299 
.  1,476,211  1,427,180 
.  1,612,254  1,625.761 


?ourant-m  . 

!(ioarant-S  .... 
Times-e  . 

. .  1,078,804 
.  751,358 
..  2,352,349 

1,120,528 

802,027 

2,383,417 

Grand  Total  . 

..  4,182,511 

4,305,972 

HOUSTON.  TEX. 

^ronicle-e . 

•Qironicle-S  . . . 

Po8t-m  . 

■Poat-S  . 

Press-e  . 

.  2,789,614 
.  1,131,833 
.  2,092,937 
.  692,197 
.  895,062 

2,910,004 

1,182,278 

2,175,671 

806,857 

980,064 

Grand  Total  . 

..  7,601,643 

8,054,874 

Gmnd  Total  ...11,446,756  12,062,466 
NOTE:  Includes  part-run  advertis¬ 
ing:  Tiraea-S  682,757  lines  (1957)  :  376,- 
640  lines  (1956).  Mirror-News-e  246,- 
868  lines  (1957):  89,869  lines  (19.56). 

•  Includes  63,882  lines  AMERICAN 
WEEKLY. 


NEW  LONDON.  CONN. 

Day-e  .  1,078,805  962,190 

NEW  ORLEANS.  LA. 
Times-Picayune-m  2,758,936  2,787,260 
tTimes-Picayune  & 

Stutes-S  .  9.37,441  96.3,107 

Item-e  .  1,091,460  1,240.970 

•Item-S  .  346,882  417,990 

States-e  .  1,285,435  1,303.877 

Grand  Total  ...  6,420,435  6,713,204 

NEWPORT  NEWS,  VA. 


LOUISVILLE.  KY. 


Times-e 


LOWELL,  MASS. 

Sun-e  .  7.84. 182 

••Sun-S  .  224,701 


NOTE:  Chronicle-e  includles  part-  “Sun-S  . 

ran  advertising:  126,860  lines  (1956): 

30,133  lines  (1957).  Grand  Total  . 

INDIANAPOLIS.  IND.  LYNl 

.  2,140.171  2,213,764  Ttem-e  . 

.  1,920,348  2,0.34,537  Telegram  News-e 


;Star-S  .  940,855 

™»-e  .  1,213,380 

ilunes-S  .  340,689 


.  940,855  945.204  Telegram  News-S 

.  1,213,380  1,243,467 
.  340,689  386,070  Grand  ToUl  . 


LYNN.  MASS. 

.  806..595 

BW9-0  .  591, 045 
BWftwS  .  171»062 


Grand  Total  ...  6,555,443  6,823,042 
JACKSON,  MISS. 

Clarion  Lcdger-m  .  813,169  830,090 

{lltrion  Ledger 

4  N^-S  .  305,112  277.078 

>  /  News-e  -  727,371  656.859 

Jtate  Times-e -  562,498  558,920 

-'tate  Dmes-S -  227.635  186,114 

Grand  Total  . . .  2,635,785  2,509,061 

JACKSONVILLE,  FLA. 

Times  Union-m  ..  1,830,585  1,869,497 

limes  Union-S  ..  639,056  633,042 

Grand  Total  ...  2,469,641  2,502,539 

JERSEY  CITY,  N.  J. 

••  1.255,474  1,319.749 

1,.,  part-run  advertis- 

ufw)*®’”*  ’  239.818  ilnes 

KANSAS  CITY.  MO. 

.  1,833,156  1,945.664 

w?  . .  880.488  883,827 

.  1.805,120  1,871,958 

Grand  Total  ...  4,518,764  4,701,449 

KNOXVILLE,  TENN. 

jS-w.-v .  518,829  674,918 

.  367,691 

••  1.127,709  1,145,517 

'•  *wa.5entinel-S  .  636,997  387,901 

VOTO  ■■■  2.283,535  2,576,027 

Sept.  29'  1957'^”**'^  ceased  publication 

LAWRENCE.  MASS. 

. .  1,068,454  1,060,360 

loM  •nd  Eagle-m  are 

*<ition  x^JULination.  Linage  of  one 
.  Iribune-e.  is  shown. 

LITTLE  ROCK,  ARK. 

ArkRI^j 

IxiSSt,"'  .  1. 1-18.236 

I  .364,899  398.069 

Grand  ToUl  ...  1,354.457  1..544..325 

8i  PUBLISHER  I 


MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  2,195,055  2,197,367 

tComir.ercial 

Appeal-S  .  780,732  775,988 

Press-Scimitar-e  ..  1,389,834  1,400,406 

Grand  Total  ...  4,365,621  4,373,761 

MERIDEN.  CONN. 

Re-ord  Joumal-m  859,864  832,375 

NOTE:  Record-m  and  Journal-e  are 
sold  in  combination.  Linage  of  one 
edition,  Record-m,  is  shown. 

MIAMI,  FLA. 

Herald-n.  .  3,316,006  3,1.55,442 

•Herald-S  .  1,222.261  1,199,159 

News-e  .  1,503,726  1,581,476 

tNews-S  .  451,421  440.3.37 

Grand  Total  ...  6,493,414  6,376,414 
NOTE;  Includes  part-run  advertis¬ 
ing:  Herald-m  64,561  lines  (1957); 
50,687  lines  (1956).  Herald-S  106,763 
lines  (1957)  ;  101,290  lines  (1956). 

MILWAUKEE.  WIS. 

Sentinel-m  .  1..3.59.730  1.421..389 

•Sentinel-S  .  .323.479  335.401 

Joumal-e  .  3.45.3.0,56  .3,829.646 

tJournal-S  .  1,480,247  1,556.944 

Grand  Total  ...  6,616,512  7,143,380 

MINNEAPOLIS,  MINN, 

Tribune-m  .  1.. 503.394  1,706,520 

Star-e  .  2..536.796  2,531,476 

tTribune-S  .  1.008,733  1,161,846 

Grand  Total  ...  5,048,923  5,399,842 
NOTE:  Includes  part  run  advertis¬ 
ing:  Star-e  124,933  lines  (1957). 

MODESTO,  CALIF. 

Bee-e  .  876,908  990,873 

MONTREAL.  CANADA 


1.575.195 

Press*m  . 

|Pres.s-S  . 

1,095,988 

331,605 

881,948 

Times-Herald-e  . . . 

1,204,580 

1,826,007 

2,632,173 

Grand  Total  . . . 

4,283,150 

NEW  YORK,  N.  Y. 

Times-m  . 

2,261,747 

2,507,738 

812,708 

Times-S  . 

2,392,858 

2,413,202 

214,934 

Herald  Tribune-m 

1,120,888 

1,191,947 

— 

tHerald  Tribune-S 

781,889 

847,450 

1,027,642 

#Mirror-m  . 

951,209 

952,322 

#Miircr-S  . 

345,217 

359,033 

News-m  . 

1,940,994 

1,986,203 

777,850 

News-S  . 

1,639,083 

1,586,891 

578.607 

165.220 

Journal 

American-e  .... 

1,282,399 

1,302,031 

1,521,677 

*  Journal 

American-S  .... 

441,467 

407,218 

Poft-e  . 

1,258.041 

1,358,951 

P'Wt  S  . 

109,988 

110,993 

2,197,367 

World  Telegram 
&  Sun-e  . 

1,581,499 

1,604,736 

775.988 

Grand  Total  . . . 

16,107,279 

16,628,715 

NEW  YORK,  (QUEENS),  N.  Y. 
Long  Island 

Press-e  .  1,910,791  1,999,147 

{Long  Island 

Press-S  .  507,267  566,903 

Grand  Total  ...  2,418,058  2,566,050 


NOTE:  Includes  part-imn  advertis¬ 
ing:  Mirror-m  252,349  lines  (1957)  ; 
216,607  lines  (1956)  :  Mirror-S  124.696 
lines  (1957);  155,143  lines  (1956). 

News-m  978,159  lines  (1957)  :  924,212 
lines  (1956).  News-S  1,186,875  lines 
(1957);  1,152,811  lines  (1956).  Jour- 
nal-American-e  167,132  lines  (1957)  ; 
165,793  lines  (1956).  Journal-Ameri- 
can-S  56,741  lines  (1957);  51,417  lines 
(1956).  World  Tel.  &  Sun-e  275,733 
lines  (19.57)  :  314.555  lines  (1956). 

#Includes  SPLIT  RUN  (m)  272,815 
lines;  (S)  131,828  lines. 


tSUr-e  .  2,630,178  2.793.6.58 

Gaiette-m  .  1,549.327  1,530,431 

La  Press-e  .  2,787,267  2,870,316 


La  Patrie-S  .  262,893  247,563 

Grand  Total  ...  7.397,870  7,613,831 

for  November  30,  1957 


NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1,339,246  1,724,044 

**Gazette-S  .  328,308  . 

Grand  Total  ...  1,667,654  1,724,044 

NOTE:  Gazette-S  began  publication, 
Oct.  6.  1967. 

NORFOLK.  VA. 
Ledger-Dispatdi 

&  Portsmouth 

SUr-e  .  2,150,253  1,927,187 

Virginian-Pilot-m  2,128,499  1,906,283 
(Virginian-Pilot 

&  Portsmouth 

SUr-S  .  861,354  805,143 

Grand  Total  ...  5,140,106  4,638,613 

NOTE;  Includes  part-run  advertis¬ 
ing:  Ledger  Dispatch  &  Portsmouth 
Star-«  535,319  lines  (1957) ;  368,232 
lines  (1956).  Vin^nian  Pilot-m  ^9.- 
738  lines  (1957)  ;  145,445  lines  (1966). 
Virginirn  Pilot  &  Portsmouth  Star-S 
216,390  lines  (1967)  ;  126,138  lines 

(1956). 


Grand  Total  . . . 

2.608.303 

2,844.892 

{Includes  81,833 

lines  PARADE. 

OKLAHOMA 

CITY.  OKLA. 

Oklahoman-m  .... 

Oklahoman-S  _ _ 

TSmes-e  . 

1,058,029 

538,950 

1,245,061 

1,089,731 

471.7.3.3 

1,219.401 

Grand  Total  . . . 

2,842,040 

2,780,865 

NOTE:  Includes  part-nin 
ing:  Times-e  1.33.588  lines 
107,342  lines  '(1956). 

advert  is- 
(1957): 

OMAHA 

,  NEBR. 

World- 

Herald-e  (note) 
World-Herald-S  . . 

1,435,043 

6.54.949 

1..5.59,068 

712,603 

Grand  To*al  . . . 

2,089,992 

2,271,671 

NOTE:  World-Herald  sold  in  com¬ 
bination  m  &  e.  Linage  of  one  e<li- 
tion,  World-Herald-e,  is  shown. 

PASADENA.  CALIF 

Stnr-News-e . 

{Independent- 
Star  News-S  . . . 
Independent-m  . . . 

1,286,543 

446,012 

1,200,080 

1,221,606 

421,005 

1,087,040 

Grand  Total  . . . 

2,932,635 

2,729,651 

PAWTUCKET.  R.  I. 

Times-e  . 

1,101,581 

1.167,409 

PEORIA.  ILL 

Journal  Star-e  . . . 
{Journal  Star-S  . 

1,4.58,250 

4S6..593 

1.502.624 

518,678 

Grand  Total  . . . 

1,944,843 

2,021,302 

NOTE :  Journal  Star-m  and  _  Journal 
Star-e  sold  in  combination.  Linage  of 
one  edition.  Journal  Star-e,  is  shown. 

PHILADELPHIA.  PA. 

Bullet  in^e  . 

•tBul1etin-S  . 

Inquirer-m  . 

Inquirer-S  . 

News-e  . 

News-S  . 

2.46.5,563 

711,1.38 

1.90.3.291 

1..342,.5.36 

722.698 

160,9.32 

2,673.241 

577..394 

2,111.895 

1.445,1.31 

666.546 

Grand  Total  . . . 

7.306,118 

7,474,207 

NOTE:  Inquirer-m  includes  47.740 
lines  of  part-run  advertising  (1957). 

NOTE:  Sat.  News  ceased  publication 
Oct.  12,  1957;  Sun.  News  started  pub¬ 
lication  Oct.  13,  1957. 

PHOENIX,  ARIZ. 

2, 2*50. 874 

2,094.8.31 

tRepublic-S  . 

Gazette-e  . 

664.195 

2,294,436 

637,952 

2.094.831 

Grand  Total  . . . 

5,189,505 

4,827,614 

PITTSBURGH,  PA. 

Post-Gazette-m  . . . 

Press-e  . 

tPress-S  . 

Sun  Telegraph-e. . 
•Sun  Telegraph-S 

,  1.241,949 
,  2.158.838 
,  938,760 

985.947 
459,603 

1.. 346.020 
2.168.577 
992.444 
1,0.57,983 
563,515 

Grand  Total  . . . 

,  5,785,097 

6,128,539 

PORTLAND,  ORE. 

Oregonian-m  . . . . , 
•{Or -gemian-S 

Joumal-e  . 

tJournal-S  . 

.  1.717.743 
.  793,576 

.  1.277,763 
.  369,325 

1.83.5.194 

778,447 

1,.394.156 

431,705 

Grand  Total  . . . 

.  4,158,407 

4,439,502 

•Includes  63,032  lines  AMERICAN 
WEEKIaY 

{Includes  63,815  lines  PARADE. 

POUGHKEEPSIE,  N. 

Y. 

New  Yorker-e  . . . 
••New  Yorkcr-S 

.  1,066,671 
.  295,494 

1,0.53,0.38 

247,821 

Grand  Total  . . 

.  1,362,165 

1,300,859 

PROVIDENCE,  R. 

I. 

BuIIetin-e  . 

Joumal-m  . 

tJoumal-S  . 

.  2,126,202 
.  1,173,776 
.  771,9.30 

2,1.37.672 

1,112,634 

734.663 

Gra-id  Total  .. 

.  4,071,908 

3,984,969 

QUINCY.  MASS. 

Patriot  Ledger-e  .  944,611  901.671 


1936 


1936 


1936 


1937 

READING,  PA. 

Eagle-e  .  1,344,745 

Eagle-S  .  233,343 


1,325,786 

222,234 


Grand  Total  ...  1,578,088  1,548,040 
NOTE:  EaKli>e  and  Times-m  sold  in 
combination.  Linage  of  one  edition 
Eagle-e,  is  shown. 


1937  1936  1957  1956 

SAN  JOSE,  CALIF.  UNION  CITY.  N.  J. 

Mercury>m  .  1,852,520  1,655,525  Hudson  Dispatch-m  920,425  933,693 

News-e  .  1,912,146  1,847,985 

Mercury-News-S  .  592,025  689,803 


ISSI 


Grand  Total 


Observer 


UTICA.  N.  Y. 


RICHMOND,  VA. 

News  Leador-c  ...  1,952,547  1,923,238 
Times  Dispatch-m  1,468,335  1,506,264 

fTinios  Dispatch-S  799,335  895,503 


Gazette-m  _ 

Union  Star-e 


1,345,631 

1,139,464 


Grand  Total 


Grand  Total  ...  4,220,217  4,325,005 
RIVERSIDE,  CALIF. 

1,429,595  . 


Times-e 


SCRANTON.  PA. 
.  1,260,672 


Press- 

Enterprise-m 
§Press- 

Enterprise-S  . . .  286,320 


Grand  Total  ...  1,715,915 
NOTE:  Press-Enterpi-ise-m  &  e  sold 
in  combination.  The  Pull-Run  Linage 
shown  above  is  that  of  one  edition 
(Press-Entei-prise-m.)  Press-Enterprise 
includes  part-run  advertising  28,376 
lines  (1957). 


SEATTLE,  WASH, 

Post- 

Intelligencer-m  .  1,261,842 
*Post- 

Intelligencer-S  .  484,916 

Times-e  .  2,022,677 

Times-S  .  677,065 


4,093,313 

Dispatch*e  .... 
••Observer 

.  1,230,752 

1,126,369 

Y. 

Dispatch-S  . . . . 

.  363,057 

327,119 

1,372.178 

1,194,271 

Press-m  . 

.  1,326,010 

1,241,198 

Grand  Total  . . 

.  2,919,819 

2,694,686 

2,566,449 

WASHINGTON.  D.  C 

1,275,521 

New  i-e  . 

Post  &  Times- 

.  1.202,571 

1,110,876 

Herald-m  . 

•fPost  &  Times- 

.  2,636,129 

2,713,197 

Herald-S  . 

.  905,671 

872,499 

1,335,152 

581,428 

2,057,640 

Star-e  . 

.  2,939,269 

3,227,954 

tStar-S  . 

.  961,864 

1,010,791 

Grand  Total  . . 

.  8,645,504 

8,935,317 

1957 

BIG  SPRING.  TEX. 

Herald-e  .  438,4  8  0  44(,'m 

Herald-S  .  184,188  I8),si 

Grand  Total 


622,668  634, STl 


BURUNGTON,  VT. 

Free  Press-m .  768,650  780,«( 


CANTON.  OHIO 

Repository-E  .  1,994,090  1,870, 3$| 

Repository-S  .  7  77,728  742J3: 


Grand  Total 


2,771,818  2,612,R( 


CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 
Southern 


730,771 


Grand  Total  _  4.446,500  4,704,991 

•Includes  63,032  lines  AMERICAN 
WEEKLY. 


WATERBURY,  CONN. 

American-e  .  1,353,769  1,509,737 

Republiean-S  _  271,783  328,865 


SHREVEPORT,  LA. 


Grand  Total 


1,625,552  1,838,602 


ROANOKE,  VA. 


Times-m  . 

8Times-S  . 

World-News-e  .... 

1,144,245 

340,650 

1,210,181 

1,024,277 

319,260 

1,051,459 

Grand  Total  _ 

2,695,076 

2,394,996 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  .... 
tDemocrat  & 
Chronicle-S  .... 
Times  Union-e  . . . 

1,676,980 

883,576 

2,060,551 

1,730,531 

9.34,197 

2,178,178 

Grand  Tot.il  . . . 

4,621,107 

4,842,906 

SACRAMENTO,  CALIF. 

Bee-e  . 

2,189,.341 

600,099 

396,211 

2,177,129 

629,945 

373,148 

••Union-S  . 

Grand  Total  . . . 

3,185,651 

3,180,222 

ST.  LOUIS,  MO. 

Globe  Democrat-m 
•tGlobe 

Democr.at-S  _ 

Post  Dispatch-e  . . 
|Po;t  Dispatch-S  . 

1,645,164 

652,641 

2,355*555 

1,116,671 

1,299,067 

630,648 

2,373,514 

1,135,197 

Grand  Total  . . . 

5.770.031 

5,438,426 

NOTE :  Globe  Democrat-m  includes 
part-run  advertising:  260,787  lines 
(1957):  136,050  lines  (19.56). 

§Includes  63,006  lines  PAR.VDE. 


ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1.289,511  1,364,586 

•Pioneer  Press-S  .  835,459  900,901 

Dispatch-e  .  1,843,801  1,853,636 


Grand  Total 


3,968,771  4,119,123 


ST.  PETERSBURG,  FLA. 
Independent-e  ....  866,288  896,835 

Times-m  .  2,222,022  2,149,795 

|Times-S  .  733,776  690,345 


Grand  Total 


3,822,086  2,736,975 


SAN  ANTONIO.  TEX. 

Expres.s-m  .  1,604,590  1,632,237 

tExpress-S  .  703,574  732,304 

News-e  .  1,800,346  1,813,715 

Light-e  .  1,750,877  1,872,677 

•Light-S  .  657,905  669,019 


Grand  Total 


6,517,292  6,719,952 


JouiTial-e  . 

.  1,193,779 

1,201,115 

Time.s-m  . 

.  1,345,725 

1,344,391 

Times-S  . 

, .  387,784 

378,572 

Grand  Total  . . 

,.  2,927,288 

2,924,078 

SOUTH 

BEND,  IND. 

Tribune-e  . 

. .  1,697,715 

1,761,128 

Tribune-S  . . 

. .  502,946 

540,258 

Grand  Total  . , 

..  2,200,661 

2,301,386 

SPOKANE,  WASH. 

Siiokesman- 

Review-m  .... 

. .  950,115 

1,095,864 

tSpokesman- 

Review-S . 

..  513,811 

572,985 

Chronicle-e  . 

. .  1,143,257 

1,298..575 

Gra  ad  Total  . 

..  2,607,183 

2,967,424 

STOCKTON,  CALIF. 

Recoixl-e  . 

. .  1,556,466 

1,610,569 

SYRACUSE,  N.  Y. 

Herald  Joumal-e 

.  1,932,239 

1,950,133 

•§Heraid 

American-S  . . 

..  662,336 

714,010 

Post-Standard-m 

.  1,107,227 

1,110,272 

fPost-Standard-S 

.  409,860 

440,326 

Grand  Total  . 

..  4,111.662 

4,214,741 

TACOMA,  WASH. 

N  ew.'-Tribune-e 

..  1,603,984 

1,622.251 

News-Tribune-S 

..  419,525 

482,749 

Grand  Total  . 

..  2,023,509 

2,105,000 

TAMPA.  FLA. 

Tribune-m  . 

. .  2,013..362 

1,914,683 

•Tribune-S  . 

, ..  719,307 

711,516 

•*Times-e  . 

,..  693,514 

615,630 

Grand  Total  . 

. ..  3,426,183 

3,271,829 

TOLEDO.  OHIO 

Times-m  . 

...  1,174,!>34 

1,276,098 

BlaP.-e  . 

...  2,166,240 

2,157,262 

Blade-S  . 

...  946,357 

996.305 

Grand  Total 

...  4,277,131 

4,429,665 

TORONTO.  CANADA 

Globe  &  Mail-m 

..  1,467,773 

1..581,007 

JTelegram-e  . . . 

...  2,430,428 

2,690,747 

Star-e  . 

...  2.i>75,542 

2.987,8.36 

Star-P-W  . 

...  106,897 

113,519 

Grand  Total 

. ..  6,580,640 

7,373,109 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 

Mamaroneck 


842,156 

798,823 

Mount  Vernon 

Argus-e  . 

New  Rochelle 

1,030,884 

1,027.688 

Staiidard-Star-e. 
Os.sining  Citizen- 

1,159,837 

1,041,484 

Register-e  . 

784,320 

743,420 

Peekskill  Star-e  . . 
Port  Chester 

627,810 

555,205 

Item-e  . 

Tarrytown 

1,024,268 

1,015,697 

New!5-e  . 

Yonkers  Herald 

815,543 

784,698 

StAtesma’i-e 

White  Plains  Re- 

1,094,700 

1,058,305 

porter  Dispatch-e  1,271,810 

1,243,154 

Grand  Total  . . . 

8,651,328 

8,268,474 

WICHITA 

KANSAS 

Beacon-e  . 

1,125,669 

1,128,038 

•Beacon-S  . 

371,524 

391,760 

Eagle-m  . 

1,631,010 

1,815,433 

tEagle-S  . 

496.775 

560,872 

Eagle-e  . 

1,400,785 

1,391,825 

Grand  Total  . . . 

5,025,763 

5,287,928 

WINSTON-SALEM.  N. 

C. 

Journal-m  . 

Journal  & 

1,055,439 

1,074.595 

Sentinel-S  . 

3.34,689 

308,344 

Grand  Total  . . . 

1,390,128 

1,382,9.39 

Illinoisian-e  . . . . 

441,084 

481, ;(j 

Southern 

lllinoisian-S  . . . . 

50,162 

54.4i! 

Grand  Total  . . . . 

491,246 

534.2it 

CASPER,  WYO. 

Tribunc-Hereld-e 

.  508,382 

479.!« 

Star-m  . 

.  370,972 

33T,Mt 

Tribune-Herald 

&  Star-S . 

.  81,298 

i06.s:s 

Grand  Total  . . . 

.  960,652 

923,e3( 

CHAMPAIGN-URBANA. 

ILL 

Courier-e . 

.  724,262 

751, 43« 

Courier-S  . 

.  221,114 

201,944 

Grand  Total  . . . 

.  945,406 

953.440 

CHILUCOTHE,  OHIO 

Gazettc-e  . 

.  854,206 

770,773 

CORPUS  CHRISTI,  TEX. 

Caller-m  . 

.  1,578,136 

1.427,49« 

Caller-e  . 

.  1,. 567,566 

1,445.9($ 

Caller-Times-S  . . . 

.  377,734 

364,81( 

Grand  Total  . . . 

.  3,523,436 

3,238,144 

DAVENPORT.  IOWA 

Times-e  . 

.  1,2.59..594 

1,273,700 

Democrat-S . 

.  356,916 

327, 09« 

Dcmocrat-d  . 

.  952.168 

802.(>9(l 

Grand  Total  , . . 

.  2,568,678 

2.503,9?t 

DAYTONA 

BEACH.  FLA. 

Ncw.s-e  . 

.  71.5.610 

«93.(3'' 

News-Journal-S  . 

, .  148.372 

19?,4«1 

Journal-m  . 

.  690,564 

668,1(S 

Grand  Total  . . . 

..  1,551,546 

1,560,202 

NOTE:  The  Joumal-m  and  Sentinel-e 
ars  sold  in  combination.  Linage  of 
one  edition  Journal-m,  is  shown. 


DECATUR,  ILU 
Her.ald  & 

Review-me  .  1,095,290  1,131,4111 

Herald  &  Review-S  407.470  39I.R0 


WORCESTER.  MASS. 

Telegram-S  .  558,0.54  .596.198 

Telegram-M  .  996,224  1,063,726 

Gazette-e  .  1,380,021  1,492,563 


Grand  Total  ....  1,502,760  1.52?, (M 
DENISON.  TEX. 


Herald-e  .  3.54,312  359.S4: 

Herald-S  .  142,170  112.9« 


Grand  Total 


2,934,299  3,1.52,787 


YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e  _  1,813,614  1,746,762 

SVindicator 

Telegram-S  _  898,992  851,815 


Grand  Total  ....  4  96,4  8  2  473.1 

EAST  ST.  LOUIS,  ILL. 


Journal-e  .  600.296  597.|S 

Journal-S  .  202.785  230,OM 


Grand  Total _  2,712,606  2,598,577 

FIGURES  SUPPLIED 
BY  PUBLISHERS 


Grand  Total _  803,381  8C9,!« 

GRAND  FORKS,  N.  D. 


Herald-meS  .  667.579  7K,9« 


GREEN  BAY,  WIS. 
Press-Gazette-e  . . .  1,473,780  l.oO'.fi* 


SAN  DIEGO.  CALIF. 

Union-m  .  1,623,084  1,604,471 

lUnicn-S  .  818,719  770,551 

Tribune-e  .  2,241.623  2,184,210 


NOTE:  Telegram-e  includes  44,012 
lines,  part-run  advertising  (1957). 


ABERDEEN.  S.  D. 
American-News-e  .  370.286 

American-News-S  .  126,728 


408,525 

143,400 


GRENADA.  MISS. 
Sentinel-Star-e  . . .  2  4  9.662  192, TW 


Grand  Total 


4,683,426  4,559,232 


TRENTON.  N.  J. 

Evening  Times-e  .  1,358,110  1,402,392 

••Times 

Advertiser-S  ...  356,635  366,343 

Trentonian-m  ....  765,424  807,255 


Grand  Total 


497,014  551,925 


SAN  FRANCISCO.  CALIF. 

Ohronicle-m  .  1,188,760  1,235,403 

tOhronicIe-S  .  599,458  602,661 

Exaniiner-m  .  1,837.868  2,051,626 

•Examiner-S  .  907,202  942,630 

Call-Biilletin-e  ...  888,208  843,593 

Newj-e  .  913,800  971,959 


Grand  Total 


2,480,169  2,575,990 


ABILENE.  TEX. 
Reporter-News-m  .  942,410 

Reporter-News-e  . .  966,994 

Reporter-News-S  . .  306,908 


827,092 

847,952 

311,052 


GREENVILLE,  TEX. 

Banner-e  .  299,740  "IS’tS. 

Banner-S .  101.497  ^8i,b‘ 

331.2«i 


Grand  Total 


401,237 


TROY,  N,  Y. 

Record-m  .  1,254,444  1,262,759 

NOTE:  Record-m  and  Times-Rec- 
ord-o  sold  in  combination.  Linage  of 
one  edition  Record-m,  is  shown. 


Grand  Total 
Mirror-e 


2,216.312 


ALTOONA,  PA. 
.  1,080.744 


1,986,096 

1,195,474 


GREENWICH.  CONN. 
Tune-e  .  640,988  54,4H 


Grand  Total  ...  6,335,296  6,647,872 

NOTE:  Includes  part-run  advertis-  TULSA,  OKLA. 

ing:  Chronicle-m  47,330  lines  (1957)  ;  Tribune-e  .  1,722,243 

81,972  lines  (1956).  Chronicle-S  32,-  World-m  .  1,677,305 

549  lines  (1957)  ;  23,706  lines  (1956).  World-S  .  521,165 

•Includes  63,882  lines  AMERICAN  - 

WEEKLY,  Gra-d  Total  ...  3,920,713 


APPLETON-NEENAH-MENASHA. 

WIS. 

Post-Crescent-e  ....  1.60,484  1,555,288 


HUNTINGTON,  W.  VA. 
Advertiser-e  .  1,214,861 


ivaverxiBer-e  .  i.iit.c,-. 

Herald-Dispatch-m  l,173,34o  1.2W' 

•Herald-  _  m 

Advertiser-S  ...  364.697  384. 


1,791,051 

1,728,371 

556,980 


BATTLE  CREEK,  MICH. 
Enquirer  &  News-e  1,031,943  1,048.016 

Enquirer  &  News-S  233,587  245,119 


Grand  ToUl  ....  2,752.903  2.977.«> 
•  Includes  AMERICAN  WEEKLY  »• 
891  lines  (1957)  :  54,649  lines  (IW'; 
COMIC  WEEKLY  7,838  lines  (W'l' 
5,482  lines  (1956). 
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Grand  Total _  1,265,530  1,293,135 
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1957 

HYANNIS.  MASS. 
Cto*  Cod  SUndard- 
tSdow  .  434,812 

JOHNSTOWN.  PA, 


1936 

442,512 


Tribone- 

Demoerat-d 


1,214,171.. 1,314,299 


kennewick-pasco-richland, 

WASH. 

Tri-Clty  Herald-e  .  531,027  548,191 
Trinity  Herald-S  .  105,224**  99,099 


Grand  Total _  636,251  647,290 

••Does  not  include  FAMILY  WEEKLY. 


1957  1936 

PENSACOLA.  FLA. 

Journal-m  .  1,110,844  1,141,098 

News-Journal-S  ..  306,180  338,170 

News^ .  734,244  753,088 

Grand  ToUl  ...  2,151,268  2,232,356 

PINE  BLUFF.  ARK. 

Commercial-e  ....  600,096  577,192 

«*Commercial-S  ..  98,266  116,228 

Grand  Total  ...  698,362  693,420 

♦•FAMILY  WEEKLY  48,076  lines  not 
in  above  figures. 


KINGSTON,  N.  Y. 


Freemsn-e  .  880,432  808,304 

UNCOLN,  NEB. 

Star-m .  1,043.140  1,026,676 

Jonrnal-e  .  1,045,772  1,053,948 

Journal  &  Star-S.  225,792  226,870 


Grand  Total _  2,314,704  2,307,494 

MADISON,  WIS. 

CipiUl  riraes.e  ..  1,161,944  1,183,777 
Wis  State 

Joumal-m  .  1,142,363  1,199,870 

Wis.  State 

Journal-S  .  454,307$  460,467 


Grand  Total _  2,758,616  2,844,114 

[Includes  PARADE  65,331  lines. 

MARSHALL.  TEX. 

News  Messenger-e.  430,472  449,078 

Xews- 


Mes!«nger-S  . . , 

,.  176,924 

155,316 

Grand  Total  . . . 

. .  606,396 

604,394 

MOUNE-ROCK  ISLAND, 

ILL. 

.\rgfu»-e  . 

Dispatch-e . 

..  1,144,248 
. .  1,204,826 

1,020,978 

1,137,052 

Grand  Total  . . 

. .  2,349,074 

2,158,030 

MONTGOMERY.  ALA 

Advertiser-m  . . . 
■Wvertiser-S  . . . 
Adrertiser-e  .... 

. .  1,129,702 
..  312,438 

..  1,161,832 

1,081,654 

288,372 

1,103,214 

Grand  Total  . 

..  2,603,972 

2,473,240 

MONTEREY,  CALIF. 
Peninsula* 

Herald-e 


POTTSTOWN,  PA. 


Mercury-m  . 

879,494 

917,042 

RAPID  CITY,  S.  D. 

Journal-d  . 

Journal-S  . 

586,138 

143,640 

590,282 

154,882 

Grand  Total  . . . 

729,778 

745,164 

ROCKFORD,  ILL. 

Star-m  . 

Rcgister-R^ublic-e 
Star-S  . 

1,262,352 

1,727,180 

459,956 

1,258.152 

1,886.458 

531,034 

Grand  Total  . . . 

3,449,488 

3,675,644 

ROCK  ISLAND  (see  Moline) 
SALISBURY,  N.  C. 

623,070 

161,812 

634,046 

173,124 

Post-S  . 

Grand  Total  . . . 

784,882 

807,170 

SAN  ANGELO,  TEX. 

Times-m  . 

Standard-p  . 

Standard-Times-S  . 

687,582 

691.401 

244,818 

672,084 

695.212 

302,624 

Grand  Total  . . . 

1,623.801 

1,669,920 

SIOUX  FALLS.  S.  D, 

Argus-Leader-e _ 

Argus-Leader-S  . . . 

898,296 

139,556 

881,510 

263,382 

Grand  Total  . . . 

1,037,862 

1,144,892 

SUPERIOR,  WIS. 

Telepram-e  . 

675.,598 

700,644 

WAUKEGAN.  ILL. 

News-Sun-e  . 

1,262,940 

1,244,.502 

WILMINGTON,  DEL. 

News-Journal-meS 

1.807,595 

1,859,410 

NEW  BEDFORD.  MASS. 

Standard* 

Tunes-e  .  1,107,470  1,081,822 

[Standard* 

Times-S  .  249,289  267,836 

Grand  Total  ...  1,356,759  1,349,638 
lincludes  PARADE  6.5,329  lines 
»o7):  71,108  lines  (1956). 


NORRISTOWN,  PA. 
Unes-Herald-e  ...  890.237  867,032 

,  OGDEN,  UTAH 

etandard- 

Ejtaminer*e .  866,411  839,415 

woard- 

.  153.862  175.048 


Grand  Total  ...  1,020,273  1,014,463 

recap  does  not  include 
PAMILY  WEEKLY. 

OIL  CITY-FRANKLIN.  PA. 

•  . .  606,896  529,135 

'"•‘“•rald-e -  482,482  369,140 

Grand  Total  ...  1.089,378  898,273 

ORLANDO.  FLA. 

.  1,645.014  1,650.040 

.  1,599,416  1,502,592 

»ntinel*SUr*S  .  482,664  479,640 

Grand  Total  ...  3,727,094  3,632,272 
"M  include  FAMILY  WEEK- 
IH  ndn"  pert-run  advertising 

(I»56).  '"**  <1957):  539,160  lines 

„ _  PARIS,  TEX. 

Slllt  .  380,898  356.370 

.  122,896  99,654 

Gflnd  Total  ...  503,794  456,024 

»  ^^SAIC-CLIFTON.  N.  J. 
"«ld-News*e -  1,290,803  1,266,508 

editor  8c  publisher 


1957  1956 

CANADA 

CALGARY,  ALTA. 

Hernid-e  .  1,760,513  1,763,721 

CHARLOTTETOWN,  P.  E.  I. 
Giiardian-m  .  471,581  532,162 

CHATHAM.  ONT. 

News-c  .  857,314  811,112 

EDMONTON.  ALTA. 

Joumal-e  .  1,958,302  1,856,026 

GALT.  ONT. 

Reporter-e  .  765,326  810,619 

GUELPH,  ONT. 

Mercury-e  .  738,429  823,.350 

HAMILTON.  ONT. 

Spectator-e  . 2,5.39.094  2,528.211 

KAMLOOPS.  B.  C. 

Sentinel-d  .  309.984  304,312 

KELOWNA,  B.  C. 

Courier-d  .  219.317  139,613 

(Began  as  daily  Sept  9,  1957), 

KIRKLAND  LAKE,  ONT. 
Northern  News-e  .  344,501  334,905 

MEDICINE  HAT,  ALTA. 
News-e  .  664,443  679,578 

NANAIMO,  B.  C. 

Free  Press-e .  620,425  572,293 

MOOSE  JAW.  SASK. 

Times  Herald-e  ..  385,387  452,182 

NORTH  BAY.  ONT. 

Daily  Nugget-e  ...  698,637  632,217 

ORILLIA.  ONT. 

Packet  &  Times-e  .  352,499  315,899 

for  November  30,  1957 


1937  1956 

OSHAWA,  ONT. 

Times  Gazette-e  . .  878,170  865,809 

OTTAWA,  ONT. 

}Citizen-e  .  1.948.760  1,948,322 

{Includes  WEEKEND  MAGAZINE 
and  comic  section. 

PEMBROKE.  ONT. 

Observer-e  .  251,710  . 

(Began  as  daily  Apr.  22,  1957). 

PENTICTON.  B.  C. 

Herald-d  .  242,623  . 

(Began  as  daily  Sept.  9,  1957). 

PORT  ARTHUR.  ONT. 

News  Chronicle-e  .  936,084  995,048 

PRINCE  ALBERT,  SASK. 
Herald-e  .  480,760  477,310 

QUEBEC  CTTY,  QUE. 
Chronicle- 

Telegraph-e  ....  400,471  431,544 

Le  Soleil  &  Evene- 

ment-Journal-e  .  2,080,846  2,124,163 
SARNIA,  ONT. 

OKserver-e  .  937,782  936,868 

SUDBURY,  ONT. 

Star-e  .  937,286  936,444 

TIMMINS,  ONT. 

Press-e  .  528,256  527,979 

VANCOUVER.  B.  C. 

{Sun-e  .  2,690,.392  2,576,014 

Province-m  .  1,633,877  1,663,422 

{Includes  WEEKEND  MAGAZINE 
119,767  lines  (1957)  ;  131,194  lines 

(19.56). 

WELLAND.  MO  ONT. 
Tribune-e  .  832,722  780,719 

WINNIPEG,  MAN. 

Tribune-e  .  1,. 501, 483  1,480.846 

WOODSTOCK,  ONT. 
Sentinel-Review-e  553,616  600,180 


ADVERTISING 
LINAGE  SERVICE 

AUGUSTA,  GA. 

1957  1956 

CTironicle-m  (Note)  890,765  893,786 

§ChronicIc-S  .  2,55,485  256,933 

Grand  Total  ...  1,146,250  1,150,719 

NOTE:  Chronieie-m  sold  in  com¬ 

bination  with  Herald-e. 

5Include<  PARADE  62,989  (1957); 
71,611  (1956). 

BLUEFIELD,  W.  VA. 
Telegraph-m  (Note)  481,105  613,043 

••Telegraph-e  _  191,872  171,288 

Grand  Total  ...  672,977  684,331 

NOTE:  Telegraph-m  sold  in  combina¬ 
tion  with  Sunset  News-e. 

••Includes  FAMILY  WEEKLY  48,453 
(1957):  34,494  (1956). 

COLUMBIA.  S.  C. 

.State-m  .  978,6,84  9.38,868 

•State-S  .  420,.340  432,340 

Record-m  .  781,397  843,480 


Grand  Total _  2.180.421  2.214.688 

•Includes  AMERICAN  WEEKLY 
53,121  (1957)  :  55,080  (1956). 

HAVERHILL.  MASS. 

Gazette-e  .  732,782  679,706 

JAMESTOWN.  N.  Y. 
Post-Journal-e  ...  1,044,780  1,100.785 

LEVTTTOWN.  PA. 

Times-e  .  971.764  847.288 

NOTE:  Sold  in  combination  with 
Bristol  Courier. 

MONROE,  LA. 

World-m  .  716,310  753,801 

World-S  .  214,829  215,070 

News-Star-e  .  726,188  742,815 

Grand  Total  ...  1,6.57,327  1,711,686 


1957 

1956 

PATERSON.  N.  J. 

Call-m  . 

1,103,621 

1,109,676 

News-e  . 

1,390,903 

1,372,071 

Grand  Total  . . . 

2,494,524 

2,481,747 

SCRANTON.  PA. 

590,073 

368,223 

626,811 

362,269 

SScrantonian-S 

Grand  Total  . . . 

958,296 

989.080 

Sl.icludes  61.689 

PARADE 

(1957): 

72,036  (1956). 

WILKES-BARRE,  PA. 

Recoid-m  ...' .  658,295  845,793 

Times-Leader-e  ...  1,146,879  1,244,375 
Independent-S  ....  526,759  434,544 

Grand  Total  ...  2,331,933  2,524,712 
••Includes  43,453  FAMILY  WEEK¬ 
LY  (1957). 

• 

Gillette  Coughs-Up 
Cough  Remedy  Program 

Thorexin,  a  new  couph 
remedy  that  is  the  first  product 
of  the  recently  formed  Gillette 
Laboratories,  Division  of  The 
Gillette  Company,  will  be  intro¬ 
duced  nationally  in  January.  It 
represents  a  major  technical  ad¬ 
vance  in  couph  treatment  ac¬ 
cording  to  Gillette. 

Thorexin  will  be  launched 
with  TV,  radio,  newspapers  and 
magazines,  adding  up  to  the 
largest  promotional  campaign 
(via  North  Advertising,  Inc.) 
ever  put  behind  a  new  cough 
product. 

The  advertising  campaign 
will  be  spearheaded  by  three 
network  TV  shows.  An  inten¬ 
sive  spot  TV  campaign  will  run 
in  50  major  markets  and  a  radio 
campaign  will  cover  180  mar¬ 
kets.  The  campaign  will  include 
weekly  and  monthly  magazines 
and  Sunday  supplements,  in  ad¬ 
dition  to  newspapers  in  47  ma¬ 
jor  cities. 

• 

Newspaper  on  Sale 
In  Racks  at  Airport 

Pittsburgh 

Dan  Miles,  circulation  direc¬ 
tor  of  the  Pittsburgh  Sun-Tele¬ 
graph,  and  his  assistant,  John 
Huddy,  presented  such  a  con¬ 
vincing  sales  argument  in  ap¬ 
pearances  before  the  County 
Board  of  Commissioners  and  the 
Directors  of  Pittsburgh’s  new 
Municipal  airport,  that  they  ob¬ 
tained  permission  to  place  news¬ 
papers  on  sale  in  six  racks  in 
the  most  strategic  locations  in¬ 
side  the  airport. 

Previous  to  this  time,  all 
Pittsburgh  papers  were  avail¬ 
able  only  at  a  single  newsstand 
which  many  air  travelers  never 
even  saw. 


Prices  Increasetl 

Syracuse,  N.  Y. 

The  two  Newhouse  newspa¬ 
pers  here,  the  Post-Standard 
and  Herald- Journal,  have  raised 
their  prices  from  5c  to  7c. 
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Shop  Talk 

(Continued  from  page  68) 


ideas  in  the  hands  of  the  gov¬ 
ernment,  Mr.  Commager  says. 
The  control  over  foreign  travel 
is  restricted  to  individuals  who 
do  so  “in  the  interests  of  the 
U.  S.”  There  is  the  Federal 
control  over  science  and  educa¬ 
tion,  even  spreading  to  religion, 
he  notes. 

“One  of  the  most  dangerous 
areas  of  Federal  control  is  that  i 
occupied  by  the  press:  a  term  i 
which  embraces  books,  maga-  | 
zines  and  newspapers  alike.  No  | 
one  in  America  needs  to  be  con-  i 
vinced  of  the  quintessential  im-  ! 
portance  of  freedom  of  the  ! 
press,  yet  in  recent  years  we 
have  witnessed  a  series  of  de¬ 
velopments  w'hich,  collectively, 
seriously  curtail  our  access  to  ' 
information  through  the  press,”  ; 
Mr.  Commager  writes.  He  goes  i 
on  to  cite  cases  which  are  famil¬ 
iar  to  all  new’spapermen.  He 
concludes: 

“Once  allow  the  state  to  in¬ 
vade  the  areas  of  thought — 
scholarship,  science,  the  press, 
the  arts,  religion  and  associa¬ 
tion,  and  we  will  surely  have 
statism.  It  will  be  too  late,  then, 
to  protect  invasion  of  the  econ¬ 
omic  realm  .  .  .  Once  we  get  a 
government  strong  enough  to  ; 
control  men’s  minds,  we  will  | 
have  a  government  strong 
enough  to  control  everj’thing.” 

• 

Music  Festival  ; 

Yakima,  Wash. 

The  Herald  and  Repablic  \ 
Youth  Music  Festival  attracted 
a  paying  audience  of  800  per¬ 
sons  Nov.  19.  Featured  on  the 
program  were  10  school  soloists, 
chosen  by  auditions  from  the 
circulation  area  of  the  dailies. 
• 

Peron  Chain 
Awarded  to 
Cooperatives 

Bufnos  Aires 

After  several  delays  owing  to 
badly  worded  tenders  and  dis¬ 
agreement  among  commission 
members  studying  the  offers, 
the  sale  of  the  principal  news¬ 
papers  in  the  Peron  chain  was 
completed  Nov.  19. 

Employee  cooperatives  were 
awarded  the  properties  in  the 
government’s  auction  of  the 
newspapers  which  were  taken 
over  by  the  deposed  dictator, 
Peron.  However,  highly  in¬ 
formed  sources  said  that  per¬ 
sons  of  considerable  influence 


in  the  present  national  adminis¬ 
tration  were  the  key  people  in 
the  acquisitions. 

The  sales  w’ere  announced  as 
follows : 

Noticias  Graficas;  For  56,- 
216,500  pesos  to  their  own  per¬ 
sonnel. 

Critica,  for  78,100,000  pesos 
to  Pampa  Editorial  Limitada. 

La  Epoca,  for  45,500,000 
pesos  to  Sociedad  Anonima  Edi¬ 
torial. 

La  Manana  of  Mar  del  Plata 
(most  important  summer  resort 


city),  for  9,439,157  pesos  to 
Sociedad  Anonima  El  Torreon. 

Alberta  Publicidad  for  2,550,- 
000  pesos  to  Copal  Cooperativa 
de  Publicidad  Limitada  de  Tra- 
bajo. 

Demoeracia  and  Rosario  of 
Santa  Fe  province,  for  17,180,- 
000  pesos  to  the  Workers  Co¬ 
operative  of  Rosario,  Ltd. 

Libertad  de  Mendoza,  to  Edi¬ 
torial  Libertad  S.  A. 

La  Voz  del  Plata,  to  Coopera¬ 
tiva  Mariano  Moreno  de  Peri- 
odistas  Argentines. 


classified  section 

Benefit  from  oor  Vast  Newspaper  Audience 


A>>Oli>CEMENTS 


I\ewspaper  Brokers 


CALIFORNIA  weekly  newspapers  show 
the  greatest  Rrowth  factor  in  the 
nation.  We  have  exclusive  listinss  on 
a  number  of  the  better  ones.  Gabbert 
&  Hancock.  .Associates,  3709  Arlington 
-Avc.,  River.side,  California. 


CONFIDENTIAL  INFORMATION 
Daily  New.spaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif, 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevaid,  Los  Angeles  66, 
C^Iif.  Day  or  Nite  Phone:  EIX  1-5238. 


WE  specialize  in  sound  newspapers  in 
the  solid  midwest.  Herman  Koch,  2923 
Virgini.a  St.,  Sioux  City,  Iowa. 


Established  1914.  Newspapers  bought 
and  sold  without  publicity. _ 


WE  HAVE  FINANCIALLY  responsi¬ 
ble  buyers  wanting  dailies,  all  sizes. 
Will  not  h  iggle.  NEWSPAPER  SERV¬ 
ICE  COMP.ANY,  601  Georgia  Savings 
Hank  Hldg..  Atlanta.  Ga. 


SALES  AND  PURCHASE  negotiations 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 


★  ★  30  YEIARS  on  the  Pacific  Coast. 
Stypes,  Rountree  &  Co.,  625  Market 
St.,  San  Francisco  .5,  California. 


THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker” 
66  Adelaide,  Detroit,  Mich.  WO  3-3926. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


Newspaper  Appraisers 


NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N, 


Publications  For  Sale 


WE 


WEEKLIES-DAILIBS 
OFFER  an  outstanding  list  o 
Western  weeklies  and 
DAIUES  THROUGHOUT  ’THE 
WHOLE  UNITED  STATBIS. 

If  you  are  planning  to  buy  a 
newspaper  why  not  use  our 
personalized  service? 

JACK  L,  STOLL  &  ASSOCIA'TES 
6381  Hollywood  Blvd. 

Los  Angeles  28,  Cal, 


OHIO  DAILY  IN  *500,900  CLASS— 
Details  on  proof  of  ability  to  finance 
$150,000  down  payment,  Bailey-Kreb 
biel.  Box  88,  Norton,  Ks. 


OLD  ESTABLISHED  daily,  Chart 
Area  8,  $.35,000  down.  Write  Broker 
Box  4812,  Editor  &  Publisher, 


MACHINERY  and  SUPPIJF.S 

Complete  Plants 


MECHANICAL  MERGER 
IN  KNOXVILLE.  TENNESSEE 


WE  ARE  offering  for  sale  thii  fa 
Newspaper  plant  equipment  loesM  s 
the  KNOXVILLE  JOURNAL, 


COMPOSING  ROOM 


6 — MODEL  8  Linotypes 
1 — MODEL  29  Linotype  Mixer 
3 — MODEIL  30  Linotype  Mixers 


ALL  with  AC  Motors,  Electric  Pw, 
Margach  Feeders.  Some  with  Blown, 
Saws  and  Quadders. 


APPROXIMA’TELY  61  Fonts  Msti 


2 — EILROD  Stripcasters,  E  and  t 
2— MONOTYPE  MM  and  T»I 
Casters 

ROUSE  Band  Saw 
4  AD  Makeup  Cabinets 


3000  lb.  GAS  Remelt  Pot  with  Mtrtid 
Watercooled  Molds. 


ANNOl’NfEMENTS 

Publications  For  Sale 

MIDWEST  DAILY,  town  of  5,200, 
gi-osses  $60,000  in  undeveloped  fields. 
Good  for  a  great  deal  more,  if  pu.shed. 
Price  $60,000 ;  liberal  down  payment, 
term.s.  Write  fully!  The  DIAL  Agen¬ 
cy.  66  Adelaide,  Detroit  1,  Mich. 

Business  Opportunities 

WORKING  PARTNER  to  invest  up  to 
$1500  tor  half  interest  Long  Island 
Weekly  with  option  to  buy  anytime 
after  90  days.  Four  year  old  paper. 
Box  4,S23,  Editor  &  Publisher. 

Promotions,  Prizes,  Etc. 

WANTED — entriea  for  news,  picture, 
editorial,  public  service  competitions. 
Consult  Journalism  Awards  Directory. 
$2.  P.  0.  Box  434,  Rye.  N.  Y. 

NEW.SPAPER  SERVICES 

ISeicspaper  Representatives 

REPRESENTA’nON : 

Capital  Area,  Advertising,  News.  Box 
22.  Albany  1,  N.  Y. 

Newspaper  Representatives 
!  IF’anted 

NEWSPAPHHt  PUBLISHERS’  REP- 
!  RESENTATIVE  wanted  —  Well  estab- 
1  lished  publishers’  representative  com- 
;  pany  to  represent  fast  growing  and  j 
;  highly  respected  southern  weekly  trade 
publication  in  the  New  York  and 
,  New  _  England  areas.  Representative  1 

1  familiar  with,  and  now  calling  on 
,  chemical  and  other  fields  related  to 

1  textiles  desirable.  Box  4716,  Editor  &  ' 

;  Publisher.  i 

Syndicates-F  natures 

AR’nCLES,  STORIES,  FEIATURES  on 
any  subject  created  for  newspapers  : 
and  magazines.  Also  publicity  re-  | 
leases  and  stories  for  agencies.  RAY 
LAJOIE,  37  William  St.,  Worcester  9,  , 
Massachusetts. 

WASHINGTON  COLUMN  or  news¬ 
letter  for  business,  agricultural  papers, 
magazines,  trade  associations.  Top 
level  business,  agricultural  reporters. 
Box  4801,  Editor  A  Publisher. 

Press  Engineers 

PAUL  F.  BIRD  i 

PRESS  ERECTTOR,  moving,  rebuilding 
Flatbed  semi-eylindrical  tubular. 

7  Oak  Ck>urt,  Islip,  New  York 

JU  1-0687 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 

AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-EniE(7rED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
56-59  Frankfort  Street 

New  York  38.  N.  Y. 

BArclay  7-9775 

STEREOTYPE 


1 — NOLAN  Stereotype  Saw 
1 — WESEL  Radial  Arm  Rooter 
33 — STEEL  Stereo  Chases — 1  Dooik 
29 — STEEL  Makeup  Turtles— 1  Doikli 
1— SCOTT  Full  Page  Mat  Roller 
1 — ALICO  Evenray 
1 — ST'AHI  Master  Former 
1 — KEMP  Gas  7  Ton  Metal  Pot 
1 — WOOD  Pony  Autoplate,  Vitms 
1 — STAHI  Master  Router 


PRESS  ROOM 

Double  Sextuple  Pm, 


1—  SCO’TT 
23  9A6‘ 

6 — STEEL  Cylinder,  Roller  Beeiiii 
Units. 

2—  DOUBLE  Folders  with  C-H  Os- 
veyors. 

2 — AC  DRIVES.  Compenntort  to 
Color. 


All  attractively  priced  for  immediatt 
liquidation.  Representative  on  KNOX' 
VILLE  JOURNAL  Premises. 


For  further  information 
WRITE— Wire  or  Phone 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  Street,  N.  Y.  17,  N.  Y. 
Oxford  7-4590 


Advertising  Rates 

CLASSIFIED 


Line  Rates  Each  CenMCstiw 
Insertion 

SITUATIONS  WANTED  (Payable  lU 


order)  4  times  @  50e  per  liae 
Insertion:  3  times  @  55c;  2  • 

1  a  65c.  Add  20c  for  Box  Stmet 
JOB  APPLICANTS  may  hare  a  sa^ 
of  printed  enployment  applicatioo  n* 
by  lendini  self-addressed  6c  itaaP* 
cnrolope  to  E&P  Classified  Dept 
ALL  OTHER  CLASSIFICATIO«; 
4  times  ®  95c  per  line  each  ms^; 
9  times  «  Sl.OO;  2  times  • 

1  •  $1.10.  3  lino  minimum.  Add  » 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AP 
VBRTISING,  Wodoesday.  2 
Count  30  units  per  line,  no  abhretuw" 
(add  1  line  for  box  information.)  W 
bolden’  identities  held  in  strict  ^ 
Idonce.  Replies  mailed  daily.  Ediw* 
Publisher  reserves  the  right  to  edit  ■ 
copy. 
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MACHINERY  and  SUPPLIES 


Composing  Room _ 


MR.  PRINTER!  If  you  are  con-  EQUIPMENT  FOR  SALE 

sidering  used  equipment  know  s  Linotype,  Serial  No.  605i4, 

vour  dealer  well  wth  TTS  operating  unit  and  adapter 

'  keyboard. 

MODEL  5  Linotype,  Serial  No.  14560. 

, .  has  lata  style  distributor,  universal 

S — MODEL  14  Blue  Streak  Linotype,  ejector,  outside  galley  and  A.C.  Motor. 
#51801 

4— MODEL  8  Blue  Streaks,  Noe.  MODEL  8  Linotype,  Serial  No.  31506. 

61019  52265,  52685,  52686  with  fan-type  magazine  change,  outside 

6_M0DEL  8  Linotypes.  Noe.  33607,  A.C.  Motor. 

40436.  40515,  40521.  44976,  jjODEL  B  Intertype,  Serial  No.  3447, 

fan  style  magazine  change  with  gas  or  electric  pot  and  A.C. 

1-MODEL  14  Linotype,  #46163  Motor. 

*”^8of^32l2!"'2K^*2M^,'  24073’,  RICHARDSON-SOVDE  CO..  INC, 
all  modernized,  fast  screws,  new  700  SOUTH  FOUR'^  ST^^CT 
style  channel  entrance,  incline  gal-  MINNEiVPOLIS  15,  MINNESOTA 
ley,  elec,  pots,  push-pull  as-  FEderal  5-1115 

settlers,  two  90-channel  maga¬ 
zines.  THE  NATION’S  Newspaper  Forms 

menu,  two  molds,  power  pi-  ^  g  Heavy  Duty  News- 

stacker.  ,  paper  Turtles — $84.50  to  $97.60.  Write 

1— MODEL  21  Linotype,  #33607,  elec,  for  literature.  L.  &  B.  Sales  Company, 
pot.  blower,  16  extra  magazines.  p.o.  Box  660,  Elkin,  North  Carolina — 
4— MODEL  25  Mixers,  Nos.  47190,  World’s  Largest  Manufacturer  of 
47191,  47192,  47193,  47194,  46683,  Newspaper  Form  ’Trucks. 

very  late  style,  two  distributor - 

boxes,  elec,  pots,  large  distributor  kirvi/  LJ  A  I  I 

screws,  Margach  Feeders,  swinging  iNtW  MALL 

I  M  ^^at  roller 

4— MODEL  25  Mixers,  Nos.  43280. 

43281,  43282,  43283,  late  style,  2  .  ,  .  u  ^  n 

distributor  boxes,  elec,  pots,  brand  Amply  heavy  enough  for  the 
new  AC  motors.  Margaih  Feeders,  ^a.ly  and  aU-around  purix)s^j^u|p^ 
in  excellent  condition,  clean  as  a  ®  H.P.  motor  and  many  other 

Din  features. 

.  .....  .r  Wc  also  make  Form  Tables,  6'  and  8' 

26000,  Makeup  Titles,  pumps,  chilling  blocks, 
27115,  27116,  27663,  27664,  with 

Mohr  Saws,  elec.  l)ots  Write  for  Also  many  other  useful  rebuilt  articles, 
low  prices. 

I—  MODEL  8  Linotype,  #30667  ThomaS  W.  Hall  Co. 

II—  MODEL  9  Linotypes,  Nos.  25546,  citamford  Chnn 

25546,  26614,  26617  ,  26620,  42361.  Stamford.  Conn. 

42409,  42752  ,  42753  ,  42764  ,  42756,  - - - . 

with  ele-:.  pots,  incline  gailey.  Uni-  newsprint 

versal  ejector.  Universal  knife  .  ,, 

block,  4  magazines  for  90  chan-  NEWSPRINT —  Mimeograph  pa^  ^1 
nel.  Intertype  drive.  Mixers.  Very 

low  price-^an  actually  be  bought  “•  ^“fh  St.,  New  York,  N,  Y. 
fo^spare  parts  at  a  terrific  sav-  _ Press  Room _ 

t-MODEL  26  Linotypes,  Nos,  38776.  ,  ,  TTMrrc  mr  mrATmiriTT  t  v 

39649,  39650,  39651,  41996,  with  ^  OF  B^^TOTOLLY 

elec,  pots,  Margach  Feeders,  AC  “AIOTAn^^GOS^  N^  /?C!t 
motors.  Very  low  price.  j  SPENT  ON  IT  LAST  6 

e-MODEL  6  Linotypes  •  xe-AKS. 

1-MODEL  H  Intertype,  #12269,  late  four  color 

model,  with  elec,  pot,  Mohr  Saw.  |  PAPER  is  en^  f^ 

1— LUDLOW  ’Typecaster,  #2678,  with  '  CUT-OFF  23  9/16 

elec,  pot,  cabinet,  with  or  without  PRESS  has  all  NEW  BEARINGS 
matrices.  j  PRESS  runs  at  34,000  an  hour 

1— MODEL  F  Elrod,  #2259F,  very  THREE  folders  (one  used  as  spare) 

late  model,  like  new,  with  elec.  ALL  electrical  control  equipment 

pot,  6  molds  ’TWO  75  HP  Motors 

PRESS  has  automatic  tension  con- 

CRAFTSMEN  MACHINERY 

CO,  other  spare  parts 

Ti  r.  ..I  r.  ‘ .  FOUR  portable  ink  fountains 

Ihe  firm  with  financial  integrity  REVERSIBLE  unit  cylinder 

and  responsibility  _ 

75  West  Dedham  Street,  Boston.  Mass.  PENNSYLVANIA.  TIMES 

Tel.  COpley  7-5390  MAKE  US  AN  OFFER 

^  V~RRT.T  CONTACT  MR.  CLARENCE  MOSER 

with  new  clutch  wheel  _ 

‘  drivel:  hang'Liow.'^R^RT’M^  24  PG  DUPLEX  UNITUBULAR 

we  Racks  31  stock  sizes  or  make  op  6  UNTTS,  all  reversible,  and  2  Double 
“  suit  your  needs.  Like  to  have  your  Color  I^ks,  Balloon  Former.  AC 
m  WILLIAM  REID  Drive.  CompleU  Stereo.  Available 

w.,  2271  Clyboum,  Chicago  14,  Ill.  Summer  1958. 

equipment  for  sale  3  UNIT  HOE 

END  FED.  Cut-off.  A.C.  Steel 

model  32  two-in-one  72  and  90  chan-  Cylinders— I^er  Bearinn^Spray  IW- 
Unotype  Machine,  Serial  No.  63778.  **'"“•  location!  Perth  Amhoy,  N.  J. 

M  ‘7***‘>  dundder,  electric  n  n  i  i  a  ki  a  rr/^/^i  a  Trr 

^®®*^?''*  Mohr  measure  control,  BEN  SHULMAN  ASSOCIATES 

trs  7?  chA^nM  «0  E.  42  St.,  N.  Y,  17  OXford  7-4690 

zine  M  V  splits  and  type.  Maga-  _ _ 

Cont^.  cabinet  also  goes.  PRESS  MaTOR  DRIVES  of  26.  40. 

60,  60.  76,  100.  160  H.P.  A.C.  George  a 
MR.  B.  DELANDER  Oxford.  Box  903,  Boise,  Idaho. 

publishing  company 
East  tenth  fVXitniT 

T.  PAUL.  MINNESOTA  MODEL  A  DUPLEX 

^  PAGE  Folding  machine  for  Stand- 
ard  2  to  1  Duplex  Tubular  to  be 

MCHARDSON.SOVDE  CO.,  INC. 

UPECO,  INC. 

420  Valleybrook  Ave.,  Lyndhurst.  N.  J. 
editor  ec  PUBLISHER  for  November  30,  1957 


equipment  for  sale 

RODa  32  two-in-one  72  and  90  chan- 
w  Unotype  Machine,  Serial  No.  63778. 
S  mold  disk,  quadder,  electric 

g'.  feeder,  Mohr  measure  control, 
A.C.  Motor,  about  thirty  ex- 
iiriA  —  ,  ''"®'  splits  and  tyiie.  Maga- 
Cont^.  cabinet  also  goes, 

MR  B.  DELANDER 

^RB  PUBLISHING  COMPANY 

85  EAST  TENTH 

bT,  PAUL.  MINNESOTA 

or 

^^ARMon^OVDE  CO.,  INC. 

POURTH  STREET 
MINNEAPOUS.  MINNESOTA 

editor  di  PUBLISHER  I 


MACHINERY  and  SUPPLIES 


Press  Room 


AVAILABLE  IMMEDIATELY  ' 
and  Priced  for  Quick  | 

liquidation 

8  page  DUPLEX  FLATBED 

Model  AB.  Located  California 

16  PG  DUPLEXl'LrBULAR 

%  and  34  Pg.  Folder — Stereo — AC 

20  pg  Duplex  Tubular 

2  to  1  Model,  AC  Drive,  Complete 
Stereo,  Located,  Illinoia. 

16/32  pg  Goss  Straightline 

Single  width.  Complete  Stereo 

24/48  pg  Goss  Straightline 

Single  width,  23  9/16",  34  and  34 
Folder,  AC  Drive,  Complete  Stereo 
Located  Florida. 

3  UNIT  SCOTT 

with  2  extra  (XILOR  Couples.  Floor 
Fed  Press— 23  9/16— AC 
LocaUon :  Portsmoutn,  Virginia. 

3-4  and  5  Unit  Hoe  Presses 

22%"’  Former  Boston  Poet 

6  UNIT  scon 

Mnlti-’IVpe — 22%*  cut-off.  Leads  for 
SPOT  COLOR.  3-Arm  ReeU  A  Ten¬ 
sions.  Complete  Stereo. 

Location :  Detroit,  Michigan. 

6  or  7  UNI'rG0^223/V  | 

ARCH  ’TYPE  units  —  White  Metal 
Bearings,  Cline  3  Arm  Reels  and  Ten¬ 
sions.  Trackage  and  ’Turntable. 

Location:  Detroit. 

FOR  PRESSES  OF  EVERY  SIZE 
DESCRIPTION  AND  PRICE  .  ,  . 
CONTACT; 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.  Y.  17.  N.  Y. 
Oxford  7-4590 

DUPLEX  16-PAGB  Tubular  Press  2/1 
model  AC  motor  drive,  color  fountain, 
mat  roller  ft  stereotype  machinery. 
John  GriflBths  Co.  Inc.,  415  Lexington 

Ave.,  New  York  17,  N.Y, _ 

24  PAGE  OR  48  tabloid,  3-deck  Hoe, 
overhauled  and  In  top  condition,  22% 
inch  cutoff,  electric  hoist.  16  chases. 
4600  lb.  automatic  gas  pot  and  timer, 
tail  cutter,  shaver,  chipping  block, 
electric  mat  former.  All  safeties,  inch¬ 
ing  motor,  speed  21,000  hour.  Now 
doing  excellent  job  for  16,000  circu¬ 
lation  semi-weekly  but  being  replaced 
with  new  press.  Available  July  1968. 
Removal  easy  but  buyer  can  take  his 
time.  About  $25,000.  Granite  Qty, 
Illinois,  Press-Record. 

AN  OUTSTANDING  BUY  ON  A 
4  UNIT  GOSS  PRESS 

_  AND 

STEREOTYPE  EQUIPMENT 
VAN(X)UVER  Herald  has  ceased 
publication — Building  sold — Must  re¬ 
move  press  soon — All  equipment  has 
been  carefully  maintained. 

•  PRESS  Serial  No.  1068 

•  COMPLETE  with  rubber  less  than  > 
year  old 

•  28  O/ie*  CUT  off.  Speed  27,000 

•  ONE  DECK  completely  reversible 

•  ONE  DECK  Reversible  on  front 
cylinder 

•  2  COLOUR  fountains 

•  75  H.P.  -  220  Volt  Motor  A.C. 

•  STA-HI  Plate  Router 

•  CHIPPING  Block 

•  4  ’TON  Electric  Pot 

•  HEAVY  duty  Pony  with  vacuum 
back 

•  PRESS  on  Tow  substructure 

•  APPROXIMA’TBLY  42  feet  long— 

16  feet  high  I 

THIS  press  can  be  easily  removed 
from  its  first  floor  location  in  Van¬ 
couver,  B.  G.  Buy  direct  from  owners. 
Priced  for  early  ^e. 

CONTACT: 

T.  WA’TSON, 

’THOMSON  NEWSPAPERS. 

44  KING  STREET  WEST. 

’TORONTO,  ONTARIO. 


MACHINERY  and  SUPPUES 


Press  Room 


DUPLEX  STANDARD 
TUBULARS 

16-PAGE.  2  to  1  model.  No.  226,  22%' 
cut-off,  30  H.P.  GE  drive,  1  portabls 
ink  fountain,  metal  iwt  and  pump, 
casting  box,  plate  finisher,  chipping 
block,  curved  router,  electric  paper  txdl 
hoist  and  rewlnder. 


24-PAGE.  2  to  1  model.  No.  254,  22%' 
cut-off,  60  H.P.  GB  drive,  balloon  for¬ 
mer,  2  porta)>le  ink  fountains,  metal 
pot  and  pump,  vacuum  easting  box, 
plate  finisher,  flipping  block,  curved 
router,  electric  paper  roll  hoist  and 
re  winder. 

AVAILABLE  early  1958.  Will  dia- 
mantle,  truck  with  our  own  equipment 
and  erect  in  your  plant.  Service  Na¬ 
tion  Wide. 

LOYAL  S.  DIXON  CO. 

NewspHi>er  Press  Erectors 
11164  SaUooy  St. 

Sun  Valley,  Calif. 

POplar  ^0610 

GOSS  4  UNIT  HSLC  Press,  length  cut- 
off  22%”,  end  roll  feed  Double  Folder, 
32  page  papers  by  steps  of  2 :  64  page 
papers  by  steps  of  4.  A.C.  full  auto 
motor  drive.  John  Griffiths  Co.,  Inc., 
416  Lexington  Avenue,  New  York  17, 
N.  Y. _ 

Goss  Double  Width  Unit 
Type  Press 

Can  Bo  Seen  In  Operation 

i  FORT  WAYNE.  INDIANA. 

I  "NEWS  SENTINEL" 

Being  Replaced  With  New 
Goss  Headliners 
6-Unit,  2  folders,  Substructure 
Cline  Reels  and  Tensions 
AC  Drive 
23  9/16"  Cutoff 
Available  Early  1958 

Newspaper  Printing 
Corporation 
Fort  Wayne,  Indiana 
or 

The  Goss  Printing  Press 
Company 

Division  of 

Miehle-Goss-Dexter  Incorporated 
5601  West  31st  Street 

_ Chicago  50,  Illinois _ 

SIX  POSITION  paper  roll  stand  for 
2  to  1  Standard  Tabular  Press  com¬ 
plete  with  paper  roll  shafts,  brakes, 
hand  operate  hoist,  etc.  In  operation 
daily  until  replaced  last  month  with 
automatic  tension  control.  Crated  and 
ready  for  shipment.  Priced  at  $2600. 
Located  in  Canada.  Write  Box  4810, 
Editor  and  Publisher. 

_ Stereotype _ 

LAKE  ERIE  DIRECTOMAT 
WOOD  Pony  Autoplata*— 2134-28  9/16 
STAHI  Master  Router*— 23  9/16 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.  17  OXford  7-4690 

HEAVY  DUTY  Duplex  mat  roller  6 
hp  A  C  Motor  silent  worm  drive. 
Will  take  light  roller  in  trade.  Na¬ 
tional  Printing  Equipment  Co.,  Ridg». 
wood.  New  Jersey. 

Wanted  to  Buy 
NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STTEREO  EXJUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  OXford  7-4K90 


MACHINERY  and  SUPPUES 

Wanted  to  Buy _ 

WAKTED :  8>pace  Duplex  pr  Goaa 
flat-bed.  Advise  aerial  no.  and  ivben 
avnilab.'e.  Northern  Machine  works, 

«2S  N.  4th  St.,  Phila.  «,  Pa. _ 

WILL  Bur  for  OaMi.  Oamplete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAPr  REPRBSENTATTVES 
Broadway,  New  York  7,  N.  Y. 

OLD  PEDESTAL  MODEL  No.  2  CftG 
or  ATF  saw  trimmer,  Ludlow  Super 
Gurfacer,  Elrod  molds.  Monotype  MM 
mats.  Lm  W.  Hausman,  197  So.  S3  St., 
Philadelphia,  Pa. _ 

GOSS  or  duplex  flatbed,  Ludlows,  linos. 
Plants.  Tompkins  Equipment  Cs.,  712 
S.  Clark,  Chicago  6,  Ill. _ 


LUDI/)WS.  linos.  Intertypes,  mats. 
MIDWEST  MATRIX  MART  Inc. 
<33  Plymouth  Court.  Ohicags  3,  PI. 


WANTED.  Duplex  or  Goss  nat  Bed 
Web  Press.  Cash  deal.  Inland  News- 
pai)€r  Supply  Co.,  422  West  8th, 
Kansas  C3ty  5,  Mo. 


HELP  WANTED 

Administrative 


MANAGING  EDITOR 
Chart  Area  6  Daily  needs  man  who 
can  direct  news  staff  of  26.  Must  have 
desk  experience  and  administrative 
ability.  Opportunity  to  become  editor 
and  help  build  outstanding  quality 
newspaper  in  rapidly  irrowinpr  area. 
Write  complete  resume  in  confidence. 
Box  4715,  Editor  &  Publisher. _ 

YOUNG  BUSINESS  manaper  needed 
to  round  out  top  fliirht  executive  team 
of  Chart  Area  i,  daily  fifty-one  hun¬ 
dred  thousand  circulation  bracket.  Ap¬ 
plicant  should  be  under  35  and  have 
detailed  accountinsr  and  administrative 
experience.  General  knowledge  of  cir¬ 
culation  and  mechanical  departments 
operation  will  be  desirable.  Send  a 
complete  resume  to  Box  4708,  Mitor 
and  Publisher.  All  replies  acknowl¬ 
edged. 


Circulation 


CIRCULATION  SUPERVISOR:  Young 
man  with  ability  to  promote  district 
mana^rs  on  the  fast^t  growing  pa¬ 
pers  in  the  east.  Excellent  chance  to 
move  up  fast.  Full  details  on  back¬ 
ground  please.  Don  C.  Hayman.  Cir¬ 
culation  Manager,  Levittown  Tlmea 
and  Bristol  Co>irier,  Bristol,  Pennsyl¬ 
vania. 


FTJTURE  BRIGHT  for  circulation  man 
in  3-weekly  organization.  Salary,  com¬ 
mission.  Imnus  on  all  renewals  after 
6  months  on  job.  Car  allowance.  Chart 
Area  2.  Reply  in  confidence.  Box  4701, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  experi¬ 
enced  in  all  phases  for  small  iSicky 
Mountain  area  daily.  Box  4807,  Editor' 
&  Publisher. 


Display  Advertising 


A  NEW  POSITION 
AND 

EXCEPTIONAL  OPPORTUNITY 
FOR  A  QUALIFIED 
RETAIL  ADVERTISING  DEPARTMENT 
SALES  MANAGER 


FOR  A  successful  and  high  linage  vol¬ 
ume  New  York  State  Daily,  Evening 
and  Sunday.  The  present  staff  con¬ 
sists  of  12  talented  and  experienced 
men  and  three  junior  salesmen. 

FOR  A  MAN  of  ability  and  experi¬ 
ence  who  can  offer  enthusiastic  leader¬ 
ship  _  and  creative  ideas,  here  is  a 
position  which  offers  unusual  oppor¬ 
tunity  for  increased  remuneration  and 
future  progress. 

IF  YOU  ARE  now  doing  a  good  job 
and  although  content  in  your  present 
work,  investigate  this  offer,  it  could 
be  rewarding.  Apply  Box  4704,  Editor 
ft  Publisher  giving  complete  informa¬ 
tion  and  references.  All  applications 
held  in  strictest  confidence. 


_ HELP  WANTED _ 

_ Display  Advertising 

RETAIL  ADVERTISING  MANAGER^ 
■■tAT.ERMAN  wanted  for  large  mom- 
ing/evening  combination  daily  in  50,600 
city.  Must  know  selling,  layout,  ability 
to  co-ordinate  work  in  the  department 
and  lead  others.  Chart  Area  11.  Per¬ 
manent.  Excellent  opportunity.  Write 
fully  qualificati'jn,  age,  and  salary  ex- 
pected.  Box  4519,  Editor  ft  Publisher. 
ADVERTISING  MANAGER'S  San 
Francisco  area  weeklies — Faet-moving 
operation  Details.  Box  4603,  Editor  ft 

publisher. _ 

RETAIL  ADVERTISING  SALES:  One 
of  midwest’s  foremost  seven  day  pa¬ 
pers  nee^  a  man  for  its  exiwnding 
staff  to  help  with  the  rewarding  task 
of  increasing  its  local  advertising 
leadership.  Recent  or  experienced  grad 
quite  acceptable.  Good  salary,  uniuual 
commission  plans,  and  full  package  of 
insurance,  i>enmon  and  vacation  bene¬ 
fits.  Send  your  completed  resume  with 
income  expectations  to  Box  4609,  Editor 

ft  Publisher. _ 

AD  MANAGER— SALESMAN  for  large 
well-known  weekly  in  Virginia.  Non¬ 
competitive  field.  Want  young  man 
with  several  years  experience :  knowl¬ 
edge  of  printing  selling  useful.  Apply 
Box  4722,  Editor  &  Publisher. 
ADVERTISING  SALESMAN  —  Uye 
wire  Illinois  daily  newspaper  not  in 
Ohieago,  has  an  exceptionally  desirable 
position  for  a  topnotch  advertising 
salesman  who  is  looking  for  a  perm¬ 
anent  and  advantageous  position.  Must 
be  fully  qualified  in  selling,  layout 
and  copy-writing.  Excellent  starting 
salary  plus  annual  bonus  and  pension 
benefits.  Opportunities  for  advance¬ 
ment  depend  on  ability  and  initiative. 
Modem  plant,  ideal  working  condi¬ 
tions;  growing,  highly  desirable  busi¬ 
ness  center.  Write  Box  4719,  Editor 
ft  Publisher,  giving  _  details  of  educa¬ 
tion,  training,  experience  and  general 
background,  also  references. _ 

DISPLAY  ADVERTISING 
SALESMAN 

wanted  for  evening  paper  dty  of 
70,000.  ABILITY  to  PROTARE  layouts 
and  SELL  them  is  of  PARAMOUNT 
IMPORTANCE  The  man  for  us  is 
now  employed  on  a  paper  in  the  25  to 
60,000  circulation  group.  He  is  experi¬ 
enced  and  about  36  years  old.  This 
position  offers  an  excellent  salary,  the 
best  of  retirement  programs,  plus  a 
very  good  life,  health  and  accident 
insurance  program.  Send  complete 
resume  to  Box  4733,  Editor  ft  Pub¬ 
lisher. 

NEED  salesman  with  energy  and 
imagination.  Copywriting  and  layout 
exi>erience  helpful  but  sales  person¬ 
ality  a  must.  Good  salary,  incentive 
plan  and  employee  benefits,  ^cellent 
opportunity  for  young  man  with_  1  or 
2  years  newspaper  ad  sales  experience. 
Connecticut  daily  over  25,000  circula¬ 
tion.  Apply  Box  4734,  Editor  ft  Pub¬ 
lisher; _ 

TOP  SALARY,  retirement  plan,  6-day 
week  and  many  other  benefita  for  ex¬ 
perienced  display  salesman  with  proven 
dl-around  ability  including  layout  and 
copy.  Man  40  or  under  with  either 
weekly  or  daily  experience  will  be  con¬ 
sidered  for  this  staff  opening  on  com¬ 
bination  newspapers  (A.M.-^P.M. — 
Sunday)  in  one  of  Southern  California’s 
fastest  growing  cities.  Box  4702,  Edi¬ 
tor  &  Publisher. _ 


WE  NEED  A  SALESMANI 

A  man  who  isn’t  afraid  to  meet  people, 
who  loves  to  sell.  Above  average  salary 
with  commissions,  paid  family  medical 
and  surgical  hospital  plan,  beautiful 
midwestern  city  of  17,000.  Write  Box 

4703,  Editor  &  Publisher. _ 

HERE  IS  THE  opportunity  for  display 
account  man  with  two  or  three  years 
experience  to  move  up  to  larger  paper 
(100,000  plus  circulation)  as  display 
staff  man.  Salary  plus  commission 
plan  and  other  attractive  benefits. 
Write  Personnel  Department,  South 
Bend  Tribune,  South  Bend  26,  Indiana. 
PERMANENT  POSITION  for  experi¬ 
ence  display  ad  salesman  on  small 
Pacific  Northwest  daily.  Mild  climate, 
excellent  outdoor  recreational  area. 
Exceptional  opportunity  for  advance¬ 
ment.  Write  fully;  include  details  of 
emplosmient  during  past  ten  years, 
minimum  salary  requirements.  Box 
4814,  Editor  ft  Publisher. 


HELP  WANTED 

Display  Advertising 


DO  YOU  FEEL  STYMIED 
IN  YOUR  PRESENT  WORK? 

IF  YOU  can  create  good  promotional 
campaigns — and  then  like  to  handle 
right  through  the  “selling” ;  we  would 
like  to  discuss  a  better  career  with 
our  6-new5paper  group.  You’ll  espe¬ 
cially  like  the  growing  Danbury  area 
served  by  the  alert  News-Times.  Phone 
me  collect  if  this  sounds  interesting, 
Leroy  E.  Paltrowitz,  Advertising  Di¬ 
rector.  Danbury  (Oonn.)  Pioneer 

3-6591. _ 

PRIZEWINNING  Michigan  weekly 
wants  experienced  man  to  sell,  layout, 
service  local  display.  Opportunity  for 
real  growth.  Salary,  commission.  Va¬ 
cation,  Blue  Cross,  sick  leave.  Air¬ 
mail  job  history,  references.  Box  4827, 
Editor  &  Publisher. 

RETAIL  ADVER’nSING  SALESMAN 
for  20,000  northern  Ohio  daily.  Per¬ 
manent  imsition  for  young  man  ex¬ 
perienced  in  sales,  service,  copy  and 
layout.  Give  complete  resume  in  first 
letter.  Write  Box  4813,  Editor  ft  Pub¬ 
lisher. 


Editorial 


DESK  MAN 

strong  medium  sized  evening  daily  has 
opening  for  able  young  desk  man  who 
ia  ready  for  upward  step.  Chart  Area 
6.  Box  4502,  Editor  ft  Publisher, 


EDITOR  OR  EDUCATOR.  Free  lance. 
New  York  City,  Preparing  workbooks 
and  visual  aids  for  Catholic  and  Public 
Schools  and  tcholarahips.  Science,  re¬ 
ligion,  math,  reading,  spelling,  Englirii. 

Box  ^00,  Editor  ft  Publisher. _ 

YOUNG  general  reporter,  preferably 
J-grad  or  experienced.  Missouri  daily, 
circulation  12,009.  Photography  helpful. 
Describe  education,  experience,  military 
status,  salapr  expected.  Box  4612,  Edi- 

tor  ft  Publisher. _ 

_  FREE 

MONTHLY  JOB  MARKET  letter, 
with  list  of  available  jobs  and  nation¬ 
wide  employment  conditions.  Bill  McKee 
Birch  Personnel,  59  E.  Madison,  ^i- 
cago,  Illinois. 

A  GRO'WING  3-weekly  organization 
needs  two  able  staffers,  male  or  fe¬ 
male,  who  can  grow  into  editors  or 
take  charge  imm^iately.  Nash  News¬ 
papers,  Manville,  New  Jersey.  RAn- 
dolph  6-3300. 

DBSKMAN  for  unusual,  high  quality 
M-E  60,000  New  England  Daily,  No 
drones  needed.  Guild  shop,  plus  profit 
sharing.  Sox  4604,  Editor  ft  I^^bliBher. 
REPORTER,  general  assignment,  some 
sports,  desk  work,  need^  by  14,000 
afternoon  daily.  Chart  Area  8.  Excel¬ 
lent  opportunity  for  advancement,  de¬ 
velopment,  good  starting  salary.  Send 
complete  details,  references  to  Box 
4600,  Editor  ft  Publisher.  Only  mid- 
westerners  will  be  considered. 


HELP  WANTED 


Editorial 


FLORIDA — Reporter-photographer  lUI 
job  open  immediately  Lakeland  Led|«r 
airmail  resume  promptly  incladiif 
salary  expected  when  available.  Pr«(« 
sober  family  man  city  side  exi^esci 
Forty  hour  week,  no  Guild. 

WANTED  ^  ~ 

ADMINISTRATIVE  ASSISTANT  to 
the  EDITOR  of  an  evening  paper  fee 
city  of  80,000  in  Chart  Area  6.  Tb 
man  for  us  is  now  a  CITY  EDITOE. 
He  is  not  afraid  of  decisions  ud 
possesses  good  judgment.  His  forte  h 
directing  personnel  and  excellent  cog 
reading  ability.  This  position  offers  s 
very  good  salary  s.nd  an  opporbinitr 
to  use  your  ability.  Only  those  not 
employed  on  a  26-50.000  circulatiiB 
paper  need  apply.  Please  send  comptok 
resume  to  Box  4607,  Elditor  ft  iW 
lirtier. 

EXPERIENCED  OOPYREADER 
wanted  for  60,000  PM  New  Englaad 
daily.  Give  full  details,  and  refereneo 
in  first  letter.  Box  4732,  Editor  k 
Publisher. 

GENERAL  ASSIGNMENT  reporter  tor 
15,000  progrressive  daily  in  cental 
Ohio.  Good  working  conditions,  mss 
experience  necessary.  State  qualiics 
tions  and  salary  requirements  in  tint 
letter.  Perrin  Hazelton,  Mnnigini 
Editor,  Lancaster  Eagle-Gazette. 
REPORTER-PHOTOGRAPHER,  mall 
daily  newspaper,  prefer  young  mu, 
who  can  cover  sports  and  general  re 
porting.  Good  starting  salary.  Write 
W.  C.  Tostevin,  publisher,  Hindu 
Daily  Pioneer.  Mandan,  North  Dalmto. 
REPOR’TER  who  enjoys  challenge  of¬ 
fered  by  a  daily  pajter  in  hot  net 
town.  Must  have  experience  or  colleie 
journalism  background.  Permanmt 
position.  Opportunity  to  advance.  StU 
salary  requirements.  Call  or  write 
Walter  Wick,  Managing  Editor,  Nils 

Daily  Times,  Niles.  Ohio. _ 

AGRESSIVE  REPORTER  for  polia 
beat,  general  assignment.  Send  experi¬ 
ence  to  editor.  Current-Argus,  Carh- 
bad.  New  Mexico. _ 

1  AWARD  WINNING  MANAGING  EDI¬ 
TOR.  for  health  reasons,  nteppint 
down  from  5,400-circulation  daily  in 
Florida  university  city.  Publisher  eeA 
managing  editor  capable  of  maintainiif 
high  readership  of  five-afternoon  and 
Sunday  local  paper.  Please  tell  all, 
including  salary  needs,  in  first  letter. 
Box  4808,  Editor  ft  Pubisher. _ 

NEWS  AND  FEATURE  writer  to  serve 
as  assistant  director  of  the  Department 
of  Press,  Radio  and  Television  of  the 
United  Lutheran  Church  in  Amenca. 
Lutheran  layman  under  forty  P^ 
ferred.  Starting  salary  $6,500.  Write 
or  wire  Charles  C.  Hushaw,  Exe^'c 
Director,  Department  of  Prea,  Radio 
and  Television,  United  Luthwan 
Church  in  America,  231  Madison  Ave- 
nue.  New  York  16,  New  York. 

SPORTS  EDI'TOR,  must  be  able  to 
write  and  lay  out  approximately  one 
page  of  sports  daily  and  use  can^. 
Write  Cliff  Cernick,  Managing  Editor 
News,  Anchorage,  Alaska. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Photography 


SITUATIONS  WANTED  |  SITUATIONS  WANTED 

Circulation  \ 


TOP-NOTCH  copyreader  wanted  by 
Itrn  PU  newspaper  in  Chart  Area  6. 
Good  salary,  hne  working  conditions 
ud  many  fringe  benefits.  Write  quali- 
(cations  to  Box  4811,  Editor  &  Pub¬ 
lisher^ _ 


WANTED — Radio  newsman  for  New 
England  6.000  watt  network  affiliate. 
Bnphasis  on  gathering  and  writing 
local  news.  Radio  experience  not  neces- 
ary.  Youth,  enthusiasm  and  sports 
taiovledge  desirable.  Send  full  infor- 
sstion  to  Box  4800,  Editor  &  Pub¬ 
lisher.  _ 


young  man  to  handle  wire  news 
desk,  also  some  reporting.  Good  op¬ 
portunity  for  beginner.  Give  details, 
jay  expected.  Managing  Editor,  Daily 
Globe,  Ironwood,  Michigan. 


Mechanical 


LINOTYPE  OPERATOR  or  oombina- 
don  operator-ad  eompoaitor  for  daily. 
d4by,  40-hoar  week.  Paid  vacation, 
liM  life  and  hoaidtal  insurance,  etc. 
Diy  work  except  Saturday  shift.  Good 
adpment  and  working  conditiona.  No 
Makers,  (intact  E.  H.  BiUdwln, 
leehitnieal  Superintendent,  Miartina- 
lille  Bulletin,  Martinsville.  Virginia. 


COMBINATION  STERBOTYPER- 
PSBSSMAN,  16  page  tubular  press. 
CoDtact  W.  E.  Brock.  Martinsville 
BiUetin,  Martinsville,  Virginia.  Phone 

n  ^21S3. 


EXPERIEINCED  press  photographer. 
Need  man  capable  of  shooting  news : 
society  cuid  sports.  Also  capable  in 
darkroom.  Please  send  airmail  com¬ 
plete  outline  of  experience,  refermces, 
salary  expected,  and  other  significant 
data.  Jack  Robertson.  The  Statesman 
Newspapers,  Boise,  Idaho. 


Salesmen 


WANTED 


Salesman  now  contacting  newspapers 
to  represent  rubber  band  manufacturer. 
Full  time  or  sideline.  Attractive  com¬ 
mission  arrangement.  Write  Box  4819, 
Editor  &  Publisher. 


INSTRUCTION 


Classified  Advertising 


COMPOSING  ROOM  WORKING 
fOREMAN — wanted  by  high  _  class, 
sodem  midwest  dsuly;  13,000  circuia- 
900  in  pro6i>erous,  pleasant  city  of 
3, MO.  We  need  an  mj  man  ex];>eri- 
oeed  in  practical  supervision  and 
ifidency  know-how,  to  whom  we  offer 
rarity,  excellent  salary  and  oppor- 
9Biity.  outstanding  working  conditions 
ud  equipment.  Interview  essential. 
Ghe  training,  experience  and  general 
litkground  in  letter  to  Box  4720, 
Editor  &  Publisher. 


JOURNEYMAN  MAINTENANCE  eleo- 
Tidan  experienced  ail  phases  newspa- 
xr  electrical  maintenance.  To  join 
daetrieal  staff  of  east  cc«st  metro- 
jolitin  newspaper.  Five  day.  37-% 
k«r  Week,  paid  vacation.  Please 
wiu  Box  4624,  Editor  &  Publisher, 
Mting  experience,  tge  and  references. 


A  LEADING  EVENING  news¬ 
paper  located  in  New  York 
State  having  daily  circulation 
of  more  than  300,000,  is  seek¬ 
ing  a  young  man  between  30 
and  35  years  of  age  as  assist¬ 
ant  mechanical  superintend¬ 
ent.  Someone  who  is  now  or 
has  been  employed  by  a 
•Dialler  or  larger  newspaper 
Md  who  wishes  to  change  po¬ 
sition  for  one  which  will  give 
him  an  opportunity  to  ad- 
VMce  and  assume  responsi¬ 
bility.  Engineering  background 
preferred  but  not  essential. 
Salary  and  other  benefits  com¬ 
mensurate  with  position.  All 
replies  held  in  strict  confi- 
^nre.  Resume  should  be  com¬ 
ply  and  detail  present  and 
prior  company  affiliations,  po- 
•lUon  and  compensation  re- 
reived  plus  academic  back¬ 
hand.  Write  Box  4809,  Editor 
4  Publisher. 


J^SMAN-STEREOTYPER  for  large 


weekly  in  Chart  Area 
t»biS!!r  resume.  A  personal  in 


resume.  A  personal  in- 
rtBfy!?  5^  expense  will  he  ar- 

4817,  Editor  &  I^ibliaher 


J^^MAN-STEREOTYPER  urgently 
USB,,  jrun  Duplex  on  daily  news- 
mat  Pennsylvania — adja- 


mat  rennsyivania — aoja- 

il»n>  o^L™®''^bion  area.  Circulation 


Photography 


INCn^  STORIES  WANTBa> 
ter— ,  '  oddities,  human  in 

L  aJT’n—  P-I-P-.  807  6U 

I  «.,  New  York  17,  N.Y. 

editor  sc  PUBLISHER 
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CLASSIFIED  MANAGERS 
TELL  US  .  .  . 

The  20  lesson  Howard  Parish  Cor¬ 
respondence  Course  in  Classified  Adver¬ 
tising  does  for  them  tiie  complete  train¬ 
ing,  and  retraining,  job  they  want 
done  .  .  .  but  which  few  have  the  time 
and  material  available  to  do. 

Increasing  numbers  of  CAMs  are 
enrolling  themselves  .  .  .  and  their 
staff  members.  (231  newspapers  have 
now  enrolled  people  from  their  Classi¬ 
fied  Departments.)  And  many  Ad  Di¬ 
rectors  and  Business  Managers  have 
taken  the  course  to  broaden  their  un¬ 
derstanding  of  Classified. 

The  cost  is  366,  payable  as  little  as 
$16  upon  enrollment  and  32.66  a  week 
for  20  weeks.  To  enroll  .  .  .  just  send 
the  name  of  the  person  who  is  to  take 
the  course,  and  the  address  to  which 
you  wish  the  lessons  mailed. 

Descriptive  brochure  on  request. 

HOWARD  PARISH 

School  of  Classified  Advertising 
a  division  of 

Howard  Parish  Associates,  Inc. 

Classified  Advertising 
Development  Service 
2900  N,  W.  79th  St.  Miami  47,  Fla. 


ASSISTANT  aRCULATION  MANAG-  j 
ER.  age  38  desiree  circulation  man-  I 
ager  position  or  will  consider  State  ' 
circulation  manager  iKwition.  will  go  | 
anywhere.  18  years  experience,  knowl¬ 
edge  background  in  Little  Merchant  | 
Plan,  A.B.C.,  cost  conscious.  Maga¬ 
zine  contest,  and  promotion  mind^.  i 
A  hustler  and  a  real  go-getter.  Write  | 
Box  4714,  Editor  &  Publisher. 


AGGRESSIVE  CIRCULATION  MAN¬ 
AGER  looking  for  a  challenge.  Pres¬ 
ently  employed  but  future  potential 
limited.  Home  delivery  promotion  spe¬ 
cialist,  used  to  tough  competition. 
Want  to  meet  with  a  publisher  where 
my  experience  and  ability  can  go  to 
work  for  the  future.  Box  4826,  Editor 
&  Publisher. 


Classified  Advertising 


CAN  HANDLE  classified  advertising 
department,  medium-sized  city.  Box 
4825,  Editor  &  Publisher, 


CLASSIFIED  MANAGH31.  producer. 
Years  exi)erience.  Best  of  references. 
Box  4804,  Editor  &  Publishr. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


Display  Advertising 


LOOKING  FOR  A 
NATIONAL  ADVERTISING 
MANAGER? 


National  rep,  30,  accustomed  to  han¬ 
dling  men  as  district  manager.  College 
graduate.  exi)erienced  also  in  classified 
and  display  selling.  Understands  na¬ 
tional  through  selling  exi>erience  at 
all  levels.  Box  4713,  Editor  &  Pub¬ 
lisher. 


YOUNG  SPACE  SALESMAN:  Seeks 
permanent  spot  with  daily  newspaper 
retail  or  national  staff.  Married,  vet. 
Will  relocate.  Box  4820,  Editor  & 
Publisher. 


Editorial 


AMBITIOUS  YOUNG  EDITOR,  now 
employed,  seeks  top  spot  on  10-12,000 
circulation  afternoon  daily.  Seven  years 
in  supervisory  capacity.  Now  direct 
staff  of  six.  Strong  on  local,  feature, 
and  picture  corverage.  Prefer  Chart 
Area  2.  Box  4630.  EMitor  &  Publisher. 


YOUNG  EXECUTIVE.  Have  built  solid 
background  with  emphasis  on  business 
side.  Now  business  manager  on  award 
winning  doily.  Previous  record  as  suc¬ 
cessful  circulation  manager  and  pro¬ 
motion  manager,  35,000  daily.  News 
and  labor  relations  experience.  Know 
cold  type,  offset  process.  Liberal  arts 
degree.  Harvard.  Married,  age  30.  Am 
seeking  small  daily  management  or 
responsible  position  large  daily.  Box 
4802,  Editor  &  Publisher. 


Circulation 


CIRCULATION  MANAGER  desires  to 
make  change.  Twelve  years  experience 
on  large  morning  and  evening  Daily. 
Completely  experienced  in  all  phases 
of  circulation,  promotion,  ABC,  little 
merchant  plan,  contact  Charles  N. 
Gatliff,  1208  Bellefontain,  Lima.  Ohio. 
Ph-CA-3S494.  Prefer  paper  up  to 
25,000  circulation. 


aTY  CIRCULATION  MANAGER,  age 
under  40.  Thirteen  years  experience  all 
phases  circulation,  including  office  pro¬ 
cedure  and  promotion.  Excellent  refer¬ 
ences  from  respected  circulation  men. 
Desires  opportunity  for  advancement. 
Write  Box  4623,  E^tor  &  Publisher. 


CIRCULATION 

MANAGER 


ANY  INTERESTING  OFFERS?  Want 
to  return  to  west  or  midwest.  Editor 
on  national  magazine  in  New  York, 
also  midwest  newspaper  exi>erience, 
photographer  (have  cameras,  car), 
know  darkroom.  Want  to  learn  more 
about  business,  printing  side.  Like  to 
work — at  good  salary.  J-major,  GI. 
female,  32.  Box  4727,  Elditor  &  Pub¬ 
lisher. 


DEIPEJNDABLEI,  SOBEIR,  experienced 
workhorse  (No  ‘ball  of  fire’)  seeks 
copy,  wire,  news,  copy  desk  spot  east 
of  Mississippi.  Experienced  (28  years) 
New  England,  Hidsouth :  AP,  UP. 
‘IT'S,  Soan-a-Graver,  Facsimile,  strong 
on  local  display,  put  punch  in  pages, 
write  consistently  good  heads,  leads, 
editorials.  Available  now.  3100  range. 
Box  4707.  Elditor  &  Publisher. 


EXPE3RIE1NCE3D  newsi»per  reporter, 
editor,  manager,  journalism  instructor, 
press  association  manager,  university 
publicity  director,  newspaper  lobbyist, 
completing  tour  as  USIS  information 
officer  overseas.  Available  January  1, 
1958.  Open  to  best  offer.  Write  de¬ 
tails  to  Jack  Beisner,  615  N.  Market 
St.,  Sparta,  Illinois. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
I>ersonnel  coast-to-coast  at  no  ^arge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PEatSONNEH,  (Agency). 
6  E  46  St.,  N.  Y.  Oxford  7-6728. 


Qfc’L'lTG  TbTimr 

CHALLENGING  OPPORTUNITY  I 
PROVEN  top-ffight  executive  with  di¬ 
versified  background  and  unexcelled 
record  of  achievements  in  manage¬ 
ment,  administration,  labor  and  pro¬ 
motion.  Thoroughly  competent  of  ex¬ 
ecuting  all  current  day  circulation 
problems  efficiently.  Pra^cal  knowl¬ 
edge  of  organizing  and  developing  cir¬ 
culation  department  on  a  sound,  eco¬ 
nomical,  productive  basis.  Now  em¬ 
ployed.  All  negotiations  eonfidential. 
Box  4723,  Editor  A  Publisher. 


NOW  IN  PRISON. 

Sportswriter,  32.  Knows  makeup,  can 
drable  in  news-feature.  Currently  free¬ 
lancing,  editing  weekly  comparable  in 
style  to  regular  newsiwper.  Not  a  J- 
grad,  but  has  training,  stable  interest. 
Oan  fumiMi  sample  work.  Would  like 
small,  sports-active  town.  Parole  con¬ 
tingent  on  valid  offer  for  after  Feb¬ 
ruary  1.  Write;  Dick  Bellew,  Sports 
Elditor,  The  Spectator,  4000  Cooper  St., 
Jackson,  Michigan. 


TOP  SCIENCE  WRITER: 

My  daily  has  just  folded,  forcing  me 
to  relocate.  Elxperienced  in  features, 
editorials  and  sports.  Box  4721,  E^tor 
A  Publisher. 


for  November  30,  1957 


L 


WORKING  MANAGING  E3DITOR,  16 
years  all  desks,  top  makeup,  PMs 
only.  New  Englander.  Chart  Area  1 
or  2.  Box  4711,  Eklitor  &  E^iblisher. 
YOUNG  SPORTS  EDl'TOR,  winding 
up  brilliant  career  in  Air  Force  PIO 
and  now  working  on  weekly,  seeks 
position  on  live  dily:  requiring  imag¬ 
ination,  ability.  AIeo  top  columnist,  re¬ 
porter,  cameraman.  Samples,  refer- 
encea  on  request.  Box  4705,  Elditor  A 

Publisher. _ 

YOUNG  VET,  BA,  seeks  start  on 
small  town  daily.  Accurate  and  re¬ 
sourceful.  Has  car,  available  now. 

Box  4725,  Elditor  A  Publisher. _ 

EXPEIRIENCEID,  well-educated  news¬ 
man  offers  enthusiastic,  thoughtful, 
deep-probing  reporting  and/or  editing. 
Ten  years  as  reporter  deskman,  editor ; 
BA  in  education,  MA  in  government. 
Samples  on  request.  In  blind  alley 
now.  Box  4821,  Elditor  A  Publisher. 
FTRST-CLASS  honest,  reliable  all- 
around  man.  Sober.  Box  4805,  Elditor 
&  Publisher. _ 


MANAGING  EDITOR  of  four  week¬ 
lies  and  small  daily  seeks  new  posi¬ 
tion  first  of  year — publications  being 
sold — completely  experienced  in  news¬ 
paper  administration,  editing,  adver¬ 
tising,  circulation  and  printing.  Got 
problems  ? — Let  me  solve  them.  Box 
4806,  Editor  &  Publisher. 


PASTURES  LOOKED  GREENER  in 
other  fields  a  year  ago.  Seen  the  light, 
they  aren’t.  15  years  newspaper  ex¬ 
perience.  last  8  in  top  executive  edi¬ 
torial  positions.  Seeking  permanent, 
repeat  permanent,  editorial  position 
with  daily  in  Florida.  California,  or 
points  north  and  south  and  between. 
Available  January  1.  Present  a.ssocia- 
tion  aware  of  this  ad.  Box  4815,  Elditor 
&  Publisher. 


PRESENTLY  MAKING  $140  weekly, 
desire  change  on  desk  job,  preferably 
Telegraph  Desk,  on  metropolitan.  Can 
handle  almost  anything  you  can  hand 
me.  Box  4816,  Elditor  &  Publisher. 
SPORTS  EiblTOR — 2  years  experience 
5,700  daily,  covering  college,  3  high 
schools  in  rabid  sports  town.  Young, 
married,  2  children.  I*refer  Chart  Areas 
3,  4,  5,  8,  9.  Box  4403,  Elditor  A  Pub¬ 
lisher^ _ 

SOCIETY  REPOR'TER,  three  years  ex¬ 
perience,  seeks  job  as  society  editor, 
small  city,  or  assist  on  city  paper.  Can 
write  features.  Box  4824,  Elditor  A 
Publisher. _ 

WEIST  COAST — Ambitious,  alert  news 
gal,  26.  B.A.,  one  year  on  small  east¬ 
ern  daily,  seeks  news-feature  spot 
California.  Interviews  January  or 
February.  Box  4803,  Elditor  A  Pub- 

I  Usher. _ 

I  Mechanical 


NEWSPAPER  PRESSMAN  seeks  day, 
night  to  day  situation  in  good  fishing 
area.  Box  4534,  Elditor  A  Publiriier. 

I  AM  a  member  of  pressmans  union. 
Also  a  good  stereotyper.  Can  work 
in  engraving  department.  I  have  build¬ 
ing  maintenance  experience.  Reason 
for  changing  position — would  like  to 
explain  personally.  Gperation  large  or 
small.  Interested  in  printing  a  good 
product.  Also  interest^  in  sales  field 
of  printing  products  for  newspapers. 
Box  4710,  Elditor  A  Publisher. 


MEX7HANICAL  Superintendent  or  Pro¬ 
duction  Manager  for  medium  or  large 
dally.  Available  by  January  1  or  sooner 
due  to  discontinuance  of  position.  _  45 
years  of  age.  14  years  as  composing 
and  mechanical  superintendent.  Ex¬ 
cellent  references  from  present  em¬ 
ployer.  Box  4717.  Elditor  A  PiAlisher. 

Promotion — Public  Relations 


EIXPEYRIEINGEID  public  relations  and 
top  dailies.  Want  public  relations  op¬ 
portunity  in  Wisconsin,  Michigan,  or 
Minnesota.  J-Grad,  Vet,  28,  Married. 
Box  4726,  Elditor  A  I*ublisher. _ 

WRlTEnt-EDITOR  wants  to  leave  per¬ 
petual  night  shift  on  newspaper  for 
public  relations  and/or  industrial  pub¬ 
lications  work.  Ten  years  as  reporter, 
editor:  two  years  in  public  relations. 
BA.  MA  degrees,  knows  lobbying  rou¬ 
tine,  personnel  problems.  Offers  en- 
^usiastic,  thoughtful  toil.  Box  4822, 
^itor  A  Ihiblisher. 
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Shop  Talk  at  Thirty 


By  Rol>erl  U.  Brown 

“Secrecy  breeds  secrecy”  and 
there  is  “almost  an  obsession 
with  secrecy”  in  this  country 
which  has  had  adverse  effects 
upon  individual  and  political 
freedom,  writes  Walter  Millis 
in  the  first  of  series  of  pam¬ 
phlets  to  be  published  by  the 
Fund  for  the  Republic  in  its 
study  of  a  free  society.  (E&P, 
June  15,  page  88.) 

Mr.  Millis,  military  historian, 
was  for  many  years  assistant 
chief  editorial  writer  of  the  New 
York  Herald  Tribune.  His  pam¬ 
phlet  —  “Individual  Freedom 
and  the  Common  Defense” — was 
released  Wednesday  and  is 
being  sent  to  35,000  “opinion 
leaders”  around  the  country. 
Ads  will  appear  in  the  New 
York  Times,  Washington  Post 
and  Editor  &  Publisher  an¬ 
nouncing  its  availability  on  re¬ 
quest — up  to  10  copies  free. 

Qarifying  Questions 

The  study  is  “directed  at 
clarifying  fundamental  ques¬ 
tions  concerning  freedom  and 
justice  that  emerge  when  the 
forms  and  principles  developed 
by  Eighteenth  Century  Ameri¬ 
ca  meet  the  ideas  and  practices 
of  today’s  highly  developed  in¬ 
dustrial  society.”  It  does  not 
provide  any  hard  conclusions 
or  recommendations  but  analy¬ 
zes  the  problems  in  three  areas 
— those  involved  in  compulsory 
military  training,  control  of 
sedition  and  subversion  secrecy 
and  security. 

“From  the  beginning  of  our 
government  it  has  been  recog¬ 
nized  that  while  the  true  re¬ 
quirements  of  defense  are  ab¬ 
solute  and  must  be  met,  this 
does  not  authorize  any  or  every 
demand  which  the  government 
may  make  in  the  name  of  de¬ 
fense,”  Mr.  Millis  states.  If  the 
free  society  is  to  remain  a  free 
society,  it  must  set  limits  upon 
what  its  government  can  ask  of 
it  for  defense,  otherwise  security 
will,  as  has  happened  in  the  to¬ 
talitarian  states,  swallow  liberty 
altogether.  No  doubt,  freedom 
may  be  an  expendable  quantity, 
and  if  our  society  w’ere  ever 
faced  with  an  inescapable  choice 
between  the  survival  of  the  so¬ 
ciety  and  the  surrender  of  its 
freedoms,  it  would  presumably 
elect  for  the  garrison  state  and 
totalitarian  governance.  But 
there  is  no  reason  to  believe 
that  anything  like  that  hard 
choice  as  yet  confronts  us.  It 
is  still  possible  to  provide  ade¬ 
quately  for  the  common  defense 
while  retaining  the  essentials  of 
a  free  society;  indeed,  its  free¬ 


doms  are  often  a  powerful  con¬ 
tribution  to  its  capacity  for 
self-defense.  We  are  not  re¬ 
quired  to  accept  every  claim 
which  government  may  make 
over  our  lives  and  liberties  in 
the  name  of  the  national  secur¬ 
ity.  It  is  still  appropriate,  and 
necessary,  to  establish  limits 
beyond  which  government  in 
discharge  of  its  duty  to  pro¬ 
vide  for  the  common  defense 
may  not  go.  The  real  problem  is 
to  determine  where  those  limits 
should  lie.” 


Mr.  Millis  says  that  military 
obligations  have  “introduced 
significant  distortions  into  the 
processes  of  American  higher 
education.”  He  reviews  the  steps 
taken  in  recent  years  and  states : 
“Taken  as  a  whole,  it  may  be 
said  that  the  universal  military 
obligation  and  the  man-power 
system  which  has  been  built 
around  it  fails  to  meet  the  real 
requirements  of  national  de¬ 
fense  today,  is  inefficient  in  ful¬ 
filling  the  supposed  require¬ 
ments,  and  is  increasingly 
unjust  and  discriminatory  in  its 
operation.” 

After  discussing  the  measures 
taken  to  control  subversion  and 
sedition  in  the  U.  S.,  he  asks: 
“Were  these  defenses  against 
sedition  and  subversion  com¬ 
putable  with  the  requirements 
of  freedom  and  justice  under 
contemporary  world  conditions? 

.  .  .  Can  a  free  society  enforce 
a  proscription  of  a  belief,  as 
such,  without  peril  to  its  free¬ 
dom?  ...  A  tentative  conclu¬ 
sion  is  that,  where  the  perils 
are  real,  the  free  society  is 
warranted  in  proceeding  against 
subversion  as  such;  it  is  justi¬ 
fied  in  isolating  a  dangerous 
sedition  and  adopting  against 
it  methods  which  it  may  not 
use  against  the  non-seditious  or 
loyal  members  of  the  free  com¬ 
munity.  .  .  .  But  if  this  prin¬ 
ciple  is  accepted,  it  must  at  the 
same  time  be  recognized  as  one 
peculiarly  open  to  abuse.  It 
cannot  be  applied  in  the  sup¬ 
pression  of  any  or  every  dis¬ 
sentient  or  ‘disloyal’  political 
faith;  it  can  safely  be  invoked 
only  w'here  the  dangers  to  be 
apprehended  from  the  sedition 
appear,  under  as  calm,  unbiased 
and  realistic  an  analysis  as  is 
possible,  to  be  real,  grave,  and 
‘present’  dangers.” 

*  *  * 

Mr.  Millis  outlined  “the  vast 
and  spreading  structure  of  gov¬ 
ernmental  secrecy,  regularized 
and  formalized  in  the  classifica¬ 
tion  system;”  the  vast  numbers 


authorized  to  classify  docu¬ 
ments  and  the  resulting  over¬ 
classification;  its  effect  on 
Congressional  committees  in 
expanding  their  use  of  execu¬ 
tive  sessions. 

“When  almost  any  bit  of  in¬ 
formation  about  a  country  can 
conceivably  be  of  some  use  to 
a  potential  enemy,  it  becomes 
difficult  to  discriminate  between 
secrets  which  can  be  kept,  sec¬ 
rets  which  cannot  be  kept,  and 
secrets  which  are  not  worth 
keeping,”  Mr.  Millis  writes.  In 
addition,  “the  classified  secrets 
are  perhaps  even  better  pro¬ 
tected  by  the  wide  popular 
notion — shared  by  administra¬ 
tors,  courts,  and  juries — that 
they  are  all  of  equal  value  to 
the  security  of  the  state  and 
that  any  breach  of  the  classifi¬ 
cation  system  is  in  itself  a 
serious  threat  to  the  national 
safety.” 

Present  System 

“The  present  great  system 
of  governmental  secrecy  and  its 
concomitants  of  intelligence  and 
counter-espionage  have  had  ad¬ 
verse  effects  upon  both  the  in¬ 
dividual  and  the  political  free¬ 
doms  of  Americans  which  are 
obvious,  though  also,  unfortun¬ 
ately,  non-measurable.  It  has 
had  some  effect  in  hampering 
free  scientific  inquiry  .  .  . 

“Secrecy  has  personal  and 
social  consequences  which  are 
not  negligible  .  .  .  divides  aca¬ 
demic  communities,  reduces 
their  freedom  of  thought  and 
communication  .  .  . 

“Secrecy  affects  the  political 
liberties  of  all.  It  closes  off,  not 
only  the  operations  of  the  secret 
agencies,  but  the  work  of  the 
most  important  organs  of  pub¬ 
lic  policy  formation  from  the 
scrutiny  of  the  public  for  whom 
they  profess  to  act  .  .  . 

“Secrecy  is  the  foundation  of 
the  current  system  of  govern¬ 
ment  by  ‘leaks’.  It  is  the  un¬ 
lovely  parent  of  the  calculated 


leak  no  less  than  of  the  csu? 
lated  suppression  .  .  . 

“Secrecy  is  the  parent  of  tin 
secret  police  and  intelligena 
operations.  These  affect  our  po. 
litical  liberties  by  the  extent  to 
which  they  make  policy  decij. 
ions  dependent  on  secret  intd- 
ligence  material  fed  to  tit 
policy-makers.” 

These  are  just  a  few  of  tht 
points  made  by  Mr.  Millis.  Oo 
the  latter  phase,  he  suggers 
a  re-examination  of  the  uses 
and  effects  of  both  secrecy  ari 
intelligence  in  the  relations  of 
modern  peoples.  “It  should  be 
made  with  a  clear  understanii 
ing  that  the  true  problem  here 
is  not  one  of  catching  and  pm- 
ishing  spies;  it  is  a  problem  oo 
the  proper  formulation  and  pn 
tection  of  over-all  nations! 
policy.” 

.Se<Tecy  Syfstem 

“The  entire  secrecy  systec 
needs  clearer  definition  as  to 
aims,  purposes,  and  uses;  it 
needs  greater  flexibility  in  prac¬ 
tice.  It  should  be  purged  if 
possible,  of  extreme  concepts  of 
an  impossible  total  security," 
Mr.  Millis  adds. 

«  *  * 

This  is  a  thought-provoking 
pamphlet  that  newspaper  edi¬ 
tors  will  want  to  read.  In  this 
same  vein,  editors  will  want  to 
review  the  article  by  Henry 
Steele  Coinmager  in  the  Ner 
York  Times  Sunday  Magaau 
of  Nov.  24.  Mr.  Commager,  pro¬ 
fessor  of  American  history  >t 
Amherst  College,  discusses 
“Where  Government  May  Not 
Trespass.” 

He  notes  the  “serious  threat 
of  governmental  control  over 
ideas  ...  If  government  con¬ 
trols  access  to  and  dissemins- 
tion  of  information,  there  is  no 
true  freedom,  and  without 
freedom  we  will  fall  into  error 
that  may  be  irremediable." 

The  “security”  program  put- 
control  over  political  and  socis- 
{Continued  on  page  64) 
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. . .  worth  making-over  for!  And,  with  Linotype  Comets  in  the 
shop,  there’s  no  need  to  hold  the  edition. 

When  seconds  count,  the  Linotype  Comet  turns  gray  matter 
into  printed  matter -fast!  It’s  the  world’s  speediest  linecasting 
machine . . .  saves  time  and  overtime. 

Your  Linotype  Agency  will  arrange  a  demonstration,  show 
you  why  operators  prefer  the  Comet’s  fast,  responsive  touch, 
and  how  the  Comet’s  design  makes  it  the  easiest  to  maintain. 

Or,  if  you  prefer,  write  to  the 
Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5, 
New  York,  for  complete  informa¬ 
tion  on  the  Linotype  Comet. 


Ford  comes  to  Indianapolis 


About  seven  miles  east  of  downtown  Indianapolis, 
Indiana,  Highway  100  crosses  U.  S.  Route  40 
(Washington  Street).  Around  this  intersection,  and 
for  several  miles  to  the  north,  new  industrial  and 
business  construction  has  changed  the  face  of  the 
landscape.  What  was  open  farmland  a  short  time 
ago  is  now  bustling  with  business  activity. 

This  photo  shows  Indianapolis’  most  recent  in¬ 
dustrial  addition  .  .  .  Ford  Motor  Company’s 
new  steering  gear  and  cold  heading  plant .  .  .  add¬ 
ing  about  3,000  new  jobs  and  $18,000,000  annually 
to  the  city’s  buying  power  .  .  .  now  just  about 
ready  for  full  production.  Behind  the  new  Ford 
plant,  across  the  road  and  the  clover  leaf,  is  the 
new  p]astgate  Shopping  Center  . .  .  and,  under  con- 


stmction,  the  Indianapolis  regional  office  of  the  | 
All-State  Insurance  Company.  Not  far  away,  to  i 
the  left  of  the  photographed  area,  are  the  Chrysler 
plant  (automatic  transmissions)  and  the  Western 
Electric  plant  (telephones),  both  relative  new-  ; 
comers  to  Indianapolis. 

Important  new’  industries  bringing  steadily  grow¬ 
ing  population  and  mounting  retail  sales  . . .  added 
to  an  economic  structure  widely  recognized  for  its 
stability  .  .  .  these  are  the  reasons  the  Seventh 
Federal  Reserve  District  has  labeled  Indianapolis 
“Boom  town  of  the  Midwest.’’  There  are  big, 
profitable  sales  volumes  in  this  forward-marching 
market.  And  The  Times  delivers  a  substantial  seg¬ 
ment  of  it  for  an  economical  advertising  cost. 
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